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TRIBUNE  NEWS  SUN-TIMES  AMERICAN 

52,486,005  22,287,945  20,022,901  15,476,259 

47.6%  20.2%  18.2%  14.0% 


DURING  1955,  advertisers  placed  a  record  of  52,486,005  lines  of  advertising  in 
the  Chicago  Tribune.  They  increased  the  lead  of  the  Tribune  over  the  second 
Chicago  newspaper  to  30,198,060  lines. 

When  one  newspaper  in  a  four-newspaper  city  enjoys  such  a  clear  cut  lead, 
the  reason  must  be  better  results.  No  other  Chicago  newspaper  can  match 
the  Tribune’s  ability  to  start  volume  buying  action. 

If  you  want  bigger  sales  in  booming  Chicago,  put  Tribune  sales  power  to  work. 
Get  the  facts  today  from  your  nearest  Tribune  representative. 
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they  Buy  More  because  they  Have  More 


%  At  first  glance,  inland  Indianapolis  might  not  appear  to 
be  much  of  a  market  for  boats.  But  that  would  be  over¬ 
looking  the  great  enthusiasm  for  living  and  the  financial 
ability  to  support  it,  which  makes  Indianapolis  one  of 
America’s  finest,  big  markets. 

As  a  matter  of  fact,  Indianapolis  is  an  ania/ingly  good 
market  for  boats  .  .  .  outboards,  sailboats,  powerboats, 
row  boats,  all  kinds  of  boats.  It’s  actually  14..5%  above  the 
national  average  in  outboard  boats  per  1,000  families!* 
In  Indianapolis  you’ll  find  both  the  "will”  and  the  "way”! 
Here  are  other  important  facts  in  the  Indianapolis  story: 


►  It’s  Steady  .  .  .  unsurpassed  f 
balance  of  industry  and  agriculture 


►  It’s  Easily  Reached  .  .  .  you  get  saturation  coverage  cd 
the  metropolitan  area,  plus  an  effective  bonus  coverage  of 
the  44  surrounding  counties  in  The  Indianapolis  Star 
and  The  Indianajiolis  News.  If  rite  for  complete  market 
data  today. 


KELLY-SMITH  COMPANY  •  NATIONAL  REPRESENTATIVES 


'Outboard  Foiting  Club  of  Chicago. 


The  Indianapolis  Star 


THE  INDIANAPOLIS  NEWS 


be  Sure  to 

SELL  SYRACUSE 


SALES  MANAGEMENT  has  ranked  Syracuse 
as  the  nation's  No.  I  Test  Market,  after  an 
audit  of  the  test  operations  of  503  national 
advertisers  over  a  nine-year  period.  That's 
authentic  research.  Here's  something  else 
authentic:  The  Syracuse  Newspapers  deliver 
100%  saturation  coverage  of  metropolitan 
Syracuse  .  .  .  plus  effective  circulation  In  14 
surrounding  counties. 

If  you  want  to  sell  Syracuse  and  the  rest  of 
Central  New  York,  where  1.3  million  people 
spend  $1.9  billion  a  year  .  .  .  you  can't  buy 
any  other  combination  of  media  that  will  do 
a  comparable  job  at  a  comparable  cost. 


CIRCULATION:  Combined  Daily  228,754 
Sunday  Herald-American  221 ,533 
Sunday  Post-Standard  103,260 


the  SYRACUSE  NEWSPAPERS 

HERALD  JOURNAL  &  H E R AL D  A H E R I C AN 

Evening  Sunday 

THE  POST-STANDARD 

Morning  &  Sunday 


MOLONEY.  REGAN  &  SCHMITT 


Our  l^eaderd  ^ai 


Fund  Partisanship 


Our  Apologies 


To  THE  Editor:  Not  long 
ago,  a  correspondent,  turning 
in  an  obit  for  a  resident  of 
her  community,  stated  that  the 
family  had  a  special  request  to 
make.  The  request  was  that 
those  who  wished  to  donate 
flowers  at  the  funeral  of  the 
deceased  should  make  the  do¬ 
nations  in  cash  to  a  certain 
charitable  fund,  instead. 

There  are  three  things  wrong 
with  such  a  request,  in  my  opin¬ 
ion.  They  are  these: 

(1)  It  is  presumptuous  for 
the  family  of  the  deceased  to  at¬ 
tempt  to  dictate  to  well-wishers, 
friends,  and  sympathizers  of 
the  family  and  the  deceased  in 
what  manner  they  shall  show 
their  respect  and  sympathy; 

(2)  There  are  many  calls 
upon  the  public  to  show  gener¬ 
osity  toward  welfare  agencies 
and  charitable  drives. 


Hannibal  (Mo.)  Courier-Post 


To  THE  Editor:  Writing  a 
your  issue  of  April  28th,  pt|| 
106,  James  L.  Collings  tells  ^ 
an  unfortunate  incident  wha 
Canadian  photographers  trill 
to  get  pictures  of  a  dowvi 
American  service  plane.  Tke 
story  is  well-written  and  gisM 
publicity  to  something  whidi 
should  be  publicized  on  bcft 
sides  of  our  friendly  bo: 
But  surely  the  staff  of  Edi 
&  Publisher  should  know 
CP  does  not  stand  for  Ceij' 
Press.  Or  have  they  ne?»] 
heard  of  the  Canadian  P: 

It  is  quite  widely  known  h 
other  parts  of  the  world.  * 
Arnold  Edinborou« 


Editor, 

Kingston  (Ont.)  Whig- 
Standard. 


Some  of  these  are  becoming 
irritating  with  their  insistence 
and  pressure  tactics.  It  appears 
to  me  that  it  is  presumptuous 
for  the  family  of  the  deceased 
to  request  the  newspaper,  which 
is  carrying  the  obit  as  a  matter 
of  both  news  and  sympathetic 
public  service,  to  carry  an  arti¬ 
cle  showing  preference  toward 
one  charitable  agency  over  the 
others; 

(3)  As  a  matter  of  pure 
self-interest,  the  newspaper 
cannot  afford  to  adopt  a  policy, 
even  in  the  matter  of  obituaries, 
which  is  prejudicial  to  any 
group  of  advertisers. 

It  is  understandable  that  a 
family,  anguished  over  the  loss 
of  a  loved  one,  should  desire 
intensely  to  promote  the 
agency  which  is  doing  research 
in  the  particular  field  of  disease 
which  struck  down  a  beloved 
member  of  the  family.  In  my 
opinion,  however,  it  should  be 
tactfully  pointed  out  to  them 
that  the  list  of  such  diseases 
is  long,  and  the  battle  for 
health  endless. 


(A  regrettable  error.  TW 
E&P  staff  knows  better.  Oi 
page  150  of  that  issue  are  tut 
full  columns  about  the  nt* 
officers  of  the  Canadian  Prai 
—Ed.) 
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Woman^s  Page: 

F.  B.  writes:  My  daught* 
has  well  formed  shoulden 
chest,  thighs,  and  calves  bet 
her  angles  are  thin.  Can  ym 
offer  any  suggestions?  —  Cd 
unibia  (S.C.)  State. 


His  attendants  and  Mrs  Tru¬ 
man  will  be  dressed  in  the  same 
manner,  except  that  they  will 
wear  striped  trousers.  —  Sa¬ 
vannah  (Ga.)  Morning  Seict. 


The  1C0%  silk  fibers  have| 


been  woven  in  an  extremely  at¬ 
tractive  slub  effect. — Los  A»- 
geles  (Calif.)  Herald-Erpreu. 


In  any  event,  I  am  unable 
to  see  why  the  newspaper 
should  be  called  upon  to  show 
partisanship  toward  any  one 
or  two  particular  fund  drives. 

B.  B.  Watson- 


Just  touch  a  witch  when  you 
are  ready  to  bake  and  your 
elevator  oven  will  raise  to  an 


arm’s  reach  height. — Zanesrilb 
(Ohio)  Times  Recorder 


The  bride  is  the  grandfather 
of  Mr.  and  Mrs.  Blank. — Littif 
Rock  (Ark.)  Arkansas  GazetU 
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Moving  Ahead! 


.  ..with 
advertising 
LEADERSHIP 


► 


TOTAL  DAILY 
CIRCULATION  LEAD 
OVER  2ND  PAPER 

City  Zone  lead  —  10,546 
City  A  KTZ  Lead  —  16,956 

8,564,311 

LINES 

TOTAL  ADVERTISING  LEAD 
OVER  2ND  PAPER 

Year;  195S 


Itetaii  lead  3,312,737  iines 
Cencrol  Icod  —  1 ,242,330  lines 
Ciossiticd  lead  —  4,009,364  iineS 


torfest  Circufation  In  the  Pacific  Northwest 


THE  (DrcQottidtt 

^  PORTLAND  I,  OftICON 


Sources:  ABC  Publishers’  Statements  for  6  months 
ending  September  30,  1955;  Medio  Records  total 
advertising,  less  AW  and  TW,  1955. 

REPRESENTED  NATIONALLY  BY  MOLONEY,  REGAN  &  SCHMITT,  INC. 
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Switchboard  Switcheroo 


SWITCHBOARDS  are  nerve  centers  recording  pulsating  heart¬ 
beats  of  a  news  shop.  (Hope  E&P’s  own  amiable-efficient  Mrs. 
Gertrude  Brady  is  indulging  right  now’  in  that  rare  operator 
avocation  of  listening  in.) 

They  changed  switchboards  in  the  news  room  of  the  Sf. 
Joseph  (Mo.)  News-Press  the  other  day.  H.M.S.  made  some 
timely  observations  in  his  Timely  Observ’ations  column: 

“With  it  there  went  into  honorable  retirement  an  eight-ycar-oU 
switchboard  that  had  heard  far  more  than  its  share  of  histon 
It  was  a  board  through  which  many  times  had  come  and  gosr 
the  first  word  of  triumph  and  tragedy,  a  board  that  had  supplM 
thousands  upon  thousands  of  baseball  scores  and  other  bits  of  ’ 
information,  a  board  that  had  been  the  means  at  times  of  givisi 
the  city,  the  state,  even  the  nation  startling  news. 

“It  was  over  that  board  in  1953  there  came  the  terse  words  I 
from  a  reporter,  ‘They’ve  found  the  little  boy’s  body  here.’  Thii 
was  the  solution  of  the  Bobby  Greenleaf  kidnaping.  Then  tkcrr 
was  that  busy  November  night  in  1948  when  many  of  those  who 
railed  to  ask  who  was  ahead  in  the  Presidential  race  were  told 
‘Truman’  and  surprisedly  said  ‘Really?’  Calls  from  Truman  him¬ 
self  had  come  in  over  that  board  and  so  had  calls  from  others 
of  the  great  and  the  near  great.  Men  high  in  Washington  fasd 
been  reached  through  it — and  a  newly-released  life  term  convirt 
railed  one  day  to  say  he  would  appreciate  not  getting  too  modi 
publicity  on  his  return.’’ 

Incidentally,  soon  after  fire  had  put  the  switchboard  of  thr 
Sunpapers  of  Baltimore  out  of  service,  Lawrence  Efford,  i 
county  correspondent,  tried  unsuccessfully  to  get  the  office  from 
Towson.  Md.  He  telephoned  the  rival  Baltimore  News-Post  and 
was  told  what  had  happened. 

Speaking  of  telephones,  Henry  Senber,  news  manager,  New 
Y  ork  Telephone  Company,  ace  ex-newsman,  writes: 

“As  if  life  wasn’t  confusing  enough  around  here,  it  now  de  I 
velops  that  there  are  two  newspapermen  in  town  named  Cent  | 
Gleason. 

“One  on  the  Herald  Tribune,  one  on  the  World-Telegram  anl 
Sun.  The  World-Telly  version  tells  me  he  hasn’t  met  his  uptowi 
namesake.  The  fact  that  both  get  occasional  by-lines  must  pnzzk  1 
the  folks  who  read  the  Trib  on  their  way  to  work  and  the  World- 1 
Telly  on  the  way  home. 

“If  this  sort  of  thing  keeps  up  the  Newspaper  Guild  and  the 
Publishers  Association  will  have  to  get  together  and  work  o«l 
a  first-come,  first-use  regulation  such  as  applies  to  members  of  | 
Actors  Equity.  Even  if  your  name  happens  to  be  Ray  Erwin, 
couldn’t  use  it  professionally  if  another  Ray  Erwin  was  on  thr  | 
Equity  hooks.’’ 


Flags  and  Formats 


New  Mexico  (Governor  John  K.  Siinins  gave  each  Capitol  reporter  in 
Santa  Fe  humorous  reminders  of  his  policy  of  open  state  me4-tings— > 
goldfish  howl  with  two  fish  .  .  .  Occupational  hazards  of  the  civic  club 
circuit  hit  Franklin  Pierce  (Chris)  Whitcraft  III,  Waco  (Tex.)  -Vnfs- 
Tribune  husiness  editor,  whi-n  he  broke  a  tooth  on  Chamber  of  Com¬ 
merce  chicken,  but  be  reaped  comiwnsation  from  an  insurance  com¬ 
pany  ...  UP  (General  News  Manager  Earl  J.  Johnson  reports  seeiiil 
a  sign  in  the  Dallas  Morning  News:  "Write  Like  You  Talk”  and  other? 
at  the  Santa  Barbara  (Calif.)  t\etvs-Press:  ‘‘It’s  for  TODAY’S  Paper": 
“That  Story  is  Wanted  NOW”;  "Don’t  Wait — Write  It”;  "l.um-h  Time 
is  NOT  the  Final  Deadline!”  A  wag  had  added  a  red  sab'-drivinf 
street  sign:  "Speed  K1LL.S.”  .  .  .  The  Dallas  Times  Herald  announced 
M.  P.  (Pat)  Kelley,  telegraph  editor  of  the  opposition  Dallas  Morninf 
News,  won  .$1,380  in  its  weekly  crosswords  puzzle  contest,  including  « 
bonus  for  having  been  “a  loyal  subscriber  to  the  Times  Herald 
for  more  than  10  years.” 


Lore  Is  ISews 


;  Ijove  is  alway«<  hi|e  new?*,  reminds  a  lead  editorial  in  the  -Vf. 

!  Pleasant  (Mich.)  Daily  Tinies-ISews.  The  Kelly-Rainier  and  Trs- 
j  man-Daniel  weddings,  Edward  giving  up  a  throne  for  “the  womai 
j  1  love,’’  Princess  Margaret’s  broken  romance,  and  love  stork* 
!  that  made  big  news  stories  through  the  years  contribute  to  the 
I  editor’s  roneliision:  “Ain’t  love  wonderful?” 
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editorial 


^ModeV  Compensation  Law 

IF  THE  U.  S.  Department  of  Labor  has  its  way,  practieally  every¬ 
one  who  lays  a  hand  on  a  newspaper  edition  from  the  time  it 
leaves  the  press  until  it  is  deposited  on  the  reader’s  doorstep  will 
be  declared  an  “employe”  for  purposes  of  workmen’s  compensation, 
income  tax,  social  securitv,  and  everv  other  payroll  deduction 
device. 

The  Departnu'nt  has  prepared  a  so-called  “motlel  law”  on 
workmen’s  compensation  for  submission  to  all  state  legislatures.  It 
defines  “employes”  as  follows:  “Every  person  regularly  selling  or  dis¬ 
tributing  newspapers  on  the  street  or  to  customers  at  their  homes  or 
places  of  business.  Such  a  person  shall  be  deemed  an  employe  of 
each  independent  news  agency  subject  to  this  act  or,  in  the  absence 
of  such  agencies,  of  each  publisher’s  or  other  intermediate  selling 
agency  subject  to  this  act,  or,  in  the  absence  of  all  such  agencies, 
of  each  publisher  whose  newspaj>ers  he  sells  or  tlistributes.” 

In  addition  to  providing  double  indemnity  benefits  for  any 
employe  under  18  years  of  age  who  works  in  violation  of  the  laws 
of  his  state,  the  proposed  act  says:  “Every  independent  contractor 
who  does  not  maintain  a  separate  business  and  who  does  not  hold 
himself  out  to  and  render  service  to  the  jiublic  .  .  .  shall  be  an 
employe  under  this  act,”  etc. 

The  “model  law”  appears  to  be  designed  to  wipe  out  the 
“Little  Merchant”  plan,  eliminate  the  independent  contractor  status 
of  most  newspa[X‘rbo\’s,  prohibit  boys  under  18  years  of  age  from 
carrying  or  selling  newspapers,  and  make  all  carriers  employes  for 
all  purposes.  These  have  been  pet  projects  of  a  grotip  in  the  Depart¬ 
ment  of  Labor  for  many  years. 

If  newspaper  publishers  and  circulation  men  are  alert,  there  is 
no  reason  whv  this  attempt  should  be  any  more  successful  than 
similar  efforts  have  been  in  the  past.  There  are  ways  around  it. 

In  three  states— Louisiana,  Wisconsin  and  New  York— there  are 
laws  which  recognize  newspaper  carrier  boys  as  employes  for  com¬ 
pensation  purposes  onhj.  These  laws  recognize  the  indejyendent  con¬ 
tractual  relationship  between  the  newspaper  and  the  newspaperboy. 
There  is  no  such  stipulation  or  exemption  in  the  proposed  ‘‘model 
law.” 

In  Mississippi,  where  the  state  Supreme  Court  last  June  decreed 
all  carriers  were  employes,  the  governor  has  signed  a  bill  recently 
adopted  by  the  legislature  excluding  carrier  boys  operating  under  the 
“Little  Merchant”  plan  from  workmen’s  compensation  law's. 

Whether  it  is  done  through  workmen’s  compensation  or  through 
insurance  policies  or  both,  we  believe,  most  circulation  men  and 
publishers  seek  to  protc^ct  their  carrier  boys  against  physical  and 
financial  loss  by  injury.  But  there  is  absolutely  no  justification  for 
legislation  which  declares  all  new'spaperboys  to  be  employes  of  news¬ 
papers  subjecting  them  both  to  all  the  complications  that  involves. 


Public  Documents 


TVEW  YORK  STATE  has  now  been  put  back  in  the  happy  |K)sition 
'  of  acknowit'dging  an  official  proceeding  is  an  official  proceeding. 

Up  until  now’  a  new'spaper  that  published  information  containc*d 
in  court  documents  filed  in  closed  proceedings  c-ould  not  plead  a 
defense  of  privilege  if  sued  for  libel.  The  law,  in  effect,  refused  to 
admit  that  a  court  document  was  a  record  of  an  official  proceeding 
if  it  was  held  in  secrecy. 

The  legislature  and  Governor  Harriman  observed  the  dis¬ 
crepancy,  which  has  existed  for  some  time,  and  have  clarified  the 
libel  law’  to  this  extent. 
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Grass  Roots  Flavor 

Satan,  points  out  Doug  Meador  of  the 
Matador  (Tex.)  Tribune,  has  yet  to  de¬ 
vise  a  more  tempting  attraction  than 
the  wholesale  vice  of  judging  others. 


Q  and  A  Panel 

Question:  Requirements  for  New  Paper 

I.\M  a  working  newspaperman  and  like  so  many  others  of  similar 
occupation  1  would  like  to  be  a  publisher. 

1  am  considering  starting  a  daily  newspaper  in  a  12,0(X) 
population  midwest  town. 

\Vliat  would  be  the  minimum  amount  of  capital  needed  for 
such  a  venture? 

What  would  be  the  minimum  equipment  needs? 

Circulation  possibilities  in  the  area  are  about  10,000.  How 
much  of  this  total  should  a  new  publication  hope  to  get  in  the  first 
year  if  it  is  to  be  successful? 

There  already  is  a  daily  in  the  town  in  question  and  I  know 
the  great  risk  involved  in  trying  to  start  under  such  conditions. 


“(Josh,  we’i-e  tired  today,”  laments 
Walt  Shockey  in  his  Liberty  Center 
(Ohio)  Press.  “Spent  all  morning  open¬ 
ing  batches  of  second,  third,  fourth, 
fifth  and  sixth  class  mail.  Once  in  a 
while  we  found  a  small  paid  ad.  It 
took  three  hours  to  wade  through  the 
stuff  from  the  politicians  and  we  netted 
a  four-inch  paid  ad.  That  makes  us 
working  for  about  50  cents  an  hour. 
Which  is  about  average  pay  for  a 
country  editor.” 


Charlk.s  Knouse  oiiines  in  the 
Osatratowie  (Kas.)  Graphic  Sews  that 
a  person  who  is  afraid  to  stick  his  neck 
out  now  and  then  to  promote  something 
good  for  the  community  is  about  as 
lirogressive  as  a  turtle. 

*  * 

No  educational  system  will  be  com¬ 
plete,  agrees  John  Creviere  of  the  De 
Ptre  (Wis.)  Journal-Democrat,  until  all 
the  students  can  park  their  cars  on  the 
school  grounds. 


“Our  bubble  gum  takes  the  place  of 
a  cigaret  while  setting  type  and  last.s 
longer,”  admits  Maude  Howard  Gar¬ 
rett,  editor  of  the  Dawsonville  (Ga.) 
County  Adi'ertiser.  “Apple  Jack,”  Maude 
goes  on,  “is  too  high  for  our  pocketbook 

and  we  are  too  old  to  begin  to  smoke.” 

*  «  « 

In  the  final  analysis,  agrees  Hap 
Sanders  of  the  Manning  (Iowa)  Moni¬ 
tor,  there  really  isn’t  too  much  to  com¬ 
plain  about — any  country  where  they 
give  away  Cadillacs  as  a  booby  prize  is 
good  enough  for  him.  * 

«  «  « 

For  .most  people,  first  sign  of  spring 
is  arrival  of  the  robins.  But.  puts  in 
Richard  Mayer  Jr.,  of  the  North  Vernon 
(Ind.)  Sun,  in  a  newspaper  office  the 
first  sign  is  when  incoming  mail  to  the 
lovelorn  editor  doubles. 

— Compiled  by  Kerwin  E.  Hoover. 
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Answers  from  E&P  Panel  Members 

Tlic  first  question  is  the  type  of  press.  A  morning  newspaper 

with  plenty  of  time  for  a  press  nin  can  start  with  a  flat  bed 
press,  which  costs  less  to  buy  and  to  operate.  However,  any  pub- 
li.sher  figuring  on  10,(X)0  circulation  should  have  stereotype  equipment 
and  a  press  which  could  print  a  minimum  of  16  pages.  The  cost 
of  press  equipment  has  risen  rapidly  and  continuously  in  the  past 
twenty  years.  Second  hand  press  and  stereotype  equipment  with 
installation  probably  could  be  handled  for  as  little  as  $40,0(X).  ( IVe 
seen  it  done  for  appreciably  less.)  If  an  eight  page  flat  bed  press 
will  do  the  job  at  the  start,  the  investment  can  be  halv  ed  and  more— 
remember  I’m  speaking  of  used  equipment  and  the  buyer  an 
experienced  one  with  time  to  investigate. 

I  have  seen  small  dailies  (morning  ones)  opc'rate  with  three 
typesetting  machines,  in  addition  to  a  Ludlow,  but  four,  including 
one  with  extra  magazines  for  ad  composition,  would  be  my  minimum 
for  afternoon  publication. 

There’s  real  economy  in  modern,  efficient  typesetting  equipment, 
and  also  man-saving  equipment  in  the  ad  alleys  and  make  up  areas. 
Then  when  you  add  tvjx'writers,  furniture,  cash  register,  adding 
machine— the  money  rerpiircment  mounts  rapidly.  I  can  cite  one 
example  of  a  newspaper  starting  from  scratch  eight  years  ago  with 
SJX),00()  plant  etjuipment  cost.  year  later  the  “capital  investetl” 
(including  deficit  in  operation)  totaled  $150,000.  By  that  time  black 
ink  operation  was  approaching,  but  remember  there  was  no  com¬ 
petition  in  this  field.  The  example  cited  was  in  a  rented  building, 
hut  $15,000  had  been  spent  in  building  alterations,  which  incidentally 
paid  dividends  in  succeeding  years  with  the  added  effictency 
residting. 

I  can  go  back  into  the  thirties  and  point  to  three  dailies  started 
and  developed  successfully  with  less  than  $50,000  capital  original!)’ 
inv’olvcd.  It  would  take  double  and  triple  that  amount  today  with 
no  as.surance  of  ultimate  success.  In  fact  the  odds  are  negative. 
However,  there  are  communities  served  by  weeklies,  which  have 
grown  to  daily  size,  which  justify  the  investigation  of  ambitious 
working  newspaper  men.  I  know  of  one  case  in  a  southern  city 
where  a  man  in  this  category  has  purchased  two  competing  weeklies. 
He  has  changed  to  Tuesday  and  Thursday  publication  as  the  first 
step  toward  a  five  issue  a  week  daily.  When  you  purchase  a  weekly 
newspaper  which  can  be  tumeil  into  a  daily,  you  start  with  a 
{Continued  on  jHige  77) 


Another  annual  volume  of  The  New  York  Times 
Index  will  soon  be  off  the  press,  with  nearly  1,300 
pages  of  information  on  last  year’s  events  and  the 
people  involved  in  them. 

Over  a  half  million  facts  condensed  from  the 
news  that  appeared  in  The  Times  during  1955  are 
in  this  new  volume.  The  material  is  organized 
under  thousands  of  alphabetically  arranged  head¬ 
ings  that  identify  subjects,  persons,  organizations 
and  geographical  locations.  Under  each  heading, 
the  events  are  listed  and  summarized  in  chrono¬ 
logical  order. 

Of  course,  each  news  reference  is  dated  to 
show  you  when  (and  where)  the  story  appeared 
in  The  New  York  Times  ...  or  when  it  may  have 
been  mentioned  in  other  news  sources  you  keep 
on  file.  The  thousands  of  skillfully  written  news 


sumynaries  give  all  the  basic  facts  to  save  you 
many  hours  of  tedious  research. 

The  1955  volume  of  The  New  York  Times  Index 
will  be  printed  on  long-lasting  rag  paper,  and  at¬ 
tractively  bound  in  library  buckram.  It  can  be 
purchased  separately  for  $35,  or  with  a  year’s  sub¬ 
scription  to  the  twice-a-month  Index  at  the  low 
price  of  $50  ...  a  combination  rate  that  saves 
you  $20. 

If  you  have  not  yet  arranged  for  a  copy  of  this 
time-saving  guide  to  the  news  of  1955,  we  suggest 
you  hurry  in  your  order.  Almost  the  entire  press 
run  is  earmarked  for  distribution  to  current  New 
York  Times  Index  subscribers.  There  w’on’t  be 
many  copies  left! 

THE  NEW  YORK  TIMES  INDEX 

Times  Square,  New  York  36,  New  York 
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21st  E&P  Promotion  Contest 
Awards  Going  To  31  Dailies 


‘Best-in-Show’  Honors  Won 
By  Salt  Lake  City  Tribune 

By  George  Wilt 

Thirty-one  awards  for  excellence  in  ne\N  spaper  promo¬ 
tion  will  be  presented  to  28  newspapers,  winners  in  Editok 
4i  Publisher’s  21st  annual  Newspaper  Promotion  Contest, 
this  week.  First  prize  awards  and  Certificates  of  Merit  will 
be  presented  to  the  winning  newspapers  by  Robert  U. 
Brown,  president-editor  of  EfitP,  at  the  National  Newspaper 


Promotion  Association  conven¬ 
tion  in  Cleveland,  May  13-1  fi. 

Record  Entries 
A  record  of  283  entiles  was 
submitted  for  the  1955  promo¬ 
tion  competition,  representing 
196  daily  newspapers.  210  en¬ 
tries  were  submitted  by  news¬ 
papers  with  circulations  over 
50,000,  73  by  papers  under  50,- 
1)00.  Separate  awards  are  being 
presented  for  both  circulation 
groups.  This  year  the  promotion 
contest  was  officially  sanctioned 
and  promoted  by  the  NNPA  for 
the  first  time. 

A  panel  of  eight  judges  and 
four  members  of  the  NNPA 
contest  committee  spent  the  en¬ 
tire  day  of  April  11  completing 
the  judging  at  the  Cleveland 
Advertising  Club, 

Judges  were:  Brad  Wright 
Smith,  president,  Brad-Wright- 
Smith  Advertising  Agency;  Ted 
Meredith,  associate  media  di¬ 
rector,  Griswold-Eshleman  Co.; 
Robert  E.  Pfleger,  vicepresident, 
Meldrum  &  Fewsmith;  Harding 
Christ,  managing  editor.  C/cre- 
iond  riess;  J.  Ernest  Walker, 
circulation  manager,  Cleveland 
Press;  Rex  Corfield,  travel  ad¬ 
vertising  manager,  Cleveland 
J'lain  Dealer;  John  Maynard, 
circulation  manager,  Cleveland 
Vewg;  Arthur  Ardizone,  retail 
idvertising  manager,  the  Cleve¬ 
land  Press. 

Representing  NNPA  were 
McNeil,  Cleveland  Press 
circulation  promotion  manager, 
contest  committee  chairman; 
P»n»ey  Goldstein,  promotion 
’nsnager,  Cleveland  Plain  Deal- 
Mike  Lapine,  public  service 
'director  of  the  Press,  and  John 
Brownell,  general  advertising 


promotion  and  research  man¬ 
ager  of  the  Press. 

A  First  Prize  and  two  Cer¬ 
tificates  of  Merit  were  awarded 
for  each  of  the  following  clas¬ 
sifications;  National  Advertis¬ 
ing  Promotion,  Retail  Advertis¬ 
ing  Promotion,  Classified  Pro¬ 
motion,  Circulation  Promotion, 
and  Public  Service  Promotion. 
Separate  awards  were  made  for 
papers  over  50,000  circulation 
and  under  50,000.  A  “Best-in- 
Show”  award  was  also  made. 

The  Winners 

National  Advertising  Promotion 
(over  50,000) 

FIRST  PRIZE— to  the  Salt 
Lake  City  (Utah)  Tribune  and 
Deseret  Xews,  for  a  complete 
program,  “Prospecting  in  the 
Salt  Lake  Intermountain  Mar¬ 
ket.”  This  also  won  “Best-in- 
Show”  award  as  outstanding 
entry  in  all  classifications.  The 
entry  contained  presentations, 
ads  and  mailing  pieces,  all  using 
a  cartoon  of  a  prospector  and 
his  mule  as  a  central  theme.  It 
relied  on  die-cuts,  pop-ups,  col¬ 
or,  and  showed  a  high  degree 
of  originality  and  thoroughness 
in  presenting  the  market-news¬ 
paper  story. 

Certificates  of  Merit  to: 

•  The  Toronto  (Ont.)  Globe 
and  Mail,  for  a  presentation, 
“Personalized  Promotion,”  se¬ 
lected  by  the  judges  because  of 
excellent  presentation  of  infor¬ 
mation  and  services  to  the  ad¬ 
vertiser  and  agency  media  man, 
directed  to  specific  advertisers. 

•  The  Philadelphia  (Pa.) 
Bulletin,  for  a  campaign  of  full- 


page  ads  which  appeared  in 
leading  newspapers,  consistent¬ 
ly  stressing  the  same  theme, 
with  a  repetitive  use  of  small 
photographs. 

•  New  York  Poet,  for  their 
“Summer  Food  Fiesta”  promo¬ 
tion,  designed  to  increase  linage 
in  the  food  classification. 

The  New  York  Post  and 
Philadelphia  Bulletin  were  tied 
in  this  classification. 

National  Advertising  Promotion 
(under  50,000) 

FIRST  PRIZE— to  the  Ap¬ 
pleton  (Wise.)  Poet-Crescent, 
for  a  campaign  of  ads  and 
mailing  pieces  used  to  develop 
the  travel  advertising  classifi¬ 
cation. 

Certificates  of  .Merit  to: 

•  Yakima  (Wash.)  Daily  Re¬ 
public,  for  a  clever  series  of 
folders  using  the  “Fruit  Bowl 
of  the  Nation”  theme,  illus¬ 
trated  with  color  reproductions 
of  native  fruits,  and  specifically 
designed  to  obtain  ROP  Color 
advertising. 

•  Riverside  (Cal.)  Press-En¬ 
terprise,  for  a  well-developed 
market  guide,  planned  to  estab¬ 
lish  the  independence  of  River¬ 
side  from  Los  Angeles. 

Retail  .Advertising  Promotion 
(over  50,000) 

FIRST  PRIZE— to  New  York 
Mirror,  for  a  campaign  of  ad¬ 
vertisements,  “Miri’or  Sales 
Force,”  showing  how  editorial 
features  of  the  newspaper  help 
retail  sales,  and  illustrated  with 
photographs  of  columnists,  writ¬ 
ers,  etc.,  in  familiar  letail  store 
surroundings. 

Certificates  of  .Merit  to: 

•  Minneapolis  (Minn.)  Star 
and  Tribune,  for  a  complete 
program  of  ads,  folders,  letters, 
etc.,  designed  to  sell  special 
editions  and  classifications. 

•  L*)s  Angeles  (Calif.)  Times, 
for  a  campaign  to  sell  retail 
advertising  in  garden,  restau¬ 
rant  and  other  classifications, 
using  direct  mail. 

Retail  Advertising  Promotion 
(under  50,000) 
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FIRST  PRIZE— to  Pasadena 
( Calif.)  Star-News,  for  a  series 
of  advertisements  based  on 
testimonials  from  retail  adver¬ 
tisers,  photographically  illus¬ 
trated,  and  telling  the  paper’s 
linage  story  in  the  classification. 

Certificates  of  Merit  to: 

•  San  Mateo  (Calif.)  Times, 
for  a  retail  presentation,  based 
on  the  editorial  excellence  of 
the  paper,  and  readership  stud¬ 
ies. 

•  Sidney  (Ohio)  Daily  News, 
for  their  annual  “Cook  Book” 
promotion,  featuring  a  recipe 
contest  for  housewives,  and 
building  a  special  “Cook  Book” 
section  that  was  obviously  an 
advertising  success. 

('lassified  Promotion 
(over  50,000) 

FIRST  PRIZE— to  the  Hous¬ 
ton  (Tex.)  Chronicle,  for  a 
complete  campaign  based  on  a 
series  of  daily  newspaper  ads 
featuring  extremely  clever  Copl¬ 
and  cartoon  illustrations. 

Certificates  of  Merit  to: 

•  San  Francisco  (Calif.) 
Chronicle,  for  a  campaign  based 
on  the  theme,  “One  line — one 
week — one  dollar,”  using  short 
copy  and  cartoons. 

•  Philadelphia  (Pa.)  Bulle¬ 
tin,  for  a  house  ad  campaign 
utilizing  brilliant  copy  and 
cartoons  to  sell  classified,  one 
classification  at  a  time. 

Classified  Promotion 
(under  50,000) 

FIRST  PRIZE — to  Eugene 
(Ore.)  Register  Guard,  for  a 
campaign  of  house  ads  with  the 
“Trade-Up  Time”  theme, 
planned  to  increase  the  trade- 
in  market  and  used  car  classi¬ 
fied. 

Certificates  of  .Merit  to: 

•  Santa  RoSa  (Calif.)  Press 
Democrat,  for  a  campaign 
of  classified  promotion  house 
ads  based  on  testimonials. 

•  Southwest-Times  Record 
(Ft.  Smith,  Ark.),  for  cam¬ 
paign  of  classified  house  ads 
based  on  service  and  results. 

Circulation  Promotion 
(over  50,000) 

FIRST  PRIZE— to  the  De¬ 
troit  (Mich.)  Times,  for  a  com¬ 
plete  program,  featuring  con¬ 
tinuing  program  of  direct  mail 
to  carriers,  including  contests, 
(Continued  on  page  79) 
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TRAVEL  ADVERTISING  PITCH  by  Appleton  (Wi$.)  Post-CrescMt 
(at  bottom)  won  first  prize  in  National  Advertising  promotion  clsv 
sification  for  dailies  under  50,000  circulation.  Certificates  were  wm 
by  Yakima  (Wash.)  Daily  Republic  (upper  right)  and  Riversids 
(Calif.)  Press-Enterprise  (upper  left). 


'^0&4/VS  , 

fi/e/t  put  ^ 


Editor 


BEST-IN-SHOW  and  winner  of  first  prize  in  National  Advertising 
promotion  classification  for  dailies  over  50,000  circulation  was  Salt 
Lake  City  (Utah)  Tribune  and  Deseret  News  (shown  at  bottom).  Cer¬ 
tificates  of  Merit  went  to  Toronto  (Ont.)  Globe  and  Mail  (upper 
left);  Philadelphia  (Pa.)  Bulletin  (upper  right);  and  New  York  Post 
(center). 


Publisher's 
21st  Annual 


Promotion 

Awards 


BEST  RETAIL  PROMOTION  for 
papers  under  50,000  circulation 
won  first  prize  for  Pasadena 
(Calif.)  Star-News  (bottom). 
Certificates  were  won  by  San 
Mateo  (Calif.)  Times  (upper 
left)  and  Sidney  (Ohio)  Daily 
News  (upper  right). 


DAILY  NEWS  took  top  honors  in  Public  Service  pW" 
ification  for  dailies  over  50,000  circulation  (bottoM), 
went  to  Atlanta  (Ga.)  Journal  (upper  left)  and  Mie^ 
>olIs  (Minn.)  Star  and  Tribune  (upper  right). 
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FIRST  PRIZE  FOR  RETAIL  AD  promotion  for  papers  over  50,000 
circulation  was  awarded  to  New  York  Mirror  (bottom).  Minneapolis 
(Minn.)  Star  and  Tribune  (upper  right)  and  Los  Angeles  (Calif.) 
Times  (in  middle)  were  awarded  Certificates  of  Merit. 


g] 


CIRCULATION  PROMOTION  first  prize  for  dailies  in  over  50,000 
circulation  group  was  awarded  to  Detroit  (Mich.)  Times  (lower 
left).  Certificates  were  won  by  San  Jose  (Calif.)  Mercury;  Oakland 
(Calif.)  Tribune;  and  Philadelphia  (Pa.)  Bulletin. 


CARRIER  CONTEST  PUSH  by  Hollywood  (Calif.)  Citizen-News  won 
it  first  prize  in  the  Circulation  Promotion  category  for  papers  under 
50,000  circulation.  Certificates  were  won  by  Columbia  Basin  (Moses 
Lake,  Wash.)  Daily  Herald  ar>d  Kalamazoo  (Mich.)  Gazette. 


Record  283 
Entries 
Submitted  by 
196  Newspapers 
from 
U.  S.  and 
Canada 


Skr  Sailn  fiHteerey^ 

PUBLIC  SERVICE  first  prize  for 
dailies  in  under  50,000  circulation 
group  was  won  by  Bloomington 
(III.)  Pantograph.  Yakima 
(Wash.)  Daily  Republic  and  San 
Angelo  (Tex.)  Standard-Times 
won  Certificates. 


TOP  HONORS  IN  CLASSIFIED  classification  were  won  by  Houston 
(Tex.)  Chronicle  (over  50,000  shown  above)  and  Eugene  (Ore.) 
Register  Guard  (under  50,000  shown  at  left).  Certificates  in  over 
50,000  group  went  to  San  Francisco  (Calif.)  Chronicle  and  the 
Philadelphia  (Pa.)  Bulletin.  Dailies  in  the  under  50,000  group  win¬ 
ning  certificates  were  Santa  Rosa  (Calif.)  Press  Democrat  and  the 
Southwest-Times  Record  (Ft.  Smith,  Ark.).  Fifteen  of  the  31  awards 
in  EDITOR  &  PUBLISHER'S  21st  annual  promotion  contest  went  to 
newspapers  west  of  the  Rockies. 
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All  Advertising  Media  Used 
In  NYC  Circulation  Effort 


Mirror's  StMi  jy*  V 
Figure  1,503,200 

A  tabular  slip  /created  u 
erroneous  picture  of  Sundij 
circulations  for  New  York 
City  newspapers  in  a  chart 
published  with  Part  I  of  this 
series  last  week. 

The  daily  figure  was  cat- 
l  ied  also  as  the  Sunday 
ure  for  the  New  York  Mir 
ror.  The  correct  Sunday  fir. 

for  the 


To  $4  Million  (or  more)  a  Year 

By  Philip  IS.  Schuyler 

lladio  and  television  have  replaced  the  so-called  leather- 
lunced  newsboys  of  30  years  a^o  in  promoting  New  York 
rlaily  and  Sunday  newspaper  circulations.  That  is  not  to  say 
that  other  forms  of  advertising  are  being  neglected.  All 
media  are  being  used  Mith  newspapers  as  close  to  the  top 
as  rivals  will  permit. 

Right  now  schedules  are  being  stepped  up,  in  some  cases 
doubled  as  the  highl)'  competitive  promotion  and  circula¬ 
tion  managers  rebuild  to  new  highs  to  attract  more  readers 
in  the  “world’s  richest  market.” 

With  exception  of  railroad 
terminals  entrances  and  some 
of  the  biggest  subway  kiosks, 
however,  the  raucous  cries  of 
the  headlines  are  heard  no 
more.  Usually  where  the  yelling 
is  still  done,  the  words  are  sim¬ 
ply  “Whad-y-read?”  Only  a 
memory  today  are  the  full 
throated  spot  news  announce¬ 
ments  such  as  in  October  192!) 
soared  up  to  the  17th  floor  of 
the  Times  Building,  where  this 
aiticle  is  being  written.  “Crash 
on  Wall  Street”,  was  the  cry 
then;  “Read  all  about  it!”  And 
that  other  one  which  similarly 
charged  the  atmosphere  “Val¬ 
entino  is  dead!” 

Enlarged  Budgets 

Today  all  the  New  York 
newspapers  leach  into  homes 
through  TV  screens  and  radio 
loudsi)eakers.  Much  of  the  cir¬ 
culation  promotion  done  this 
way  is  either  on  the  time-for- 
space  trade  basis,  or  gratis. 

But  considerable  money  is  Ink¬ 
ing  invested  in  the  two  media 
also,  as  part  of  a  growing  pro¬ 
motion  budget  that  is  divided 
among  every  possible  form  of 
advertising. 

Four  million  dollars  a  year 
is  a  fair  estimate  of  the  cur¬ 
rent  aggregate  circulation  pro¬ 
motion  budget  of  the  Herald- 
Tribtine,  Times,  News,  Mirror, 

Journal-Americav,  Post,  Wortd- 
Telegram  and  Siiv. 

Newspaper  promotion  people 
don’t  talk  about  specific 
amounts;  they’re  competitive 
secrets. 

Ivan  Veit,  director  of  piomo- 
tion  and  research  for  the  Times, 
called  attention  to  Meyer  Berg¬ 
er’s  recent  history  of  the  news- 
l)aper  which  gave  the  annual 
I)romotlon  expendituie  as  $1,- 
.'(00,000,  but  pointed  out  that 


ure  is  1,.'>03,200 
March  1956  report  period 
The  correction  brings  tht 
Sunday  total  to  8,117,Mk 
copies  for  six  newspapers,  as 
reported  to  ABC  for  March. 
31  period. 


recent  “Report  fron 
South”,  the  Tmman  me 
or  the  Churchill  series, 


DOUBLY  IMPRESSIVE  is  the  giant  billboard  which  the  Detroit  (Mich.) 
Times  has  taken  to  exploit  its  tO-section  Sunday  paper.  In  right 
panel  are  full-color,  handpainted  reproductions  of  sectional  front 
pages. 
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Soviet  and  Corruption 
Campaigns  Win  Pulitzers 


Watsonville  (Calif.)  Kegisler-  resignation  of  Harold  E.  Tal- 

'  '  o  bott  as  Secretary  of  the  Air 

Pajaronian  Gets  Service  Prize  ‘'°Mr  fi.«  di«.ios.d 

that  Mr.  Talbott  allegedly  was 
B)  Kay  Ertiin  engaging  in  business  activities 

_  r>  II  ■  •  •  I-  1  which  conflicted  with  his  status 

Two  1950  ruUtzer  Prizes  in  Journalism  were  won  by  as  a  public  official. 

[lenetrating  the  Iron  Curtain  to  reach  Soviet  leaders  and  International  Reporting 
two  were  won  for  exposing  domestic  political  corniption  xhe  1956  Pulitzer  for  a  dis- 
aiicl  ousting  public  officials.  ting^uished  example  of  reporting 

Several  others  among  the  eight  journalism  awards  could  aff^rs  was 

o  j  awarded  William  Randolph 

lie  classified  as  crusades.  Hearst,  Jr.,  editor-in-chief  of 

The  much-sought  gold  medal  Blackout”  ran  concurrently  the  Hearst  Newspapers;  Kings- 

"for  disinterested  and  meritori-  with  breaking  news  stories  and  bury  Smith,  vicepresident  and 
ous  public  service  by  a  news-  anticipated  many  events  before  general  manager  of  Interna- 
paper”  was  awarded  to  the  they  happened.  tional  News  Service,  and  Frank 

Watsonville  (Calif.)  Register-  Last  year  Royce  Howes  of  Conniff,  editorial  assistant  to 
Pajaronian  “for  its  courageous  the  Free  Press  won  the  Pulitz-  Mr.  Hearst,  “for  a  series  of  ex¬ 
exposure  of  corruption  in  public  er  prize  for  editorials.  elusive  interviews  with  leaders 

oflTice,  w’hich  led  to  the  resigna-  The  Local  Reporting  (no  edi-  of  the  Soviet  Union.” 
tion  of  a  district  attorney  and  tion  time)  award  was  given  The  team  of  three  went  to 

the  conviction  of  one  of  his  as-  Arthur  Daley,  .Vcio  York  Times  Moscow  without  any  indications 

.^ociates.”  (E&P,  Nov.  20,  1955;  sports  columnist,  “for  his  out-  that  a  change  in  Soviet  leader-  _ _  _ _ _ _ 

page  38.)  standing  coverage  and  commen-  ship  would  take  place  during  Union  to  visit  Iowa,  which  led 

The  Register-Pajaronian  (the  tary  on  the  world  of  sports  in  their  brief  visit.  .At  this  im-  directly  to  the  Russian  farm 

latter  name  derives  from  the  his  daily  column,  ‘Sports  of  The  portant  moment  in  Soviet  his-  visit  to  the  U.S.” 

Pajaro  Valley)  is  a  John  P.  Times’.  ”  toi-y,  they  interviewed  the  four  After  reading  a  speech  by 

Scripps  newspaper  with  7,800  “Arthur  Daley  is  an  honest,  top  leaders.  It  was  said  no  Khrushchev  criticizing  the  per- 
circulation.  The  successful  cru-  factual,  trustworthy,  news-  othei-  journalists  ever  achieved  formance  of  Russian  agricul- 

sade  was  prosecuted  by  Editor  worthy  columnist  who  flavors  such  a  succession  of  interviews  Mr.  Soth  wrote  the  edi- 

Fiank  P.  Orr,  Reporter  Wil-  his  work  with  a  constant  flow  with  Soviet  rulers.  torial  inviting  Russians  to  Iowa 

liam  Kennedy  and  Photogra-  of  anecdotal  material  and  con-  “No  other  journalistic  to  learn  how  to  improve  live- 

pher  Sam  Vestal.  (See  Page  versational  background.^  picked  achievement  in  foreign  affairs  stock  production.  Mr.  Soth  was 

84.)  up  in  assiduous  repoi-torial  work  in  1955  carried  such  a  world-  a  member  of  an  American  farm 

lyocal  Reporting  ®  feature  nature  in  the  dug-  wide  impact  as  did  these  in-  delegation  that  went  to  Russia 

,  .....  outs  and  dressing  rooms  of  terviews  and  the  subsequent  ar-  after  the  visit  of  the  Soviet 
The  Local  Reporting  (edition  sport,”  stated  a  Columbia  Uni-  tides,”  read  a  Columbia  back-  farmers  here, 
time)  award  was  given  Lee  yersity  release.  ground  release.  “They  provided 

HHls,  executive  editor,  (Pulitzers  are  rare  for  sports  the  first  definite  indication  of  (  artoons 

(Mich.)  Free  Press,  for  his  reporting.  William  H.  Taylor,  what  the  policy  of  the  new  Robert  York  of  the  Louis- 

aggressive,  resourceful,  and  Xew  York  Herald  Tribune,  won  rulers  of  Russia  would  be  on  (Ky.)  rimes  was  awarded 

comprehensive  front-page  re-  jgor,  ^nd  Max  Kase,  the  great  issues  of  war  and  the  Pulitzer  Prize  “for  his  car- 

porting  of  the  United  .Auto-  gpQj.jg  editor,  Xetv  York  Jour-  peace,  as  well  as  an  extraordi-  toon,  ‘Achilles,’  showing  a  bulg- 
mobile  Workers’  negotiations  „al-American,  won  one  in  nary  insight  into  the  thinking  >ni?  figure  of  American  pros- 


MERITORIOUS  and  disintarastod 
public  sarvica  parformad  by  Ra- 
portar  Bill  Kannady,  laft,  and 
Phofographar  Sam  Vastal,  right, 
figurad  in  Pulitzar  award  to  Wat- 
sonvilla  Ragistar-Pajaronian  (Pah- 
ha-roan-aa-ahn). 
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Hills  Dalay  Haarst 
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RieseFs  Sight  Gone, 
But  Not  His  Punch 


Labor  reporting’s  “Man  with 
a  Million  Eyes”  is  very  much 
back  on  the  job  today — totally 
blind. 

“The  acid  thrown  at  me  may 
have  burned  out  my  sight,  but 
certainly  not  my  spirit,”  Victor 
Riesel,  cru.sading  labor  column¬ 
ist,  told  Editor  &  Publisher 
Wednesday,  in  a  statement 
issued  from  the  hospital  where 
he  has  been  a  patient  for  a 
month. 

It  had  been  announced  the 
Friday  before  that  the  burns 
caused  by  sulphuric  acid  thrown 
into  his  eyes  by  an  unknown 
assailant  had  resulted  in  dam¬ 
age  impossible  to  overcome.  He 
was  attacked  in  the  Broadway 
theatre  district  after  he  had 
done  a  broadcast,  substituting 
for  Barry  Gray,  which  dealt 
with  racketeering  in  a  local 


both  labor  and  management.” 

Who  flung  the  acid  with  such 
deadly  aim  is  not  known,  nor 
exactly  why  it  was  done.  It  is 
acknowledged  that  he  has  bitter 
enemies  because  of  his  coura¬ 
geous  attacks  on  union  racke¬ 
teers.  Yet  it  might  have  been  a 
personal  affair.  Detectives  have 
probed  that  angle  too. 

“1  do  not  believe  the  gossip,” 
said  Glenn  Neville,  who  is  the 
editor  of  the  New  York  Mirror, 
Riesel’s  metropolitan  outlet. 
“He  was  hit  for  the  truth  he 
has  written.  To  me  it  seems 
like  a  professional  job. 


checks  facts  for  Mr.  Riesel.  She 
attended  the  International  Con¬ 
federation  of  Free  Trade 
Unions  in  Vienna  last  May  with 
him. 

Mr.  Riesel  has  not  become 
wealthy,  his  associates  say.  His 


contract  with  Hall  is  a  “long 
term”  50-50  deal.  Mr.  Riesel  it 
not  covered  by  Workman’s  Com¬ 
pensation.  He  has  required  fi. 
nancial  advances  to  cover  cur- 
rent  heavy  drains  on  his  pocket- 
book. 


Barrett  to  Succeed 


Ackeruiau  as  Deau 


Dr.  Grayson  Kirk,  president  from  1946  to  1950  and  as  As- 
of  Columbia  University,  has  an-  sistant  Secretary  of  State  for 


nounced  the  appointment  of 
Edward  W.  Barrett  as  dean 
of  the  University’s  Graduate 
School  of  Journalism,  succeed¬ 
ing  Carl  W.  Ackerman,  who 
will  retire  July  31. 

Mr.  Barrett,  former  editor 


Public  Affairs  from  1950  to 
1952.  During  the  war  he 
worked  in  the  office  of  War 
Information. 


union. 

“I  have  worked  out  the  tech¬ 
nical  procedures  for  getting 
back  to  my  desk  and  my  type¬ 
writer  and  my  column  will  hit 
harder  than  ever,”  he  declared. 


No  Letup  in  Fight 
“What  is  important  now  is 
that  there  will  be  no  letup  in 
the  fight  against  the  sleazy  un¬ 
derworld  elements  infesting  sec¬ 
tions  of  our  community.  From 
this  corner  the  same  fights  and 
the  same  crusades  will  continue 
as  will  our  coverage  of  the  ac¬ 
tivities  of  the  decent  elements 
in  labor,  industry  and  politics, 
which  have  been  pouring  in 
their  wonderful  messages  of 
cheer.” 

From  his  hospital  bed  Mr. 
Riesel  is  in  command  of  the 
750  words  that  go  out  each  day 
over  his  by-line  to  more  than 
200  newspapers,  via  Hall  Syn¬ 
dicate.  Eight  papers  subscribed 
since  someone  tried  to  stop  him 
or  punish  him,  according  to 
Robert  Hall,  president  of  the 
syndicate. 

In  addition,  Mr.  Riesel  has 
his  pick  of  four  broadcast  shows 
of  his  own. 

His  assistants,  .Alton  Levy 
and  Miriam  Goldfine,  spend  an 
hour  or  longer  with  him  in  the 
morning,  then  prepare  the  col¬ 
umn  and  recheck  with  him  by 
telephone.  This  week  the  line 
“written  by  assistants  after 
consultation”  was  removed  from 


copy. 

“You  cannot  take  his  con¬ 
tacts  from  him,”  said  Mr.  Levy. 
“They  are  international  and  fab¬ 
ulous,  extending  from  the  high¬ 
est  to  lowest  in  the  ranks  of 


Increased  Impact 

“Today  Victor  Riesel  is  a 
more  important  person  in  the 
world  of  labor  than  ever  before. 
His  column  will  have  increased 
impact  as  a  result  of  this  tragic 
martyrdom.” 

Mr.  Riesel  was  carefully 
guarded  by  syndicate  represen¬ 
tatives  and  detectives  at  the 
hospital. 

Mr.  Levy  was  adamant 
against  any  personal  visit  but 
he  said  that  a  mass  interview 
was  being  arranged  in  a  few 
days. 

Sympathy  for  Mr.  Riesel  is 
shared  by  his  public.  Five  large 
cartons  contain  letters,  cards 
and  telegrams  he  has  received. 
Mrs.  Riesel  spends  much  time 
at  the  hospital,  reading  to  her 
husband.  All  messages  are 
being  answered. 

In  his  dictated  statement,  Mr. 
Riesel  expressed  “heartfelt 
gratitude  to  the  publishers,  edi¬ 
tors  and  all  those  of  our  news¬ 
paper  profession  for  their  let¬ 
ters  and  telegrams  of  support 
and  encouragement.” 

Some  per.sons  have  offered 
their  eyes  to  the  stricken  col¬ 
umnist.  The  doctors  have  said 
that  the  cornea  has  been  so 
badly  damaged  that  transplan¬ 
tation  is  impossible. 

Mr.  Levy  has  known  Mr. 
Riesel  for  25  years.  Both  came 
from  labor  families.  Vic’s  father 
was  founder  of  an  embroidery 
workers’  union.  .Alton’s  father 
joined  in  first  attempts  to  or¬ 
ganize  insurance  workers.  Six 
years  ago  Alton  started  to  work 
for  Vic,  and  continued  doing 
publicity  for  a  group  of  labor 
unions. 

Miriam  Goldfine  was  grad¬ 
uated  from  Ohio  State  Univer¬ 
sity  in  1949.  She  studied  journ¬ 
alism  and  majored  in  political 
science.  She  covers  meetings, 
interviews  important  sources. 


Son  of  a  Publisher 
Born  in  Birmingham,  Ala.,  on 

and  .Assistant  Secretary  of  1910»  the  son  of  Edward  • 

State  and  currently  executive  Ware  Barrett,  editor  and  pub-  , 
vicepresident  of  Hill  and  Knowl-  Wisher  of  the  Birmingham  Agt-  V 
ton,  Inc.,  will  take  over  his  Herald.  Mr.  Barrett  graduated  — 
new  duties  Aug.  15.  from  Princeton  with  honors  i 

Dr.  Kirk,  in  his  announce-  began  a  newspaper  career  i 
ment,  declared  that  in  the  25  Birmingham.  j 

years  of  Dean  Ackerman’s  in-  He  will  continue  to  serve  as  | 
cumbency,  the  Graduate  School  a  director  of  Hill  and  Knowl- 
of  Journalism  “has  achieved  a  ton.  International, 
level  of  academic  and  journal-  The  new’  dean  is  married  to 
istic  accomplishment  beyond  the  the  former  Mason  Daniel,  of 
most  optimistic  hopes  of  the  Jacksonville,  Fla.  They  have 
University  when  it  brought  him  two  daughters, 
to  the  post  in  1931.”  Dean  Ackerman  has  filled  the 

The  school  which  Mr.  Banjtt  important  post  for  25  years. 

Before  he  went  to  Columbia. 

Dean  Ackerman  had  b?en  a 
foreign  correspondent  and  pub¬ 
lic  relations  director  and  as¬ 
sistant  to  the  president  of  tbe 
General  Motors  Corporation. 


will  head  was  founded  in  1912 
under  the  will  of  the  late  Joseph 
Pulitzer.  Mr.  Barrett  will  be  its 
fourth  head.  The  first  director 
w’as  Talcott  Williams,  a  noted 
editor  and  scholar,  who  served 
from  1912  to  1919.  He  was  suc¬ 
ceeded  by  Dr.  John  W.  Cunliffe, 
who  brought  numerous  well- 


Heruld  Tribune  Bark 


knovvn  newspaper  men  to  teach  j„  Publishers’  Group 
at  the  school.  Dr.  Cunliffe  was  ,  ,  *  . 

followed  in  1931  hv  Dean  .Acker-  New  York  Herald  Trib- 

man.  readmitted  to  member- 

Mr.  Barrett  served  as  edi-  ship  in  the  Publishers  .Asso- 
torial  director  of  Newsweek  ciation  of  New  York  City  at  . 

the  annual  meeting  May  10.  It  1 
nation  f 


withdrew  from  the  association 
Sept.  1.3,  1954. 

There  are  now  13  dailies  in  1 
the  metropolitan  area  that  will 
participate  in  the  association’s 
affairs,  including  labor  con¬ 
tract  negotiations. 

Officers  were  re-elected.  They 
are:  William  Mapel,  president; 
Thomas  E.  J.  Crowley,  Jour-  W 


Edward  W.  Barratt 


nal- American,  treasurer;  and 
Warren  D.  Chandler,  staff, 
secretary. 

A  step  was  taken  to  re¬ 
establish  the  office  of  chairman, 
which  has  been  vacant  since 
J.  S.  Cullen,  .Mirror,  retired  in 
1953.  Charles  C.  Lane,  as¬ 
sociate  business  manager  and 
industrial  relations  director  of 
the  New  York  Times,  is  slated 
for  the  chairmanship,  chief  ex¬ 
ecutive  officer. 
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Detroit  News  Sparks 
Action  on  Port  Plan 


The  Detroit  News  has  con¬ 
tributed  another  major  effort 
to  the  development  of  Detroit 
generally  and  to  the  develop¬ 
ment  of  the  city’s  port  plans 
particularly. 

The  effort  was  through  the 
sponsorship  of  a  special  fact¬ 
finding  panel  of  six  port  ex¬ 
perts,  called  in  to  see  what 
could  be  done  about  ending  a 
stalemate  over  port  develop¬ 
ments. 

Civic  Lethargy 

Despite  the  fast-developing 
Seaway  project,  persons  inter¬ 
ested  in  port  facilities  along  the 
Detroit  River  were  procrastin¬ 
ating  about  getting  into  action. 
Crux  of  the  delay  was  over 
whether  private  industry  should 
be  permitted  to  develop  De¬ 
troit’s  port  or  whether  the  Port 
of  Detroit  Commission  should 
be  adequately  staffed  and  em¬ 
powered  to  carry  out  a  satis¬ 
factory  program. 

As  it  had  done  in  a  previous 
survey,  in  which  a  panel  of 
disinterested  (financially)  ex¬ 
perts  were  called  in  to  find  the 
facts  on  Detroit’s  need  for  an 
underground  parking  area,  the 
Detroit  News  carried  the  ball 
completely  in  arranging  and 
financing  the  study. 

(Detroit’s  Grand  Circus  Park, 
in  the  heart  of  the  city,  right 
now  is  seeing  vast  quantities 
of  dirt  being  moved,  working 
toward  completion  of  a  city 


operated,  underground  parking 
facility  in  20  months.) 

The  News,  in  a  hard-hitting 
editorial  at  the  same  time  its 
port  panel  report  was  released, 
assailed  the  Board  of  Commerce 
for  backing  a  delaying  action 
on  port  plans  in  tbe  interest 
of  a  few  in  private  business, 
instead  of  looking  out  for  the 
best  interests  of  the  entire  city. 

The  high-caliber  of  the  panel 
members  is  reflected  in  their 
long  records  in  dealing  with 
port  matters.  They  were  Harry 
C.  Brockel,  chairman,  municipal 
port  director  of  Milwaukee; 
Ernest  B.  Griffith,  general  man¬ 
ager  of  the  Toronto  Harbor 
Commission;  Nicolaas  T.  Koo- 
mans,  manager  of  the  Rotter¬ 
dam  (Holland)  Port  Authori¬ 
ties;  Capt.  Thomas  L.  Lewis, 
assistant  general  manager  of 
the  Dock  Board  which  runs 
the  Port  of  New  Orleans;  Ber¬ 
nard  J.  Caughlin,  manager  of 
the  Los  Angeles  port,  and  G. 
H.  Pouder,  executive  vicepresi¬ 
dent  of  the  Baltimore  .Associa¬ 
tion  of  Commerce. 

The  panel  made  a  20-point 
report,  the  consensus  being  that 
Detroit  was  falling  down  in  its 
current  action  and  future  plan¬ 
ning  as  far  as  a  port  was  con¬ 
cerned. 

The  group  found  that  the  city 
was  underestimating  its  port 
potential  and  the  time  require¬ 
ments,  that  waterfront  develop¬ 
ments  were  needed,  and  that 
the  port  commission  needed 


more  authority,  but  was  not 
using  powers  it  already  had. 

Cooperation  Asked 

The  panel  urged  the  port 
commission  to  establish  close 
liaison  with  all  the  physical 
and  economic  groups  having  an 
interest  in  port  development  and 
called  on  private  business  to 
forget  its  fears  and  to  cooper¬ 
ate  with  the  port  commission  in 
the  development  of  port  services 
with  private  funds. 

The  Detroit  News  devoted 
many  columns  to  the  presen¬ 
tation  of  the  panel’s  complete 
findings,  with  pictures  and  edi¬ 
torial  explanation,  in  the  week 
following  release  of  the  report. 

And,  apparently,  the  News 
has  succeeded  in  jarring  Detroit 
out  of  its  port-planning  leth¬ 
argy,  for  on  May  4  Detroit’s 
marine  terminal  operators  an¬ 
nounced  that  they  would  speed 
up  building  of  10  new  berths 
to  handle  simultaneously  14  of 
the  larger  ocean  freighters  ex¬ 
pected  when  the  Seaway  opens. 
• 

34  Boys,  29  Girls 
Ready  for  Spelldown 

Washington 

After  months  of  dictionary¬ 
digging  and  study,  63  of  the 
country’s  best  young  spellers 
will  meet  here  next  week  to 
match  wits  and  words  in  the 
29th  annual  National  Spelling 
Bee. 

The  34  boys  and  29  girls 
make  up  the  larg^est  group  ever 
to  compete  in  the  event  spon¬ 
sored  by  the  Scripps-Howard 
Newspapers  in  18  cities  and  43 
other  U.S.  daily  and  Sunday 
newspapers. 


O’Brien  Buys 
Rival  Daily, 
Suspends  It 

Artesia,  N.  M. 

Purchase  and  suspension  of 
the  Artesia  Daily  Advocate  by 
the  Artesia  Daily  Press  was 
announced  May  4  by  Lincoln 
O’Brien,  president  of  the  com¬ 
pany  publishing  the  Press. 

Allen  Kander  &  Co.,  was 
broker  for  the  deal. 

Mr.  O’Brien  said  the  price 
was  $67,500,  plus  an  agreement 
that  his  organization  will  not 
start  a  paper  in  Las  Cruces, 
where  the  owners  of  the  Advo¬ 
cate  own  the  daily  Sun^News. 

The  sale  included  an  option 
to  the  O’Brien  organization  to 
buy  the  Las  Ciuces  Sun-News 
ahead  of  any  other  purchaser  if 
that  paper  is  ever  offered  for 
sale. 

Both  Artesia  dailies  were 
stalled  in  June,  1954.  The  Press 
was  founded  by  Lincoln  O’¬ 
Brien,  James  K.  Green,  and 
employes  of  O’Brien’s  newspa¬ 
pers  who  became  stockholders 
in  Southern  New  Mexico  News¬ 
papers,  Inc.  The  Advocate, 
which  had  been  published  as  a 
weekly  for  a  half  century,  went 
daily  a  day  ahead  of  the  Press. 

The  Advocate  was  owned  by 
Oi-ville  Priestley,  publisher  of 
the  daily  Sun-News  in  Las 
Cruces,  and  James  H.  Skewes, 
principal  owner  of  the  Meridian 
(Miss.)  Star,  and  several  other 
dailies. 

Before  the  merger,  the  Press 
had  2,631  net  paid  circulation. 
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NEW  THEME  SONG!  THE  LOADED  CIGAR  DOVE  IN  THE  DESERT? 

Ivey,  St.  Petersburg  (Fla.)  Times  Hungerford,  Pittsburgh  (Pa.)  Post-Saiette  Alexander,  Philadelphia  (Pa.)  Bulletin 


Scripps-Howard  Has 
Enquirer  Stock  Control 


The  American  Institute  of 
Management  wrote  the  obitu¬ 
ary  of  “a  noble  experiment”  in 
employe  community  ownership 
of  a  major  newspaper  this 
week. 

The  experiment — in  the  case 
of  the  Cincinnati  (Ohio)  En¬ 
quirer — never  was  given  fair 
opportunity  for  success,  con¬ 
cluded  the  AIM,  a  non-profit 
organization  devoted  to  better 
corporate  management. 

The  Institute’s  president, 
Jackson  Martindell,  had  person¬ 
ally  helped  the  Enquirer  staff 
to  rally  its  financial  resources 
in  1952  to  acquire  the  property 
from  the  McLean  Estate  when 
it  was  about  to  be  sold  to  the 
Times-Star. 

AIM’s  judgment  that  top 
management  had  “failed  to  rise 
to  the  occasion”  coincided  with 
formal  announcement  by  Roger 
H.  Ferger,  president  and  pub¬ 
lisher,  that  stock  control  of  the 
I^nquirer,  Inc.  had  passed  to  the 
E.  W.  Scripps  Co.,  parent  cor¬ 
poration  of  the  Scripps-Howanl 
Newspaper.s  which  include  the 
Cincinvati  Post  in  the  evening 
field. 


indeed  of  their  acquisition  of 
controlling  interest  of  the  Cin¬ 
cinnati  Enquirer,  Inc.,”  said 
Jlr.  Ferger.  “They  are  aware 
of  the  accomplishments  the  En¬ 
quirer  has  achieved  over  the 
past  decade  and  they  propose 
to  avoid  doing  anything  that 
would  in  any  way  whatever 
jeopardize  the  very  considerable 
investment  they  have  made  in 
the  Enquirer.  Their  purpo.se  as 
spelled  out  to  me  is  to  continue 
the  Enquirer  newspaper  and  to 
maintain  the  corporation  in  the 
future  as  in  the  past.” 


Summing  up  its  finding  of 
“failure”  in  the  enterprise  of 
employe-community  partnership 
that  began  “so  auspiciously,” 
the  Institute  said:  “The  board 
of  directors  failed  to  look  upon 
their  position  as  guardians  of 
a  vital  business  experiment. 
They  saw  it  as  a  challenge  to 
preserve  the  status  quo  despite 
new  ownership.” 


Earnings  Reported 

The  Institute  said  it  was  un¬ 
fortunate  that  dissension  with¬ 
in  management  made  it  impos¬ 


sible  for  Harold  Stuart  (Halsey 
Stuart)  to  sell  the  debentures 
to  management  rather  than  to 
interests  that  control  a  com¬ 
peting  newspaper. 

Appended  to  the  report  were 
tables  showing  Enquirer  net 
earnings  of  $349,421  in  1953, 
$268,456  in  1954  and  $466,400  in 
1955.  Gross  revenue  rose  from 
approximately  $13  million  in 
1953  to  $15  million  in  1955. 

Salaries  and  bonuses  to  pub¬ 
lisher  and  assistant  were  listed 
as  $144,061  in  1953,  $135,218  in  1 


h 


1954  and  $167,019  in  1955. 


Milwaukee  Sentinel  Change 


Independent,  Competitive 
The  Enquirer  will  continue 
to  publish  in  the  morning  and 
Sunday  fields,  “independently 
and  competitively”  with  Scripps- 
Howard,  Mr.  Ferger  said  in  a 
notice  to  the  staff. 


Mr.  Ferger  issued  the  me¬ 
morandum  after  conferring  in 
Mew  York  with  principals  of 
the  Scripps-Howard  organiza¬ 
tion — Roy  W.  Howard,  chair¬ 
man;  Jack  R.  Howard,  presi¬ 
dent;  Mark  Ferree,  executive 
vicepresident;  and  Charles  E. 
Scripps,  chairman  of  the  E.  W. 
Scripps  Co. 

While  buying  the  oustanding 
debentures  from  Hal.sey,  Stuart 
Co.,  the  Scripps-Howard  inter¬ 
ests  also  acquired  a  substantial 
amount  of  stock  sold  by  indivi¬ 
dual  shareholders. 

Brokers  reported  Enquirer 
common  stock  selling  around 
.$13.50.  It  cost  $10  at  issuance. 
Top  over  counter  sales  by 
brokers  was  at  $19.50,  but  when 
Scripps  obtained  enough  for 
control  the  price  flopped  to  $12. 
One  Enquirer  reporter,  holding 
out  for  $37.50,  stared  glumly  at 
his  certificates. 

Ollie  M.  James,  chief  editorial 
writer,  offered  to  buy  200  shares 
at  $13. 

“Scripps  executives  are  proud 


Ferger  Expects  to  Stay 

In  written  answers  to  em¬ 
ployes,  most  of  them  asked  by 
Robert  Hoctor,  editor  of  “Your 
Voice,”  the  Enquirer  Employes 
Advisory  Board  bulletin,  Mr. 
Ferger  stated  he  had  every  rea¬ 
son  to  believe  he  would  remain 
in  his  present  office  under  his 
10-year  contract  which  has 
seven  more  years  to  run. 

He  said  the  Advisory  Board 
and  the  company’s  Middle  Man¬ 
agement  Board  would  function 
as  usual.  As  to  the  future  of  the 
Enquirer’s  “Little  People,”  he 
added:  “On  the  basis  of  my  dis¬ 
cussion  with  Scripps-Howard,  it 
is  my  conviction  that  no  man 
on  the  Enquirer  who  does  his 
job  effectively  and  properly  has 
any  cause  for  worry.” 

James  H.  Ratliff  Jr.,  once 
heralded  as  the  Enquirer’s 
“savior,”  who  engineered  the 
deal  that  brought  about  its  pur¬ 
chase  in  1952  for  $7,600,000, 
said  “I’m  looking  for  a  job — 
there’s  nothing  left  to  fight  for.” 
Mr.  Ratliff,  a  columnist,  was 
dropped  from  the  staff  and  as 
vicepresident  and  secretary  of 
the  board,  but  won  re-election 
as  a  director  last  January. 


Hughes  Is  Publisher; 
Bassett  to  Schlitz 
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Milwaukee 


Wallace  M.  Hughes,  vicepresi¬ 
dent  and  assistant  general  man¬ 
ager  of  the  Hearst  Advertising 
Service,  has 


Hughes 


Ratliff,  Cronin  Praised 


The  Institute  of  Management 
credited  Mr.  Ratliff  and  John 
F.  Cronin,  who  was  discharged 
as  city  editor,  with  effecting 
several  changes  in  management 
operation. 

The  report  noted:  “This  In¬ 
stitute  was  critical  of  certain 
phases  of  management  as  early 
as  August,  1952,  when  it  pre¬ 
sented  an  audit  of  the  newborn 
corporation.  Unfortunately,  the 
two  officers  alluded  to  in  that 
report  were  symptoms  of  an 
incipient  disease  in  the  organi¬ 
zation.  They  are  no  longer  on 
the  Enquirer’s  staff  but  the  sit¬ 
uation  has  not  been  entirely 
corrected.” 


been  appoint¬ 
ed  as  publish¬ 
er  of  the  Mil¬ 
waukee  S  c  n- 
tinel  to  succeed 
Robert  C.  Bas¬ 
sett,  effective 
May  7,  accord- 
i  n  g  to  a  n  - 
nouncement  by 
Harold  G.  Kern, 
general  m  a  n - 
ager  of  the  Hearst  Newspapers. 

Mr.  Bassett  has  accepted  the 
position  of  vicepresident  of  the 
Jos.  Schlitz  Brewing  Co.,  here. 
At  the  outset  he  will  assume 
the  responsibilities  of  labor  re¬ 
lations  and  community  affairs. 
Mr.  Bassett  became  publisher 
of  the  Sentinel  in  1954  after 
serving  as  labor  Counsel  foi' 
the  Hearst  group. 

Mr.  Hughes  has  held  execu¬ 
tive  positions  in  the  newspaper 
business  for  more  than  30 
years.  With  Hearst  Advertising 
Sei-vice  for  the  last  11  years,  he 
sold  the  Milwaukee  market  and 
the  Sentinel  in  the  general  and 
automotive  advertising  field. 
His  association  with  Hearst  be¬ 
gan  in  Milwaukee  in  1927  when 
he  became  an  advertising  re¬ 
presentative  of  the  Sentinel 
and  remained  for  two  and  a 
half  years. 

He  has  also  served  as  ad¬ 
vertising  director,  assistant 
business  manager,  general  ad¬ 
vertising  and  automotive  adver¬ 
tising  manager  for  newspapers 
in  Syracuse,  Richmond  and 
Cleveland,  besides  being  pub¬ 
lisher  for  five  years  of  the 


Syracuse  Press,  a  shoppinit 
newspaper.  ; 

A  native  of  Utica,  N.  Y.  S) 
Hughes  is  married  and  thr 
father  of  a  daughter,  Mrs.  Wil¬ 
bert  L.  Smith  II  of  Syracuse. 

Mr.  Kern  came  to  Milwaukee 
from  New  York  to  make  the 
announcement  to  Sentinel  ex¬ 
ecutives  at  a  dinner  at  the 
Bassett  home,  4500  N.  Lake 
Dr.,  and  to  introduce  them  to 
the  new  publisher. 

Mr.  Kern  told  the  group  that 
request  for  release  from  his 
contract  was  granted  Mr.  Bas¬ 
sett  only  with  the  deepest  i? 
regret. 
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Ottiiiger  Joins  MR&8 
As  Exec.  Assistant 


John  C.  Ottinger  Jr.,  who  le- 
signed  last  month  as  assistant 
director  of  the  Bureau  of  Ad-  I 
vertising,  ANPA  (E&P,  .April  1 
21,  page  24),  has  been  ap¬ 
pointed  executive  assistant  to 
Herbert  W.  Moloney,  president. 
Moloney,  Regan  &  Schmitt. 

The  Moloney  announcement 
said:  “Mr.  Ottinger’s  lon(! 

years  in  newspaper  work,  in¬ 
cluding  a  long  period  in  news¬ 
paper  general  advertising  work, 
qualify  him  perfectly  for  his 
new  responsibility.”  % 


Saturday  Burglars 


Dunn,  N.  C. 

Publisher  Hoover  Adams  of 
the  Daily  Record  didn’t  get  to 
the  bank  Saturday  night,  but 
burglars  got  to  his  safe  and 
took  about  $450  in  currency  and 
silver.  Luckily,  said  Mr.  Adams, 
he  had  extracted  $350  from  the 
safe  earlier  in  the  day. 
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Advertiser  •  Newspaper 


Section  Edited 

By  Robert  B.  McIntyre 


ARF  Estimates  TV 
Homes  by  Counties 


For  the  first  time  an  estimate 
of  the  number  of  tele\ision 
households  in  each  of  the  48 
states  and  their  3,070  counties 
has  been  made  by  the  Adver- 
tisinjr  Research  Foundation  on 
behalf  of  the  entire  industry. 

97-Page  Report 
The  estimates  are  presented 
in  a  97-page  report  titled 
“U.  S.  Television  Households 
by  Region,  State,  and  County,” 
issued  this  week  by  the  ARF 
to  its  subscribers. 

Previously,  A  R  F — a  n  o  n- 
profit  research  organization 
supported  by  advertisers,  adver¬ 
tising  agencies,  and  media — 
had  computed  television  house¬ 
hold  figures  on  a  broad  national 
and  regional  scale.  Basic  data 
for  those  estimates  were  col¬ 
lected  by  the  Bureau  of  the 
Census,  the  first  time  the  Cen¬ 
sus  Bureau  had  done  such 
information-gathering  for  a 
non-govemmental  body.  In  that 
study,  .4RF  showed  that  as  of 
last  June  32,106,000  U.S.  house¬ 
holds  had  TV  sets. 

The  new  ARF  estimates, 
which  give  the  picture  by  the 
smallest  segments  the  industry 
wants — counties,  are  again 
based  on  Census  data.  But  to 
these  data  are  added  materials 
independently  collected  by  the 
Kational  Broadcasting  Co.  and 
Teltvmon  magazine.  ARF  says 
that  the  objective  is  to  provide 
estimates  for  individual  coun¬ 
ties  that  "combine  the  advan¬ 
tages  of  the  two  basically  dif¬ 
ferent  sources  of  data — sample 
survey  data  and  independent 
county  estimates,  and  to  state 
measures  of  precision  of  the 
estimates.” 

TV  Household  Leaders 

Among  the  states  with  the 
highest  number  of  television 
households  were  New  York, 
3,949,570;  California,  2,984,910; 
Pennsylvania,  2,472,936;  Illinois, 
2,227,440;  and  Ohio,  2,149,070. 

Counties  with  the  highest 
number  of  TV  households  were 
Los  Angeles  with  1,364,930,  and 
Cook  Countv,  Illinois,  with 
1,290, 710.’ 

A  statistical  measure  of  pre- 
eision,  knowm  as  the  “standard 
error”  but  rarely  made  public 
in  measurements  of  this  kind, 
is  an  important  feature  of  the 
ARF  study.  It  shows  the  range 


within  which  ARF’s  figures 
could  vary  from  a  complete 
national  census,  had  one  been 
made. 

Wide  Sponsorship 

Costs  ofi  the  study  were 
underwritten  b  y  American 
Broadcasting  Company;  CBS 
Television — A  Division  of  Co¬ 
lumbia  Broadcasting  System ; 


National  Association  of  Radio 
&  Television  Broadcasters;  Na¬ 
tional  Broadcasting  Co.;  and 
Television  Bureau  of  Advertis¬ 
ing. 

The  report  has  been  approved 
by  ARF’s  Technical  Committee 
and  Board  of  Directors  which 
represent  the  three  major  seg¬ 
ments  of  the  industry. 

ARF’s  Study  of  Printed  Ad¬ 
vertising  Rating  Methods,  Vol¬ 
ume  I,  is  expected  to  be  ready 
June  1.  Volumes  II  and  III 
are  scheduled  to  be  ready  June 
15. 


CHAIN  REACTION  No.  10, 


piiBiiiin 

I  S.  S.  KRESGE  CO. 

R  Detroit,  Mich. 

p  Chain  of  669  variety  stores 
g  in  U.S.  and  Canada,  Kresge 
g  operates  592  stores  in  26 
M  states  and  District  of  Col- 
g  umhia.  Stores  extend  from 
g  .Maine,  south  to  Virginia; 
p  west  to  Nebraska.  Seven- 
g  ty-seven  stores  are  in  six 
g  provinces  in  Canada. 

P  Newspaper  Budget : 

I  $l.4.Million 

H  If  t  * 

E  “Newspapers  provide  the 

g  best  medium  for  multiple- 
g  item  advertising,  so  vital 
g  to  variety  stores,”  says 
g  IVillard  F.  Crissman,  ad- 
g  vertising  and  publicity 
g  manager  for  S.  S.  Ki'esge 
g  Company  for  the  past  13 
g  years. 

g  “Furthermore,”  the  Kan- 

g  sas  City-born  Crissman 
p  adds,  “newspapers  give  us 
P  complete  control  over  our 
g  ads,  being  100%  flexible  in 
g  timing  and  content.  The 
g  possibility  of  last-minute 
M  changes,  substitutions  or 
g  even  cancellation  is  an  ad- 
5  vantage  over  a  three- week 
g  deadline  imposed  by  some 
B  other  media.” 

I  A  graduate  of  Missouri 
g  University,  Willard  joined 
g  Kresge  at  a  store  in  St. 
g  Louis  in  1927  after  having 
H  taught  high  school  for  two 
g  years.  In  1931  he  switched 
M  to  the  ad  department, 
p  Willard  says  that  one  of 

g  the  most  important  phases 
g  of  his  job  is  “educating 
S  Kresge  store  managers  to 
g  an  understanding  of  ad- 
g  vertising  and  its  uses.” 

Smiiwiiiiiiiiiiiiiimiimm  . . 


Willard  F.  Criitman  g 

Pointing  out  that  80%  of  g 
his  total  ad  budget  goes  B 
into  newspaper  space,  he  p 
says:  “We  use  some  radio-  g 
TV  but  feel  newspaper  ad-  g 
vertising  has  more  advan-  g 
tages  for  the  retailer.  The  m 
message  of  a  newspaper  ad  g 
is  retained  longer  because  g 
it  is  visual;  it  is  there  for  g 
the  reader  to  study  closely;  ■ 
and  it  is  there  for  repeat  g 
reference.”  g 

According  to  Willard,  the  g 
extent  of  local  Kresge  ad  g 
schedules  is  left  largely  to  g 
the  judgment  of  the  local  g 
manager.  Their  judgment  p 
is  good,  too.  Last  year,  g 
Kresge’s  combined  retail  g 
linage  totaled  1,400,000  g 
lines.  S 

“The  steadily  increasing  g 
demand  for  the  available  ad  g 
sei-vices  supplied  by  the  B 
home  office,”  Willard  con-  S 
eludes,  “is  the  best  possible  M 
testimonial  as  to  our  local  g 
managers’  satisfaction  with  g 
newspaper  ad  results.” —  J 
R.  B.  McI.  j 

KRESGE’S 
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TV  Film  Co.’s 
Ads  in  Papers 
Seek  Views 

In  an  effort  to  determine  the 
public’s  likes  and  dislikes  in 
television  feature  films  as  well 
as  sponsors’  messages.  National 
Telefilm  Associates,  Inc.,  New 
York,  one  of  the  major  film 
distribution  organizations,  is 
asking  Mr.  and  Mrs.  Television 
Viewer  to  stand  up  and  be 
counted  via  the  medium  of 
newspaper  ads. 

The  project  got  under  way 
last  week  with  sizeable  paid 
advertisements  in  Iowa,  Ne¬ 
braska  and  North  Carolina 
newspapers.  Similar  ads  will 
be  inserted  in  other  sectional 
newspapers  at  a  later  date. 

With  costs  for  top  quality 
feature  films  continually  rising, 
NTA  decided  to  poll  the  public 
on  reactions  to  films  and  the  ac¬ 
ceptability  of  commercial  an¬ 
nouncements  which  necessarily 
become  part  and  parcel  of  these 
programs.  NTA  hopes  to  get 
enough  of  a  viewer  response  to 
enable  them  to  formulate  a 
set  of  rules  to  guide  them  in 
acquiring  and  selling  films  the 
public  wants  to  see. 

The  ads  are  directed  to  tele¬ 
vision  viewers  who  are  asked 
to  advise  NTA  of  their  reac¬ 
tions  to  advertising  messages 
included  in  TV  film  pre.senta- 
tions.  Opinions  on  feature 
films  are  also  solicited  in  this 
attempt  to  sample  public  opin¬ 
ion  among  television  viewers. 


Special  Safety  Section 
Offered  to  Newspapers 

A  special  Safety-Check 
Section  for  newspapers  has  been 
announced  by  M.  R.  Darlington 
Jr.,  managing  director,  Inter- 
Indu.stry  Highway  Safety  Com¬ 
mittee,  Washington,  D.  C. 

Mr.  Darlington  said  a  new 
high  of  1,313  cities  have  been 
invited  to  take  part  in  National 
Vehicle  Safety-Check  for  Com¬ 
munities,  and  327  cities  have 
already  accepted. 

The  special  .section  is  being 
sent  to  participating  communi¬ 
ties  and  to  newspapers  to  aid 
in  the  preparation  of  a  special 
local  newspaper  section  devoted 
to  news  of  a  city’s  Safety- 
Check  plans.  The  section  pro¬ 
vides  space  for  local  advertising 
in  suppori  of  the  program. 
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Nat’l  Linage 
Hit  Record 
$695  Million 

National  advertisers  invested 
$695,000,000  in  newspapers  in 
1955,  more  than  $100,000,000 
above  the  previous  year,  ac¬ 
cording  to  official  figures  re¬ 
leased  by  the  Bureau  of  Adver¬ 
tising,  ANPA  (E&P,  May  5, 
page  16). 

The  figure,  highest  on  record, 
represents  an  increase  of  17% 
over  the  1954  total  of  $594,- 
120,000.  The  Bureau  noted  that 
the  total  includes  only  expendi¬ 
tures  for  newspaper  space  and 
does  not  include  production 
costs. 

Among  the  various  classifi¬ 
cations  of  national  advertising. 
Automotive  accounted  for  the 
biggest  dollar  increase  and  one 
of  the  biggest  percentage  in¬ 
creases.  Automotive  was  up  al¬ 
most  $60,000,000  to  a  1955  total 
of  $199,438,000 — a  gain  of 
42.6%  over  1954.  All  sub-classi¬ 
fications  under  Automotive 
showed  increases,  with  new  pas¬ 
senger  cars  the  leading  gainer 
dollarwise — up  $50,000,000  or 
66%  over  its  total  for  the  pre¬ 
vious  year. 

Other  classifications  and  sub¬ 
classifications  producing  sharp 
gains  were:  amusements,  up 
31.6%;  baking  products,  up 
36.7%;  hotels  and  resorts,  up 
12.1%;  housing  equipment  and 
supplies,  up  25.8%;  industrial, 
up  25.8%;  insurance,  up  22%; 
medical,  up  14.5%;  public  utili¬ 
ties,  up  24.7%;  tobacco,  up 
17.3%  with  the  major 
classification,  cigarettes, 
22.3% ;  transportation, 
22.2%;  wearing  apparel 
23%. 


total  of  $135,824,000. 

Colgate  Ads  Aid 
U.S.  Olympic  Team 

Colgate-Palmolive  Co. 


port  its  Olympic  Comi 
drive.  Double  truck,  full 
ads  are  scheduled  for  American 
Weekly,  Parade  and  This  Week 
during  May  and  June. 

Colgate  will  give  10c  in  cash 
to  U.S.  Olympic  Committee  for 
each  of  the  first  million  box 
tops  and  wrappers  collected 
from  specified  soaps,  detergents 
and  toiletries  between  now  and 
July  15. 


1955-1954 

Compiled  by  Media  Records,  Inc.  for 

BUREAU  OF 

ADVERTISING, 

1  American  Newspaper  Publishers 

Association 

Classification 

1955 

1954 

% 

Change 

1  AGRICULTURE  $  13,984,000 

$  11,208,000 

-1-24.8 

ALCOHOLIC  BEVERAGES  TOTAL 

59,410,000 

61,087,000 

—2.7 

Beers 

17,021,000 

19,370,000 

—12.1 

Wines 

1,334,000 

1,754,000 

—28.9 

Liquors 

41,055,000 

39,963,000 

+  2.7 

AMUSEMENTS 

1,636,000 

1,243,000 

+  81.6 

AUTOMOTIVE  TOTAL 

199,438,000 

139,861,000 

+  42.6 

Aviation 

2,702,000 

848,000 

+  218.6 

Gasolines  &  Oils 

28,636,000 

27,856,000 

+  2.8 

Parts  &  Accessories 

975,000 

619,000 

+  87.9 

Passenger  Cars  (New) 

126,119,000 

75,957,000 

+  66.0 

Tires  &  Tubes 

4,918,000 

4,813,000 

+  2.2 

Trucks  &  Tractors 

11,230,000 

7,545,000 

+  48.8 

Miscellaneous  Automotive 

24,858,000 

22,823,000 

+  11.4 

CONFECTIONS 

3,186,000 

4,135,000 

—28.0 

EDUCATIONAL 

1,799,000 

1,686,000 

+  6.7 

GROCERIES  TOTAL 

136,824,000 

129,446,000 

+  4.9 

Baking  Products 

20,229,000 

14,793,000 

+  36.7 

Bes'erages  Total 

23,276,000 

24,691,000 

— 6.7 

Coffee  &  Tea 

10,393,000 

12,478,000 

—16.7 

Soft  Drinks 

8,892,000 

8,391,000 

+  6.0 

Miscellaneous  Beverages 

3,991,000 

3,822,000 

+  4.4 

Cereals  &  Breakfast  Foods 

5,257,000 

6,594,000 

—20.3 

Condiments 

8,781,000 

6.289,000 

+  39.6 

Dairy  Products 

15,667,000 

14,969,000 

+  4.7 

Disinfectants  &  Exterminators 

1,738,000 

1,051,000 

+  66.4 

Laundry  Soaps  &  Cleansers 

28,886,000 

28,012.000 

+  8.1 

Meats,  Fish  &  Poultry 

9,166.000 

8,925,000 

+  2.7 

Miscellaneous  Groceries 

22,824,000 

24,132,000 

— 6.4 

HOTELS  &  RESORTS 

14,379,000 

12,826,000 

+  12.1 

HOUSING  EQUIPMENT  &  SUPPUES 

TOTAL 

33,049,000 

26,278,000 

+  25.8 

Air  Conditioning 

1,997,000 

2,329,000 

—14.3 

Automatic  Heating 

1,315,000 

867,000 

+  61.7 

Automatic  Refrigeration 

3,870,000 

2,704,000 

+  24.6 

Fixtures 

327,000 

404,000 

—19.1 

Fuel 

767,000 

687,000 

+  11.6 

FVirniture  &  Furnishings 

11,968,000 

10,895,000 

+  9.8 

Heaters  &  Stoves 

1,926,000 

1,455,000 

+  32.4 

Miscellaneous  Hsg.  Equip.  &  Suppl. 

11,379,000 

6,937,000 

+  64.0 

INDUSTRIAL 

14,027,000 

11,153,000 

+  26.8 

INSURANCE 

13,359,000 

10,952,000 

+  22.0 

JEWELRY  &  SILVERWARE 

2,073.000 

1,287,000 

+  61.1 

MEDICAL 

23,681,000 

20,678,000 

+  14.5 

MISCELLANEOUS 

17,321,000 

16,472,000 

+  6.2 

PROFESSIONAL  &  SERVICE 

766,000 

803,000 

—5.9 

PUBLICATIONS  TOTAL 

18,875,000 

16,344,000 

+  16.5 

Book  Publishers 

8,668,000 

8,586,000 

+  1.6 

Magazines 

8,729,000 

6,502,000 

+  84.3 

Newspapers 

1,478,000 

1,306,000 

+  18.2 

PUBLIC  UTILITIES 

17,266,000 

13,845,000 

+24.7 

RADIO  &  TELEVISION  TOTAL  18,882,000 

17,072,000 

+  10.6 

1  Radio  &  Television  Sets 

5,806,000 

6,473,000 

—10.3 

1  Stations 

12,262,000 

9.819,000 

+  24.8 

1  Miscellaneous  Radio  &  Television  824,0000 

780,000 

+6.6 

SPORTING  GOODS 

3,748,000 

4,768,000 

—21.4 

TOBACCO  TOTAL  19.686,000 

16,702,000 

+  17.8 

Cifirars 

2,033,000 

1,892,000 

+  7.6 

Cigarettes 

17,259,000 

14,107,000 

+  22.8 

Tobacco 

198,000 

164,000 

+  20.7 

Miscellaneous  Tobacco 

96,000 

539,000 

—82.2 

1  TOILET  REQUISITES  TOTAL  88,630,000 

39,980,000 

—8.4 

Antiseptics 

303,000 

116,000 

+  161.2 

Dentifrices 

7,264,000 

8.008,000 

—9.8 

Perfumes  &  Cosmetics 

14,748,000 

16,096,000 

—8.4 

Toilet  Soaps 

7,809,000 

9,849,000 

—26.8 

Miscellaneous  Toilet  Requisites 

9,006,000 

6,912,000 

+  62.8 

TRANSPORTATION  TOTAL  35.810,000 

29,298,000 

+  22.2 

Airways 

18,764,000 

14,994,000 

+  26.1 

Bus  Lines 

3,026,000 

2,862,000 

+  6.7 

Railroads 

7,555,000 

6,817,000 

+  29.9 

Steamships 

2,848,000 

2,648,000 

+  7.6 

Tours 

2,604,000 

2,203,000 

+  18.2 

Miscellaneous  Transportation 

1,013,000 

774,000 

+30.9 

WEARING  APPAREL 

8,603,000 

6,996,000 

+  28.0 

'  TOTAL 

696,822,000 

594,120,000 

+  17.0 

^  NOTE :  Fibres  do  not  include  advertising  production  costs. 

P 

Wayne  Mooney  has  been  ap. 
ointed  Western  Manager  of 
le  Bureau  of  Advertising, 
.NPA,  with  headquarters  in 
an  Francisco,  it  was  an- 
ounced  this  week  by  Raymond 
Scott,  general  sales  manager. 

The  appointment  becomes  ef. 
fective  May  15,  with  the  re¬ 
tirement  of  H.  C.  Bemsten  as 
the  Bureau’s  Pacific  Coast  man¬ 
ager,  previously  announced  by 
the  Bureau.  The  Bureau’s  San 
Francisco  and  Los  Angeles 
sales  offices,  both  formerly  un¬ 
der  Mr.  Bernsten’s  supervision, 
will  now  be  independent  of 
each  other,  both  reporting  to 
the  general  sales  manager. 

L.  S.  Van  Sant,  formerly  Los 
Angeles  manager,  assumes  the 
title  of  Southwestern  manager, 
with  an  enlarged  territory, 
headquartered  in  Los  Angeles. 

In  addition  to  San  Francisco 
and  Los  Angeles,  the  Bureau 
also  operates  a  sales  office  in 
New  York,  with  J.  Robert  Me 
Lauchlen  as  Eastern  sales  man¬ 
ager;  the  Central  office  in  Chi' 
cago,  formerly  known  as  the 
Western  office,  under  Dent 
Hassinger;  and  a  Detroit  of 
fice,  under  Roland  R.  Postel. 

Mr.  Mooney  has  been  a  mem¬ 
ber  of  the  Bureau’s  staff  for 
the  past  10  years.  He  started 
in  May,  1946  as  director  of  field 
research,  having  been  prevdous 
ly  director  of  market  research 
for  the  iVcw  York  World- 
Telegram. 

• 

Cora^h  To  Retire 
As  Metro  Treasurer 
Harry  Corash,  treasurer.  Met¬ 
ropolitan  Sunday  Newspapers, 
Inc.,  has  submitted  his  resig¬ 
nation  to  the  Board  of  Directors 
to  become  effective  September 
1,  it  was  announced  by  Charles 
T.  Kline,  President  of  Metro, 
Mr.  Corash  will  take  up  resi 
dence  in  Florida. 

In  1931,  Mr.  Corash — then 
research  director  of  the  Nev 
York  News — conceived  the  idee 
of  a  cooperative  group-selling 
organization  for  newspapers 
and,  together  with  the  late  Ray 
T.  Wilken,  who  was  then  ad' 
the  job).  Nearly  half  the  fam-  vertising  director  of  the  News, 
ilies  in  the  area  did  interior  organized  M^etropolitan  to  sell 
painting  of  homes  in  1955.  ^®,  Sunday  comics 

These  bits  of  information  are  sfctions  and  the  Sunday  map- 

_  of  its  just  samples  of  the  statistics  **"®  sections  of  10  of  the  top 

groceries  on  Thursday,  Friday  reported  in  the  11th  annual  newsp^ers  in  the  country,  as 

and  Saturday.  Half  the  women  Consumer  Analysis  of  the  In-  ^  package, 

in  the  area  give  themselves  dianapolis  metropolitan  market  Everett  R.  Stone,  secretary 

home  permanents  (or  get  their  compiled  and  published  by  the  of  Metro,  will  also  assume  the 

sister,  neighbor  or  friend  to  do  Indianapolis  Star  and  News.  duties  of  treasurer. 
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Indianapolis  Market 
Report  Now  Ready 

Metropolitan  Indianapolis 
buys  more  than  90% 
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republic  steel  plmis 

Ko,000  EXPWSlOH 
’iH  CLEVEUMO 


THE  NATION’S  No.  1  MARKET*— 
AND  STILL  GROWING! 

Northern  Ohio’s  booming  lake  city  is  truly  loaded— $7577  spend¬ 
able  income  per  household!  This  astounding  figure,  based  on 
government  statistics,  is  sure  to  hit  hard  at  the  wise  advertiser. 

And  now  Republic  Steel  has  announced  plans  for  making  the 
’’Best  Location  in  the  Nation”  even  better.  A  $91,000,000  expan¬ 
sion  program  will  add  2000  to  3000  more  jobs  to  the  more  than 
one  half  million  in  the  Cleveland  area! 

Retail  sales  now  exceed  3-1/2  billion  dollars.  This  means  more 
dollars  for  more  purchases  of  more  advertised  produas.  Plan 
now  to  skim  the  cream  from  this  richest  of  all  markets  by  ad¬ 
vertising  in  the  Cleveland  Plain  Dealer  — the  only  newspaper 
covering  Greater  Cleveland  as  well  as  the  26  adjacent  counties. 

*First  in  Consumer  Spendable  Income  per  Household  according  to  CON¬ 
SUMER  MARKETS  1955,  published  by  Standard  Rate  &  Data  Service,  Inc. 

CLEVELAND  PLAIN  DEALER 

Cr«sm«r  A  Woodward,  Inc. 
New  York  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles  •  Atlanta 
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Banks  Urged 
To  Step  Up 
Ad  Budgets 

Complimenting  the  mutual 
savings  banks  but  emphasizing 
the  need  for  them  to  expand 
their  advertising  budgets,  W. 
W.  Delamater,  president  of  the 
Financial  Public  Relations  As¬ 
sociation  and  vicepresident  of 
Tradesmens  Bank  and  Trust 
Company,  Philadelphia,  told 
delegates  to  the  36th  Annual 
Conference  of  the  National  As¬ 
sociation  of  Mutual  Savings 
Banks  meeting  in  Washington, 
D.  C.,  this  week. 

“It  is  imperative  that  mutual 
savings  banks  spend  more 
money  in  advertising  and  devote 
more  time  and  thought  to  the 
vital  elements  in  public  rela¬ 
tions  if  they  are  to  obtain  a 
greater  share  of  the  savings 
dollars  of  the  people  of  their 
area.”  he  said. 

Mr.  Delamater  emphasized 
the  necessity  of  savings  banks 
setting  up  public  relations  de¬ 
partments.  “Some  managements 
evade  the  problem  by  pro¬ 


claiming  that  they  have  no 
public  relations  department  be¬ 
cause  their  bank  is  too  small 
or  because  public  relations  is 
everyone’s  responsibility.  Those 
bankers  are  either  careless, 
lazy  or  do  not  appreciate  the 
importance  of  concentrating  the 
duties,  responsibilities  and  op- 
poidiunities. 

“The  person  responsible  for 
public  relations  should  be  on 
the  officer  level.  He  should  be 
consulted  on  every  problem  con¬ 
cerning  the  public.  He  should 
be  informed  promptly  of  all 
policies  involving  the  customer. 
He  should  have  complete  conti  ol 
of  advertising  commitments.  He 
should  report  directly  to  the 
president  of  the  bank.” 

In  outlining  the  necessity  for 
a  greater  expenditure  of  funds 
in  advertising,  Mr.  Delamater 
said,  “Comparative  figures  of 
the  Financial  Public  Relations 
Association  advertising  survey 
and  the  Mutual  Savings  Banks 
survey  show  that  savings  banks 
spend  less  than  commercial 
banks  in  practically  every  cate¬ 
gory  accoiding  to  size  of  insti¬ 
tution  and  commercial  banks 
spread  their  adveitising  dollar 
over  many  more  .«ervijrs  than 
the  savings  banks.” 

Operation  Homo  Impiove- 


3hc  ialt  jCakf 


- - -iio 


SPECIAL"  » 

>  .  .  in  every  paper! 


"For  his  dedicated  service  to  the  fundomentols 
of  freedom  in  the  highest  tradition' of 
the  Fourth  Estate,  the  Freedoms  Foundotion 
does  strike  o  speciol  medal  — its  highest  com¬ 
mendation"— in  1956,  to  DAVID  LAWRENCE. 

.  .  .  Courageous  reporting  that  readers  respect. 

^  —  5  dispatches  weekly  — 

N*w  York  36,  N.  Y. 
PEnnsylvonio  6-4000 


I  VN  >  f)KK 

Herald  vTribimc 


l^yndicate 

TOP  FEATURES  MAKE  TOP  NEWSPAPERS 


ment,  a  nation-wide,  year-long 
campaign  to  interest  more  peo¬ 
ple  in  improving  their  homes 
and  to  help  to  make  it  easier  for 
home  owners  to  buy  materials 
and  services,  is  attracting  na¬ 
tion-wide  attention,  John  R. 
Doscher,  executive  director  of 
OHI,  told  the  Conference  in 
Washington,  D.  C. 

I.aunched  in  January  of  this 
year  and  having  the  active  sup¬ 
port  and  cooperation  of  the  Fed¬ 
eral  Government,  OHI,  Mr. 
Doscher  said,  has  already  had 
extensive  support  from  local 
chambers  of  commerce,  city  of¬ 
ficials,  national  magazines,  lend¬ 
ing  institutions,  and  trade  as¬ 
sociations  in  the  building  and 
home  equipment  fields.  About 
600  million  dollars  worth  of  na¬ 
tional  and  local  advertising  is 
expected  to  be  tied  in  with  the 
home  improvement  campaign. 

Reporting  that  some  10  mil¬ 
lion  homes  were  in  slum  areas 
and  that  another  20  million 
were  in  need  of  repair  and  im¬ 
provement,  Mr.  Doscher  esti¬ 
mated  that  under  the  stimulus 
of  OHI  the  year  1956  would  see 
9  billion  dollars  spent  on  sub¬ 
stantial  improvements  to  10 
million  or  more  dwellings  and 
that  another  5  billion  dollars 
w'ould  be  spent  on  maintenance. 


Branhuiii  Names  Finch 
To  Its  Junior  Board 

Appointment  of  Bertram  C. 
Finch,  Charlotte,  N.  C.,  to  the 
Junior  Board  of  Directors  of 
Branham  Company  was  an¬ 
nounced  this  week  by  H.  L. 
Ralls,  Junior  Board  Chairman. 

Mr.  Finch,  who  has  been  with 
the  national  adveitising  repre¬ 
sentative  firm  for  10  years,  is 
manager  of  the  company’s  Char¬ 
lotte  office,  selling  time  and 
space. 

The  Junior  Board  was  ap¬ 
pointed  by  Branham  directors  in 
early  1955  as  an  advisory  group 
to  the  senior  board. 


Everything  in^ 
MltimoreTerol^ 
^  ^around 
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Chi  Tribune 
Names  Forum 
Panelists 

Chicago 

The  effects  of  changes  in 
today’s  living,  working  and 
purchasing  habits  on  the  com¬ 
munications,  consumption  and 
distribution  processes  will  be 
discussed  by  23  business  lead¬ 
ers  participating  in  the  seventh  | 
annual  Forum  on  Distribution  | 

and  Advertising,  on  May  21-22.  I 

The  Forum,  sponsored  by  the  | 

Chicago  Tnbune,  will  present  j 

three  panel  discussions  for  an  | 

audience  of  manufacturing,  re-  I 

tailing  and  advertising  execu-  f 

tives.  The  panel  discussions  will  ] 

be  moderated  by  Amo  H.  John-  I 

son,  vicepresident,  J.  Walter  I 

Thompson  Co.;  J.  Kenneth  \ 

Laird,  Jr.,  president  of  Tatham-  ] 

Laird,  Inc.;  and  Robert  E.  Ken-  , 

you,  Jr.,  publisher  of  Printen’ 

Ink.  \ 

Participating  in  discussion  on  \ 

the  change  in  consumers,  mod-  : 

erated  by  Mr.  Johnson,  will  be;  | 

Doris  Fleischman  Bernays,  pub-  a 

lie  I'elations  counsel;  Morton  z 

Bodfish,  chairman  of  the  board  ^ 

and  president.  First  Federal 
Savings  &  Loan  Ass’n  of  Chi-  | 

cago;  Edwin  W.  Ebel,  vicepresi-  ^ 

dent — advertising  &  consumer  I 

relations.  General  Foods  Cor-  3 

poration;  William  A.  Hart,  1 

president.  Advertising  Re.search  I 

Foundations,  Inc;  Charles  T.  1 

Lipscomb,  Jr.,  president,  J,  B.  | 

Williams  Company;  C.  Virgil 
Martin,  vicepresident,  Carson 
Pirie  Scott  &  Company;  and 
Edward  C.  Von  Tress,  vice- 
president  &  executive  director 
of  advertising,  Curtis  Publish¬ 
ing  Company. 

Panelists  concentrating  on 
the  current  revolution  in  dis¬ 
tribution,  moderated  by  J.  Ken¬ 
neth  Laird,  Jr.,  will  include:  E. 

M.  Braden,  general  sales  man¬ 
ager,  Chrysler  Division,  Chrys¬ 
ler  Corporation,  David  F.  Leahy, 
manager.  State  Street  Store, 

Sears,  Roebuck  and  Co.;  Earl 
A.  Miller,  vicepresident.  Jewel 
Tea  Co.,  Inc.;  J.  S.  Petterson, 
director  merchandising  adver¬ 
tising  sales  promotion  and  deal¬ 
er  programs,  Norge  Division, 
Borg-Warner  Corporation. 


Metro  Names  Ajjeiicy 

Metropolitan  Sunday  News¬ 
papers,  Inc.,  this  week  an¬ 
nounced  appointment  of  Wex- 
ton  Company,  Inc.  as  adverti^ 
ing  agency,  effective  immedi¬ 
ately.  Larry  Schwartz  will 
service  the  account. 
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BBB  Efforts 
In  ’55  Reached 
All-Time  High 

Demands  on  Better  Business 
Bureau  facilities  and  services 
in  1955  reached  an  all-time 
high,  according  to  a  statistical 
report  issued  this  week  by  Vic¬ 
tor  H.  Nyborg,  president,  Asso¬ 
ciation  of  Better  Business 
Bureaus. 

The  report  shows  2,041,726 
consumers  and  business  execu¬ 
tives  asked  for  information  or 
assistance  on  everyday  business 
problems,  a  1.8%  gain  over 
1954,  and  a  100%  increase  over 
1949  when  the  current  statis¬ 
tical  procedures  were  estab¬ 
lished. 

80%  Wanted  Info 

Inquiries  for  information  ac¬ 
counted  for  80%  of  the  total. 

The  top  10  business  classifi¬ 
cations  causing  the  greatest 
number  of  people  to  turn  to 
the  BBB  were,  in  order,  home 
improvement  and  maintenance 
(174,175  inquiries  and  com¬ 
plaints),  solicitations  (138,176), 


home  appliances  (129,611),  in¬ 
surance  (117,918),  automotive 
(112,924),  radio-TV-music  (107,- 
732),  photography  (81,317), 
furniture-floor  coverings  (71,- 
879),  apparel  (63,125),  and  ma¬ 
gazine  subscriptions  (62,666). 

These  10  classifications  ac¬ 
counted  for  52%  of  all  con¬ 
tacts  with  the  Bureaus.  Their 
relative  rank-order  or  listing 
remained  the  same  as  in  1954, 
with  the  exception  of  solicita¬ 
tions  which  jumped  from  sixth 
to  first  place  with  a  26%  in¬ 
crease  in  volume. 

In  the  three  major  catego¬ 
ries — financial,  commercial  and 
merchandise  —  insurance,  pho¬ 
tography,  and  home  improve¬ 
ment  ranked  first  by  volume 
lespectively. 

The  report  also  covers  the 
BBB’s  work  in  investigating 
and  eliminating  false  and  de¬ 
ceptive  advertising  appearing 
in  various  media.  In  this  ac¬ 
tivity,  the  Bureaus  contacted 
advertisers  19,093  times  to  sub¬ 
stantiate  the  accuracy  of  claims 
made,  an  increase  of  2,746  over 
1954.  But  of  all  the  advertising 
requiring  advertiser  contact  or 
Bureau  action,  only  525  ad- 


Spacebuyer  didn't  know 
Metropolitan  Peoria  was 
4th  in  Buying  Income 
per  capita,  even  though 
it  ranks  26th  in  population 
in  the  250  M  to  400  M 
population  group!  Take 
advantage  of  this 
obove-overoge  buying 
power— put  your  "A” 
schedule  in  the 
Peoria  Journal  Star. 


(Peoria  is  the  ideal  test 
market  because  outside  media  has  little 
influence — as  far  from  St.  Louis  or  Chicpgo  as 
Baltimore  is  from  New  York.) 


6 

Oh,  how  he  wishes 
he  was  in  Peoria! 


Peoria  Journal  Star  covers  all  Peoriarea— daily  circulation 
exceeds  100,000.  Represented  nationally  by  Ward-Griffith  Co.,  Inc.^ 


CONGRATULATIONS  are  ex¬ 
changed  by  Charles  R.  Mitchell 
(left),  general  manager,  Darien 
(Conn.)  Review,  newly  elected 
president  of  Greater  Weeklies 
Associates,  and  Capt.  John  T. 
Tuthill  (right),  publisher,  Pat- 
chogue  (N.Y.)  Advance,  who  re¬ 
tired  as  GWA  president  after 
serving  five  years. 


vertisements  had  to  be  referred 
to  the  authorities  as  a  last  re¬ 
sort  when  voluntary  advertiser 
cooperation  was  not  obtained. 
This  represented  2.7%  of  all 
questioned  advertising. 

Apparel  Heavy  Offender 
'  The  heaviest  volume  of  ques- 
i  tionable  advertising  appeared 
in  the  following  business  classi¬ 
fications;  apparel  (3,218  ads), 

^  automotive  (2,956),  home  ap¬ 
pliances  (2,764),  fui-niture-floor 
1  coverings  (2,161),  radio-TV- 
music  (977),  home  furnishings 
!  (756),  business  opportunities 
j  (869),  and  employment  (735). 

I  These  fields  accounted  for 
75%  of  all  questioned  adver¬ 
tising. 

Most  advertising  problems  in 
j  the  first  six  classifications  con- 
j  cerned  false  or  deceptive  com¬ 
parative  price  claims,  “bait” 
oflTers  or  misleading  de.scriptions 
of  merchandise  offered.  There 
was  a  40%  increase  in  ques- 
;  tionable  business  opportunity 
advertising. 


DEANE  WEINBERG  &  CO. 


ORIGINATORS  Of 
NEWSPAPERBOY  INSURANCE 
737  Seward  Street 
Los  Angeles  38,  Calif. 


Created  and  Sold 
The  First 

NEWSPAPER  INDEPENDENT 
DEALER  BOND 


9.6%  Linage 
Gain  for  ’56 
In  Weeklies 

Weekly  newspapers  are  mak¬ 
ing  definite  gains  in  the  so¬ 
licitation  of  national  advertis¬ 
ing,  according  to  Charles  R. 
Mitchell,  new  president  of 
Greater  Weeklies  Associates. 

Succeeds  Tuthill 

Mr.  Mitchell,  general  manager 
of  the  Darien  (Conn.)  Review, 
was  elected  at  the  national 
Spring  Conference  of  GWA 
held  in  New  York  last  week. 
He  ssucceeds  Capt.  John  T. 
Tuthill,  publisher  of  the  Pat- 
chogue  (N.Y.)  Advance,  who 
served  five  years. 

“Dollar  volume  of  national 
advertising  in  Greater  Weeklies 
newspapers  has  continued  to 
climb  steadily”,  Mr.  Mitchell 
said,  “with  an  increase  of 
9.6%  recorded  in  the  first 
quarter  of  1956.  This  rise,  fol¬ 
lowing  a  gratifying  19.5%  in¬ 
crease  in  1955  over  the  1954 
total,  coupled  with  an  18.4% 
increase  in  linage  in  1955  is,  we 
think,  significant. 

“The  fact  that  41  new  na¬ 
tional  accounts  have  been 
placed  in  various  Greater 
Weeklies  newspapers  in  the 
past  year  indicates  that  more 
advertisers  are  becoming  aw'are 
of  and  are  taking  advantage  of 
the  intense  readership  and  loyal 
acceptance  of  the  home  town 
weekly  newspaper.  After  all, 
the  majority  of  our  population 
— 59.3% — lives  in  towns  of  less 
than  25,006  and  they  rely  upon 
their  own  weekly  newspapers 
for  the  purely  local  news  of 
their  communities.” 

More  Linage  Sought 

Mr.  Mitchell  told  of  the  con¬ 
tinuing  effort  being  made  by 
Greater  Weeklies  Associates  to 
obtain  a  greater  diversification 
of  national  advertising  in  week¬ 
lies.  Automotive  linage  still 
dominates  in  weeklies,  he  said, 
but  food  and  grocery  accounts, 
some  insurance  companies  and 
agricultural  chemical  market¬ 
ers  are  increasing  their  use  of 
the  weekly  medium. 


Karani  Named 

Bichard  Karam,  a  member  of 
the  Lorain  (Ohio)  JoumaVt 
advertising  department  for  five 
years,  has  been  named  retail 
advertising  manager.  Appoint¬ 
ment  was  made  by  John  W. 
Graham,  advertising  director. 


EDITOR  &  PUBLISHER  for  May  12,  1956 


ll 

I 


1 


I 


22 


XECUTIVE  SUITE  TALK! 


What  s  the  favorite  morning  newspaper  among  ex¬ 
ecutives  of  the  forty  largest  national  advertisers 
headquartered  in  New  York  City? 

Ans.:  The  New  York  Herald  Tribune ...  voted  first 
choice  by  56%  of  these  executives  in  a  recent  tele¬ 
phone  survey. 

Why?  Because  the  Herald  Tribune  gives  them  more 
of  the  news  they  want  to  read . . .  has  outstanding 
business  and  financial  news  coverage  and  features 
...runs  ever  more  international,  national  and  local 

editor  8C  publisher  for  May  12,  1956 


news... keeps  readers  a  step  ahead— every  morning! 

Whatever  you  want  to  sell  in  New  York— your  best 
customers  are  reached  by  the  Herald  Tribune . . . 
first  choice  of  the  first  customers  in  America’s  first 
market.  Get  all  the  facts . . .  now  I 


NEW  YORK 

IHlcralb  tribune 

A  Step  Ahead  —  Every  Morning! 


AU  AGENCIES 


Agency  Receipts  in  ^54 
Hit  $3  Billion  Mark 


Advertisinj;  agencies  in  1954 
recoi’ded  receipts  of  some 
$3,250,000,000  according  to  dis¬ 
closures  in  the  first  preliminary 
release  of  the  1954  Census  of 
Business  issued  by  the  Census 
Bureau. 

It  is  the  first  report  on  ad 
agency  revenues  fiom  the  bu¬ 
reau  since  1948. 

The  agency  gross  has  kept 
pace  with  the  expanding  eco¬ 
nomy,  the  report  shows,  but 
because  of  the  difference  in  data 
collected,  no  comparison  with 
1948  is  possible.  For  example, 
in  1948  cost  of  media  space 
was  not  added  among  receipts. 
In  1954  it  was.  And  in  1954 
there  were  5,077  agencies  in 
the  U.S.  compared  to  3,279  in 
1948. 

High  concentration  of  the 
agency  business  is  shown  in  the 
1954  data.  New  York  State 
led  with  receipts  of  close  to 
$1,500,000,000,  followed  by  Il¬ 
linois  with  $554,000,000  and 


Michigan,  California  and  Penn¬ 
sylvania  in  lesser  sums. 

McIntosh  Heads  Up 
Canadian  Advertisers 
Toronto 

K.  R.  McIntosh,  45,  vice- 
president,  General  Foods  Ltd., 
has  been  elected  president  of 
the  Association  of  Canadian 
Advertisers,  succeeding  M.  M. 
Schneckenburger,  vicepresident. 
House  of  Seagram  Ltd.,  Mont- 
leal. 

R.  E.  Sewell,  vicepresident 
and  managing  director,  Coca- 
Cola  Ltd.,  was  elected  executive 
vicepresident  of  ACA.  H.  E. 
Whitehead,  vicepresident,  Kim- 
berley-Clark  Products  Ltd.,  was 
elected  vicepresident  and  treas¬ 
urer.  Frank  A.  Healy  was  re¬ 
appointed  geneial  manager  and 
secretary  of  ,4CA  with  head¬ 
quarters  here. 

The  association  made  G. 
Warren  Brown,  chairman.  Cock- 


field,  Brown  &  Co.,  Ltd.,  and  on  the  editorial  staff  of  Ai. 
dean  of  Canadian  ad  men,  the  vertising  Agency  magazine, 
sole  recipient  of  its  1956  Gold  Mr.  Lonergan  is  a  chai-ter  mem. 
Medal  Award.  Usually  ACA  ber  of  the  Advertising  Newi 
selects  three  ad  men  as  re-  Association  of  New  York, 
cipients.  •  John  P.  Kelley  has  been 

appointed  president  of  Mumm, 
Tardier,  Ben r us  Join  Mullay  and  Nichols,  Inc.,  Co- 

Lennen  &  Newell,  Inc.  New  York  suc- 

^  .  ceeding  Michael  H.  Sloman, 

Jack  D.  Tarcher  will  join  is  now  Chairman. 

Lennen  &  Newell,  Inc.,  as  «  Alvin  R.  Kracht  has  j’oined 
senior  vicepresident  and  man-  j^^^ia  department  of  J.  M. 

account  supervisor,  Mathes,  Inc.,  as  space  buyer. 
Adolph  Toigo,  president  an-  jjg  formerly  assistant 

nounced  this  week.  media  manager  of  Fuller  4 


MOUNT  CLEMENS,  MICH.  MARKET 

Mount  Clemens  is  the  County  Seat  of 

MACOMB  COUNTY,  MICHIGAN 

Population  185,000 

the  second  fastest  growing  county  in  America 

• 

Here  is  a  prosperous  product-consuming  area  that 
advertisers  can  cover  completely  with  a  combina¬ 
tion  of: 

MOUNT  CLEMENS  MONITOR-LEADER 
SOUTH  MACOMB  NEWS 
TRI-CITY  PROGRESS 

39,582  combined  net  paid — and  going  up! 

An  Allen-Klapp  man  contacts  the  trade  in  this 
area  regularly.  He  knows  this  market. 

Representing  The  Middlewest  Newspaper  List 


nounced  this  week.  media  manager  of  Fuller  4 

Mr.  Tarcher  was  head  of  his  Inc. 

own  agency,  J.  D.  Tarcher  &  ,  26,  with 

Co.  for  many  years.  He  has  United  Press  in  Detroit  more 

recently  been  vicepresident  of  ty^^n  three  years,  has  joined  the 
Blow  Co.  publicity  staff  of  Young  4 

The  Benrus  Watch  Co.  with  Rubicam,  Inc.,  in  Detroit, 
which  Mr.  Tarcher  has  been  .  Appointment  of  Douglas 
associated  for  32  years,  has  r.  gurch  as  media  group  super- 
appointed  Ijcnnen  &  Newell  to  visor  was  announced  by  Len 
handle  its  account  July  1.  Matthews,  vicepresident  of  the 

Ballard  iV«.  Pre.ident 

Of  Crcyer  Advertising  years,  Mr.  Burch  has  been  man- 
In  a  move  to  expand  the  fh®  media  department 

agency’s  operations,  40  execu-  Stockton,  West,  Burkhart, 
tives  and  key  employes  of  Cincinnati  agency. 

Geyer  Advertising,  Inc.,  have  .  *  Jerome  R.  Feniger  of  Cun- 
purchased  a  sub.stantial  in-  ^^Ingham  &  Walsh  Inc.,  has 
terest  in  the  46-year-old  na-  elected  vicepresident  in 

tional  advertising  agency,  B.  B.  ®^'^rge  of  media  for  Liggett  4 
Geyer,  chairman  of  the  board,  Myers. 

has  announced.  .  *  Harry  B.  Cohen  Advertis- 

The  company,  one  of  the  Company,  Inc.,  announced 

pioneers  in  the  agency"  field,  appointment  of  Herb  Stott 

was  organized  by  Mr.  Geyer  director  of  media, 
and  his  father  in  Dayton,  Ohio,  .  *  H®aly,  formerly  as- 

in  1910.  sistant  media  director  of  Ben- 

At  the  same  time,  Mr.  Geyer  *  Bowles,  Inc.,  has  joined 
announced  the  election  of  Sam  B^own  Company,  Inc. 

M.  Ballard  as  president  of  the  vicepresident  and  director  of 

agency.  Mr.  Geyer,  formerly 

president  and  board  chairman,  *  Raymond  J.  Frisch,  presi- 
continues  to  serve  as  chairman.  J®^f»  Bruce,  Richards  Advertis¬ 
ing  Services,  Inc.,  New  York 
Appointments  .  .  .  appointed  Louis  Livingston 

.  t-j  1  /m  jv  T  *  *  ^^®*r  Contest  and  Sales 

Edward  (Ted)  Lonergan  promotion  Departments.  Mr. 

department  Livingston  was  former  promo- 
of  Ted  Bates  &  Company,  Inc.,  Uon  manager  for  the  Chicago 
where  he  will  handle  contacts  (m.)  American,  AVm  Yorlt 
on  testimonials  as  well  as  pub-  Journal- American  and  rhUa- 
hcity  assignments.  Formerly  delphia  (Fa.)  Evening  Bulletin. 


CHICAaO 
RANDOLPH  •*$•72 


HURNAT  Hill  2-4»51 


SAN  rSANCISCO 

SUTTCR  1'9401 


RALEIGH,  North  Carolina 

Sell  this  Rrowinit.  top-rankinR 
market  PLUS  the  33  County 
"Golden  Belt  of  the  South”  with 
the  area’s  ONLY  Morninit- 
EveninR-Sunday  Papers. 


The  ^aiuxfk 

News  and  Observer  | 

MORNING  &  SUNDAY 

The  Raleigh  Times 


Daily  —  137,820 
Sunday  —  133,513 
(ABC  9/30/55) 

Represented  by  The  Branham  Co. 


Accounts  .  .  . 

•  Lever  Brothers  of  Canada 
has  announced  the  awarding  of 
its  Pepsodent  account  to  Foote, 
Cone  &  Belding. 

•  Bishopric,  Green  .Associates, 
Inc.,  advertising  agency,  .Mi¬ 
ami,  Fla.,  has  been  selected  to 
handle  the  adverti.sing  and  pub¬ 
licity  for  the  Miami  Herald 
on  a  local  and  national  level. 

•  R.  J.  Reynolds  Tobacco 
Company  announces  the  ap¬ 
pointment  of  William  Es^ty 
Company  to  handle  advertising 
of  the  new  “menthol  fresh" 
cigarette,  Salem,  which  will  be 
king-size  and  filter-tipped. 
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PUERTO  RICO 

W)rld^^ Journal 

THE  ONLY  COMPLETE  ENGLISH  LANGUAGE 
DAILY  NEWSPAPER  IN  PUERTO  RICO  HAS 
RESUMED  PUBLICATION  APRIL  24,  1956. 

Published  Every  Day  At  Noon,  Except  Sunday 

FEATURING: 

•  National  and  world  news  and  features  •  Sports 

•  Home  Department  •  Business  Seetion 

•  Columns,  Comies  and  Artieles 
•  Loeal  spot  news  and  feature  coverage 

The  WORLD  JOURNAL  circulation  is  con¬ 
centrated  among  the  high  income  Conti¬ 
nental  Americans  and  bilingual  Puerto  Ricans. 

REPRESENTATIVE  |  |  N  T  E  R  -  A  M  E  R I C  A  N  PUBLICATIONS,  INC. 

1  41  EAST  42nd  ST.,  NEW  YORK  17,  N.  Y.  TEL.  MURRAY  HILL  2-0884 


1956 
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and  the  super  market.  Still,  too  every  conceivable  retail  outlet 
many  practices  are  being  fol-  A  complete  advertising  and 
lowed  that  had  their  roots  in  sales  promotion  campaign  hat 
pre-super  market  days.  been  mapped  out  by  the  Food 

“Why  continue  a  practice  Chain  to  acquaint  consumers 

which  does  not  benefit  the  indi-  with  the  advantages  of  stamp 

vidual  manufacturers  ?  Why  saving,  and  to  support  the  sales 

continue  a  practice  that  can  no  of  cooperating  retailers.  The 

longer  be  observed  because  of  largest  and  most  extensive  use 

lOut  super  markets  is  that  the  very  demands  of  self-ser-  of  spot  TV  and  radio  ads  by 

ey  have  to  wait  too  long.  And  vice  merchandising.  The  day  any  supermarket  chain  and  a 

upons  just  make  the  wait  has  gone  by  when  coupons  can  concentrated  and  continual 

tiger.  So  operators  are  de-  be  related  to  the  sale  of  a  newspaper  campaign  will  bring 

icting  cash  value  of  the  cou-  specific  product,”  Mr.  Mott  de-  the  stamp  news  to  the  con- 

ms  from  the  customer’s  bill —  dared.  sumer 

hether  she  buys  the  product  Pj,gg  Saving 

“The  day  has  gone  by  when  ,  That  two-cent  handling  Trading  Stamps  yVoic 

upons  can  be  related  to  the  ing'^^and^  dfstributhfg  cou^p^Ill  Million  Business 

t  product,  sa  d  expenses  that  Approximately  $212  million 

•actice  whkh'^  doeTn^’^b^nSt  ^  promotion,  could  worth  of  trading  stamps  are 

well  be  spent  in  redudng  the  being  issued  to  40  million  fami- 
e  individual  manufacturer?  merchandise  itself  lies  throughout  the  U.S.  today. 

Improve  Sales  Conditions  to  the  consumer — or  it  might  according  to  a  nationwide  study 
He  cited  the  astronomical  loss  well  be  used  to  increase  the  dis-  made  on  the  subject,  appearing 
>  typical  of  the  reasons  why  tributors’  all  too  narrow  mar-  in  the  May  issue  of  Premium 
anufacturers  should  take  ad-  gin  on  so  many  items.  By  elim-  Practice. 

intage  of  the  offers  by  super  inating  coupons,  the  manufac-  The  article  discloses  that 
arkets  to  cooperate  to  im-  turer,  the  distributor,  and  the  stamp.s  are  being  issued  with 
rove  selling  conditions  within  consumer  .  .  .  all  of  them  mu-  $10.6  billion  worth  of  retail 
le  store.  tually  benefit.  sales,  about  55%  of  the  outlets 

Mr.  Mott  asserted  that  the  “And,”  he  concluded,  “if  any  being  food  retailers.  The  stamp 
idustry’s  greatest  need  was  a  manufacturers  would  like  to  business  has  increased  among 
ar  on  waste — in  the  manu-  join  with  Super  Market  Insti-  grocers  76%  during  the  past 
icturer’s  operation  and  in  the  tute  in  a  realistic  study  of  cou-  year  and  224%  over  two  years 
iper  market  operation.  pon-handling  practices,  weigh-  ago. 

“Times  have  changed  because  i^g  cost  against  the  bene-  Retailers  take  on  stamps  to 
’  self-service  merchandising  fits,  they  will  find  the  door  meet  competition  and  to  sustain 

wide  open  for  such  cooperative  high  sales  volume,  vital  stores 
-  -  .  _  .  — effort.”  traffic  and  “to  satisfy  the  al¬ 

most  insatiable  public  demand 
for  them,”  the  article  notes. 


RETAIL  SURVEY 


Grocery  Expert  Rips 
Cash  Discount  Coupon 


Don't  Miss  the  MAGIC  EMPIRE! 


Start  With  Metropolitan  vv 
Tulsa,  Water  Capital  of 
the  Southwest 

Tulsa  ...  Oil  Capital  of  the 
World,  and  Water  City  of  the 
Southwest  ...  is  perched  right 
in  the  center  of  the  billion-dollar 
Magic  Empire.  A  quarter  of  a 
million  people  live  in  Metropolitan 
m>Tn  Tulsa,  sharing  an  effective  buying 
income  of  497  million  dollars.  To 
reach  this  rich  market,  place  your 
advertising  in  the  Tulsa  World 
and  the  Tulsa  Tribunal 


Advertising  Linage  is  the  Final  Measure 


of  a  Newspaper's  Sales  Power 
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How  do 
retail 

advertisers 

rank 

Philadelphia 

newspapers? 


TOTAL  RETAIL  ADVERTISING 
^  ^  1955 


zi  ^  v. 

•V 

is 

- 

"i-  • 

-'Ht 

m 

INQUIRER 

20,780,000  lines 

BULLETIN 

18,376,000  lines 

:■  1 

In  1955  The  Inquirer  published  the  largest  voluine  of  retail 
advertising  ever  carried  by  any  newspaper  in  the  history  of 
Philadelphia— 20,780,000  lines  ...  a  leadership  of  2,400,000 
lines  over  the  second  newspaper. 

1955  marked  the  17th  consecutive  year  that  retail  advertisers 
have  made  the  Inquirer  their  first  choice  for  sales  in  Delaware 
Valley,  U.S.A. 


First  in  National  Advertising 
First  in  Retail  Advertising 
First  in  Classified  Advertising 
First  in  TOTAL  Advertising 


fPItilabelpEk  3ni|uir(r 

Cmsiruclivtly  Strimg  DtUwar*  VsUty,  U.S.A. 

CxcAianr*  At^nrfi$mg  tipf  fwMiy— r 

NEW  YORK— EOSERT  T.  DEVON.  JR.,  342  Modnen  Av*.,  Murray  HM  2  St3Si 
CHKAOO— EDWARD  J.  LYNCH,  20  N.  Wockcr  Driv*,  Andouw  3-S370i 
DETROIT-GEORCE  S.  D«X,  RtnobKoi  Wda-.  Woodward  3-7260. 

Woft  Cooit  R«pr*Mntatnro<; 

SAN  FRANQSCO-mZRATRlCK  ASSOCIATES,  135  Meidgowory  S*.,  CorRold  t.794*, 
LOS  ANOilES— FITZPATRICK  ASSOCUTES,  3460  WdiNra  SouUvord,  OwdiM  3-3337. 
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>EWSPA1*EII  UEPIIESENTATIVES 


Dailies  Hit  for  Failing 
To  Sell  Flexibility 


American  newspapers  are  neg¬ 
lecting  to  sell  advertisers  on 
the  public  print’s  greatest  vir¬ 
tue.  That’s  what  Burton  R.  Dur- 
kee,  assistant  sales  manager  in 
charge  of  advertising  and  mer¬ 
chandising  for  Chrysler  Divi¬ 
sion,  Chrysler  Corporation,  told 
the  Detroit  chapter  of  the 
American  Association  of  News¬ 
paper  Representatives  at  a 
luncheon  meeting  last  week. 

“Since  World  War  II,  news¬ 
papers  haven’t  put  across  their 
vast  advantage  as  a  local  medi¬ 
um — a  medium  so  flexible  it  can 
do  a  better  local  job  for  most 
products.’’ 

He  told  the  newspaper  lej)- 
resentatives  they  could  help  ad¬ 
vertisers  and  convince  them 
they  were  getting  more  adver¬ 
tising  benefits  for  their  dollars 
if  they  would  keep  local  retail 
outlets,  such  as  auto  dealei- 
ships,  better  informed  about 
upcoming  advertising. 

“This  would  help  our  dealer 
to  do  a  better  job  of  local  dealer 
advertising  and  merchandising 


If  you  will  write  for  the 
new  "Facts”  booklet  of 

Rockford,  Illinois,  we  can 
show  you  complete 

information  on  why 
Rockford  is  a  Remarkable 
Market  for  your  product 
or  service.  105,438  City 
Population  ...  131,123  City 
Zone  .  .  .  441,222  Retail 
Trading  Area. 


ROCKFORD  MORNING  STAR 

fiorkforb  fir0i»frr>firpublir 

ROCKFORO,  ILLINOIS 


— and  would  mean  more  space 
in  your  newspapers,”  he  said. 
“You  men  should  be  selling  your 
market  instead  of  your  newspa¬ 
per  and  its  linage. 

“.\s  an  advertiser  I’m  im¬ 
pressed  with  the  story  the 
Denver  Post  can  tell  me  about 
its  booming  market  area  and  its 
local  customer  readers.  I’m  im¬ 
pressed,  too,  with  what  the  Post 
Intelligencer  can  tell  me  about 
Seattle.  I’m  not  overwhelmed, 
however,  with  how  much  adver¬ 
tising  any  newspaper  printed 
last  year.” 

Finally,  .Mr.  Durkee  said,  the 
newspaper  representatives  and 
their  employers  have  a  respon¬ 
sibility  to  keep  their  own 
houses  in  order — a  responsibil¬ 
ity  many  of  them  are  not  facing 
up  to. 

“Don’t  just  open  your  col¬ 
umns  to  any  man  with  money, 
whether  he’s  an  auto  dealer,  a 
department  store  owner  or  a 
carpenter,”  Mr.  Durkee  said. 
“Misrepresentation  in  advertis¬ 
ing  ought  to  disqualify  an  ad 
for  placement  in  your  papers — 
just  as  misrepresentation  in 
magazines,  radio  and  TV  ads 
is  not  tolerated. 

Bad  .\roma 

“There  has  been  a  bad  aroma 
around  the  retail  auto  business 
as  a  result  of  a  few  dealers 
who  insist  on  placing  impossible 
come-on  ads  offering  cars  at  be- 
!  low  wholesale  cost. 

“If  you  men  and  your  papers 
were  really  on  the  job,  this 
would  not  happen.  .411  a  news¬ 
paper  has  to  do  to  vertify  the 
content  of  an  ad  is  send  a  man 
out  to  see  if  the  ailvertised 
deal  can  be  bought  under  the 
terms  offered  in  the  ad.” 


BEHER  SELLING  BY  NEWSPAPERS  it  discussed  by  Burton  R.  DurUt. 
vicepresident  in  charge  of  sales  and  advertising,  Chrysler  Div,, 
Chrysler  Corp.  (second  from  left)  with  Paul  E.  Foley,  vicepresideni 
and  Detroit  manager,  McCann-Erickton,  Inc.  (second  from  right); 
Kelso  Taeger,  media  director,  McCann-Erickson  (far  right);  and 
John  Baker,  Detroit  AANR  president  and  representative  for  tha 
Chicago  Daily  News  (far  left). 


Chicago  Defender 
Appoints  Rep 

John  H.  Sengstacke,  pub¬ 
lisher,  Chicago  (Ill.)  Defemhr 
and  the  new  Daily  Defender  in 
Chicago,  has  announced  that  ef¬ 
fective  June  1,  Defender  Pub¬ 
lications  Inc.  will  repre.sent  the 
two  Chicago  papers  in  the  na¬ 
tional  advertising  field. 

He  said  that  the  representa¬ 
tive  firm  will  shortly  open  a 
New  York  office  and  one  on  the 
West  Coast. 

Publisher  Sengstacke  also 
announced  that  Richard  H. 
Newhouse,  foimerly  of  Asso¬ 
ciated  Publishers,  Inc.,  New 
York,  and  Arthur  Ralph,  for¬ 
mer  advertising  manager  of 
Onr  World  magazine,  have 
joined  the  staff  of  Defender 
Publications  Inc.  Mr.  Ralph  is 
scheduled  to  cover  the  New 
York  area.  Mr.  Newhouse  will 
operate  out  of  Chicago. 


men  to  the  newspaper  division 
of  Katz  Agency,  Inc.,  has  been 
announced  by  Abe  Doris,  di¬ 
rector  of  print  sales  operations. 

Imin  B.  Siegel  has  been 
assigned  to  Katz’s  Chicago  of¬ 
fice,  Peter  A.  Bonanni  and  Wil¬ 
liam  R.  Sherman  will  be  at¬ 
tached  to  the  firm’s  New  York 
office. 

Mr.  Sherman  was  formerly 
on  the  ad  sales  staff  of  TV 
Guide.  Mr.  Bonanni  was  for¬ 
merly  associated  with  New  York 
Life  Insurance  Co.,  and  Mr. 
Siegel  was  on  the  ad  sales 
staff  of  the  Chicago  (Ill.)  Trib¬ 
une,  prior  to  joining  Katz. 

W'ard-Griffith  Board 
Shifts  Exec  Duties 

Harry  C.  Griffith  has  been 
named  chairman  of  the  board 
of  Ward-Griff ith  Co.,  Inc.,  ac¬ 
cording  to  an  announcement  this 
week  by  W-G’s  Board  of  Direc- 


Katz  Newspaper  Div.  tors.  He  also  will  continue  as 

A  t  j  rpi  c  I  trcdsurcr* 

Adfls  i  nree  Salesmen  ,  .  ^ 

Appointment  of  three  sales-  A;  Ward  will  continue 

as  president. 

i  Jack  F.  Kent,  sales  manager, 
i  has  been  elected  executive  vice- 
president. 

C.  C.  Pendray,  manager  De- 
;  troit  office  and  VJ.  I.  St.  Sure, 
manager,  San  Francisco  office, 
were  made  vicepresidents. 

Appointments  .  .  . 

•  John  W.  Mitchell  has 
joined  the  Detroit  office  of  Cres- 
mer  &  Woodward,  Inc. 

•  Transfer  of  Thomas  W. 
Ridder  from  the  Chicago  sales 
staff  to  the  New  York  office 

!  of  Ridder-Johns,  Inc.,  has  been 
announced  by  Peter  Benziger, 
R-J  general  manager. 

EDITOR  &  PUBLISHER  for  May  12,  195« 


“Properly  Managed,  the  later  years  can  be 
.xcittag  and  rewarding.” 

I  Jjy  PETERSON 


A  sound,  stimulating  column 
which  will  win  friends  among 
older  readers. 


•  A  Weekly  Feature 

•  500  Words 

WHEN  YOU  RETIRE,  Room  217, 15  West  44th  St.,  New  York  City 
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One  of  a  series  of  office  advertisements  now  running  in  The  Kansas  City  Star 


In  Baseball 
He  Gets  A’s 

This  is  Emle  Mehl,  perambulating  Star  sports 
editor  and  man  of  prodigious  talents.  To  Kan¬ 
sas  Citians,  Ernie  is,  and  perhaps  always  will  re¬ 
main,  Mr.  Baseball.  In  November  of  '54,  with  two 
down,  bases  loaded  and  Kansas  City  seemingly 
hopelessly  out  of  it,  Ernie  &  Company  belted  one 
clear  over  the  wall  into  Brooklyn,  bringing  major 
league  baseball  to  Kansas  City  (assisted,  of  course, 
by  half  a  million  frantic  sports  fans  and  citizens). 

To  members  of  Paseo  Bible  Class,  on  the 
other  hand,  Ernie,  local  Methodist  supply  pastor, 
is  not  just  a  sports  somebody;  he’s  the  man  with 
the  friendly  smile  and  heartening  message  they 
come  to  hear  on  Sunday.  And  to  thousands  of 
midget  leaguers,  3-2  hotshots,  parkway  halfbacks 
and  garage  bucket-shooters,  he’s  the  guy  with 
sports  savvy,  lots  of  sound  advice  and  eye-popping 
tales  of  athletic  greats. 

Although  Ernie  has  covered  every  phase  of 
sports,  baseball  is  his  special  dish  and  he  knows  it 
as  do  few  writers.  For  years  he  hit  the  road  every 
spring  with  the  Blues,  sharing  their  woes  and 
triumphs  the  summer  through  to  fall  windup,  on 
the  heights,  in  the  cellar  or  at  points  in-between. 

As  Star  sports  editor,  Ernie  travels  some¬ 
where  in  the  neighborhood  of  50,000  miles  yearly 
by  plane  and  motor  car.  Just  now  he  is  readying 
for  a  jaunt  to  the  A’s  sun-drenched,  palm-fringed 
training  grounds  at  West  Palm  Beach  (at  times,  a 
sportswriter’s  life  grows  downright  brutal).  He’s 
also  reading  proof  on  his  forthcoming  book*  to  be 


published  this  spring  by  Henry  Holt  &  Co.  Title, 
“The  Kansas  City  Athletics”.  And  what  else? 

N  a  lifetime  of  sports  thrills,  Ernie  names  as  his 
three  big  moments:  (1)  the  day  in  ’51  when 
Bobby  Thomson  hit  the  home  run  which  gave  the 
Giants  a  world  series  play-off  victory  over  the 
Dodgers;  (2)  the  day  Kansas  City  obtained  the 
Athletics;  (3)  the  afternoon  last  Spring  when  he 
watched  sign  painters,  atop  a  tall  scaffold  in  front 
of  Connie  Mack  Field  in  West  Palm  Beach,  paint 
out  the  word  “Philadelphia”  and  paint  in  the  words, 
“Winter  Home  of  the  Kansas  City  Athletics”. 

Ernie  Mehl’s  longtime  devotion  to  sports  and 
amateur  athletics,  his  untiring  efforts  to  land  major 
league  baseball  for  his  hometown*,  his  outstanding 
work  in  the  pulpit  and  with  young  people  (he’s  the 
Star-man-most-in-demand  as  speaker  at  youth 
gatherings) — all  mark  him  as  newspaperman  and 
citizen  first  class.  He’s  one  of  the  very  best  reasons 
why — 


YOUR  BIG  READING  BARGAIN  BY  FAR  IS  YOUR  KANSAS  CITY  STAR 

*Emie,  a  native  aon  of  Kansas  City,  is  a  product 
of  Manual  High  and  old  Junior  College 

(Advertisement) 
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PR  ROUNDUP 


Obermeyer  Sees  PR 
In  Management  Role 


Public  relations  should  become 
an  operating  function  of  man¬ 
agement  directing  all  company 
communications  instead  of  main¬ 
taining  an  aloof  and  objective 
position,  Henry  Obermeyer,  ad¬ 
ministrative  vicepresident,  Bo- 
zell  &  Jacobs,  Inc.,  told  the 
Southern  Gas  Association  at  its 
annual  convention. 

“Public  relations,”  he  said,  “is 
as  much  of  an  operating  prob¬ 
lem  as  accounting,  personnel  and 
purchasing,  and  only  slightly 
secondary,  perhaps  to  distribu¬ 
tion.  The  selection  of  a  public 
relations  director,”  he  added, 
“deserves  the  same  care  as  the 
appointment  of  a  chief  engineer. 

“It  is  often  overlooked,”  Mr. 
Obermeyer  said,  “that  public 
relations  is  not  something  that 
can  be  played  successfully  by 
ear.  It  needs  planning  and  or¬ 
ganization;  it  needs  an  inventory 
of  your  facilities,  which  means 
manpower,  mfedia  and  money; 
most  of  all,  it  needs  a  target 
or  targets,  and  a  sense  of  di¬ 
rection,  plus  an  occasional  back¬ 


ward  look  to  see  where  you’ve 
been  and  how  far  you’ve  come 
.  .  .  Too  many  of  us  look  on 
public  relations  as  a  fire  depart¬ 
ment  instead  of  a  department 
of  prevention  and  sanitation,  as 
it  ought  to  be.” 

Mr.  Obermeyer  urged  the  gas 
industry  to  take  full  advantage 
of  its  opportunities  as  a  “grass 
roots”  business  to  “set  up  a 
chain  reaction  of  public  opinion 
that  could  sweep  the  nation.” 

“What  a  wonderful  thing  it 
would  be,”  he  said,  “if  every 
gas  company  in  the  United 
States  were  to  agree  to  tell  the 
public  just  one  fact  a  day  —  the 
same  fact  in  much  the  same 
way  ...  You  would  then  have 
a  national  information  program 
that  couldn’t  be  bought  for  ten 
million  dollars.” 


public  relations  by  Robert  Lind¬ 
quist,  was  issued  on  May  9  by 
Harper  &  Brothers,  New  York 
publishers. 

The  book  should  make  valu¬ 
able  reading  not  only  for  public 
relations  experts  but  for  all 
people  in  bank  management. 

Mr.  Lindquist’s  book  traces 
the  development  of  public  re¬ 
lations  in  banking  from  its  be¬ 
ginning  to  its  present  estate, 
discusses  the  management  func¬ 
tion  regarding  public  relations, 
and  other  aspects  of  the  hank’s 
program  such  as  personnel  re¬ 
lations,  publicity,  community 
activities,  and  relations  with 
governmental  bodies  and  other 
banks. 


Ad-Building 
Keyed  to  Data 
And  Service 


T^etc  Book  Tells  All 
About  PR  in  Banking 


nnouncemen 


t 


Gallagher-DeLisser,  Inc. 

announce  their  appointment  as 

NATIONAL  ADVERTISING 
REPRESENTATIVES 


for 


SHARON,  PENNSYLVANIA 

EFFECTIVE  MAY  1,  1956 


Gallagher-DeLisser,  Ine. 


11  East  44lh  St.,  New  York,  N.  Y. 

Offices  also  in 

CHICAGO  •  PHILADELPHIA 


Two  of  the  most  valuable  sec¬ 
tions  of  the  book  are  those  deal¬ 
ing  with  advertising  and  busi¬ 
ness  development.  Mr.  Lindquist 
discusses  advertising  media, 
preparation,  format  and  budg¬ 
ets  at  length.  Business  develop¬ 
ment  is  covered  thoroughly 
from  the  place  of  salesmanship 
in  banking  right  down  to  the 
techniques  of  soliciting  busi- 


“The  Bank  and  Its  Publics,” 
a  300-page  book  about  the  phi¬ 
losophy  and  techniques  of  bank 


The  author  is  vicepresident  in 
charge  of  public  relations  and 
business  development  for  the 
Harris  Trust  and  Savings  Bank 
in  Chicago. 


Drug  Group  Votes 
To  Spend  $150^000 


Delegates  to  the  44th  an¬ 
nual  meeting  of  the  American 
Drug  Manufacturers  Associa- 
tio»r  voted  unanimously  to 
spend  $150,000  over  the  next 
three  years  as  its  share  for  an 
industry-wide  public  relations 
program. 

George  F.  Smith,  president, 
Johnson  &  Johnson  and  chair¬ 
man  of  the  ADMA’s  public  re¬ 
lations  committee,  told  the  dele¬ 
gates  that  a  public  relations 
program  was  needed  because 
public  misunderstanding  of  the 
health  team’s  role  in  the  tre¬ 
mendous  advances  in  better 
health  made  during  the  past 
half-century  was  growing  “re¬ 
lentlessly  and  seriously.” 

The  $150,000  voted  by  the 
ADMA  delegates  will  be  allo¬ 
cated  to  the  public  relations 
program  in  equal  installments 
over  the  next  three  years. 

Mr.  Smith  said  the  American 
Pharmaceutical  Manufacturers 
Association  had  already  pledged 
$150,000  to  support  the  program. 
Additional  pledges  bringing  the 
total  to  about  $175,000  annual¬ 
ly  for  the  next  three  years  are 
anticipated  from  other  associa¬ 
tions  in  the  health  field,  he 
said. 


San  Jose,  Calif. 

Ba.sics  in  boosting  newspaper 
linage  and  in  providing  ser\iee 
for  advertisers  were  under¬ 
scored  here  last  week  in  the 
two-day  California  Newspaper 
Publishers  Association’s  adver¬ 
tising  seminar. 

Opportunities  facing  the  field 
are  unlimited  “for  we  have  an 
unbeatable  combination  when 
we  fit  the  benefits  of  newspa¬ 
per  advertising  to  the  needs  of 
the  merchant,”  explained  Clair 
Otis,  Eureka  Newspapers,  Inc. 

“Newspaper  advertising,  if 
properly  conceived  and  admin¬ 
istered,  can  mean  more  to  a 
business  than  any  other  single 
factor,  other  things  being 
equal,”  Mr.  Otis  declared. 

Planning  and  follow  through 
are  lacking,  and  as  a  result 
“newspapers  and  merchants 
short-change  each  other  more 
in  December  than  in  any  other 
month,”  declared  Lou  Heindel, 
San  Jose  Mercury-News.  He 
suggested  a  reexamination. 

Most  newspaper  salesmen 
make  the  serious  mistake  of 
assuming  that  everyone  wants 
to  buy  newspaper  advertising, 
Mr.  Heindel  declared.  The  po¬ 
tential  and  coverage  of  the  field 
should  be  kept  continually  in 
mind,  he  said.  He  charged 
most  newspapers  keep  their  cir¬ 
culation  growth  hidden. 

Greater  importance  than  ever 
before  is  being  placed  this  year 
on  market  data  and  salesmen 
must  know  their  own  market  as 
well  as  their  newspaper, 
stressed  Fred  C.  Selzer,  man¬ 
ager  of  market  research  de¬ 
partment,  Los  Angeles  Timet 
and  Mirror-News. 

“The  most  effective  tools  to 
use  against  competing  media 
are  the  good  solid  figpires  that 
show  what  they  have  and  what 
we  have,”  he  declared. 

Correctly  run  mechanical  de¬ 
partments  are  service  depart¬ 
ments  for  each  department  of 
the  newspaper  and  for  every 
advertiser,  declared  G.  A. 
“Gerry”  Bolman,  mechanical 
superintendent,  Mercury-News. 

There  are  both  opportune  and 
inopportune  times  for  special 
requests  on  the  mechanical  de¬ 
partment  and  the  favor  granted 
one  advertiser  may  injure  20 
others  because  of  the  resultant 
tieup  of  production  facilities, 
he  warned. 


I: 
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A  Linage-Building  Idea 


IHATS  WMeRe/  A  M0PIUAA 

1&  US  EXAcny  what  w^  want 
TO  SemeR  KNOWN.  OUR 

PAPER  HAS  A^TRONO  SIORV — 
ANP  rM  JOURNAL  CAM  H^UP  US 
pur  iTOVeR  POW^RFULLy  we  have  . 
To  /MPRESS  the  mem  who 

AAAk^  AAAI^KEr  PENSIONS-- 

ALL  THE  WAY  UP  THE  UNE/yS^^ 
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Industrial 
Relations 
Chief  Named 

Arthur  Hays  Sulzberger, 
president  of  the  New  York 
Times  Company,  has  announced 
four  executive  changes  designed 
to  reflect  increasing  responsi¬ 
bilities  in  the  industrial  rela¬ 
tions  and  accounting  activities 
of  the  company. 

C.  C.  Lane  has  been  named 
director  of  industrial  relations, 
reporting  directly  to  the  com¬ 
pany  president.  He  also  will 
continue  in  his  present  position 
as  associate  business  manager, 
and  will  remain  in  charge  of 
all  labor  matters. 

J.  P.  Alduino,  auditor,  has 
been  appointed  controller.  He 
will  continue  as  auditor,  but 
with  broader  responsibilities 
concerning  all  accounting  and 
bookkeeping  activities. 

C.  Raymond  Hulsart,  assist¬ 
ant  secretary  of  the  company, 
becomes  in  addition  industiial 
relations  manager,  reporting  to 
Mr.  Lane.  Donn  Purdy  becomes 
assistant  manager  of  industrial 
relations. 


Lane  Alduino 


Mr.  Lane  has  been  with  the 
Times  for  22  years.  Prior  to 
joining  the  Times  he  had  been 
business  manager  of  the  New 
York  Evening  Post  and  director 
of  Harvard  University  Press. 

Mr.  Alduino  has  been  in  the 
Times’  auditing  department  for 
32  years,  the  past  three  years 
as  auditor.  Mr.  Hulsart  came 
to  the  Times  in  1953  after 
working  for  Amalgamated  Tex¬ 
tiles,  Ltd.,  and  the  New  York 
Central  Railroad.  Mr.  Purdy 
has  been  on  the  Times  staff 
for  six  years. 


Publishers’  Pals 

Jackson,  Miss. 
Women  employes  of  the  State 
Times  have  organized  a  club. 
Publishers’  Pals,  with  Mrs.  Lois 
Caldwell  as  president. 


THE  TWO  ”R’s” 


READERSHIP 

AND 


READER 

INTEREST 


GUARANTEE  THE  OVERWHELMING 
SALES  PROMOTION  SUPERIORITY 
OF  THE  TIMES  SERVICE  WEEKLIES 


On  to  Richmond 
For  *58  Officers 

In  the  normal  course  of 
events,  Richmond  will  be  the 
home  of  journalism  for  a 
period  early  in  1958. 

This  is  how: 

Virginius  Dabney,  editor 
of  the  editorial  page  of  the 
Richmond  Times-Dispatch,  is 
in  line  to  be  elected  next 
president  (1957-58)  of  the 
American  Society  of  News¬ 
paper  Editors. 

D.  Tennant  Bryan,  presi¬ 
dent-publisher  of  the  Rich¬ 
mond  Times-Dispatch  and 
Netvs-Leader,  is  next  in  line 
for  the  presidency  (1958-59) 
of  the  American  Newspaper 
Publishers  Association. 


Pittsburgh  P-G  Names 
Wilson  News  Editor 

Pittsburgh,  Pa. 

E.  Miles  Wilson,  long-time 
assistant  managing  editor  of  the 
Post-Gazette,  has  been  named 
new’s  editor  and  will  take  over 
the  duties  of  Leslie  C.  (Jake) 
Macpherson,  who  is  retiring. 

With  the  title  of  managing 
editor  emeritus,  Mr.  Macpherson 
will  continue  to  act  as  an  edi¬ 
torial  advisoi'.  He  was  ap¬ 
pointed  managing  editor  in  1949 
and  has  been  with  the  Post- 
Gazette  and  its  predecessor 
newspapers  for  50  years. 

James  Alexander,  night  city 
editor,  has  been  put  in  charge 
of  the  Post-Gazette  Daily  Maga¬ 
zine  and  other  features.  James 
Ross,  reporter  and  rewrite  man, 
succeeds  him  as  night  city 
editor. 

William  Rinimel,  assistant 
city  editor,  on  the  day  side,  is 
now  roving  assistant  city  editor. 
His  place  has  been  taken  by 
Guy  V.  Miller,  former  reporter. 


Readership  and  reader-inleresl  arc  the  double  measures  of 
advertising  impact.  In  the  Times  Service  Weeklies,  they 
are  unequalled  and  inseparable.  Concrete  statistics  certify 
this:  More  officers,  enlisted  men  and  service  dependents 
read  the  Times  Service  Weeklies  than  all  other  military 
publications  combined.  Common  sense  clarifies  this:  The 
evident  editorial  excellence  of  theTi.MES  Service  Weeklies 


Write  for  sample 
copies,  rates,  new 
markei  data  book, 
"Timely  Facts.” 


commands  the  loyal  attention  and  enthusiastic  interest  of 
servicemen  from  top-drawer  policy  makers  to  trainees. 
Whether  your  objective  is  a  defense  contract  or  a  share  of 
the  )58  billion  military  consumer  market,  the  Times 
Service  Weeklies  get  your  message  across  to  the  Armed 
Forces —  where  it  counts  and  when  it  counts. 

ARMY  TIMES  PUIUSHING  CO.:  2020  M.  St,  N.W.,  Washington  6,  D.C. 

U.  S.  OFFICES:  Chicago,  Detroit,  Honolulu,  Los  Angeles,  New 

York,  Philadelphia,  San  Francisco 

FOREIQN  OFFICES:  Frankfurt,  London,  Paris,  Rome,  Tokyo 


ARMY  TIMES  ★  AIR  FORCE  TIMES  w  NAVY  TIMES 
«  U.  S.  COAST  GUARD  MAGAZINE  ★ 


Woodrow  Clark  Joins 
Free  Press  Publications 

Hamden,  Conn. 

Woodrow  W.  Clark,  for  the 
past  10  years  New  Haven,  Conn., 
advertising  manager  for  the 
Bridgeport  (Conn.)  Herald,  has 
joined  Free  Press  Publications 
Inc.,  here  as  advertising  man¬ 
ager. 

FPP  publishes  three  weeklies 
in  this  area,  the  Hamden 
(Conn.)  Chronicle;  the  Bran¬ 
ford  (Conn.)  Review;  and  the 
East  Haven  (Conn.)  News. 

At  one  time,  Mr.  Clark  was 
on  the  advertising  staff  of  the 
Christian  Science  Monitor, 
Boston. 


3  Are  Elected 
To  INO  Board 

Chicago 

Three  directors  were  added 
to  the  board  of  the  Institute  of 
Newspaper  Operations,  Inc.  it 
the  annual  meeting  here 
cently. 

The  new  directors  are  Alvah 
Chapman,  Jr.,  general  manager, 

St.  Petersburg  (Fla.)  Tims*; 
Andrew  Fisher,  assistant  to  the 
vicepresident.  New  York  Timet; 
and  Russell  A.  Quisenbeny, 
president-publisher.  North  Hol¬ 
lywood  (Calif.)  Valley  Timet. 

Lisle  Baker,  general  man¬ 
ager,  Louisville  (Ky.)  Courier- 
Journal  and  Times,  was  le- 
elected  president.  M.  J.  Frey, 
general  manager,  Portland  Ore¬ 
gonian,  continues  as  vicepresi¬ 
dent,  and  H.  B.  Bradley,  gen¬ 
eral  manager,  Birmingham 
(Ala.)  News,  treasurer.  Robert  i 
Spahn,  executive  assistant,  I 
Oklahoma  City  Oklahoman  and  || 
Times,  is  secretary,  and  Harold  y 
Grumhaus,  production  manager,  S 
Chicago  (Ill.)  Tribune,  is  as-  S 
sistant  treasurer. 

Total  expenses  of  INO  sinee 
June,  1954,  have  been  below 
income,  Mr.  Baker  reported.  As 
of  April  1  this  year  there  were 
250  members  contributing  $101,- 
000  in  annual  dues.  A  goal  of 
$130,000  in  dues  income  was 
set  for  March  1,  1957. 

• 

Mrs.  Seizer  Wiiif» 

Treaiior  Scholarship 

Los  Angele-s  ifl 

Mrs.  F'ern  Victor  Seizer,  K 
senior  at  the  University  of  Cali- 
fornia  at  Los  Angeles,  has  won  : 
the  1956-57  Tom  Treanor  Fel-  j 
lowship  in  Journalism. 

Established  in  1944  by  the  f. 
Los  Angeles  Times  in  memory 
of  Tom  Treanor,  war  corres¬ 
pondent  killed  while  covering 
the  Normandy  invasion,  the 
$1,000  fellowship  goes  each 
year  to  an  outstanding  student 
who  plans  to  follow  graduate  j 
journalism  work  at  UCLA,  j 
Mrs.  Seizer’s  husband  Bob  Sei-  i 
zer,  is  on  the  Los  Angeles  Mir-  1 1 
ror-.\cws  sports  staff.  i 


Wins  Scholarship 

San  Francisco 
Named  1955  Newspaperboy 
of  the  Year,  Edward  P.  Lov- 
rin,  16,  San  Francisco  Newt 
carrier,  is  the  recipient  of  a 
$250  scholarship  awarded  by 
the  California  Newspaperboy 
Foundation.  He  plans  to  study 
business  administration. 
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S  HOURS  AND  30  MINUTES  FROM  PICTURE  TO  PRESS  RUN 


This  vivid  action  of  the  1956  Cotton  Bowl  Game  between  Mississippi  and  Texas  Christian 
was  stopped  by  Dallas  Morning  News  Staff  Photographer  Walt  Sisco  with  a  Curtis 
One-Shot  Color  Camera  at  2:30  P.M.  The  negatives  were  delivered  to  the  photo  lab  at 
3:30.  When  Sports  Editor  Bill  Rives  arrived  from  the  game,  prints  were  ready  for  his  selec¬ 
tion.  Finished  prints  were  given  to  the  engravers  at  5:30  and  the  three  color  plates  delivered 
at  8  P.M.  This  stopper  was  on  the  newsstands  in  the  early  AM  edition  of  the  News. 


plified  ROP  C  LOR 


Curtis  sim 


gives  you 

striking  quaiity,  in  iess  time,  at  iower  cost 


Today  —  the  growing  nearness  of  color  television 
competition  is  stimulating  many  newspapers  to 
add  the  excitement  of  spot  news  photos  —  and  adver¬ 
tising  —  in  ROP  Color.  And  for  many  newspapers, 
the  simplicity,  speed  and  economy  of  Curtis  ROP 
Color  equipment  and  techniques  is  strengthening 
their  competitive  position,  building  profits  and  pres¬ 
tige,  increasing  circulation,  and  adding  to  sates  and 
advertising  income. 

As  a  powerful  sales  and  merchandising  aid,  the  true 
color— simplicity  and  economy  of  Curtis  ROP  Color 
equipment  has  given  many  newspapers  a  competitive 
advantage  not  possible  by  any  other  system ! 

For  over  20  years  Curtis  has  specialized  in  color. 
Today —this  specialization  and  concentration  has  re¬ 


sulted  in  the  development  of  a  remarkably  effective 
3  color  process  that  produces  tremendous  savings  in 
time  and  production  costs! 

Curtis  simplified  ROP  Color  will  give  any  news¬ 
paper  —  of  any  size  —  anywhere  —  top  quality  color 
photo  and  advertising  coverage  swiftly  and  econom¬ 
ically  !  The  speed  and  ability  of  Curtis  ROP  Color  to 
meet  deadlines  while  the  news  is  “hot”—  is  paying 
off  in  increased  reader-interest,  increased  circulation 
—  increased  advertising.  And  when  you  work  against 
deadlines  —  speed  is  essential. 

Write  for  complete  information  today  on  Curtis 
ROP  Color... do  it  NOW!  CURTIS  LABORA¬ 
TORIES,  INC.,  2718  Griffith  Park  Boulevard,  Los 
Angeles  27,  California. 
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HERE’S  HOW  CURTIS  Simplified  ROP  COLOR  WORKS... 


Here’s  what  Curtis 


and  how  it  works! 


Basically,  the  Curtis  system  of  ROP  Color  makes  possible  full  color  reproduction 
in  newspapers  by  converting  everything  to  the  simplicity  of  black  and  white  methods  — 
thus  reducing  the  entire  color  operation  from  hours  to  minutes!  It  uses  the  three 
primary  colors  only,  produces  substantial  savings  in  production  time  and  costs, 
with  the  simultaneous  improvement  in  reproduction  quality.  This  is  done  by  the 
use  of  the  Curtis  one-shot  Color  Camera  and  the  Curtis  Color  Analyst.  Curtis 

offers  not  only  the  method  and  system  which  makes  ROP  Color  more  practical 
and  economical  —  but  also  provides  the  only  equipment  by  which  color 
combinations  can  be  checked  visually  at  all  stages. 


CURTIS  COLOR  ANALYST 


CURTIS  OPTICAL  COLOR  PRINTER 


The  Color  Analyst  is  the  heart  of  Curtis  ROPColor.  It  is  an 
optical  dev  ice  employing  filters  and  mirrors  to  present  a  color 
picture  from  three  black  and  white  photo  prints  of  a  color  separation. 
The  purpose  is  to  then  check  visually  if  these  prints  are  correct  or 
suitable  for  color  printing.  What  these  black  and  white  prints  have 

recorded  is  seen  — in  full 
color— in  a  matter  of  minutes. 
No  mathematical  calcula- 
M  tions  arc  necessary  because 

I  ^  color  analysis  is  done  by 

I  I - [  visual  observation  and  the 

I  simple,  manual  adjustment  of 

!■  ' - '  a  few  knobs.  Regardless  of 

H  how  the  original  subject  was 

I  photographed-with  a  Curtis 

I JH  one-shot  camera  or  with 
U  color  film  —  it  shows  the  final 

|«  result  and  enables  you  to  get 

I  the  best  in  quality  and  value 

I  ^  out  of  any  given  photo.  Indis- 

pensable  for  profitable  ROP 
itall  ^  Color  — for  advertising  or 

spot  news  photography  —  the 
^  fl  Curtis  Color  Analyst  elimi- 

H  ■  nates  guesswork,  provides 

■  I  better  reproduction,  and  pro- 

duces  definite  savings  in  time 
and  production 


Engineered  to  high  quality  optical  and  mechanical  preci¬ 
sion,  Curtis  Color  Film  Enlarging  Printers  produce  the 
finest  possible  color  separation  negatives  from  color  transparencies. 
Complete  with  filters  and  fully  corrected  lenses.  Curtis  printers  make 
4"x  5"  color  separation  negatives  from  roll  film  —  35mm.  2V4"\2'A" 
and  214"  x  3'4"  transparencies  at 
magnification  of  l'/2X  to  5x.  Not  used 

with  a  Curtis  one-shot  Color  Camera,  ^  ^  „ 

these  Curtis  printers  are  needed  only  *•, 

to  produce  separation  negatives  of  ^ 

color  transparencies  in  order  to  obtain  ' 

the  highest  possible  definition,  detail  ^  ' 

and  minimum  grain. 


CURTIS  CONTACT  COLOR  PRINTER 


This  printer  is  designed  for  the  rapid  production  of  auto- 
matically-balanced  and  color- 
corrected  separation  negatives  from 
EktachrOmc  and  other  color  transpar- 
encies.  With  built-in  color  separation 
filters  balanced  for  equal  exposures, 
this  Printer  accepts  one  8  x  10.  two 
four  for  group 


Competition  from  many  sources  today  is  speeding  the  increased  use 
of  ROP  Color  —  and  helping  many  publishers  decide  that  now  is  the 
time  to  offer  full  ROP  Color  in  their  paper.  Curtis  ROP  Color  equip¬ 
ment  helps  solve  the  mechanical  problems  of  color  reproduction  and 
offers  new  opportunities  for  economies  in  production. 

Newspapers  with  Curtis  ROP  Color  can  strengthen  their  competitive 
position  by  the  more  frequent  use  of  editorial  features  in  color - 
and  can  gain  a  commanding  advantage  by  their  speed  in 
reporting  and  printing  spot  news  in  ROP  Color! 

Write  today  for  information  on  the  use  of  Curtis  ROP 

Color  by  your  paper.  There’s  no  obligation  for 

details,  cost  figures  and  applications.  ^ 


CURTIS  ONE-SHOT  COLOR  CAMERA 


h'or  20  years,  the  C  art  is  One-Shot  Color  Camera  has  been 
the  most  wUlely-iiseil  color  camera  in  the  world!  This 
precision-engineered,  direct-color  camera  was  designed  expressly  for 
high  speed  newspaper  spot  news  or  sports  photography.  Using 
ordinary  black  and  white  panchromatic  film  ...  it  provides  three 
balanced  color  separation  negatives  directly  from  the  subject  with 
a  single  exposure. 

Two  models  are  available,  the  Curtis 
4x5  Color-Scout  or  the  2*/2  x  3'/2  Press 
Special.  Compact  and  lightweight, these 
^  ,  are  equipped  with  synchronized  range- 

finders,  sports  viewfinders,  lens  shades, 
and  filter  holders.  In  addition,  the  Press 
I  Special  has  interchangeable  5'/»  and 

lO-inch  telephoto  lenses. 


"bdp  Color  Simplifi*^^  " 

Cu^rSTcolor  equipment  and 
information  on  Curtis 
_and  how  It  can “Sia  in  Curtis 

Write  for  your  copy  to 
Sc.O. 

i.tn®- 
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The  Curtis 
One-Shot  Color  Camera  gives  you  the 
finest  possible  color  photography  at  the 
lowest  cost. 
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Guild  to  Seek 
Pensions  and 
30-Hr.  Week 

Pensions  and  a  HO-hour  work¬ 
week  top  the  goals  of  the  News¬ 
paper  Guild  of  New  York  in 
bargaining  on  new  contracts 
this  year  with  the  major  New 
York  newspapers. 

A  common  Nov.  1  deadline 
in  negotiations  has  been  recom¬ 
mended  by  the  guild’s  collective 
bargaining  conference.  The  sev¬ 
en  newspaper  contracts  expire 
on  or  about  Nov.  1,  a  few  days 
ahead  of  Election  Day. 

The  guild  will  demand  a  20% 
pay  increase,  part  of  it  in 
actual  wage  boosts  and  the  rest 
to  be  used  to  establish  pension 
programs.  Publishers  will  be 
asked  to  pay  all  of  the  pension 
cost  and  provide  that  an  em¬ 
ploye  who  retires  voluntarily 
shall  receive  the  pension 
amount  over  and  above  Social 
Security  benefits  and  in  addi¬ 
tion  to  severance  pay. 

Establishment  of  a  $200 
minimum  in  the  top  -  pay 
bracket  also  is  an  announced 
goal  for  negotiators. 

Thomas  J.  Murphy,  executive 
vicepresident  of  the  New  York 
guild,  advised  members  that 
the  30-hour  workweek  proposal 
is  the  answer  to  increasing 
automation  in  the  business. 

“Don’t  wait  until  automation 
is  here,”  Mr.  Murphy  said. 
“Six  hours  a  day  is  enough  for 
any  employe.” 

Unit  leaders  were  told  that 
a  “tough  fight”  is  ahead  in 
1956  negotiations  and  units 
should  adopt  a  firm  policy  of 
“no  improved  contract,  no 
work”  on  Nov.  1. 

• 

Ft.  Jackson  Paper 
Now  Private  Venture 

Columbia,  S.  C. 

The  post  newspaper,  the 
Jackson  Journal,  at  Ft.  Jackson, 
army  training  center  here,  is 
now  a  commercial  enterprise, 
operated  by  C.  H.  Dawson 
•Associates,  Inc. 

The  changeover  resulted  in  a 
four-page  increase  in  the  tab¬ 
loid’s  size,  to  12  pages. 

Military  personnel  associated 
with  the  former  all-army  paper 
at  the  post  are  remaining  as 
part  of  the  new  staff  until  the 
changeover  is  complete.  The 
Jackson  Journal  is  distributed 
free  on  the  post,  but  sells  other 
subscriptions. 

Ft.  Jackson  officials  described 
the  management  switch  as  an 
economy  move  to  obtain  more 
services  and  save  welfare  funds. 


NLRB  Rules  Guild 
Can  Have  Boston  Data 

Washington 

Boston  newspapers  of  the 
Hearst  group  have  been  order¬ 
ed  by  the  National  Labor  Rela¬ 
tion  Board  to  supply  American 
Newspaper  Guild  with  re¬ 
quest^  data  on  salaries,  com¬ 
missions  and  work  assignments 
of  guild  members. 

The  union  is  authorized  to 
obtain  information  with  respect 
to  each  person  in  its  bargaining 
unit,  covering  earnings,  classi¬ 
fications,  whether  on  dayside  or 
nightside,  dates  of  employment, 
total  night  differential  and  per¬ 
sonal  vital  statistics. 

The  guild  complaint  against 
the  Boston  Record-American- 
Advertiser  Division  of  Hearst 
Corp.  was  made  Feb.  2,  1955. 
Answer  was  made  that  the  pub¬ 
lishing  company  was  supplying 
all  information  required  to  be 
disclosed  under  the  terms  of  the 
existing  contracts. 

A  trial  examiner  held  that 
the’  union  was  entitled  to  re¬ 
ceive  the  requested  information 
because  negotiations  for  a  new 
contract  were  involved.  He 
wrote:  “It  is  clear  that  in  seek¬ 
ing  such  new  information,  to 
which  it  has  no  access  under 
its  old  contract,  the  Union  was 
not  in  any  way  seeking  to  ad¬ 
minister  the  old  contract  but 
was  preparing  itself  to  negoti¬ 
ate  anew.” 


Abitibi  Contract  Grants 

12  Cent  Pay  Increase 

Toronto 

Five  thousand  employes  of 
the  Abitibi  Power  &  Paper 
Co.,  received  a  wage  increase 
of  12  cents  an  hour  May  1  as 
part  of  a  new  two-year  con¬ 
tract  signed  at  Toronto  April 
23  between  the  company  and 
the  International  Brotherhood 
of  Paper  makers. 

The  agreement,  a  departure 
from  the  usual  company  policy 
of  one-year  contracts,  affects 
workers  in  eight  Ontario,  Mani¬ 
toba  and  Quebec  communities 
where  Abitibi  mills  are  located. 

Basic  hourly  wage  under  the 
new  contract  is  $1.65  instead 
of  $1.53  under  the  old  contract, 
with  an  average  wage  of  $1.97 
rising  to  $2.07  in  1957.  The 
average  wage  till  now  has  been 
$1.85.  The  company  has  also 
agreed  to  increase  its  contri¬ 
butions  to  hospital  and  sick-ben¬ 
efit  plans  and  to  make  adjust¬ 
ments  in  shift-differential  in¬ 
creases  of  3,  5  and  8  cents 
an  hour. 


CHECK  THESE 

MICRO  PHOTO 

FIRSTS 


.  •  •  and  you'll  know  why  we 
microfilm  more  newspapers 
than  all  other  commercial 
services  combined! 


These  five  BIG  firsts ...  all  pioneered  by  Micro  Photo 
. . .  hove  been  so  enthusiastically  accepted  by  news¬ 
papers  the  country  over  that  we  are  now  filming 
more  dailies  than  ALL  other  commercial  microfilming 
services  combined; 

1  TWO-PAGE  MICROFILMING— populorized  by 
■  Micro  Photo.  We've  specialized  in  this  economical 
method  of  reproduction  for  over  ten  years. 

0  LARGER  PAGE  IMAGE  — on  exclusive  ...  that 
“  gives  our  customers  reading  quality  comparable 
to  expensive  1-page  per  exposure  film. 

Q  LOW  COST,  ONE-WAY  CARTON— makes  it 
^  easy  to  ship  newspapers  to  our  laboratory. 

^  ARCHIVAL  STORAGE  —  on  a  large  scale  for 
clients'  negative  film ...  at  no  extra  cost. 

5  1) 

MICRO-CLIP  —  the  first  practical,  inexpensive 
method  of  microfilming  clippings. 

. . .  and,  of  course,  all  our  film  is  processed  to  meet 
or  exceed  the  specifications  established  by  the  U.  S. 
Bureau  of  Standards. 


MICRO  PHOTO  INC 

4614  PROSPECT  AVENUE 
CLEVELAND  3,  OHIO 
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Only  Blue  Cross  Plans  are  officially  approved  by  the  American  Hospital  Association 


E  Pluribus  Unum 


great  protection  program! 


The  motto  appearing  on  the  coin  of  the  land 
might  well  be  the  motto  of  America’s  many  Blue 
Cross  Plans.  Though  each  Plan  serves  only  its 
own  area,  all  the  Plans  are  one  in  purpose. 

One  common  objective  is  carried  out  by  all — 
to  protect  people  against  hospital  expense  in 
terms  of  needed  care,  rather  than  in  dollar  allow* 
ances.  All  the  Plans  work  with  local  hospitals. 
All  conform  to  the  same  high  standards.  All  are 
nonprofit  and  officially  approved  by  the  American 
Hospital  Association.  Millions  of  Americans 
today  have  realistic  protection  through  Blue 
Cross  Plans.  In  effect,  there  truly  is  “only  one 
Blue  Cross.” 


The  local  Plans  bring  the  Blue  Cross  program 
close  to  the  people  and  their  needs.  Each  Plan 
is  organized  locally  by  hospitals  and  public- 
spirited  citizens.  Each  Blue  Cross  Plan’s  govern¬ 
ing  board  includes  hospital  and  business  leaders 
and  doctors — serving  without  salary.  Even  dues 
and  benefits  are  set  locally  to  meet  local  needs 
and  conditions. 

In  every  Community^  Blue  Cross  activity  is  of 
vital  interest.  Complete  information  is  offered 
in  a  special  Blue  Cross  Press  Kit.  Write  Blue 
Cross  Commission,  Dept.  913,  425  North  Michi¬ 
gan,  Chicago  11,  Illinois. 

®  Blue  Cross  and  symbal  registered  by  the  American  Hospital  Association 
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Each  Blue  Shield  Plan  is  approved  by  the  state  or  county  medical  society  in  the  area  served. 


Local  Plans  across  America 
. . .  all  sharing  a  single  objective! 


In  communities  coast  to  coast.  Blue  Shield 
Plans  provide  a  sound,  low>cost  way  for  people 
to  meet  expenses  for  surgical-medical  care. 

Community  action  sparks  each  Blue  Shield 
Plan.  Each  Plan  is  a  local  enterprise,  serving 
without  taking  a  profit.  It  is  organized  by  doctors 
and  other  citizens  purely  for  the  community’s 
benefit. 

One  in  name  and  objective.  Blue  Shield  Plans 
everywhere  carry  forward  a  single  idea:  placing 
adequate  financial  protection  against  surgical- 
medical  expense  within  reach  of  every  self-sup¬ 
porting  person.  Though  serving  separately,  they 
are  worldng  together. 
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Public  acceptance  of  the  Blue  Shield  idea  has 
been  nothing  short  of  phenomenal!  In  just  nine 
short  years,  membership  in  Blue  Shield  Plans 
has  grown  to  36  million.  Today,  most  of  Amer¬ 
ica’s  practicing  physicians  actively  support  the 
Blue  Shield  Plans  in  their  own  areas.  In  meeting 
an  important  need  at  the  community  level.  Blue 
Shield  Plans  are  providing  an  effective  answer 
to  a  national  problem. 

For  detailed  facts  on  Blue  Shield  in  American 
life  send  for  the  Blue  Shield  Press  Kit.  Write 
Blue  Shield  Commission,  Dept.  913,  425  North 
Michigan,  Chicago  11,  Illinois. 

9  Srrriee  marks  reflstered  by  Blur  Shield  Medical  Care  Plans 


1  Q  11  standard  from  semi-weekly  to 
I^0llS  daily  basis  in  27  months.  He 
is  a  former  Pittsfield  (Mass.) 

2  §21 1^21  CjlsirO.  ^®^**^*^  Eagle  reporter. 

Valley  Papers  e.  N.‘‘Zrpreside„'; 

ctTKTXTVTr..!:.  r-our  of  the  Times  and  Journal  Pub- 
lishing  Co.,  Inc.,  has  announced 
Purchase  of  the  Sunnyvale  gj^jg  gf  ^jjg  Lakewood  Daily 
Standard  and  the  Moantom  George  J.  Peterson 

View  Register  Leader  from  ^^d  Sam  A.  Christopher,  both 
Russell  G.  DOench  Jr.,  was  Lakewood, 
announced  here  May  3  by  Mr.  Newman  said  the  sale  of 

Joseph  C.  Houghtelmg  presi-  gS-year-old  newspaper  will 
dent  of  Central  California  gflfgctive  May  15. 

Newspaper  Publishing  Com-  ^he  Daily  Times  will  be  pub- 

lished  by  the  Ocean  County 
The  transaction  gives  CCNPC  Publishing  Co.,  Inc.  Mr.  Peter- 
four  dailies  in  fast-growing  ggj^  ■^jjj  ^g  president  of  the 
Santa  Clara  County  just  south  corporation.  Mr.  Christopher 
of  San  Francisco.  The  com-  ^jji  vicepresident  and  man- 
pany  also  owns  the  Gilroy  Eve-  aging  editor 
ning  Dispatch  and  holds  a  con-  Mr.  Christopher  is  editor  of 
trolling  interest  in  the  Los  ^jjg  Jersey  Courier,  Toms 

Gatos  Times-Saratoga  Ob-  River.  He  will  relinquish  his 
server.  position  with  the  Courier  when 

Mr.  Houghteling  becomes  ^y,g  gg|g  becomes  effective, 
publisher  and  Patrick  H.  Pea-  *  *  * 

body,  chairman  of  CCNPC,  as-  t> 

sociate  publisher  of  the  two  New  Bethlehem,  Pa. 

newly  acquired  dailies  which  The  Rimersburg  (Pa.)  Ree- 

are  printed  from  the  same  ord  and  the  East  Brady  (Pa.) 
plant.  Review  have  been  purchased  by 

The  transaction  was  handled  the  New  Bethlehem  Leader- 
by  Stypes,  Rountree  &  Co.  Vindicator. 

Mr.  D’Oench  developed  the  The  two  Western  Pennsyl¬ 


vania  weeklies  will  be  merged 
into  one  large  community  news-  ^  ijrI*OU.13S  V  10 
paper  to  be  known  as  the  Rec- 


Harry  E.  Newman,  president 
of  the  Times  and  Journal  Pub¬ 
lishing  Co.,  Inc.,  has  announced 
sale  of  the  Lakewood  Daily 
Times  to  George  J.  Peterson 
and  Sam  A.  Christopher,  both 
of  Lakewood. 

Mr.  Newman  said  the  sale  of 
the  85-year-old  newspaper  will 
be  effective  May  15. 

The  Daily  Times  will  be  pub¬ 
lished  by  the  Ocean  County 
Publishing  Co.,  Inc.  Mr.  Peter¬ 
son  will  be  president  of  the 
corporation.  Mr.  Christopher 
will  be  vicepresident  and  man¬ 
aging  editor 

Mr.  Christopher  is  editor  of 
the  New  Jersey  Courier,  Toms 
River.  He  will  relinquish  his 
position  with  the  Courier  when 
the  sale  becomes  effective. 


ord.  Publisher  John  T.  An- 

drews  said.  The  new  publica-  J7  OI  OlOClV  111 
tion  will  serve  the  communities  ^ 

of  Rimersburg,  East  Brady,  I  | 

Parker,  Chicora,  and  Sligo.  VJappCl  V_>(U1  p. 
While  editorial  offices  will  be  Topeka  Kas 

maintained  in  Rimersburg,  East  . 

Brady,  and  Parker,  all  mechan- 

ical  operations  and  the  main  ^ 

business  office  will  be  shifted  to 


the  Leader-Vindicator  plant  J®"®  bepn  a  battle 

and  office  in  New  Bethlehem.  ® 

Ross  B.  Atchison,  the  former 
publisher,  has  been  appointed  ^  ^ 

editor  of  the  new  Record.  president-successor  to  the 

*  *  *  late  Henry  S.  Blake,  has  peti 

Lovington,  N.  M.  tinned  the  court  to  allow  puN 
The  Lovington  Press  has  chase  of  25,0(X)  shares  of  Cap- 
been  purchased  from  Franklin  per  stock  assigned  to  the  Cap- 
O.  Shroeder  by  David  R.  Wor-  per  Crippled  Children  Founda- 


ley,  owner  of  Radio  Station  tion. 


KLEA,  Lovington. 


The  Zach  group  has  offered  to 


e  will  relinquish  his  Mr.  Worley,  who  becomes  ffive  the  foundation  $250, (MX) 
vith  the  Courier  when  publisher  of  the  Press,  an-  cash,  in  lieu  of  the  .stock,  so 
jecomes  effective.  nounced  plans  to  convert  the  that  key  executives  and  era 

*  *  *  weekly  into  an  evening  daily,  ployes  may  have  control  of  the 

Npw  Bpthtj-hpm  Pa  publishing  on  Tuesday  through  corporation.  This  was  the  in- 
NEW  BETHLEHEM,  Pa.  — j  tention  of  the  late  Senator,  the 


The  Rimersburg  (Pa.)  Rec¬ 
ord  and  the  East  Brady  (Pa.) 
Review  have  been  purchased  by 
the  New  Bethlehem  Leader- 
Vindicator. 

The  two  Western  Pennsyl- 


Friday  and  Sunday. 


W.  A.  Amburn  has  been  petition  asserts.  Par  value  of 


named  editor  and  general  man 
ager. 


Mr.  and  Mrs.  Dwight  L.  Hin- 
shaw,  former  owners  and  pub- 


general  man-  ^be  stock  was  given  as  $10  but 
the  estimated  present  worth  is 
*  $7.50. 

To«!pph  Opp  '^be  stock  remains  with  the 

.  ,  .  t’  TT-  ■  foundation,  the  Zach  petition 
wig  t  B.  in-  g^-gtgg^  actual  control  of  the  pub 


lishers  of  the  Peabody  (Kas.)  bsbing  empire  would  pass  to 
f  ^  heirs  of  Henry  Blake  who  were 

have  H  n«ver  connected  with  the  Cap- 

have  purchased  the  Chief  Jos-  pntemrise 

^hHeraM.  Seller  was  Charles  ^  l  H.^chenck,  vicepresident 
tLo  °  operated  secretary  of  the  Capper 

the  weekly  since  purchasing  it  ^oard,  and  W.  A.  Bailey,  vice 
rom  yron  Henry  in  1947.  president,  object  to  the  stock 
*  *  *  sale  to  the  Zach  group  which, 

Princeton,  N.  J.  they  asserted,  is  a  minority 
The  Princeton  Packet  has  party,  holding  30%  of  the  stock, 
purchased  the  Echo  of  New  The  majority  legatees  have  45% 
Jersey,  another  weekly  news-  and  the  foundation  stock  rep- 
paper  with  editorial  headquar-  resents  26%. 
ters  at  Pennington,  N.  J.  The  If  there  is  any  sale  of  stock, 
Pennington  paper  will  be  con-  Messrs.  Schenck  and  Bailey  will 
solidated  with  the  Princeton  bid  for  it,  they  have  advised  the 
weekly,  Bernard  Kilgore,  pub-  court.  They  are  protesting  the 


A  PROFESSIONAL 


ENGINEERING 


TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUR  SERVICES 

Investigations  of  plant  sites 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  costs 
for  new  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  equipment  installation 

As  Professional  Engineers  we  serve  our  clients  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSEHS  •  CHARLOTTE,  NORTH  CAROLINA 


lisher,  announced. 


Halsey,  Ore. 


filing  of  the  petition  in  the  cor 
poration’s  name. 

In  a  statement  on  the  purpose 


Mr.  and  Mrs.  Leo  A.  Giles  ^be  litigation,  Mr.  Zach  dis- 
have  bought  the  Halsey  (Ore  )  corporation  holds 

Review  from  their  son  and  ^400,000,  paid  on  an  insurance 
daughter-in-law,  Mr.  and  Mrs.  I??® 

Lloyd  W.  Giles.  The  new  pub-  f  ! 

lishers  were  owners  and  oper-  ^be  Blake  estate,  for  resale 
ators  of  the  Brownsville  (Ore.)  employes. 


Times  from  1939  to  1949.  _ 

*  *  *  Plan  Radio  Station 

Pearlsburg,  Va.  Escanaba,  Mich. 

The  Giles  County  Virginian  Plans  for  the  construction  of 
has  been  sold  by  Malcolm  Don-  a  5,000-watt  radio  station  have 
aid  Coe  to  a  local  corporation  been  announced  by  Frank  J. 
headed  by  Eaton  K.  Gold-  Russell,  president  of  Delta  Pub- 
thwaite.  It  is  being  consolidated  lishing  Co.,  publisher  of  the 
with  the  Valley  Leader  at  Nar-  Escanaba  Daily  Press.  The  radio 
rows  as  the  Valley-Leader  station  will  be  housed  in  the 
Corp.  Daily  Press  building. 
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The  Atlanta  Journal -Constitution 

now 


ON  SUNDAY 


The  Atlanta  Journal-Constitution’s  Sunday  circulation 
reaches  over  half  a  million  families.  The  combined 
daily  circulation  hardly  reaches  that  mark 
These  newspapers  consistently  lead  in  readership  in 
Georgia  and  in  the  entire  South  as  well. 

Their  steady  and  healthy  growth  reflects  the  same 
trends  in  the  expanding  industrial  South. 

Atlanta  Sonmat 

Covers  Dixie  Like  the  Dew 

THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 
Represented  by  Kelly-Smith  Co. 


CIRCULATION 


DAILY 
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p  1 1  to  the  newly 

I  0llS  executive  vicepresident  and 

,  general  manager.  He  had  previ- 

ously  been  a  vicepresident  and 
llOlvJlly  general  manager. 

.4- 1  Four  new  vicepresidents  are 

Otto  Silha,  business  manager; 
Minneapolis  William  P.  Steven,  executive 
1  plans  and  ®‘^^tor;  John  Moffett,  advertis- 
cpvpn  PYPPI1  director,  and  Howard  Mit- 

the  annual  h""-  attorney.  They  had  all 
Minneapolis  Previously  been  directors,  but 
Co  May  2  officers  of  the  company, 

resident,  told  John  Cowles,  Jr.  was  added 

10  new  high-  to  the  board  of  directors.  Sid- 
;s  and  other  ney  Goldish,  director  of  re- 


c-w  poition  UP  Bureau  Staff  Charter  Group 

Changes  Announced  ^  * 

Personnel  changes  in  United  Will  Buy  Paper 

Press  bureaus  were  announced 

recently  as  follows:  Clarksburg,  W.  Va. 

Jack  E.  Wilkinson  —  bureau  The  Clarksburg  Non-Partisan 
manager  at  Albuquerque,  N.  M.,  Association  has  announced  that 
replacing  Milton  A.  Toppino  Jr.,  City  Manager  Glen  Peterson 
who  has  transferred  to  the  would  become  editor  of  a  weekly 
Southwest  Divisional  Repre-  newspaper  it  has  an  option  to 
sentatives’  staff.  buy. 

Jack  Woliston  —  Day  Bureau  Mr.  Peterson  has  submitted 
Manager  in  New  York,  replac-  his  resigpiation  as  city  manager 
ing  Arnold  Dibble  who  resigned  effective  May  21. 
to  accept  a  position  with  News-  The  association  said  it  had  an 
week.  option  on  the  Clarksburg  Newt, 

Hubert  L.  Stevenson,  Jr.  —  owned  and  published  by  H.  G. 

Night  Manager  at  Jackson,  Rhawn,  a  former  editor  of  the 

Miss.  Clarksburg  Exponent. 

Robert  J.  LeDonne  —  bureau  An  association  spokesman 
manager  at  Concord,  N.  H.,  re-  said  the  newspaper  property 
signed  to  accept  a  public  re-  would  be  operated  by  a  separ- 


choose  with 
your  needs 
in  mind 


A1  Madsen  Heads 
Tribune  Color  Studio 

Chicago 

The  Chicago  Tribune  an¬ 
nounced  that  Albert  R.  Madsen, 
photo  chief  and  director  of  the 
Tribune’s  black  and  white  pho¬ 
tographic  studios,  has  been  ap¬ 
pointed  director  of  the  color 
studio,  succeeding  Eddie  John¬ 
son,  who  died  April  8  in  Mon¬ 
aco.  Mr.  Madsen  will  be  re¬ 
sponsible  for  black  and  white 
and  color  photography. 

A  native  Chicagoan,  Mr. 
Madsen  joined  the  Tribune  as 
a  news  photographer  in  1929. 
He  was  named  photo  chief  and 
director  of  the  black  and  white 
studios  in  January,  1955. 


UNIVERSITY  MICROFILMS  OFFER  BOTH 
TYPES  OF  NEWSPAPER  REPRODUCTION 


ONE  PAGE  PER  FRAME, 


recommended  by  library  specialists  for  the  clearest, 
sharpest  image,  is  reduced  on  a  lOVz  to  1  ratio. 
Easiest  reading,  it  cuts  your  backfile  storage 
requirements  by  94%  and  insures  the  quality  which 
encourages  wide  usage. 


Meeting  in  Nassau 

Nassau,  Bahamas 
The  summer  meeting  of  the 
Florida  Press  Association  and 
Florida  Daily  Newspaper  Asso¬ 
ciation  will  take  place  here 
June  15-16.  Frank  B.  Hutchin¬ 
son,  general  manager  of  the 
Nassau  Daily  Guardian,  a  for¬ 
mer  resident  of  New  Jersey, 
is  assisting  John  Paul  Jones, 
secretary-manager  of  the  Flo¬ 
rida  groups,  in  making  the  ar¬ 
rangements. 
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TWO  PAGE  "ECONOMY  FORMAT 


uses  a  reduction  ratio  of  17/4  to  1,  condensing 
two  newspaper  pages  on  each  35  mm.  frame. 

This  provides  the  lowest  price  available,  anywhere. 


wtue  for  complete  tnformo« 
lion  on  microfilming  bockfiles  in¬ 
cluding  methodt,  cotU,  and  utet. 
A%k  for  booklet,  "Newspaper  Pres* 
ervotion." 


In  the  vast  Chicago  market,  no 
single  daily  newspaper  reaches  even 
half  the  men  under  45— their  big¬ 
gest  buying  years.  It  takes  two  to 
give  you  majority  coverage . . .  and 
for  MOST  coverage,  one  paper 
must  be  the  Sun -Times.  No  two- 
paper  combination  without  the 
Sun-Times  does  as  well.* 


Young  Chicagoans  choose  the 
Sun 'Times  because  it’s  easy  to 
handle,  easy  to  read.  They  like  its 
format,  its  convenient  size.  In  Chi¬ 
cago,  the  Sun-Times  is  the  only 
paper  with  a  format  designed  for 
the  modern  young  family  market. 

^(Source:  "Chicago  Daily  Newspaper  Coverage 
and  Duplication.**  No.  4  in  a  series  of  independent 
studies  by  Publication  Research  Service.) 


In  Chicago 

IT  TAKES  2 

to  reach  a  majority  of  men  in  their  big  buying  years 


Growing 
with  Chicago 
. .  .  the  new 
Sun-Times 
building 


C  H  I  C  AO  O 


SUN-TIMES 


jn  W.  WACKER  01..  CHICAGO  •  2S0  TAtK  AVE..  NEW  YORK 
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Electric  Companies  to  double  the 
supply  of  electricity  by  1965 


When  you  buy  another  appliance,  or  your  family  increases,  you 


need  more  electricity.  And  it’s  always  ready  and  waiting  at  the  end 


of  the  wire.  That’s  because  America’s  more  than  400  independent 


electric  light  and  power  companies  can  plan  and  build  ahead  for 


your  future  needs.  They  don’t  have  to  wait  for  an  act  of  Congress 


He’s  saving  taxpayers  M65  million 

One  of  the  many  places  where  iiiiiepeii<leiit 
electric  companies  are  saving  you  tax 
money  is  Hell's  Canyon  on  the  Idaho* 
Orepon  border.  In  the  photopraph  above, 
an  enpineer  scales  the  walls  of  this  canyon 
surveyinp  for  a  power  dam  to  he  built  by 
the  lo<’al  electric  company.  Three  dams 
alonp  the  wild  Snake  River  in  Hell's 
(Canyon  will  double  the  electricity  avail¬ 
able  in  the  local  company's  service  area.  At 
the  same  time,  these  <lams  will  save  you 
and  other  taxpayers  $463  million.  That's 
how  much  this  project  would  have  cost 
the  public  if  the  government  built  it. 


or  for  tax  money  from  the  Treasury.  Right  now,  these  companies 
are  building  dams  and  power  plants  and  such  at  the  rate  of  more  than  $2  billion  a  year  with  money  from  millions 
of  investors.  This  is  one  of  the  important  reasons  why  you  get  the  best  and  the  most  electric  service  from  companies 
like  the  ones  bringing  you  this  message  —  America’s  Independent  Electric  Light  and  Power  Companies*. 

"  *Samei  on  request  from  tkii  maffazin9 
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How  much  tax 
is  he  saving  yoi^ 

Here’s  oAoue  how  much  the  people  of 
tach  state  save  in  taxes  because  the 
local  independent  electric  company, 
instead  of  the  government,  is  build¬ 
ing  the  Heirs  Canyon  power  project: 


What  Price  Your  Newspaper?  .TVfthf'pri:: 

would  be  in  the  neighborhood 

Formula  Only  a  Guide;  tion  is  published  in  a  towm 

^  J  la  yr  where  practically  all  of  its  cir- 

1/^-1-  I  \/lrbCi’  culation  is  within  six  miles  of 

X  1  vlvl.lXv/L  V_>lvHXiJ.lo  lYXvIOl  the  office,  so  here  is  a  situation 

D  All  V  X  that  results  in  high  profit  be- 

I  By  Allen  Kander  cause  of  economical  operation. 

Newspaper  Broker  In  this  day  of  supply  and 

'  Newsnaner  nronerties  todav  demand,  your  newspaper  may 

lar^in  a  premium  mSket.  I?fere  *n>en  4  be  worth  from  five  to  seven 

are  many  more  buyers  than  sel-  ^hen  Mr.  Kander,  who  has  been  tunes  its  earnings  before  tox 

lers,  so,  if  you  want  to  buy  a  brokerage  business  the  and  after  depreciataon  Here  the 

I  good  newspaper  today,  in  any  28  years,  received  a  Mis-  question  of  publishers  salaries 

I  field,  you  should  start  in  with  Awarf  for  Distinguished  comes  up,  and  you  run  mto  tw 

■the  knowledge  that  you  will  nay  Service  to  Journalism.)  angles  that  have  to  be  worked 

I  iu-  1  •  !lu  -  out  before  you  arrive  at  the 

;mOTe  than  jou  think  It  IS  worth,  value  and  multipbdng  real  earnings  of  the  property. 

'  Your  moneyman  ,  w  h  o  ^1,3^  by  the  complete  circulation.  The  nice,  easy  way  to  evalu- 

measures  by  bncks,  “ortar.  This  theory,  of  course,  is  de-  ate  a  newspaper  is  to  take  its 

I  plant  and  equipment,  will  prob-  veloped  from  the  fact  that  cir-  earnings,  after  taxes,  and  multi - 
jably  “saffree  ^th  you  on  culation  is  the  most  tangible  ply  it  by  eight  times.  It  is  dif- 

pnce,  but  m  the  last  five  years,  factor  in  good  will.  There  is  an  ficult  to  get  a  seller  who  will 

no  established  newspaper  that  intangible  factor,  however,  and  quickly  trade  at  eight  times 
has  been  traded  at  what  seems  you  niust  do  more  than  distrib-  earnings  after  Ux,  so  from  that 
elevated  figure,  has  yte  the  newspaper.  You  must  point,  you  proceed  step  by  step 
jfmled  to  make  its  payments  and  make  that  newspaper  of  such  in  a  negotiation  until  you  arrive 
^  T  1  .  ,  character  that  it  gets  results  at  some  figure  acceptable  to 

I  When  I  make  an  appraisal,  for  the  advertiser,  so  that  mere  both  buyer  and  seller. 

Mveral  things  come  to  mind.  I  circulation  is  not  necessarily  in-  Again,  you  cannot  stick  by 
,|dve  thought  to  the  product  dicative  of  worth.  the  formula,  but  you  must  take 

I  itself  ,  to  the  quality  of  ™  cir-  Years  ago,  circulation  was  seriously  into  your  thinking,  at 
culation,  and  to  its  market.  Is  worth  10  times  each  proven  this  point,  potential  earnings  as 
I  the  paper  overshadowed  by  unit,  so  that  a  paper  with  500,-  well  as  all  the  assets  you  re- 
something  nearby  that  is  qOO  circulation  was  worth  $5,-  ceive. 

larger?  Does  that  nearby  publi-  000,000,  or  one  with  2,000  cir-  There  are  situations  where 


Alabama . $  4,300,000 

Arizona .  1 ,900,000 

Arkansas .  2,200,000 

California .  42,900,000 

Colorado .  4,700,000 

Connecticut .  8,800,000 

Delaware .  2,300,000 

Florida .  6,900,000 

Georgia .  6,100,000 

Idaho .  1,200,000 

TlHimis .  35,600,000 

Indiana .  11,900,000 

Iowa .  5,600,000 

Kansas .  4,500,000 

Kentucky .  4,700,000 

Louisiana .  5,100,000 

Maine .  1 ,800,000 

Maryland .  9,100,000 

Massachusetts  ....  15,000,000 

Michigan .  26,900,000 

Minnesota .  7,800,000 

Mississippi .  2,200,000 

Missouri .  11,600,000 

Montana .  1,500,000 

Nebraska .  3,400,000 

Nevada .  700,000 

New  Hampshire  .  .  .  1,300,000 

New  Jersey .  16,900,000 

New  Mexico  ....  1,400,000 

New  York .  68,700,000 

North  Carolina  .  .  .  6,400,000 

North  Dakota  ....  1,000,000 

Ohio .  29,700,000 

Oklahoma  .  4,600,000 

Oregon .  4,400,000 

Pennsylvania  ....  35,000,000 

Rhode  Island  ....  2,400,000 

South  Carolina  .  .  .  3,000,000 

South  Dakota  ....  1,100,000 

Tennessee .  5,400,000 

Texas .  18,900,000 

Utah .  1,600,000 

Vermont .  700,000 

Virginia .  6,900,000 

Washington .  7,300,000 

West  Virginia  ....  3,300,000 

Wisconsin .  9,500,000 

Wyoming .  700,000 

District  of  Columbia 
and  Possessions  .  .  6,600,000 

Total . $465,500,000 


something  nearby  that  is 
larger?  Does  that  nearby  publi- 


.  -  --  —  -  -  -  There  are  situations  where 

.cation,  in  its  rate  structure  and  culation  was  worth  $20,000.  real  estate  owned  by  a  news- 
newscoverage,  threats  t  h  e  This  formula  and  the  $10  paper  can  throw  everything  out 
property  I  am  looking  at .  What  figure  are  long  since  in  the  dis-  of  balance.  Many  a  buyer  is 
!*?.  ,,  c^petition?  Is  card.  It  does  not  take  into  con-  confronted  with  a  broken  down 

this  a^^  one-paper*  town,  a  ‘two-  sideration  the  high  cost  of  equip-  press,  or  a  press  that  is  inade- 
paper  towm  ?  Is  the  combina-  ment,  the  high  cost  of  real  quate,  so,  in  his  mental  calcula¬ 
tion  owned  by  the  potential  estate,  or  excess  surplus.  I  re-  tion,  he  adds  the  price  of  a  new 
seller,  and  what  problems  would  centiv  sold  a  paper  with  7,000  press  to  the  price  he  pays, 
be  involved  in  new  ownership?  circulation  for  approximately  Worth 

The  Product  Itself  $E00,0M.  so  there  you  would  .4nother  ‘  plan  is  to  take  the 

Again  I  stress  the  product  it-  figwed  at  worth  of  the  operation,  in¬ 
self  as  the  largest  factor  in  a  * 'D  P®*"  I”  th's  particular  eluding  all  of  the  assets,  and 

!  newspaper  valuation.  This  is  be-  operating  in  tjjfgg  times  earnings. 


let  us  say,  before  tax  and  after 


cause  a  good  newspaper,  proper-  f.  field,  ^tli  an  old  estab-  jg^  33^^  before  tax  and  after 
ly  edited  and  well  integrated.  ""‘'I’®"  paper  that  was  the  la.st  ^.j^g  question  of  depreciation  has 
reaches  up  to  a  level  and  not  and  equip-  ^gg^  considered. 

'down.  That  level  is  generally  1.  of  all  these  contributing 

expressed  in  the  highest  peak  of  .  ,  .  l^ronsaction,  however,  factors,  comes  the  expert’s 

!  circulation  within  its  proper  took  into  consideration  an  un-  price,  and,  overhanging  the 
geographic  limits  and  circula-  o®oally  clean  balance  sheet  and  price,  is  supply  and  demand, 
tion  is  the  payoff  on  good  will.  “"Jf  te™**'  which  are  useful  in  j,-agj,  valuation,  large  or  small, 
I  believe  that  an  established  ’*®*.Dng  and  help  to  increase  the  33  individual  situation, 
newspaper  has  an  economic  out  that  may  not  neces-  Again,  you  can  take  all  of 

standing  usually  better  than  j  roftooted  in  a  valu-  information,  which  is  gen- 

any  strictly  local  enterprise  in  otion  made  rer  yourself,  or  for  graHy  known,  juggle  the  figures, 
the  community.  In  the  small  ^  particulariv  33  expert  mathematician, 

towns,  I  doubt  whether  any  younger  people,  are  a  defi-  33^  3jjjj  own  good 

local  enterprise  makes  more  consideration.  sen.se,  in  arriving  at  the  worth 

than  the  well  edited  weekly  or  Income  Formula  of  your  property,  whether  you 

semi-weekly  publication.  The  second  oldest  formula  is  want  to  sell  or  not,  and  whether 

As  you  move  beyond  the  that  of  gross  income,  and,  basic-  you  want  to  buy  the  other  fel- 
weekly  field,  seven  times  out  ally  it  is  a  good  spot  to  tee  off  low’s. 

of  ten,  the  daily  newspaper  is  on  when  you  begin  to  write  up  I  never  approach  the  valua- 
the  best  strictly  local  earning  figures  for  an  appraisal.  I  have  tion  of  any  particular  property 
proposition  in  the  town.  recently  looked  at  a  property,  with  any  set  pattern  from  which 

What  price  your  newspaper?  however,  that  does  a  volume  of  you  develop  it.  It  is  impossible 
The  first,  and  oldest,  formula  $600,000,  and  it  makes  $130,000  to  imprison  the  price  of  a  pub¬ 
is  to  figure  a  subscriber  or  a  per  year  after  depreciation  and  lishing  property  with  the 
unit  of  circulation  as  having  a  before  taxes.  I  am  certain  the  straitjacket  of  a  formula. 


towns,  I  doubt  whether  any 
local  enterprise  makes  more 
than  the  well  edited  weekly  or 
semi-weekly  publication. 
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ACEJ  Grants 
Accreditation 
To  13  Schools 


In  1955,  only  the 
Boston  Globe 
gained  in  all  major 
advertising  classi¬ 
fications  and  in  all 
ABC  circulation 
zones — com¬ 
bined  Daily 
and  Sunday! 

i  Get  Complete  i 
&  Details  From  .  .  M 


2  Women  Writers 
Honored  by  J-Group 

Cleveland 

Two  Ohio  newspaper  women 
and  a  journalism  teacher  have 
been  honored  hy  the  Kent  State 
University  Chapter  of  Theti 
Sigma  Phi,  national  professional 
fraternity  for  women  in  jour¬ 
nalism. 

Writers  cited  were  Clair* 
MacMurray,  columnist  of  the 
Cleveland  Plain  Dealer,  and 
Miss  Bea  Jaycox,  women’s  edi¬ 
tor  of  the  Akron  Beacon  Jour¬ 
nal.  The  teacher  was  Miss  Jean 
Getz  of  the  journalism  depart¬ 
ment  at  Kent. 


wTW  “Of  all  the  features  in  The  Palm 
Beach  Post  and  Times,  our  Church 
Page  receives  the  greatest  number 
of  favorable  written  comments  from 

readers.  We  hove  used  the  Keister 
'Support  the  Church'  series  for  over 

MR.  GENE  MOORE. 

ADV.  MGR.  7  years,  and  reader-interest  has 

THE  PALM  BEACH 

POST-TIMES  always  been  high." 

WEST  PALM  BEACH.  * 

FLORIDA 

Let  ns  send  yon  proofs  and  foil  information  abont  America's  No.  1 
relisioas  feature.  Beaatifnl  art-work  and  appealins  copy.  Now  runnlns 
res^arly  in  over  950  newspapers.  Write  Dept.  Mr.  Keister  Advertising 


Oesmer  &  Woodward.  Inc 
New  York,  San  Fraocuco,  Los  Angeics 

Scolaro  Meeker  A  Scon  Chicago,  Detroit 
The  Leonard  Co.  Miami  Beach.  Florida 


Service.  Strasbnrg,  Virginia. 


1956  Data  on  product  use,  brand  preference  and  trends 


in  21  important  newspaper  markets 


The  llth  annual  edition  of  the  Consoli¬ 
dated  Consumer  Analysis  brings  you  cur¬ 
rent  comparable  data  on  product  use,  brand 
preference  and  trends  covering  129  sub¬ 
jects  in  21  metropolitan  markets. 

This  year’s  edition  offers  three  improve¬ 
ments;  ( 1 )  Addition  of  the  Chicago  market, 
through  "Daily  News"  Consumer  Analysis 
figures.  (2)  A  three  year  trend  in  product 
use.  (3)  Median  product  use  for  all  markets. 


This  200-pagc  digest  showing  the  competitive 
situation,  consumer  acceptance  and  sales  poten¬ 
tials  in  the  21  markets  also  includes  basic  data  on 
population,  households,  income,  retail  sales  and 
newspaper  circulation  in  each  market.  More  than 
a  (juarter  of  a  million  dollars  was  invested  in  the 
21  surveys  this  year. 


SUBJECI'S  COVhREU  include  favorite  shopping 
days,  foods,  soaps  and  allied  products,  toiletries, 
beverages,  homes  and  appliances,  automobile 
ownership  and  purchasing  plans,  gasoline,  oil, 
tires,  painting,  paper  products,  carpets  and  rugs, 
power  lawn  mowers,  cigars  and  cigarettes,  founda 
tion  garments,  children  in  households,  incomes. 


Get  Your  Copy  From  One  of  These  Co-operating  Newspapers 


Chicago  Doily  News 
Cincinnati  Times-Stor 

The  Columbus  Dispotch-Ohio  State  Journal 
Duluth  Herald  and  News-Tribune 
The  Fresno  Bee 
Honolulu  Star-Bulletin 
The  Indianapolis  Star  and  New. 


long  Beach  Independent  and  Press-Telegram 
The  Milwaukee  Journal 
The  AAodesto  Bee 
Newark  News 
The  Omaha  World-Herald  . 
Oregon  Journal  (Portland) 

Phoenix  Republic  and  Gazette 


Portland  (Me.)  Press  Herald-Evening  Express 
The  Sacramento  Bee 

The  Salt  lake  City  Tribune  and  Deseret  News 
The  Son  Jose  Mercury-News 
The  Seattle  Times 

St.  Paul  Dispatch  and  Pioneeer  Press 
The  Washington  Stoi 
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SUPER-TV  GIVES  PIIC 
WITH  DAYLIGHT  BRIGR 


On  a  black,  moonless  night,  recently,  U.  S.  Airmen  flying 
over  the  Wright  Air  Development  Center  at  Dayton,  Ohio, 
saw  groimd  installations  with  daylight  brightness.  They 
saw  by  means  of  a  new  optical  amplifier,  conceived  by 
the  Aeronautical  Research  Laboratory,  and  popularly 
known  as  “Cat  Eye.”  It  greatly  intensifies  light  which  is 
always  present  but  vmseeable  by  the  hiunan  eye. 

Westinghouse  has  been  asked  to  perfect  the  key  trans¬ 
ducer  for  this  amazing  electronic  instrument,  already 
1,000  times  more  sensitive  than  a  television  camera. 


Results  have  been  achieved  by  Westinghouse 
considered  hardly  possible  by  other  companieB.^ 
hovise  was  a  logical  choice.  For  nearly  eight  ye: 
X-ray  Image  Intensifier,  invented  by  Westing!'" 
been  lifting  the  horizon  of  sight.  With  it,  docton 
clearly  what  goes  on  inside  the  body — the  heart! 
food  being  swallowed,  lungs  breathing. 

In  fact,  modem  radio  and  television  wen ! 
Westinghouse.  No  one  ever  heard  an  officially 
broadcast  until  Westinghouse  radioed  the 
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le  U.  S.  Air  Force  will  enable  pilots  to  see  in  the  dork  with  daylight  brightness.  Pilots  view  the  ground  on  a  TV  U'reen. 

PICTURES  OF  GROUND 
;S  ON  DARKEST  NIGNT 


election  returns  in  1920.  No  one  ever  saw  all-electronic 
television  until  Westinghouse  staged  a  five-mile  telecast 
in  the  late  20’s. 

Last  year  Westinghouse  produced  the  first  22-inch  all¬ 
glass,  rectangular,  shadow-mask  color  TV  tube,  the  most 
advanced  in  the  industry.  Now  Westinghouse  experience 
will  help  to  improve  the  “Cat  Eye”  system  so  that  U.  S. 
airplanes  can  see  at  night. 

For  everything  in  electronics  “You  can  be  sure,  if  it’s 
Westinghouse.” 


WATCH 

WESTINGHOUSE! 

WHERE  BIO  THtfSjaS 
ARE  HAPPENING  TOOAYi 


►  Sell  All 

►  Sell 
MORE  \ 


This  is  a  true  report  of  a 
business  built  around  a  drug 
product  of  general  appeal. 
National  distribution  and 
sale  was  slowly  produced  by 
national  media  of  limited 
coverage,  later  proven  in¬ 
adequate  for  the  big  sales 
punch. 

Then  came  the  five  year 
period  of  no  sales  increase 
despite  added  national 
media! 

Sales  losses  forced  a  deci¬ 
sion  to  use  newspapers  in 
certain  local  markets  to  sell 
all  potential  customers.  Re¬ 
sult  —  after  six  months  use, 
2  times-each-week,  newspa¬ 
pers  recovered  all  losses  and 
boosted  sales  to  an  all  time 
high.  More  newspaper  mar¬ 
kets  were  added  with  the 
same  “more  sales”  resulting. 
Now  nearly  the  entire  ap¬ 
propriation  is  spent  in  news¬ 
papers  as  it  should  have 
been  10  years  earlier. 

Any  product  from  chewing 
gum  to  passenger  cars 
eventually  find — newspapers 
sell  all,  sell  more  as  this 
advertiser  did  to  find  big¬ 
ger  sales  and  profits. 

Burke,  Kuipers  &  Mahoney 
ufFices  serves  marketing  men 
wherever  they  are. 

Selling  Sales  Is 

Our  Business 
Buying  Sales  Js 

Your  Business 

BURKE  ^ 
KUIPERS 
k  MAHOIEY 

INC. 

New  York,  Chicago,  Detroit, 
Atlanta,  Charlotte,  Dallas, 
Kansas  City,  Oklahoma  City, 
San  Francisco 


PERSONAL 

MENTION 


David  Brickman,  publisher 
and  editor  of  the  Malden 

(Mass.)  Evening  News  and 
Medford  (Mass.)  Daily  Mer¬ 
cury  —  recipient  of  gold-in¬ 

scribed  plaque  from  Boston 
University  School  of  Public  Re¬ 
lations  and  Communications 
alumni  for  “outstanding  service 
to  his  profession  and  his  com¬ 
munity.” 

*  *  • 

Charles  A.  Sprague,  pub¬ 
lisher  of  the  Salem  (Ore.) 
Statesman  for  27  years — named 
winner  of  the  Edith  Knight 
Hill  memorial  award  “for  out¬ 
standing  service  to  Oregon.” 

*  *  * 

Paul  G.  Norris  Jr.,  editor 
and  publisher  of  the  Mar¬ 
shalltown  (Iowa)  Times-Repub- 
liean  —  Iowa 
Press  Associa¬ 
tion’s  honorary 
“Master  Editor- 
Publisher” 
award.  Also 
honored  by 
Iowa  associa¬ 
tion:  Harold 

V.  Ellis,  co¬ 
publisher  of  the 
weekly  Marengo 
Pioneer  -  Repub¬ 
lican,  and  Harry  E.  Tayixir, 
editor  of  the  weekly  Traer 
Star-Clipper. 

*  «  * 

William  Dwight,  president 
of  the  Holyoke  (Mass.)  Tran¬ 
script-Telegram  and  president 
of  the  American  Newspaper 
Publisher  Association  —  award 
for  distinguished  service  to 
journalism,  by  the  Alumni  As¬ 
sociation  of  Columbia  Univer¬ 
sity’s  Graduate  School  of  Jour¬ 
nalism.  Similarly  honored — 
Bill  Corum,  sports  columnist 
for  the  New  York  JoumaU 
American  and  president  of 
Churchill  Downs  race  track. 

•  *  * 

Robert  B.  Smith,  executive 
assistant  to  the  publisher  of 
the  Newport  News  (Va.)  Daily 
Press — elected  to  the  City 
Council. 

*  *  * 

Harold  G.  Long,  retiring 
publisher  of  the  Lethbridge 
(Alta.)  Herald — ^honored  at  a 
Chamber  of  Commerce  dinner 
attended  by  nearly  450  persons. 

*  *  * 

Guy  S.  Cunliffe,  associate 
editor  of  the  Montreal  (P.  Q.) 
Gazette — elected  president  of 
the  Montreal  Men’s  Press  Club. 


MOVING  UP  DAY  !$  celebrated  at  the  Philadelphia  Bulletin,  ai 
William  L  McLean  III,  cuts  the  cake.  Robert  McLean,  president 
of  the  Bulletin,  watches  his  nephew  do  the  honors.  Later,  Mr.  McLean 
"pinned"  his  nephew  with  an  emblem  denoting  five  years  of  service 
with  the  newspaper.  More  than  260  employes,  with  service  record* 
totaling  5,030  years,  were  similarly  honored. 


0.  J.  Coffin,  columnist  in 
the  Greensboro  (N.  C.)  Daily 
News — retiring  as  professor  of 
journalism  at  the  University  of 
North  Carolina. 

e  V  * 

Bernard  A.  Bergman,  edi¬ 
tor  of  the  Philadelphia  (Pa.) 
Daily  News — honored  by  Tem¬ 
ple  University  School  of  Jour¬ 
nalism  for  making  the  newspa¬ 
per  “a  humane  and  educational 
force  in  the  life  of  its  commu¬ 
nity.” 


On  the  Business  Side 


Laurence  C.  Molloy — named 
assistant  retail  advertising 
manager  of  the  Passaic-Clifton 
(N.  J.)  Herald-News. 

a  a 

Martin  Meadows,  formerly 
with  the  Gads¬ 
den  Times  and 
other  Alabama 
newspapers  — 
named  advertis¬ 
ing  manager  of 
the  Florence 
(S.C.)  Morning 
News.  He  suc¬ 
ceeds  Clifton 
Green,  retired. 


John  B.  Lake,  former  ad¬ 
vertising  direc¬ 
tor  of  the  Lan¬ 
caster  (Ohio) 
Eagle  Gazette 
— named  adver¬ 
tising  director 
of  the  Eliza¬ 
beth  (N.  J.) 
Daily  Journal. 

H  e  succeeds  . 
Fred  Rebstock,  * 

Lake  I’etired. 

a  *  * 

Richard  Mahoney  —  joined 
the  advertising  staff  of  the  La 
Grande  (Ore.)  Evening  Ob¬ 
server  succeeding  George 
Challis,  recently  named  ad¬ 
vertising  manager. 

*  a  * 

Lloyd  H.  Snyder,  formerly  ? 
with  the  Eugene  (Ore.)  Regis-  * 
ter-Guard  and  the  McMinnville  -J 
(Ore.)  Daily  News-Register—  i 
joined  the  advertising  staff  of  i 
Coos  Bay  (Ore.)  Times.  ^ 


In  the  Editorial  Rooms 


Cameron  W.  Hyde,  former 
managing  editor  of  the  Albany 
(N.Y.)  Knickerbocker  News- 
promoted  from  rim  to  chief  of 
copy  desk,  New  York  Herald 
Tribune. 


Meadows 


William  K.  Kapp,  formerly 
with  Hunting  &  Fishing  mag¬ 
azine — joined  the  New  York 
office  of  Parade  as  a  sales  re¬ 
presentative. 

•  «  « 

Bernard  Glaser,  general 
manager  of  the  Levittown 
(Pa.)  Evening  Press — resigned. 


*  a  * 

Harry  Heinecke — named  oil 
editor  of  the  Fort  Worth 
(Tex.)  Star-Telegram.  He  suc¬ 
ceeds  LeRoy  Menzing,  now  s 
senior  editor  of  Petrolswm 
Week. 

♦  *  ♦ 

Ed  Clarke,  travel  editor  of 
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C.  Robie  Booth,  former  April  23  to  C.  Walter  Stblz- 
copyreader  for  the  Utiea  enmuelleb,  editorial  staffer  on 
(N.Y.)  Daily  Preaa — now  as-  the  News, 
sistant  state  editor.  *  ♦  * 

♦  *  *  Henry  G.  Curtis — appointed 

.  j  a  j  <*•»  Edstrom  of  the  Waah-  manager  of  the  United  Press 

Omira  (N.Y.)  ^or^es^fe,  and  Sufulay  Telegram.  ■  Timea-  bureau  in  Boise,  Idaho.  He  re- 

He  weceeds  GTORGE  S.  CRANDALL,  named  editor  ementn.  /y^^W-winner  of  the  News-  places  Norman  ] 


Executive  Spotlight 


GEORGE  E.  McCANN — appointed  executive  editor  of  the 


places  Norman  Ritter,  who  re¬ 
paper  Guild’s  annual  Bill  Pryor  signed  to  join  Time  and  Life. 
Award  for  Washington  news  ♦  •  • 

writing  in  1955.  LOUIS  DB  LA  Haba  —  joined 

•  *  •  the  Lee  bureau  of  the  Berk- 

Ray  W.  Doherty — appointed  ahire  Eagle,  Pittsfield  Mass, 
manager  of  the  United  Press  *  ♦  * 

bureau  in  Milwaukee,  Wis.  He  Conway  Yount,  formerly 
WILLIAM  N.  BAULER— named  editor  of  the  Wheaton  (III.)  Fred  PARKER,  now  a  ^ith  the  Ha/rlingen  (Tex.) 

OtUy  Journal.  RALPH  C.  DEAR — now  hnsiness  manager  of  the 


(fler  3A  years  in  the  poet. 


ROBERT  S.  ROCHESTER,  managing  editor  of  the  Lima 
(Ohio)  Ne«r« — resigned  to  become  editor  of  the  Waahington 
Court  Hou»p  (Ohio)  Record-Herald.  M,  J.  DEAN  succeeds  him 
ia  Lima. 


Jeamal. 


UP  divisional  representative  VaUey  Morning  Star  —  joined 
working  out  of  Atlanta,  the  news  staff  of  the  Albu- 
Georgia.  querque  (N.M.)  Journal. 
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STEWART  THORBAHN — from  the  editorial  staff  of  the 
fhUadelphIa  (Pa.)  Evening  Bulletin  to  the  position  of  editor 
lad  co-publisher  of  the  Fort  Pierre  (Fla.)  Free*. 


N.  D.  Bartlett,  75-year-old  Hank  Katten  —  resigned 
oil  editor  of  the  Amarillo  from  the  staff  of  the  Bridge- 
(Tex.)  Daily  Newa  —  honored  port  (Conn.)  Herald  to  become 
•  *  •  for  his  chronicling  of  the  oil  sports  editor,  Greenwich 

ED  BAUER — advanced  from  advertising  manager  to  general  industry,  given  a  desk  set  and  (Conn.)  Time. 

nunager,  Los  Gatoa  (Calif.)  Timea-Obaerver.  T«xas  In-  *  *  , 

. - . . . . .  . .  dependent  Producer  &  Royal-  ^  MomT-appointed 

ty  Owners  Association.  manager  of  the  United  Press 

the  Cleveland  (Ohio)  Preaa —  Don  Harris,  former  general  •  *  •  bureau  in  Richmond,  Va.,  re¬ 
named  assistant  to  the  financial  assignment  reporter  of  the  San  Gerald  White,  managing  placing  Edward  G.  Joyner  Jr., 

editor.  WILLIAM  Hughes  sue-  Diego  (Calif.)  Evening  Trib-  North  Bend  has  been  transferred  to 

ceeds  him  as  travel  editor.  une  —  joined  the  copy  desk  (O™-)  Newa — resigned  to  join  the  New  York  cable  desk. 

•  *  *  of  the  Loa  Angelas  (Calif.)  ^he  Yakima  *  *  * 

Bubgess  C.  Howard  _  ap-  Mirror-Newa.  (Wash.)  Morning  Herald.  Mrs.  Don  Harris  —  joined 

pointed  sports  editor  of  the  *  *  *  •  ♦  *  reporting  staff  of  the 

Lmoir  (N.C.)  Newa-Topie.  Mary  Ann  Davis,  University  Elaine  Rosa  Possien,  so-  Klamath  Falla  (Ore.)  Herald 

*  *  *  of  Missouri  graduate  —  news  Pateraon  and  Newa,  replacing  Virginia 

JOHN  u.  Barbour,  formerly  editor  of  the  Myrtle  Creek  (N.J.)  Evening  News-married  Lee  PEBBY^_re8igned. 

with  the  Wilmington  (N.C.)  (Ore.)  Mail. 

Star-Newa — named  news  edi-  ♦  *  • 

tor  of  the  Elkin  (N.C.)  Trih-  James  Carrig,  recently  dis- 
KKC.  He  succeeds  C.  A.  Paul,  charged  from  the  armed  forces 
now  with  the  Greenaboro  — joined  the  copydesk  of  the 
(N.C.)  Daily  Newa.  Utica  (N.Y.)  Daily  Preaa. 


Gil  Lyons,  sports  editor  of  Bill  Wildhack,  Indianapolia 
the  Columbia  Baain  Newa,  Pas-  (Ind.)  Newa  —  bronze  plaque 
CO,  Wash. — named  news  editor,  and  $100  from  Indianapolis 
«  *  *  Health  and  Welfare  Council  for 

Jim  Sutherland,  formerly  stories  on  Juvenile 

with  the  Jaekaonville  (Fla )  Gourt.  Betty  Logan,  Indi- 
Tmea  Union  —  writing  editori-  —  second  prize 

«1*  for  the  Daytona  Beach  stories  on  sex  education; 
(Fla.)  Morning  Journal.  He  Wilson  and  Jean 

succeeds  W.  F.  Caldwell,  re-  Jell,  Times— third  prize 

tired.  ’  series  on  mentally  retarded 

*  V  *  children. 

Ivan  H.  Peterman,  national  ,  _  *  _*  *  .  . 

and  foreign  affairs  columnist 

(or  the  Philadelphia  (Pa.)  In-  Schenectady  (N.Y.)  Union- 


ILLINOIS 


isarer — resigned  after  17  years 
on  the  paper. 

•  *  * 

Don  Ryan,  who  began  his 

Lionel  Linder— now  on  the 

the  C^.n«n^tt  (Ohio  Enquirer 


Star  as  a  reporter  after  re¬ 
turning  from  a  tour  of  Europe 
on  a  Frederick  Sheldon  Fellow¬ 
ship. 


—retired  from  the  staff  of  the 
l^a  Angelea  (Calif.)  Herald- 
Enpreaa,  but  will  continue  to 
'vrite  a  weekly  column. 


querque  (N.M.)  Tribune. 


Kenneth  A.  Bouton — named 
news  editor  of  the  Sweet  Home 
*  ’  *  (Ore.)  New  Era,  replacing 

North  Callahan,  New  York  Paul  Holtz,  who  resigned  to 
columnist — elected  historian  of  become  news  editor  of  the 
the  Tennessee  Society  of  New  Thermapolia  (Wyo.)  Ind^evd- 
York.  ent-Reeord. 

editor  a  publisher  for  May  12,  1<)5« 


ONE  OF  AMERICA’S  TRULY  GREAT  AGRICULTURAL 
AND  INDUSTRIAL  STATES! 

SPRINGFIELD  -  is  the  HEART 
of  Illinois . . .  the  CENTER  of 
the  greatest  agricultural  and 
industrial  activity  .  .  .  the 
CAPITOL  CITY  of  Illinois 
with  tremendous  state  and 
federal  employee  buying 
power ! 

Springfield’s  11-county  market  has  a  pop¬ 
ulation  total  of  412,548  —  and  is  reached 
and  sold  best  —  at  lowest  cost  —  with 
the  dominant  coverage  of  the 


^iltnoig  ^tate  Jloxtrtml  anb 


NIWSBAPIRS  —  IS  "Homatown”  Nawtpopari 
Covaring  Sprinsliald,  IllinoU  —  Northarn  llllneit  —  San  Diago,  Cali¬ 
fornia  —  and  Oraalar  loa  Angalaa..  .Sarvad  by  lha  COPLEY  Wothingfon 
Buraau  and  lha  COPLEY  Nawa  Sarvica. 

REPRESENTED  NATIONALLY  BY  WEST-HOlllDAY  CO..  INC. 
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(Tex.)  Post  and  later  with  the 
By  Trent  Citizen  Newspapers  —  publicity 
director  of  Texas  Independent 
p  Producers  &  Royalty  Ownen 

I  Association,  Austin. 


Where  They  are  Now  THE  FOURTH  ESTATE 


Paul  Fkiggens,  formerly 
with  Associated  Press,  United 
Press  and  NEA  Service — named 
executive  editor  of  Town  Jour¬ 
nal  magazine. 


YJIAQ 

jaMlT 


Charlotte  C.  Klein,  for. 
merly  with  the  United  Pre« 
Los  Angeles  bureau — now  vice- 
president  of  the  public  rela- 
tions  firm  of  Edward  Gottlid) 
and  Associates,  Ltd.,  New  York. 


Albert  C.  Lasher,  former 
reporter  for  the  Wall  Street 
Journal — now  assistant  editor 
in  the  management  department 
of  Business  Week. 


James  E.  Vail,  Clevelani 
(Ohio)  Press  reporter  —  ap. 
pointed  public  relations  directw 
of  University  Hospitals  in 
Cleveland. 


Arthur  Grant,  former  news 
editor  in  the  Pittsburgh,  Pa. 
bureau  of  Associated  Press — 
joined  Paramount  Pictures  to 
handle  publicity  for  “The  Ten 
(Commandments.” 


Robert  Smith,  former  man- 
ager  of  the  Richland  office  of 
the  Tri-City  Herald,  Paaco, 
Kennewick,  and  Richland, 
Wash.  —  joined  Pliess-Davii 
Furniture  Co.,  Richland,  u 
promotion  manager. 

^th  Garden  Stete  Publishing  ^N  Metzler,  former  re-  , MELzro  *fo™er  renorter 
ate  Colleo-e  of  Business  Ad-  ^ea  Isle  City,  N.  J. — now  porter  for  Coos  Bay  (Ore.)  ,  MELZBR,  lormer  repo™r 

inistration  Atlanta  as  head  managing  editor  of  Everybody’s  Times  and  Roseburg  (Ore.)  A.ngeles  (Cs\\t.) 

of  "«S  Mopooin.,  H.„,vor,  editor  ,  of  "rST'lmbS'v  Tw 

„  Pa.  Old  Oregon,  alumni  magazine  ^"®  Embassy  in  Seoul, 

*  V  «  *  *  *  University  of  Oregon.  Korea.  *  *  * 

George  E.  Peluttier,  for-  Paul  Lunsford,  formerly  on  * 

erly  with  the  New  York  the  Cincinnati  (Ohio)  Post  jqhn  J.  Ql 
■mes,  Springfield  (Mass.)  Re-  coPY  desk  —  joined  the  news  for  the  Lynn 
iblican  and  Providence  (R.I.)  staff  of  WLW,  Cincinnati.  gram-News  —  named  executive 
nimal-Bulletin  —  named  di-  »  *  ♦  director  of  the  newly  estab- 

ctor  of  public  relations  for  Ray  Hill,  formerly  with  the  Hshed  municipal  Lynn  Youth  Frank  Gardner  —  resigned 

erojet-General  Corp.,  Sacra-  Philadelphia  (Pa.)  Bulletin^  Commission.  from  the  Artesia  (N.M.)  Ad- 

ento,  Calif.  named  public  relations  director  ♦  ♦  *  vocate  to  become  news  director 

*  *  ♦  of  the  Army  Times,  Washing-  Allen  K.  Tyler,  formerly  of  Radio  Station  KGAK,  Gal- 

WlLBUR  E.  Clark,  formerly  ton,  D.  C.  on  the  staff  of  the  Houston  lup,  N.  M. 


Ha  navar  wrofa  a  want  ad  bafora  .  .  ‘axpd  itano' 
it  tpallad  outl" 


H.  J.  Bradley,  Denver  (Colo.) 
reporter  pQg^  reporter — joined  the  Uni- 
)  Tele-  versity  of  Denver  publicity 
staff. 


Timat;  and  Frank  A.  Danialt,  Ralai9h  (N.C.)  Nawt  &  Obsarvar  and 
Timas;  Saatad — Chattar  M.  Campball,  Chicago  Tribuna;  Richard 
Slocum,  Philadelphia  (Pa.)  Bulletin;  Mark  Farraa,  Scripps-Howard 
Newspapers;  William  Dwight,  Holyoke  (Mats.)  Transcript-Talagram. 
president;  D.  Tennant  Bryan,  Richmond  (Va.)  Timas-Diipatch  and 
News  Leader;  Walter  J.  Blackburn,  London  (Ont.)  Free  Press;  and 
Franklin  D.  Schua,  South  Band  (Ind.)  Tribuna. 

EDITOR  &  PUBLISHER  for  May  12,  19J« 


THE  NEW  BOARD  OF  DIRECTORS  of  the  American  Newspaper 
Publishers  Auociation:  Left  to  right,  standing — Irwin  Maier,  Milwau¬ 
kee  (Wit.)  Journal;  G.  Gordon  Strong,  Canton  (Ohio)  Repository; 
Louis  A.  Wail  Jr.,  Grand  Rapids  (Mich.)  Harald;  Gene  Robb,  Al¬ 
bany  (N.Y.)  Timet-Union;  Robert  M.  White  II,  Mexico  (Mo.)  Ledger; 
K.  A.  Engel,  Little  Rock  Arkansas  Democrat;  James  S.  Copley,  San 
Diego  (Calif.)  Union  and  Tribune;  H.  H.  Cahill,  Seattle  (Wash.) 


'  MORE  PEOPLE 
BUY  THE  GAZETTE 


. . .  each  evening  in  the  101,673  popula¬ 
tion  City  Zone  than  there  are  homes 
...  it  reaches  7  out  oj  10  hornet  in 
the  entire  171,461  population 
t  Niagara  Falls  area. 


Highest  Family  Income  (^6,098) 
of  All  Big  Western  N.  Y.  Cities* 


GAZETTE  RETAIL  ADVERTISING 
10,838,508  LINES  in  1955 

More  lines  6  days  against  6 
than  were  carried  by  the  .  .  . 
Louisville  Times 
Pittsburgh  Press 
Indianapolis  News 
Cleveland  Plain  Dealer 
San  Francisco  Examiner 
New  York  Times 
Philadelphia  Inquirer 
and  many  other  better 
known  newspapers! 


A  higher  proportion  of  Niagara  Falls  residents  (according 
to  the  U.S.  Census)  are  In  industrial  production  than  In 
any  other  large  city  In  N.Y.  State  and  with  the  highest 
average  annual  wage  Income  per  worker.  The  Niagara 
h^alls  Gazette  Is  the  only  one  newspaper  that  offers  com¬ 
plete  coverage  of  this  high  potential  market. 


•  1955  SALES  MANAGEMENT  “SURVEY  OF  BUYING  POWER. 


Niagara  Falls  Gazette 


Member:  The  Gannett  Group 


New  York  City  -  Syracuse  -  Chicago  -  Son  Francisco 


Gen't.  Representatives;  J.  P.  McKinney  A  Son,  Inc. 
editor  8C  publisher  for  May  12,  1956 
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lAPA  Shuns 
Bid  to  Frame 


Press  Statute 


The  Inter  American  Press 
Association  has  declined  with 
thanks  an  invitation  by  Presi¬ 
dent  Anastasio  Somoza,  of  Nic¬ 
aragua,  to  assist  his  govern¬ 
ment  in  drafting  a  new  press 
law. 

James  G.  Stahiman,  president 
of  the  lAPA  and  publisher  of 
the  Nashville  (Tenn.)  Banner, 
said  that  any  special  press  law 
must,  by  its  very  nature,  reduce 
in  some  degree  the  freedom  that 
newspapers  should  have. 

“We  feel,”  he  wrote,"  that 
the  press  should  not  be  sub¬ 
jected  to  any  Law  that  is  not 
applied  to  the  citizenry  as  a 
whole  .  .  .  Your  Excellency 
will  see  by  this  that  we  do  not 
seek  special  privileges  for  news¬ 
papermen  or  newspapers,  be¬ 
cause  a  newspaper  which  ac¬ 
cepts  a  privileged  status  sur¬ 
renders  a  measure  of  its  inde¬ 
pendence.” 

Mr.  Stahiman  suggested  that 
a  constitutional  provision  guar¬ 
anteeing  freedom  of  expression 


and  freedom  of  the  press  is 
sufficient. 

He  thanked  ,  President 
Somoza  for  consulting  the 
lAPA  and  added  “We  are  not 
unmindful  of  the  precedent  this 
decision  establishes  and  the 
tribute  it  implies  to  the  lAPA 
as  a  powerful  force  for  democ¬ 
racy,  understanding  and  friend¬ 
ship  in  the  Western  Hemi¬ 
sphere.” 


To  Review  Verdict 

The  New  York  World-Tele¬ 
gram  and  Sun  has  won  a  re¬ 
view  by  the  Court  of  Appeals  of 
a  $50,000  jury  verdict  returned 
against  it  for  alleged  libel  in 
a  news  story  during  the  1950 
state  election  campaign.  The 
story  dealt  with  the  use  of  a 
letter  written  by  then  Lt.  Gov. 
Joe  R.  Hanley  to  W.  Kingsland 
Macy,  a  Republican  leader.  Mr. 
Macy  sued  for  $250,000. 


Juror  Bias  Ends 
Greenspun  Case 

Las  Vegas,  Nev. 

Charges  that  one  grand  juror 
was  guilty  of  racial  and  per¬ 
sonal  prejudice  last  week 
brought  dismissal  of  a  crim¬ 
inal  libel  indictment  against 
Herman  M.  (Hank)  Greenspun, 
editor  and  publisher  of  the  Las 
Vegas  Sun. 

District  Judge  Frank  Mc- 
Namee  ruled,  in  granting  a 
motion  to  set  aside  the  indict¬ 
ment,  that  the  grand  juror — a 
department  store  owner — was 
neither  fair  nor  impartial  to 
the  publisher,  as  required  by  the 
oath. 

The  Sun  began  a  nine-part 
series  of  stories  on  the  contro¬ 
versy  by  Deke  Houlgate  Jr. 

Mr.  Greenspun  was  indicted 
for  a  column  he  wrote  sharply 
critical  of  the  courtroom  pro¬ 
cedures  of  Municipal  Judge 
Ed  Taylor. 

The  judge  ruled  that  Mr. 
Greenspun  may  not  again  be 
indicted  on  the  same  charge 
by  the  present  grand  jury  and 
that  any  action  by  a  future 
grand  jury  “rests  in  the  hands 
of  the  district  attorney.” 


Budget  in  the  Open 

Woonsocket,  R.  I. 

The  nearby  town  of  Lincoln 
has  taken  a  step  highly  pleas¬ 
ing  to  the  Woonsocket  Call, 
Pawtucket  Times  and  Provi¬ 
dence  Journal-Bulletin.  For  the 
first  time  in  many  years,  the 
Town  Council  has  decided  to 
hold  open  hearings  concerning 
the  annual  million-dollar  budg¬ 
et,  with  the  press  invited. 


Tc^lMONY  li  being  given  by 
Juan  A.  Peron  (seated),  Argen¬ 
tina's  deposed  dictator,  in  • 
slander  suit  brought  by  Julet 
DuBois  (far  left)  of  the  Chicege 
Tribune  against  the  editor  of  e 
pocket  magazine,  18,  in  Panemi 
City.  Standing  with  Mr.  DuBen, 
a  leader  in  the  Inter-Amaricen 
Press  Association's  crusade  (or 
press  freedom  in  South  Amarice, 
is  his  attorney,  Eloy  Benedetti. 

The  Spanish-language  magazins 
accused  Mr.  DuBois  of  under¬ 
taking  a  campaign  to  oust  Perea  { 
from  Panama.  ) 

_ _  ] 

$10  Million  Suit 

Notice  Is  Given 

Hamilton,  OnL 
A  delegate  to  the  recent  Chi¬ 
cago  convention  of  the  Inter¬ 
national  Union  of  Operating 
Engineers  has  filed  notice  that 
he  intends  to  sue  the  Chicago 
Sun-Times  and  Field  Enter¬ 
prises,  Inc.  for  $10,000,000. 

John  F.  Cauley,  vice-chair¬ 
man  of  the  Ontario  Workmen’s 
Compensation  Board  and  a  del¬ 
egate  to  the  convention  from 
local  700,  lUOE,  said  he  is 
charging  that  he  was  libeled 
in  stories  carried  in  the  news¬ 
paper  on  April  12,  13  and  14. 

Mr.  Cauley  was  instrumental 
in  having  reporters  expelled  f 
from  the  convention,  charging 
that  the  coverage  of  the  con¬ 
vention  was  “yellow  dog  jour¬ 
nalism.” 

Mr.  Cauley  filed  notice  of 
his  personal  action  before  he 
left  Chicago.  He  has  been  a 
member  of  Local  700  since  1932 
but  has  not  worked  as  an 
operating  engineer  in  recent 
years  although  he  has  contin¬ 
ued  to  pay  his  union  dues. 


CHARLESTON,  S.  C. 

IBAVf 

THE  STATE! 


POPULATION 

Editor  and  Publiihar  ItM 
Market  Guide  eetimatea 
Charleston  County  popol^ 
tion  at  las.aee 

FOOD  SALES 

According  to  Sales  Has- 
aKement’s  1966  Survey  of 
Buyins  Power,  Charleston 
County  leads  with  $S9,ta4,eee 
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Editorial  huddle  as  Society  Editor  Pate,  Editor  Allen 
and  City  Editor  Ellis  discuss  size,  cropping  and  play 
to  give  a  picture  story. 

News  staff 
photo  contest 
pays  off  in 
circulation 


%' . 


In  just  twelve  months,  the  Garden  Grove 
(Calif.)  News,  increased  its  circulation 
one  hundred  per  cent! 

“Pictures,  and  our  unique  ‘Bell  Ringer’ 
photograph  contest  have  been  largely 
responsible  for  this  growth,”  says  Pub¬ 
lisher  Angus  Tierney.  “Let  our  editor, 
Fred  Allen,  tell  how  it  works. 

“Bell  Ringer  contest  rules  are  easier 
than  the  5-w’s.  The  staff  member  whose 
picture  ‘rings  the  bell’  gets  five  bucksl 
Gus  Tierney  always  claimed  that  if  a 
picture  was  worth  a  thousand  words  . . . 
it  ought  to  be  worth  five  bucks  .  .  .  and 
he  was  right! 

“When  we  started  the  contest,  only 
half  our  staff  even  knew  how  to  operate 


a  camera.  Now  everybody  plans,  shoots, 
develops  and  engraves  his  own  pictures 
on  the  Scan-A-Graver. 

Honey  on  the  bread-and-butter  shots 

“Like  any  suburban  paper,  95%  of  our 
pictures  are  bread-and-butter  stuff.  But 
this  simple  contest  has  sparked  our  staff 
into  digging  up  angles  .  .  .  new  ways  to 
give  these  shots  more  reader  appeal. 
Now,  we’re  all  more  picture  conscious- 
passing  ideas  back  and  forth.  As  a  result, 
we  have  a  seemingly  endless  supply  of 
top-notch  pictures— like  the  boy  and  the 
‘frozen’  water,  shot  by  A1  Carr,  our  sports 
editor.  A  year  ago  we’d  have  covered 
this  subject  with  a  long  shot  of  the  pool.” 


For  the  complete  story  on  this  and 
other  successful  circulation  building 
techniques  with  Scan-A-Graver,  write 
for  free  sample  copy  of  “Impressions”— 
the  magazine  that  reports  new  and  suc¬ 
cessful  ideas  for  using  local  pictures. 
Address  Fairchild  Graphic  Equipment, 
Inc.,  88-06  Van  Wyck  Expressway, 
Jamaica,  New  York,  Dept.  100-33A. 


4  Newsmen 
Face  Action 
For  Contempt 

Washington 
The  Eastland  Committee  has 
voted  to  test  its  right  to  ques¬ 
tion  newspapermen  on  Com¬ 
munist  affiliation  or  association, 
the  First  Amendment  to  the 
Constitution  notwithstanding. 

The  committee  (internal  se¬ 
curity  subcommittee)  has  de¬ 
cided  to  recommend  citations 
of  contempt  of  Congress  against 
four  newsmen.  If  the  Senate 
concurs,  the  Department  of 
Justice  must  decide  whether  to 
present  the  cases  to  the  District 
of  Columbia  grand  jury. 

Two  of  the  respondents,  Wil¬ 
liam  A.  Price  and  Robert  Shel¬ 
ton,  invoked  the  First  Amend¬ 
ment  to  excuse  them  from  an¬ 
swering  questions.  They  assert¬ 
ed  invasion  of  press  freedom. 
Mr.  Price  was  discharged  from 
his  job  as  a  New  York  Daily 
News  reporter  a  few  hours 
after  he  left  the  stand. 

Mr.  Shelton,  New  York  Times 
copy  editor,  claimed  the  protec¬ 
tion  of  the  same  amendment. 


The  others  recommended  for 
indictment  are  Alden  Whitman, 
a  New  York  Times  copy  reader, 
and  Seymour  Peck,  of  the  New 
York  Times  Sunday  magazine 
staff. 

Messrs.  Whitman  and  Peck 
refused  to  cooperate  with  com¬ 
mittee  counsel  on  the  ground 
that  jurisdiction  was  lacking. 

None  of  the  four  invoked  the 
Fifth  Amendment  but  some 
gave  moral  reasons  for  remain¬ 
ing  silent  and  refusing  to  in¬ 
form  against  others. 

• 

City  Editors  Favor 
Immediate  Release 

Pittsburgh 

Arbitrary  release  dates  on 
publicity  “handouts”  were  the 
main  bone  of  contention  in  a 
“publicist  meets  the  editor” 
session  conducted  recently  by 
the  Pittsburgh  Press  Club. 

Questions  were  fired  at  and 
answered  by  a  panel  of  three 
city  editors — Joseph  Shuman, 
Post-Gazette;  Byron  Campbell, 
Sun-Telegraph,  and  Lawrence 
J.  Fagan,  Press. 

It  was  agreed  by  the  trio 
that,  unless  there  is  a  definite 
and  valid  reason  for  holding 
back  a  story,  the  term  “for 
immediate  release”  is  best  to 
use  in  nearly  all  cases. 


Why  Hunt  For  The  Important  News— 

WHEN  YOU  CAN  ALWAYS  BE  ON  TARGET 
WITH  A  SUBSCRIPTION  TO  EDITOR  & 
PUBLISHER. 

$6.50  —  1  year  $10.00  —  2  years 

(52  issues)  (104  issues) 

Pieose  enclose  chec)c  with  order. 

NAME  . 

ADDRESS  . 

CITY . ZONE  STATE . 

COMPANY  POSITION  . 

Mail  to: 

EDITOR  &  PUBLISHER 

1475  BROADWAY 
NEW  YORK  36,  N.  Y. 


Jury  Indicts 
John  Powell 

San  Francisco 

John  W.  Powell,  former  edi¬ 
tor,  China  Monthly  Review  of 
Shanghai,  stands  accused  of  se¬ 
dition  in  wartime  in  a  Federal 
Grand  Jury  indictment  returned 
here. 

Sylvia  Campbell  Powell,  his 
wife,  and  Julian  Schuman,  are 
accused  of  conspiring  with  him 
to  violate  the  sedition  laws.  The 
indictments  were  voted  after 
studies  of  articles  published  in 
the  Review  during  the  Korean 
War. 

Mr.  Powell  was  named  in  12 
counts,  each  punishable  by  up 
to  20  years  in  prison  and  a 
$10,000  fine. 

The  Review  was  founded  by 
the  accused  man’s  father,  the 
late  John  Powell  Sr.  The  foun¬ 
der’s  editorial  opposition  to  Jap¬ 
anese  aggression  led  to  retali¬ 
ation  when  the  Japanese  cap¬ 
tured  Shanghai.  His  injuries 
included  the  loss  of  both  feet. 


Newspaper  Wins 
In  Libel  Snit  Appeal 

COLU.MBUS,  Ohio 
The  Ohio  Supreme  Court  has 
upheld  the  action  of  the  Rich¬ 
land  County  Common  Pleas 
Court  in  dismissing  a  $100,000 
libel  suit  against  the  Mansfield 
News  Journal. 

A  man  had  sued  the  news¬ 
paper  for  printing  a  story  in 
195.3  of  his  arrest  by  Mansfield 
police  on  a  charge  of  rape.  He 
was  exonerated  when  the 
woman  failed  to  identify  him 
and  it  was  found  she  had  been 
mistaken  in  the  auto  license 
number  of  her  attacker.  The 
newspaper  printed  an  account 
of  his  release. 

• 

Courtroom  Picture 
Seized,  Returned 

Philadelphia 
Attorneys  for  the  Philadel¬ 
phia  Daily  News  registered  a 
strong  protest  with  Chief  Mag¬ 
istrate  Joseph  J.  Hersoh,  fol¬ 
lowing  an  altercation  April  25 
when  Magistrate  Louis  Vignola 
seized  a  plate  from  photog^ra- 
pher  Sam  Psoras  in  Central 
Police  Court. 

Mr.  Psoras  took  a  picture  of 
nine  pawnbrokers  while  they 
were  arraigned  in  court.  After 
News  attorneys  met  with  the 
magistrate  the  plate  was  re¬ 
turned  and  the  picture  was 
published. 


FPC  Eases 
News  Wraps 

Washington 

The  Federal  Power  Conunis. 
sion  has  joined  the  parade  of 
federal  agencies  allowing  easitr 
access  to  federal  news. 

The  commission  has  made 
three  major  changes  in  policy; 

1.  Where  the  FPC’s  old  rules 
called  for  the  suppression  of  all 
commission  opinions  and  orders 
“required  for  good  cause  to  be 
held  confidential,”  the  new  reg- 
ulation  flatly  provides  that  all 
such  opinions  and  orders  “will 
be  released  to  the  press  and 
made  available  to  the  public 
promptly.” 

2.  Where  the  commission’s 
former  regulations  called  for 
withholding  all  FPC  records 
“held  confidential  for  good  cause 
found,”  the  amended  directive 
lists  eight  specific  kinds  of  rec¬ 
ords  that  would  not  be  made 
public,  some  of  them  as  a 
matter  of  law,  and  listed  eight 
other  kinds  of  records  that  are 
now  public  by  mandate. 

3.  A  final  catch-all  regulation 
providing  that  any  other  com¬ 
mission  documents  “of  what¬ 
ever  nature  .  .  .  are  confidential, 
and  none  of  such  other  material 
or  information  may  be  dis¬ 
closed,  divulged,  or  produced 
for  inspection  or  copying,”  has 
been  dropped. 

• 

Eavesdropping  Bill 
Opposed  by  Editors 

Albany,  N.  Y. 

Three  bills  which  proposed  to 
redefine  and  outlaw  all  forms 
of  eavesdropping,  base  court 
orders  for  wiretaps  on  the  new 
definition  and  prohibit  admis¬ 
sion  in  court  of  evidence  ob¬ 
tained  through  eavesdropping 
other  than  by  court  order  were 
vetoed  by  Gov.  Averell  Harri- 
man.  The  Governor  said  that 
objections  from  law  enforce¬ 
ment  authorities  prompted  him 
to  disapprove  the  measures. 

However,  the  New  York  State 
Publishers  Association  and  New 
York  State  Society  of  News¬ 
paper  Editors  urg^  Mr.  Har- 
riman  to  veto  the  measure  out¬ 
lawing  eavesdropping,  on  the 
ground  that  it  would  interfere 
with  the  work  of  reporters. 

• 

18  on  Radiopboto 

United  Press  Neivspictures 
has  begun  daily  radiophoto 
transmissions  to  El  Universal 
and  El  Universal  Grafieo  of 
Mexico  City,  bringing  to  18  the 
number  of  Latin  American 
cities  in  which  newspapers  re¬ 
ceive  UP  newspictures  by  direct 
transmission. 


EDITORS:  PUBLISHER 


for  May  12,  1956 


54 


El 


Dewey  Shepherd 

In  the  end,  it  all  comes  out  of  your  pocket 


You  hear  a  lot  of  complaints  these  days  about  high  taxes.  And 
rightly  so. 

“But  most  people  who  complain  about  the  tax  bite  are  refer¬ 
ring  to  their  income  tax.  Ever  stop  to  think  about  some  of  the 
other  taxes  you  pay  that  aren’t  quite  as  obvious — yet  they  run 
up  the  bill  just  the  same? 

“The  taxes,  for  example,  that  you  pay  business  as  part  of  the 
cost  of  every  product  you  buy. 

“Take,  for  instance,  property  taxes  in  Santa  Barbara  County, 
California.  Last  year  they  amounted  to  $11,897,300.  Union 
Oil  paid  5.15%  of  that  $11,897,300.  Add  what  the  other  34  oil 
companies  in  the  county  contributed,  and  the  petroleum  in¬ 
dustry  accounted  for  26%  of  the  county’s  property  tax. 

“I  said  the  petroleum  industry.  Actually,  the  money  came 
from  the  customers  of  the  industry  as  part  of  the  cost  of  prod¬ 
uct.  And  it’s  the  same  in  every  business. 


“That’s  why,  every  time  any  taxes  are  increased,  it’s  really 
your  taxes  that  are  raised. 

“In  the  end,  it  all  comes  out  of  your  pocket.” 

*  «  *  « 

Dewey  Shepherd  speaks  with  more  than  casual  authority.  He 
manages  Union  Oil’s  tax  department,  and  is  responsible  for 
paying  our  taxes  to  some  800  government  agencies. 

Today  your  total  tax  bill  for  government  is  approximately 
30%  of  national  income.  This  is  more  than  a  week  of  every  month 
you  work,  and  it  doesn't  promise  to  get  any  cheaper. 

It  seems  to  us  that  this  kind  of  taxation  is  confiscatory.  And 
whether  it  means  to  or  not,  it  can  cripple  the  free  competitive 
economy  on  which  it  depends. 

YOUR  COMMENTS  ARE  INVITED.  Write:  The  President,  Union  Oil 
Company  oj  California,  Union  Oil  Building,  Los  Angeles  17,  California 
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THIS  IS  NATIONAL  STEEL 


We  pulled  off  Florida’ 
biggest  squeeze  play!” 


A  noted  researcher  tells  how  frozen  orange 
juice  has  rewritten  America’s  grocery  lists, 
and  how  steel  helped  make  this  possible 


Huge  trucks  rush  tree-ripened  oranges 
from  groves  to  nearby  canneries,  where 
in  just  20  minutes  the  golden  fruit  is  con¬ 
centrated  and  packed  into  cans  of  steel. 


LAKELAND, 

overnight  fresh- 
frozen  concen- 
trated  orange 
juice  has  be- 

come  the  big 

fr^.  Florida  freeze 

Dr.  L.  G,  MacDotceli  that  paid  off. 

Here’s  the  fascinating  story  as  told 
by  Dr.  L.  G.  MacDowell,  research 
director  of  the  Florida  Citrus  Com¬ 
mission  and  an  important  man- 
behind-the-scenes  of  a  booming  in¬ 
dustry  that’s  only  10  years  old. 

“By  removing  of  the  bulk  (water) 
of  an  orange,  the  industry  is  able  to 
concentrate  from  9  to  12  oranges  in 
each  6-oz.  can.  This  makes  for  econ¬ 
omy  in  handling  and  shipping,  since 
the  housewife  restores  the  bulk  simply 
by  adding  water.  By  taking  the 
‘squeeze’  out  of  orange  juice  and 
freezing  in  all  the  delicious  taste  and 
nourishing  vitamin  C,  the  frozen  con¬ 
centrate  industry  has  grown  at  an 
almost  unbelievable  rate.” 


24  today.  These  plants,  located  min¬ 
utes  away  from  the  orange  grovai, 
take  the  golden  harvest  of  12  millki 
trees  each  yesur.” 


How  steel  helped  j 

“Once  we  had  licked  the  problem  of 
how  to  make  frozen  orange  juice  con¬ 
centrate,  it  was  only  logical  to  chooa 
cans  as  the  container,”  the  scientid 
continued. 

Dr.  MacDowell  led  a  team  of  re¬ 
search  chemists  who  developed  the 
processing  method  which  gives  frozen 
concentrate  orange  juice  its  freeh, 
just-squeezed  flavor  and  wholesome 
nutrition. 

Cans  were  chosen  because  they’ll 
hermetically  sealed,  thus  assurini 
peak  taste  and  vitamin  values.  (X 
course,  the  can  is  sanitary  and  ifij 
used  only  once, 
shatter.  What’s 


Canneries  hum  24  hours  a  day  packing 
fresh-frozen  orange  juice  at  the  fruit's 
peak  of  taste  and  vitamin  perfection, 
^ch  cannery  averages  2,000  boxes  a  day. 


more,  it  s  easy  to 
carry,  ship,  and  to  store. 

Cans  are  strong,  because  they  are 
approximately  99  percent  steel,  with 
a  coating  of  tin  to  make  them  resist¬ 
ant  to  corrosion.  And  they’re  compact, 
adding  only  a  fraction  of  an  inch  to 
their  contents. 


Look  what's  happened 

“Just  consider  this.  In  1944-45,  when 
we  started  packing  frozen  orange 
juice  concentrate,  only  226  thousand 
gallons  went  into  cans.  But  in  1954-55 
alone,  we  sealed  67  million  gallons 
of  this  concentrate  in  cans. 

“To  meet  this  fabulous  demand  for 
concentrate,  over  50  percent  of  the 
orange  crop  now  is  needed  each  year. 
Where  there  was  only  one  concen¬ 
trating  plant  10  years  ago,  there  are 


National's  role 

Our  Weirton  Steel  Company  is  » 
leading  supplier  of  the  electrolytic 
and  hot-dipped  tin  plate  needed  fe 
the  D/2  billion  cans  the  frozen  orange 
concentrate  industry  required  la** 
year,  and  for  the  more  than  35  bilho* 
cans  made  each  year  to  bring  you  * 
tremendous  variety  of  fruits,  vege- 


Technicians  in  immaculate  laboratories 
in  Florida  canneries  test  the  concentrate 
for  that  just-squeezed  flavor  and  nu¬ 
trition  desired  by  millions  of  families. 


Small  Daily 
Starts  Rice 
Crop  Boost 

Willows,  Calif. 
Promotional  efforts  of  a 
3,000-circulation  daily  are  re¬ 
flected  in  fresh  interest  in  Cal¬ 
ifornia  rice  in  a  widening  circle 
that  already  has  extended  to 
Hawaii. 

The  moves  were  launched  by 
Edwin  F.  Davis,  editor  and 
publisher.  Willows  Daily  Jour¬ 
nal,  on  behalf  of  Glenn  County’s 
biggest  crop,  dollarwise.  State¬ 
wide,  rice  is  a  $100,000,000 
annual  industry. 

“Our  special  California  rice 
edition  and  our  follow-up  moves 
have  combined  to  provide  what 
is  turning  out  to  be  our  most 
effective  promotional  program 
yet,”  Mr.  Davis  told  Editor  & 
Publisher. 

Based  on  Recipes 
Basic  features  of  the  Journal 
enterprise  has  been  wide  dis¬ 
tribution  of  rice  recipes  in  Cal- 
ifoiTiia  and  Hawaii,  the  estab¬ 
lishment  of  a  basis  for  ex¬ 
change  of  recipes  with  Japanese 
newspapers,  and  the  develop¬ 
ment  of  a  move  for  the  resump¬ 
tion  of  an  aggressive  rice  ad¬ 
vertising  campaign. 

A  new  phase  of  the  promotion 
was  reached  when  Riley  Allen, 
editor,  Honolulu  Star-Bulletin, 
forwarded  a  pointed  report  ex¬ 
plaining  that  losses  in  the  Ha¬ 
waiian  market  were  a  direct 
reaction  to  curtailed  advertis¬ 
ing. 

Books  Go  Quickly 
All  this  developed  from  the 
Journal’s  request  for  recipes  to 
be  used  in  the  special  rice  edi¬ 
tion.  The  favorite  ways  of 


......avs-"*' 


Including  Metro'!  idea- 
pocked  PIUS  BUSINESS,  which 
conies  with  every  edition.  Write 
us  or  ask  our  representative  to 
show  you  these  ether  proven 
linage  building  services; 

•  Metro  Departmenl  Store  Service 

•  Fashion  Review  Service 

•  Greater  Sales  Service 

•  Metre  Jewelry  Service 

•  Metro's  Book  of  Headings 

.  .  .  And  many  other  supplementary 
services  that  mean  INCREASED 
LINAGE  for  your  newspaperl 


80  Modison  Ave. 
New  York  16  N.  Y 


using  rice  were  then  used  in  a 
Rice  Recipe  Book  with  a  print 
of  1250  copies. 

Within  a  week  all  copies  of 
the  book  were  distributed.  They 
went  to  readers  and  advertisers 
and  also  to  the  women’s  editors 
of  all  California  dailies.  Copies 
were  sent  across  the  Pacific  to 
English-language  newspapeis  in 
Japan,  with  requests  for  recipes 
in  exchange. 

Copies  also  went  to  a  state¬ 
wide  convention  of  welfare  di¬ 
rectors.  The  goal  there  is  to 
boost  rice  in  menus  prepared 
for  families  on  welfare  rolls. 

Sparking  the  response  was 
the  frank  report  from  Mr.  Allen 
in  which  the  Star-Bulletin  edi¬ 
tor  pointed  out  that  once  the 
California  rice  industry  had  an 
aggressive  and  effective  repre¬ 
sentation  in  Hawaii.  Advertis¬ 
ing  and  merchandising,  Mr. 
Allen  pointed  out,  put  Cali¬ 
fornia  rice  ahead  of  Japanese 
rice  in  Hawaiian  distribution. 

‘Way  is  Clear’ 

Charging  neglect  of  this  mar¬ 
ket  and  backing  his  stand  up 
with  figures  showing  the  dimin¬ 
ished  linage  caiTied  in  Honolulu 
dailies,  Mr.  Allen  suggested  that 
“if  the  California  rice  industry 
wants  to  promote  the  consump¬ 
tion  of  California  rice  here, 
the  way  is  clear  and  the  method 
is  simple:  substantial  and  sus¬ 
tained  advertising  and  mer¬ 
chandising  follow-up.” 

Editorial  support  in  the  Jour¬ 
nal  has  included  a  comparison 
with  results  of  the  first  regional 
promotion  to  increase  the  con¬ 
sumption  of  lamb.  In  explana¬ 
tion  of  the  Journal’s  trans¬ 
pacific  moves,  Mr.  Davis  ex¬ 
plains  that  Japan  is  a  net  im¬ 
porter  of  rice  and  that  the 
California  long-grain  rice  is 
preferred  in  the  Orient. 

“Altogether,  I  think  the  pro¬ 
gram  is  adding  up  to  a  pretty 
good  promotion  for  a  newspaper 
our  size,”  Mr.  Davis  observes 
as  he  points  to  the  continuing 
benefits  of  the  move. 


Cut  costs  on 
big  heads  and  display 

with 

Rangemaster 

LINOTYPES 

more  and  bigger  type 
for  less  money 


LINOTYPE  » j 

Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn,  N.Y. 

LEADERSHIP  THROUGH  RESEARCH 


HEARTFELT  thanks  for  support 
is  expressed  to  the  Chattanooga 
(Tenn.)  News-Free  Press  in  the 
presentation  of  a  statuette  by 
States  Rights  Finley  (left)  of  the 
Heart  Fund  to  Bill  Hagan,  city 
editor  of  the  newspaper. 


Funeral  Directors 
Honor  Chicago  News 

Chicago 

The  Chicago  Daily  News  has 
received  two  awards  for  expos¬ 
ing  cori-upt  practices  by  South 
Side  undertakers.  The  presenta¬ 
tions  were  made  by  the  State 
Association  of  Funeral  Home 
Owners  at  a  meeting  of  the 
Chicago  Negro  Chamber  of 
Commerce. 

The  certificates  cited  John  S. 
Knight,  Daily  News  editor  and 
publisher,  and  Lestre  H.  Brown¬ 
lee,  reporter,  for  a  May  23, 
1955  story  exposing  the  mal¬ 
practices  which  led  to  the  in¬ 
dictment  of  seven  persons  as¬ 
sociated  with  the  funeral  busi¬ 
ness. 

John  H.  Sengstacke,  Chicago 
Daily  Defender  editor  and  pub¬ 
lisher,  was  also  presented  with 
an  award  of  merit. 


Cancer  Story  Opens 
Readers’  Purses 

Eureka,  Calif. 

Sammy  Pfeffer,  18,  stricken 
with  cancer,  had  been  hospital¬ 
ized  at  the  Kaiser  Foundation 
Hospital  in  Vallejo,  Calif.,  until 
his  parents  ran  out  of  money. 
Then,  he  was  returned  to  the 
Humboldt  County  Hospital  here. 
With  a  life  expectancy  of  six 
months  more,  Sammy’s  great 
desire  was  to  return  to  the 
hospital  in  Vallejo,  where  he 
had  made  many  friends. 

Sammy’s  mother  told  the 
story  to  Reporter  Don  Lang¬ 
ley  of  the  Eureka  Humboldt 
Times.  Langley  checked  out  the 
story  and  wrote.  The  Times 
front-paged  it.  Then,  the  money 
started  rolling  in!  More  than 
$3,000  to  date. 


Field  Awards  Set 
For  Child  Welfare 

Chicaco 

Marshall  Field,  president  of 
Field  Enterprises,  Inc.,  (inclni 
ing  the  Chicago  Sun-Times  um 
Parade  magazine),  has  ag. 
nounced  a  program  of  awards 
for  significant  contributions  to 
child  welfare.  The  awards  will 
be  made  by  the  newly-creatod 
nonprofit  organization.  Marshal 
Field  Awards,  Inc. 

The  new  corporation  will 
make  six  to  nine  awards  an¬ 
nually  to  individuals,  organiza¬ 
tions  and  communities  for 
“fundamental  and  imaginatm 
contributions  to  the  well-bein| 
of  children.”  Each  award  will 
consist  of  $2,000,  a  scroll  and 
a  statuette  and  will  honor  edu¬ 
cation,  physical  and  mental  de¬ 
velopment,  social  welfare  and 
communications. 

Offices  of  the  new  organiza¬ 
tion  have  been  opened  at  598 
Madison  Ave.,  New  York. 


Daily  and  Station 
Aid  Recrniting  Drive 

Cincinnati 

Certificates  of  Appreciation 
were  presented  to  WKRC-TV, 
and  to  the  Times-Star  in  a  tele-  f 
vision  ceremony  by  the  Cincin-  j 
nati  Recruiting  District  of  the 
Second  Army.  In  a  letter  ac¬ 
companying  the  framed  plaque?, 
it  was  stated  that  the  news¬ 
paper  and  the  television  station 
had  been  of  invaluable  assist¬ 
ance  to  the  District  in  setting 
a  recruiting  record. 

David  S.  Ingalls,  Times-Star 
publisher,  and  David  G.  Taft, 
executive  vicepresident  of  Radio  ■ 
Cincinnati,  Inc.,  accepted  the 
certificates. 


John  Cort  to  Receive 
Trade  Union  Honor 


John  C.  Cort,  secretary-treas¬ 
urer  of  the  American  Newspa¬ 
per  Guild  chapter  here,  has 
been  named  to  receive  the  1956 
Quadragesimo  Anno  Award  of 
the  Catholic  Trade  Unionists 
(ACTU).  Mr,  Cort  entered 
newspaper  work  after  hh 
graduation  from  Hai-vard  Uni¬ 
versity  in  1935.  The  award, 
named  for  the  encyclical  (On 
the  Reconstruction  of  the  Social 
Order)  of  Pope  Pius  XI,  will 
he  presented  to  Mr.  Cort  at  the 
ACTU’s  Communion  breakfast 
on  Sunday,  May  20,  in  Ne* 
York. 
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For  the  Man  who  wears  Success  easily 


Have  you  observed  how  much 
you  can  tell  about  a  man’s 
measure  of  his  own  achievement  by 
his  choice  in  fine  cats? 

Some,  seeking  outward  expressions 
of  self-confidence,  are  content  only 
with  the  car  that  costs  the  most. 

Others,  carrying  their  mantle  of  suc¬ 
cess  with  assurance,  seek  out  the  fine 
car  that  is  worth  the  most. 

And  It  is  among  men  like  these  that 
Roadmaster  is  gaining  an  ever- 
widening  sphere  of  influence. 

For  this  is  not  the  most  expensive  of 
fine  cars— although  it  is  the  costliest 
of  Buicks. 

And  that,  is  the  heart  of  the  matter. 

Roadmaster  begins  with  the 
advances  that  have  brought  all 
Buicks  to  such  great  sales  heights— 
then  moves  on  to  its  own  eminence. 


exhilarating  performance  of  Variable 
Pitch  Dynaflow.  Where  getaway  at 
the  top  inch  of  pedal  travel  is  split- 
second  quick  and  gas  savings  sub¬ 
stantial.  Where  a  "switch  of  the 
pitch"  brings  a  wondrous  safety-burst 
of  power  when  the  time  and  place 
demand  it. 

As  we’ve  said  before,  these  are  the 
things  that  put  ROADMASTER  worth 
beyond  mere  ostentation.  They  are 
merits  that  leave  nothing  more  to 
be  desired. 

And  if  you’d  like  a  sampling  of  them, 
call  your  Buick  dealer.  He’s  ready 
when  you  are. 

BUICK  Division  of  GENERAL  MOTORS 

Whtn  htUtr  automokiUs  an  built  Buiik  will  build  thtm 


So  here  you  travel  in  custom  appoint¬ 
ment,  with  every  luxury  of  surround¬ 
ing  provided  for. 

Here  you  are  cradled  in  a  ride 
brought  to  its  supreme  peak  of 
buoyant  levelness  and  steadiness— 
with  all-coil  springing  and  deep-oil 
cushioning— with  a  new  surety  and 
precision  of  handling. 

Here  you  command  the  mightiest 
V8  and  highest  compression  ratio  in 
Buick  annals. 

Above  all  else,  here  you  start  and 
take  off  and  pass  with  a  quickness 
and  absolute  smoothness  known  to 
no  other  fine  car  in  the  world. 
Because  only  in  Roadmaster, 
among  all  fine  cars,  do  you  have  the 
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ture,  or  to  haul  four  or  five  News;  Third  ($200) — Winfi^ 
assorted  principals  out  into  the  I.  Parks  Jr.,  Providence  (Ej.) 


-m  I  corridor  for  a  quick  lineup?  Journal. 

Good  rictures  Depend  „\ti.r.'ri.S'ren°rptS^  other  winner. 

T-j  n  •  5  T  rapher  is  not  around.  *  Stanley  Tretick  of  (JPK 

f  gwn  /y  fw1'§'f\'i*Q  “Many  a  good  picture  is  prize  in  the  134 

.if  •'f'C'#  t'Of'  ruined,  or  not  even  taken,  be-  annual  White  House  News 

The  responsibility  for  good  comes  at  the  expense  of  every  cause  the  editor  has  a  rigid  pre-  I^otog^phers  contest.  Shot 

pictures  rests  with  the  editors,  other  inside  news  page  in  the  conceived  notion  of  what  he  shows  President  Eisenhower  h 

Vincent  Jones  of  the  Gannett  newspaper.  wants  and  is  unwilling  to  en-  ^mning. 

Newspapers,  Rochester,  told  the  “2.  The  fundamental  purpose  courage  the  photographers  to  *  ^ 

session  devoted  to  news  photog-  of  publishing  pictures  in  a  use  their  own  judgment  on  the  ^»'  (G^o.)  Post  and  Leonaii 

raphy  at  the  annual  meeting  of  newspaper  is  to  illustrate  the  scene.”  Vu  1 

the  American  Society  of  News-  news;  rarely  can  a  picture  do  FUnn  Atnartle  Pictures-of. 

paper  Editors  last  month.  the  job  by  itself.  By  separating  , , !  "  .  ou  ,  ‘=o*"P«tition  Univers- 

Mr.  Jones  said  photo-jour-  the  story  and  the  picture  you  ^  Whalen  and  Charles  ty  of  Missouri  school  of  jon,. 


nalism  suffers  from  a  long  list  hurt  both ;  combine  thehi  and  ^o^te.  United  Press  news  pho-  nalism. 

«  w  __  w _  mw  _  _ la-  1  .w  v  .  w  tftiyrflnnpra.  hnvp  Hppti  Awnr/ipn  •  Ko 


of  handicaps:  The  cult  of  the  both  are  enhanced.  tographers  have  been  awarded  •  Robert  Lansdale  of  Fed- 

single  picture;  a  secondary  role  “3.  If  you  crowd  all  of  your  Memorial  eral  Newsphotos,  Toronto,  (1.^ 

in  telling  a  story;  overemphasis  good  pictures  onto  one  page  ,  a  ^  "r  trlnv!^ 

upon  speed  and  immediacy;  the  you  are  giving  an  unbalanced  .  fh^  .the  award  *  ^ 

big  squeeze  of  a  static,  inelastic  presentation -  and  at  the  ex-  features  division  for  his  newsphoto  of  1955.  I 

format;  ri^d,  cliche  notions  of  pense  of  other  pages.  If  you  watching  Portrait 

what  constitutes  a  news  picture,  make  up  your  picture  page  ®  P/*'^  President  Eisenhower  has 

“All  of  us  ought  to  feel  as  from  casuals,  orphans,  and  dis-  Mr.  Corte  placed  first  proved  as  his  new  official  m- 

r'w fdoTn  ‘"th'J'  cl'S  r.?a  pSnt  NUon 

as  we  ao  m  tne  composing  space.  ax.*  •  u  ?  Tames,  New  York  Time$,  ^bo 

room,  that  cit^el  of  archaic  “4.  Years  ago  newspapers  put  ^\-„o^N^^york^  Dailu  News  ^’■®t  0^0*' 

technology  and  vested  ineffi-  ^11  of  their  best  stories  on  Page  „v,nfn<rT-nr.v,o,.c.  iui,.v,niaa  portrait  in  August,  1953. 

ciency,”  he  said.  l_or  at  least  started  them  tZ'  .w  Mr.  Tames  made  the  picture 

Lax  in  Printing  ^5®^®- 7^®"  /ead^^-shiP  studies  Charles  Hoff  in  the  sports  "J^ht  of  April  16  when  Ike 

Although  photographers  must  customers  division,  also  won  awards.  Bob 


Although  photographers  must 


shr;r  part  of  found  HUle  to  interest  them  on  Terner  of  from  the  White  House  T)’ 


poor  pictures,  he  said,  literally  P^^es.  Concentrating  pic-  awarded  first  place  in  the  pic-  When  the  picture  ' 

j  —  - - - - -  —  i'  f  submitted  a  slip  came  back  with  ; 


nothing  is  being  done  about  tures  on  one  page  seems  to  me  sequence  class. 


getting  decent  reproduction  ^,,^®P®®*  this  error. 


from  black  and  white  prints  The  daily  supply  of  pic-  an  Associated  Press  photogra- 


The  awards  Tonor  Filan,  *^®  handwriting,  “O.K.  D.E.” 


while  millions  of  dollars  are  tures  which  are  intrinsically  in-  p^gr  who  died  from  wounds 


invested  in  color  printing. 


“Half-baked  ideas,  indifferent  ^yhich  may  be  effective  when 
work  with  the  camera,  dull  ^‘fh  a  news  story  fre- 


teresting  is  limited.  A  picture  suffered  during  World  War  II. 

which  may  be  effective'  when  r-  n  ir/- 

tied  in  with  a  news  story  fre-  Irraflex  W itltiers 


prints,  uninspired  cropping  and  Quently  is  of  little  value  by  Jack  Gillis  of  the  Minneapolis  Schenectady,  N.  Y  I 

smlino'  All  pninhinp  t.n  Tirpspnt.  Rself.  Star  &  Tribune  has  won  the  The  Schenectady  Union-Stat'i  ^ 

6.  The  variety  picture  page  grand  prize  (station  wagon)  Saturday  picture  page  recently  ' 

ces  unrelated  material  to  the  $10,000  comprised  a  neat  combinatioc 

ipete  with  each  other  under  Grafiex  photo  gf  editorial  show-how  and  pro-  ' 

lossible  and  confusing  condi-  ,  ^  »  <  contest  with  a  motion. 

IS.  The  eye  can  flick  over  M,  '<  picture  of  vol-  ideas  for  the  weekly  picture  ^ 

ny  pictures  at  a  glance;  a  unteer  firemen  page  result  from  discussions  1 

re  with  a  dozen  or  more  1  ^  W ’■  manning  a  hose  among  H.  R.  Ekins,  managing  j 

ns  must  be  read  in  sections.  during  a  big  editor;  Don  Smith,  city  editor; 

'7.  The  success  of  Life  and  fire.  The  pic-  photographers  and  reporters. 

>&  in  combining  pictures,  and  .  ture  is  called  Mr.  Ekins  hit  upon  the  ides 

ncreasingly  —  in  combining  L  /-  “The  V  o  1  u  n  -  of  showing  readers  how  the 

tures  and  words,  should  have  Im  teers,”  and  it  newspaper  receives  its  wire 

ight  us  a  lesson.  Gillis  was  taken  at  news  and  how  it  is  sent  out 

'8.  Finally,  it  is  inartistic  a  Minneapolis  Photographer  Ed  Schultz  was 


Wire  Services 
Make  Pic  Page 


.scaling  all  combine  to  present 

engravers  and  pressmen  with  *  The  variety  picture  page 
pictures  which  must  convince  unrelated  material  to 


them  that  if  no  one  else  cares,  compete  with  each  other  under 


why  should  they  be  expected  to  impossible  and  confusing  condi- 
work  miracles,”  Mr.  Jones  said,  Tjie  eye  can  flick  over 


He  blamed  newspaper  editors  pictures  at  a  glance;  a 


for  being  either  scornful  or  re-  P^S®  with  a  dozen  or  more 


sentful  of  magazines  in  the  must  be  read  in  sections 


Photographer  Ed  Schultz  was 


photographic  field  when  there  The  success  of  Life  and  fire.  The  pic-  photographers  and  reporters,  i 

is  plenty  that  might  be  learned  i"  combining  pictures,  and  .  tore  is  called  Mr.  Ekins  hit  upon  the  idea 

from  them  “to  get  away  from  increasingly  in  combining  “The  Volun-  of  showing  readers  how  th( 

the  stark  up-and-downs  and  Pictures  and  words,  should  have  ^  teers,”  and  it  newspaper  receives  its  win 

jagged  corners  that  inhibit  tsught  us  a  lesson.  Gillis  was  taken  at  news  and  how  it  is  sent  out 

newspaper  makeup.”  Finally,  it  is  inartistic  a  Minneapolis  Photographer  Ed  Schultz  was 

Mr.  Jones  said  he  considered  throw  any  group  of  unrelated  rooming  house  fire  where,  be-  sent  to  the  Albany  bureaus  of 
the  “variety”  picture  page  a  together  in  such  close  cause  other  firefighters  were  the  Associated  Press  and  the 

waste  of  space  and  an  abdica-  Quarters.  You  don’t  hang  pic-  busy  elsewhere  with  a  four-  United  Press  and  took  the  pic- 
tion  of  the  editorial  function  ^u^es  at  home  all  on  one  wall,  alarmer,  the  vols  had  to  call  for  tures  which  showed  Norris  Pax- 
“Granted  that  any  full-page  space  in  between — and  help  from  spectators.  ton,  A P  chief;  Kirtland  I.  King, 

display  will  stop  a  reader”  he  frames.  The  better  Other  top  winners:  (First  UP  chief,  and  members  of 

said  “but  will  it  hold  him?'  Not  "museums  know  the  value  of  three  places  only).  their  staffs  doing  the  work  in- 

unless  that  assemblage  of  com-  whitespace.”  News  (class  lA)  :  First  volved  in  the  gathering  and 

peting  globs  of  black  and  white  useless  to  expect  great  ($500)  —  James  R.  Burbage,  transmission  of  news, 

dots  adds  up  to  something.”  pictures  unless  we  are  willing  Charleston  (S.C.)  Evening  , 

to  invest  staff  time  and  talent  Post;  Second  ($300) — Eugene  r<.  1  o  A 

Photo  Pages  in  getting  them,”  Mr.  Jones  Wright,  Warwick  (N.Y.)  Val-  LAirculatlon  Spreacl 

While  he  thought  there  is  a  concluded.  “If  a  reporter  has  ley  Dispatch;  Third  ($200) —  Readers  of  the  New  Toe! 
place  for  devoting  a  page  or  to  sit  all  the  way  through  a  Allan  D.  Harkrader,  Jr.,  De-  Times  are  to  be  found  in  11,388 

part  of  a  page  to  pictures  of  meeting  to  get  the  one  action  catur  (Ill.)  Herald.  cities  and  towns  in  2,498  coun- 

related  subjects,  Mr.  Jones  or  phrase  that  makes  a  good  News  (class  IB) :  First  ($500)  ties  throughout  the  Unit^ 

noted  these  “bad  features”  of  idea,  why  expect  a  photogra-  — Charles  McCormish,  Erie  States  as  well  as  the  District 

most  photo  pages:  pher  to  “cover”  the  same  event  (Pa.)  Times;  Second  ($300) —  of  Columbia,  according  to  the 

“1.  The  space  for  pictures  by  dashing  in  to  bang  off  a  pic-  Charles  Hoff,  New  York  Daily  Times’  1956  Circulation  Book. 
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KODAK  TRI-X  FILM 


For  available-light  photography,  for  fast  action,  for  special  as¬ 
signments  and  feature  shots,  Tri-X  gives  you  the  speed  you 
need — ASA  indexes  of  200  daylight,  160  tungsten.  This  new 
high-speed  panchromatic  film  lets  you  work  under  almost  “im- 

■  possible”  available-light  con¬ 
ditions.  Many  professionals 
regularly  more  than  double 
the  working  speed  of  Tri-X 
by  controlling  development. 

Grain  is  moderate,  latitude 
to  both  over-  and  underexpo¬ 
sure  and  over-  and  underde- 
velopment  is  amazing.  Tonal 
separation  and  image  sharp¬ 
ness  are  excellent. 

Token  without  flosh,  1 '200  ot  f  4.7  ond  developed  for  6  minutes  in  Kodok  Dektol. 
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i  black-and-white 
for  every  need 


KODAK  PLUS-X  and 

KODAK  VERICHROME  PAN  FILMS 


What  do  you  want  when  you  use  a  roll 
film . . .  an  all-round  film  . . .  ultrahigh 
emulsion  speed  .  .  .  micro-fine  grain? 
The  choice  is  yours.  All  of  the  new 
Kodak  films  are  fast  and  have  great 
latitude.  All  are  the  product  of  Kodak’s 
advanced  emulsion-making  techniques. 

Many  press  photographers  have  al¬ 
ready  found  out  how  these  films  comple¬ 
ment  the  inherent  advantages  of  roll- 
film  cameras  for  many  types  of  press 
photography. 


For  normal  daylight  shooting  or  for  flash  or  strobe,  these  two 
new  all-round  films  are  superb.  For  35mm,  new  Plus-X  . . .  with 

finer  grain  and  extra  speed . . . 
comes  in  20-  and  36-exposure 
New  Verichrome 


magazines, 

Pan  has  a  panchromatic  emul¬ 
sion  with  these  same  fine  fea¬ 
tures  . . .  and  comes  in  stand¬ 
ard  roll-film  sizes.  Both  films 
give  you  ASA  ratings  of  80 
daylight  and  64  tungsten. 


N.  Y. 
n-Sfar’i 
recently 
binatioD 
nd  pro- 


Direct  sunlight  and  flash  exposures  may  be  too  bright  for  ultrofost 
Tri-X;  look  best  with  medium-speed  Plus-X  or  Verichrome  Pan. 
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KODAK  PANATOMIC-X  FILM 


KODAK  ROLL  FILMS  DATA 


For  hyper-critical  work,  where  film  speed  is  not  the  vital  factor,, 
Panatomic-X  gives  you  micro-fine  grain,  balanced  panchromatic 
sensitivity,  high  resolution  and  acutance  for  the  ultimate  in  im¬ 
age  sharpness.  Textures  and  details  come  alive,  even  when  you 

enlarge  a  small  portion  of  a 
small  Its  speed — a 

healthy  25  daylight,  20  tung- 
sten — can  be  boosted  when 
you're  sure  of  a  correct 
minimum  exposure. 

■HOjlllllfl  Panatomic-X  comes  in  i 

35mm  and  most  roll-  I 
ffiui  sizes.  M 


ASA 

exposure 

indexes 


Especially 
useful  for; 


Sharpness 


Poor  light  and 
fast-action  shots 
where  you  need 
extremely  high 
film  speed 


Daylight  200 
Tungsten  160 


All-round  pic¬ 
ture  making,  day¬ 
light  and  flash; 
g^  detail  and 
texture  in 
enlargements 


Daylight  80 
Tungsten  64 


Extreme  enlargement  from  35mm  negative,  made  with  Pano- 
tomic-X. 


Finest  detail, 
texture;  big  en¬ 
largements  of 
top  quality 


Daylight  26 
Tungsten  20 


Extreme 


EASTMAN  KODAK  COMPANY 

Rochester  4,  N.  Y.  ^ 


Cheer  Up,  Mr.  Publisher: 

Radio-TV  Have  Their 
Own  Kind  of  Migraine 


By  A.  Brandenburg 


Chicago 

Newspaper  publishers  may 
think  they  have  a  corner  on 
headaches,  but  their  counter¬ 
parts  in  radio  and  television 
have  their  own  particular  brand 
of  migraine,  judging  from  dis¬ 
cussions  at  the  34th  annual 
convention  of  the  National  As¬ 
sociation  of  Radio  and  Tele¬ 
vision  Broadcasters  here  just 
ahead  of  the  ANPA  meetings. 

Broadcasters  took  stock  of 
their  wares  and  found  they  have 
some  “perennial  problems”  that 
need  solving,  either  by  inde¬ 
pendent  action  on  the  part  of 
station  owners,  or  with  the  pos¬ 
sible,  but  not  pleasant  prospect 
of  legislative  help  fiom  Uncle 
Sam. 

Television  stations  find  them¬ 
selves  faced  with  new  techno¬ 
logical  advancements  in  the 
electronics  field,  such  as  the 
new  video  tape  recorder  which 
mav  soon  put  kinescope  in 
mothballs,  but  at  a  fancy  price 
of  between  $40  000  and  .$.'j0,000 
for  such  a  device. 

Network  affiliates  are  still 
unhappy  about  the  amount  of 
optional  time  they  can  call  their 
own.  And  there  were  rumblings 
of  an  anti-monopoly  investiga¬ 
tion  in  this  area  of  the  business. 

Color  TV  looms  as  another 
expensive  and  intricate  engi¬ 
neering  step  “forward”  for  tele¬ 
vision  operatois.  TV  station 
owners  are  not  all-together  hap¬ 
py  about  TV  film  shows,  which 
are  high  priced  and  often  of¬ 
fensive,  according  to  NARTB’s 
TV  Code. 

There  are  charges  of  “huck- 
sterism”  (too  much  blatant  com¬ 
mercialism  that  NARTB  spokes¬ 
men  deny  on  one  hand,  but 
soberly  warn  their  colleagues 
to  “clean  house”  if  they  are 
guilty  of  such  practices. 

Fear  More  Regulation 

The  television  industry  was 
warned  that  it  must  “wage  a 
constant  fight  to  prevent  fur¬ 
ther  government  regulation,” 
with  particular  emphasis  on  the 
necessity  of  supporting  the  TV 
Code.  Likewise,  TV  stations  are 
urged  to  keep  Congressmen  in¬ 
formed  regarding  Pay-TV  “so 
that  when  the  issue  is  resolved, 
the  decision  will  be  made  on  the 
basis  of  facts  and  of  the  true 
public  interest  involved.” 


And  then  there  is  the  forth¬ 
coming  presidential  election  and 
all  that  it  implies  from  the 
standpoint  of  “equal  time”  for 
leading  candidates  at  state  and 
national  levels. 

J.  Leonard  Reinsch,  executive 
director,  WSB,  WSB-TV,  At¬ 
lanta,  Ga.,  and  radio-TV  con¬ 
sultant  to  the  Democratic  Na¬ 
tional  Committee,  suggested 
that  broadcasteis  become  better 
informed  on  politics — to  be 
aware  of  issues  and  the  reac¬ 
tions  of  the  people  in  their  sta¬ 
tion  areas.  “Even  as  the  editor 
of  the  local  paper  is  consulted 
by  the  candidates,  so  too  should 
we  be  sought  out  for  our  opin¬ 
ions  as  well  as  our  transmis¬ 
sion  facilities,”  he  added. 

Chairman  George  C.  Mc- 
Connaughey  of  the  Federal 
Communications  Commission 
told  broadcasters:  “I  do  not 
think  you  have  exercised  your 
right  or  assumed  your  proper 
responsibility”  in  the  area  of 
editorializing  on  public  interest 
issues. 

Color  TV  Problems 

Problems  of  color  television 
were  reviewed.  Jules  Herbu- 
veaux,  vicepresident  and  general 
manager  of  WNBQ,  Chicago, 
which  changed  over  to  an  all¬ 
color  schedule  on  April  15,  said 
that  conversion  from  black  and 
white  to  color  programming 
constituted  a  major  remodeling 
job  for  the  Chicago  NBC  outlet. 
He  said,  however,  that  telecast¬ 
ers  w’hose  black-and-white  oper¬ 
ations  are  hou.sed  in  modern 
plants  will  not  find  the  conver¬ 
sion  problem  as  difficult. 

Mr.  Herbuveaux  said  “there’s 
no  need  for  exorbitant  cost” 
in  color  TV.  For  example,  he 
said,  sets  at  WNBQ  “are  cost¬ 
ing  us  a  lot  less  for  color  than 
they  did  for  black  and  white.” 
In  terms  of  personnel,  he  added, 
there  is  no  need  for  a  great  staff 
increase  and  that  only  one  tech¬ 
nician  had  been  added  to  the 
staff  when  the  station  convert¬ 
ed  to  color. 

Harold  Hough,  WBAP-TV, 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram  station,  which  has  been 
telecasting  color  shows  for  two 
years,  agreed  with  Mr.  Herbu¬ 
veaux  that  color  ie(|uire.s  no 
extra  staff.  “We  have  found  that 
it  is  easy  to  create  stage  set¬ 


tings  that  will  show  up  well,” 
he  said. 

From  an  economic  stand¬ 
point,  Mr.  Hough  stated  that 
since  WBAP-TV  uses  two  cam¬ 
eras  on  each  color  show,  there 
is  an  additional  tube  cost.  “Our 
color  camera  tubes  are  changed 
every  six  months  which  means 
for  the  amount  of  programming 
we  are  doing,  the  cost  is  ap¬ 
proximately  $1,700  a  month,” 
he  stated. 

WBAP-TV  features  between 
eight  and  nine  hours  a  week  of 
live  studio  programming.  The 
station  averaged  686.69  hours 
out  of  each  color  camera  dur¬ 
ing  the  two-year  operation.  Mr. 
Hough  said  that  color  TV  cam¬ 
eras  leciuire  larger  tubes  that 
are  priced  at  approximately 
$1,700  each.  “In  other  words,” 
he  said,  “It  takes  $5,100  to  load 
a  color  camera  against  $1,200 
for  black  and  white.” 

After  More  Ad  Dollars 
Commercially,  both  radio  and 
television  are  flexing  their  mus¬ 
cles  for  a  greater  share  of  the 
advertiser’s  dollar,  both  nation¬ 
al  and  retail.  The  Televi.sion 
Bureau  of  Advertising  has  ap¬ 
parently  stolen  a  leaf  from  the 
Bureau  of  Advertising  (ANPA) 
that  “All  Business  Is  Local.” 
The  TV  bureau  presented  an 
elaborate  color  slide  presenta¬ 
tion  to  show  “a  new  perspective 
on  national  and  local  spot.” 
This  presentation  advocated 
greater  use  of  spot  TV  to  meet 
local  and  regional  marketing 
conditions. 

The  Radio  Advertising  Bu¬ 
reau  took  on  the  Herculean  task 
of  proving  that  “radio  is  great¬ 
ly  superior  to  three  other  major 
media”  for  most  national  adver¬ 
tisers. 

NARTB  President  Fellows, 
in  his  annual  report,  admitted 
there'  has  been  considerable  de¬ 
lay  in  developing  a  plan  to 
measure  television  audience. 

Such  a  research  program  is 
still  “in  committee,”  he  told  the 
convention,  predicting,  however, 
that  a  pilot  study  may  be 
launched  this  Fall,  with  a  le- 
port  on  its  findings  in  1957. 

And  in  Washington  at  least 
two  Congressional  committees 
and  the  FCC  itself  wrestled 
with  broadcast  imlustry  prob¬ 
lems.  In  current  discussion  this 
week  was  a  proposal  to  divide 
the  nation  into  an  East  zone 
for  all  UHF  and  a  West  zone 
for  all  VHF  transmis.sions. 

• 

Bijj  Negro  Weekly 

1  )ETROIT 

The  Michigan  Chronicle,  fifth 
largest  Negro  weekly  in  the 
U.S.,  celebrated  its  twentieth 
year  in  the  publishing  field  April 
14  with  a  72-page  edition. 


.ow  up  wen,  Bitner  Stations 
rZJ'Zt  Sold  to  Collier 

uses  two  cam-  Paul  C.  Smith,  president  of 
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These  newspaper-owned  stations  know  that  representation 
devoted  exclusively  to  television  is  the  most  successful 
formula  for  the  best  television  representation. 


WBEN-TV 

Buffalo  Evening  News 

WFMY-TV 

GREENSBORO  DAILY  NEWS 

WTPA 

®Die  Patriot 

WDAF-TV 

THE  KANSAS  CITY  STAR 

WHAS-TV 

WTMJ-TV 

THE  MILWAUKEE  JOURNAL 

WSYR-TV 

SYRACUSE 

Herald  ■  Journal 

'These  stations  not  atliliated  with  newspapers  are  equally 
appreciative  of  this  basic  principal  for  sound  sales  results: 

WC  DA  -  li  Albany 

W A  A  M  Baltimore 

WJRT  Flint 

WMTW  Mt.  IVashin^ton 

WR  VA  -  TV  Richmond 

That’s  why  they  all  have  chosen 

Harrington,  Righter  and  Parsons,  Inc. 

television  —  the  only  medium  we  serve 


New  York 
Chicago 
San  Francisco 
Atlanta 


12, 
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CLASSIFIED  CLLMC 


Cites  Useful  Forms 
For  Monitoring  Sales 


By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


One  of  the  basic  functions 
of  the  phone  room  supervisor, 
as  Earle  DuBois,  CAM,  the 
Bergen  (Hackensack,  N.  J.) 
Evening  Record,  sees  it,  is  to 
obtain  “maximum  production 
out  of  every  member  of  the 
phone  room  staff  every  day.” 
While  the  supervisor  has  other 
duties,  in  the  case  of  the  Re¬ 
cord,  such  as  handling  com¬ 
plaints  and  adjustments,  taking 
phone  number  for  call-back  dur¬ 
ing  peak  periods,  editing  copy, 
etc.,  her  major  responsibility  is 
production. 

A  daily  Work  Sheet  is  re¬ 
quired  of  each  girl — a  simple 
yet  useful  supervisory  tool 
which  shows,  at  a  glance,  daily 
production  totals  for  every  so¬ 
licitor.  The  form  calls  for  a 
tabulation  of  the  following 
items,  each  on  a  line  by  itself: 
Ads  processed,  6  time  orders, 
corrections,  kills,  inquiries,  so- 


How  ANCAM  Helps 
You  Build  More 
Classified  Revenue 


Join  force!  with  600  new»- 
paper  members  and  Ret  the 
many  benefits  of  tbe  Associa¬ 
tion  of  Newspaper  Classified 
Advertisins  Manaaers. 

Share  in  a  Rreater  potential 
of  increased  linsRe  and  rev¬ 
enue  by  takinR  advantagre  of 
the  many  iinaRe  buildint;  ideas 
which  are  available  to  ANCAM 
members  reRularly.  For  in¬ 
stance  : 

1.  The  ANCAM  Exchanges 

— a  monthly  service  con¬ 
taining  Want  Ad  promo¬ 
tions,  ideas  and  grenerai  in¬ 
formation  about  Classified. 

2.  The  Digest — a  complete 
reporting  of  the  National 
ANCAM  Convention.  The 
most  successfui  Ciassified 
newspapers  in  the  country 
are  sharing  this  informa¬ 
tion  with  member  papers. 

3.  BONUS!  To  a  limited 
number  of  new  members, 
ANCAM  is  making  avail¬ 
able  the  Classified  presen¬ 
tation  "Hitch  Your  Wagon 
to  a  Profit  Star,”  a  very 
convincing  sales  presenta¬ 
tion  for  selling  Classified 
Advertising. 

These  are  just  a  few  reasons 
why  ANCAM  membership  will 
make  your  Classified  depart¬ 
ment  more  profitable.  Join  now 
and  participate  in  the  National 
Convention  this  year  to  be 
held  in  Long  Beach,  California 
in  June.  Address  your  requests 
for  membership  to: 

William  F.  Carr,  2nd  Vice- 
President,  ANCAM  The  Phila¬ 
delphia  Bulletin,  Philadelphia 
1.  P». 


licitation  calls  made,  misc.  and 
grand  total.  This  tabulation  is 
kept  on  an  Honor  System  basis 
but,  of  course,  there  are  any 
number  of  inherent  check 
points. 


Basis  for  Comparison 

As  Mr.  DuBois  explained 
during  the  recent  Sales  Super¬ 
visory  Forum  conducted  by  the 
New  York  Classified  Advertis¬ 
ing  Managers’  Association,  the 
Work  Sheet  provides  a  basis 
for  comparison  of  production  by 
each  individual  and  enables  the 
supervisor  to  establish  certain 
standards  for  an  average  daily 
output.  Girls  who  fail  to  attain 
this  standard  are  in  need  of 
additional  help  or  training. 

Every  two  weeks  the  phone 
room  staff  has  a  “bull”  session 
with  their  supervisor.  They  dis¬ 
cuss  problems  and  goals.  The 
daily  Work  Sheets  frequently 
provide  material  for  these 
meetings. 

Other  CAMs  who  spoke  at 
the  meeting  included  A1  Baum, 
CAM,  New  York  Pont,  and 
Arthur  R.  Maloney,  CAM, 
Brooklyn  section.  New  York 
News. 

Commenting  on  the  same  sub¬ 
ject,  John  M.  Henderson,  CAM, 
Montreal  Gazette,  discusses  his 
outside  sales  supervisory  tech¬ 
nique  in  a  letter  to  this  depart¬ 
ment.  We  are  passing  his  let¬ 
ter  along  as  it  may  be  helpful 
to  other  CAMs  who  are  in  a 
competitive  situation : 

“I  have  been  most  interested 
in  the  last  couple  of  articles  ap- 


Whe  service  that  heirs  in  the 
*  USE  OF  newspaper  ADVERTISING 


pearing  in  E  &  P  regarding  the 
organization  of  an  outside  sales 
staff.  In  a  city  as  large  as  this 
and  with  a  lot  of  area  to  cover 
with  a  small  staff,  this  in  the 
past  was  one  of  our  larger  prob¬ 
lems.  I  thought  you  might  be 
interested  in  our  present  oper¬ 
ation  since  it  follows  quite 
closely  along  the  lines  of  sev¬ 
eral  which  you  mentioned  in 
the  articles. 

“Frankly,  I  am  sure  we 
would  find  it  impossible  to 
function  here  without  both  the 
daily  report  from  the  salesmen 
and  a  monthly  compilation  of 
same.  There  are  so  many  ac¬ 
counts  of  various  size  that  it 
would  be  impossible  to  desig¬ 
nate  territories  without  proper 
facts  and  figures  to  go  on. 

Planned  Calls 


Newspaper 

representatives  favor 
ACB  Checking  Proof 
Service  and  recognize 
its  value. 


Senice  Offices  1  •  Hfw  tom  •  cmuEl 
I  •  COIIIMIIU  •  HEMPNIS 

•  UN  nmuto 


THE  ADVERTISING 
CHECKING  BUREAU,  INC 


“We  have  the  salesman  fill 
out  a  list  of  10  planned  calls 
every  morning  before  leaving 
the  office.  The  results  of  these 
calls  plus  any  additional  calls 
they  might  make  are  filled  out 
on  the  same  report  the  follow¬ 
ing  morning  before  his  new 
planned  list  is  made  up.  This 
completed  report  is  checked  by 
the  Sales  Manager  and  myself 
after  which  the  information  on 
it  is  transferred  to  a  perma¬ 
nent  Seely  system  card  which  is 
maintained  for  each  account. 
This  gives  us  a  record  of  calls 
made  and  actual  number  of 
orders  received  during  the 
month. 

“At  the  end  of  the  month 
the  actual  billed  linage  is 
transferred  to  this  same  set  of 
cards  along  with  the  linage 
measured  for  all  the  large  ac¬ 
counts  from  the  competing  pa¬ 
per.  A  monthly  report  is  then 
arrived  at  which  provides  us 
with  a)  the  number  of  calls 
made- by  the  salesman  on  every 
account;  b)  the  linage  ob¬ 
tained  from  each  account;  c) 
the  amount  of  linage  run  by  the 
same  account  the  previous  year 
in  the  same  month;  and  d)  the 
approximate  amount  of  linage 
run  by  the  account  in  the  other 
paper.  In  addition,  a  progres- 
i  sive  signal  on  each  card  enables 
I  us  to  tell  at  a  glance  how  long 
I  it  has  been  since  a  salesman 
-  called  on  an  account  in  the 
i  case  in  which  an  advertiser 
i  ‘bobs  up’  in  the  other  paper. 

“This  accumulated  data  is 
:  then  used  to  go  over  the  terri- 
;  tory  with  the  salesman  at  an 
individual  meeting  each  month 
j  at  which  time  a  decision  is 
reached  as  to  whether  the 
I  amount  of  calls  is  satisfactory, 
I  whether  more  or  less  should  be 
made  and  what  we  anticipate 
the  account  will  run  in  the  cur- 
j  rent  month.  This  provides  the 


salesman  with  a  pretty^ 
breakdown  of  what  his 
are  doing  and  of  what  5 
doing  with  them,  and  ^ 
basis  for  any  changing  af| 
ritories,  establishing  of 
etc.,  on  our  part.  Altoget 
find  it  a  very  essent 
very  effective  means  of 
ing  track  of  the  individ 
counts  as  well  as  the  sale 
efforts.  Certainly  we  hay 
difficulty  in  having  the 
keep  good  records  and  a< 
report  on  the  basis  of  the  j 
which  we  are  able  to  gival 
in  planning  both  their  tin 
effort.” 


AmAM  Topics 

Delegates  attending  ANC. 
.36th  annual  convention  at 
Beach,  Calif.,  June  24-; 
find  the  answers  to  m: 
their  most  perplexing 
lems.  These  are  some  of 
pics  to  be  featured: 

John  R.  West,  presi 
West-Marquis,  Inc.,  will 
cuss  “The  Agency’s  Appi 
of  Classified  Advertising.” 
laborating  with  Mr.  West 
be  Walton  Brown,  advei 
manager  of  Northrop  .\i 
Corporation. 

“Selling  More  Busin 
Telephone”  will  be  explai 
Jack  Schwartz,  whose 
phone  Sales  Clinic  has  been 
ployed  by  .several  natii 
known  business  organizati 

“Making  the  Composing 
Marked  Paper  the  Mi 
Way”  is  to  be  demonstrated 
representatives  of  the  bushrt 
office  of  the  Long  Beach  M’- 
pendent  and  Press  Telegram. 

Other  subjects  are  “Meetir; 
the  Competition  of  Neighbc: 
hood  Shoppers”;  “Temperame: 
Tests  for  Hiring  Personne; 
and  “Your  Rate  Card  Is  Yc 
Number  One  Salesman.” 


Million  Ads 

In  just  four  months  and  ; 
days,  the  Los  Angeles  (Calif. 
Times  last  week  became  ti 
first  newspaper  in  the  Unitt 
States  to  publish  one  millic 
classified  ads  in  19.)6. 


This  leaves  a  comfortai; 
margin  of  nearly  eight  niontt 
in  which  to  achieve  a  record  o: 
2,000,000  classified  ads  tl- 
year — a  record  made  by  thi 
Times  every  year  since  1953. 


Section  on  Politics 

The  Houston  (Tex.)  Pott  • 
cently  published  a  20-page  tab¬ 
loid  section  devoted  to  politics 
information  on  the  nations 
state  and  local  levels  The  so'- 
tion  contained  no  advertising- 


64 


EDITOR  at  PUBLISHER  for  May  12, 


Cl\Q  (A 


M 


AlEPf^OBAMAfe 


V. 

^.rJed’jle, 


^ - //* 


practically  everyone  else  calls  it 

Milt  own 


“Miltown”— spelled  with  one  L— is  the 

original  meprobamate.  It  is  the  registered  trade-mark 

of  Wallace  Laboratories 

for  the  unique  tranquilizer  discovered  and 

introduced  by  them  to  the  medical  profession. 

So  . . .  may  we  ask  a  favor?  When  you  refer  to 
“Miltown,”  will  you  spell  it  with  one  L,  please? 

We  want  to  protect  our  trade-mark,  and 
we’ll  be  most  grateful  for  your  co-operation. 
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255  Million  Papers 
Daily  Around  World 


United  Nations,  N.  Y. 

Helped  along  by  literacy 
drives,  the  world’s  circulation 
of  newspapers  has  jumped  to 
2o5,000,000  daily  copies. 

This  new  estimate  was  made 
by  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultui'al 
Organization  on  the  basis  of  a 
new  survey  called  “World  Com¬ 
munications.” 

The  United  States,  with  its 
11,200  dailies  and  weeklies,  ac¬ 
counted  for  the  largest  share 
in  the  circulation  total — 55,- 
000,000  for  dailies  and  25,000- 
000  for  weeklies  plus  the  circu¬ 
lation  of  the  country’s  95  for¬ 
eign  language  papers. 

The  most  striking  gains  were 
those  marked  up  in  the  econom¬ 
ically  underdeveloped  countries. 
In  all  these  areas,  UNESCO 
found,  new  publications  are 
springing  up  and  old  ones  are 
expanding  circulation  to  take 
care  of  the  new  demand.  Such 
gains  are  reported  for  Brazil, 
Indonesia,  India,  Mexico,  Guate¬ 
mala,  and  many  parts  of  the 
Middle  East. 

Jungle  Village  Papers 

Today  in  Africa,  “newspapers 
are  spreading  to  jungle  villages 
where  total  illiteracy  prevailed 
only  a  few  years  ago,”  UNE¬ 
SCO  said,  and  offered  these 
figures : 

The  Gold  Coast  now  has  11 
dailies  with  a  total  circulation 
of  75,C00,  plus  nine  weeklies. 
Madagascar  has  seven  dailies 
and  27  weeklies  and  even  Swa¬ 
ziland  has  established  two 
weekly  papers. 

The  spread  of  newspaper¬ 
reading  among  the  Bantu  peo¬ 
ples  of  South  Africa  was 
singled  out  as  particularly  note¬ 
worthy.  The  main  Bantu  press 


Circulation  -Builders 

Th«t«  popular 
"Vtnding  Bo>- 
•l"  for  newt- 
paptrt  fnaka  !t 
poisibit  for 
paopi*  in  a 
hurry  to  qat 
thair  papar,  at 
points  whara 
distribution  is 
missing. 

Coin  droppad  in  .  .  .  papar  with¬ 
drawn  aasily.  Prica  indicatad. 
Waathar-rasistant.  Now  widely  used, 
with  success.  Sand  for  complete 
data. 

TheNEWSVENDOB 

.Milwaiikrr  Mrtal  rroilurta  Co. 
ITS,  N.  I*alinar  St. 
Mnn-aiikr^  12.  Wisconsin 


group  now  controls  a  chain  of 
23  publications,  many  in  Eng¬ 
lish. 

In  Latin  America,  UNESCO 
found  that  press  expansion  had 
been  strong  in  Brazil  and  in 
Venezuela  where  circulation 
has  gone  from  340,000  to  400,- 
000.  A  few  years  ago,  Brazil’s 
230  dailies  reached  a  circulation 
of  5,570,000.  Today,  there  are 
254  dailies  and  circulation  has 
mounted  accordingly. 

In  Mexico,  press  development 
has  been  “steady”  and  the 
country’s  162  dailies  have  a 
combined  circulation  of  1,300,- 
000.  In  the  last  four  years,  20 
new  publications  have  appeared 
in  Cuba. 

In  Europe,  the  press  in  most 
Western  countries  continued  to 
expand.  The  rate  in  these 
countries  with  well-developed 
media  was  slower  naturally  and 
in  one  instance — France — there 
was  a  decline  in  the  number  of 
papers  put  out.  In  France, 
rising  production  costs  have  led 
to  th.3  loss  of  32  dailies  either 
by  merger  or  close-down. 

671  in  W.  Germany 

By  contrast,  Belgium  and 
Sweden  have  registered  circu¬ 
lation  increases  of  nearly  1,000,- 
000  each  since  1951.  Britain, 
Sweden,  Luxembourg,  Norway, 
Denmark  and  Switzerland  have 
maintained  their  high  rate  of 
circulation  averaging  300  dailies 
per  1,000  inhabitants. 

West  Germany’s  expansion 
has  reached  a  new  high  with 
the  country’s  671  dailies  ac¬ 
counting  for  a  circulation  of 
16,000,000.  Expansion  of  press 
facilities  in  Italy  also  was  re¬ 
ported.  The  country’s  109  dai¬ 
lies  have  a  combined  circula¬ 
tion  of  5,100,000. 

Among  other  findings,  UNE- 


If 


you  havo  intarnational  budnati 
intarests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  Newt, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under.” 


IT'S  NO  ACCIDENT  that  newspaper  truck  drivers  have  scored  al 
impressive  record  of  safe-driving.  The  Chicago  Tribune,  for  ||.| 
ample,  has  instituted  a  program  that  includes  a  driver  safety  cotrttyl 
rigid  physical  examinations,  driver  instructions  and  an  accidwl 
review  board.  Seen  here  reconstructing  an  accident  scene  are  [W-l  1 
to  right)  John  Maloney  and  Tony  Judge,  drivers'  union;  Wsir»|' 
Weber,  Tribune  fleet  safety  supervisor;  and  Stanley  Rose,  aui^nt-l 
director  of  circulation. 


15  Hamilton  SI.,  Sydney  Australia 
Annual  Subscription  to  U.  S.  |3J0, 
ITrite  for  sample  copy. 


SCO  also  reported  that  there 
were  four  small  European 
countries  still  without  dailies. 
They  are  Andorra,  Liechten¬ 
stein,  San  Marino  and  Monaco. 

In  Asia,  UNESCO  reported 
that  even  in  tike  mountain  king¬ 
dom  of  Afghanistan,  there  now 
are  four  dailies  in  the  capitol 
city  of  Kabul  and  11  in  the 
provincial  towns. 

Newspaper  circulation  i  n 
Japan  has  jumped  in  recent 
years  by  4,500,000  and  the 
country  now  boasts  a  higher 
circulation  rate  per  1,000  inhab¬ 
itants  than  the  United  States. 

The  growth  of  the  press  on 
the  Chinese  mainland  was  des¬ 
cribed  as  “remarkable”  by  the 
survey  which  found  that  there 
were  776  dailies.  However,  it 
also  was  observed  that  wall 
newspapers  still  remain  the 
chief  means  of  getting  news 
around  rural  areas. 

In  the  Middle  East,  there 
has  besn  a  general  rise  in 
circulation  and  Iraq,  Iran, 
Syria  and  Lebanon  all  have 
between  20  and  40  dailies. 
Egypt  has  46  dailies. 

In  Australia  and  New  Zea¬ 
land,  UNESCO  found  that  press 
expansion  has  been  stimulated 
by  increa.sed  newsprint  produc¬ 
tion.  It  mention'id  the  growth 
of  20  foreign  language  news¬ 
papers  in  Australia,  reflecting 
the  influx  of  Europeans. 

In  the  Pacific  Islands,  news¬ 
paper  expansion  was  found  to 
have  taken  place  but  not  at 
the  high  rate  of  acceleration 
reported  in  the  expansion  of 
ladio  and  cinema  facilities. 

UNESCO’S  survey  also  found 
that  for  the  first  time,  the 
number  of  radios,  257,000,000, 
topped  the  total  of  daily  news¬ 
paper  copies.  Although  the 
world  press  circulation  rose  by 
14%,  it  was  reported  that  the 
number  of  radios  increas2d  by 
41%. 


‘Big  Names’  Join 
Carriers’  Club 

MiNNEAmdl 
Bing  Crosby  .  .  .  J.  Edgr 
Hoover  .  .  .  Bruce  Barton  .. 
Harry  S.  Truman  .  .  .  Wih 
Disney  .  .  .  Ralph  J.  Bunel- 
.  .  .  Cardinal  Spellman 
Gen.  David  Samoff. 

These  are  just  a  few  of  tf  l 
big  names  included  on  the  meiri 
bership  roles  of  the  Pees" 
club,  an  honorary  national  orl 
ganization  sponsored  by  tbL 
Minneapolis  Star  and  Tribm* 
for  adults  who  once  were  news-i 
paper  carrier  salesmen 
Press  stands  for  “Pafi?! 
Route  Experience  Spells  Su 
cess.” 

A  number  of  famous  nwr  j 
hers  have  volunteered  te?’  1 
monials  on  route  managemd; 

More  than  2,500  adult  foinn ' 
carriers  have  applied  for  mer| 
bership  in  the  club,  which  ha 
no  dues  or  other  obligitior  I 
since  it  was  formed  in  the  la  J 
Fall  of  1954.  ' 

• 

Gov’t  Sets  Price 

BUENaS  AIR! 

A  government  decree  setii  : 
a  1.54-cent-a-copy  ceiling  o 
newspaper  prices  here  settled  i| 
dispute  between  publishers  tncj 
newsvendors.  The  vendors  ( 
fused  to  sell  papers  tentative!; 
priced  at  2.06  cents  a  copy 
cause  publishers  were  allowin? 
them  less  than  half  of  the  sales 
price.  I 

• 

Silver  Suits 

Cincinnati 
These  are  “Silver  Bonanu 
Days”  at  the  Times-Star.  Paper 
footprints  lead  to  the  cashier's 
window  where  employes  of  that 
paper  receive  a  silver  dollar  for 
each  new  subscription.  Bonus 
cash  awards  will  also  be  p»id- 


EDITOR  &  PUBLISHER  for  Mav  12,  1956 


66 


\EF(EK0TE 


8  of  top  10  R.O.P.  color  newspapers 


rdy  on  SPHEREKOTE* 

J  BRAND 

Drawsheets  and  Blankets 


Spherekote  Drawsheets  and  Blankets  top  the 
league  among  the  nation's  leading  R.O.P.  color 
newspapers  tor  a  very  basic  reason  .  .  .  they 
result  in  finer  quality  and  sharper,  cleaner  repro¬ 
duction  at  substantial  savings  in  time  and  money! 

The  base  stock  of  Spherekote  Drawsheets 
is  made  of  tough  rubber,  absolutely  uniform  in 
thickness.  It  has  a  built-in  "bounce”  that  ab¬ 
sorbs  the  shock  of  printing  and  holds  its  shape 
even  on  multi-million-impression  runs. 

Coating  this  rugged  rubber  base  is  the  famous 
secret  surface  of  Spherekote  Drawsheets— 
formed  of  millions  of  tiny,  hard  glass  beads. 
This  marble-like,  resilient  surface  insures  a  sharp, 
clean  impression  with  a  minimum  of  ink.  Be¬ 
cause  the  surface  has  no  affinity  for  ink,  Sphere¬ 
kote  Drawsheets  and  Blankets  prevent  first 
impression  offset,  fill-up  and  ink  mottle.  For  a 
FREE  Spherekote  demonstration,  or  further  in¬ 
formation,  write:  Minnesota  Mining  and  Manu¬ 
facturing  Co.,  Dept.  CD-56,  St.  Paul  6,  Minn. 


Here's  the  SPHEREKOTE  Line-up 

RANK  NEWSPAPER  R.O.P.  COLOR  LINEAGE 

2,178,961 
1,426,405 
1,347,034 
1,318,518 


1.  Milwaukee  Journal . 

2.  Los  Angeles  Times . 

3.  Chicago  Tribune . 

4.  Nashville  Tennessean  .... 

5.  New  Orleans  Times-Picayune  & 

States  . 

6.  St.  Louis  Post-Dispatch  .... 

7.  Dallas  News . 

8.  The  Seattle  Times . 

9.  Atlanta  Journal  &  Constitution 

10.  Denver  Post . 

(Source— Med/a  Records,  1955  Totals) 


IXNATl 


Mod#  by  Minnesota  Mining  ond  Monufocturing  Co.«  St.  Pawl  6,  Minnosota. 

Generol  Export:  99  Park  Avonwe,  New  York  16,  N.Y.  in  Canado:  P.O.  Box  757,  London,  Ontario 
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Neuf  Intertypes 
luill  save  / 
you  money  / 


5  WMT...  Although  a  modern  Intertype  Mixer  appears  at 
first  glance  to  be  much  the  same  as  the  old  line  casting  machines  you 
are  now  using,  there  are  important  differences  which  assure  greater 
production,  greater  versatility,  easier  operation  and  more  day  to  day 
dependability.  For  example,  do  your  machines  have  these  features: 

ABILITY  TO  MIX  up  to  six  different 
type  faces  on  a  single  line  at  the 
flip  of  the  operator’s  finger? 

VISILITE  MAGAZINES  that  are  the 
lightest  made  by  anyone  and  give 
you  an  “at-a-glance”  check  on  all 
matrices  in  all  channels? 

SIX  30-EM  MOLDS  on  the  disk  which 
will  practically  eliminate  the  need 
for  mold  liner  changes? 

CAPACITY  TO  SET  SMALL  OR  LARGE 
SIZES  OF  TYPE— up  to  30  pt.  in  main 
magazines,  up  to  60  pt.  caps  and 
figures  from  side  magazines? 


CONTINUOUS  DISTRIBUTION  which 
eliminates  waiting  for  the  mat¬ 
rices  to  distribute? 

A  SUPERIOR  QUADDER  that  centers 
a  line,  justifies  or  sets  flush  left 
or  right  automatically? 

A  SHIFT  THAT  USES  POWER  instead 
of  push  to  make  changing  maga¬ 
zine  positions  easier  and  quicker? 

THE  EASE  OF  OPERATION  AND  DE¬ 
PENDABLE  PRODUCTION  that  can 
only  come  from  a  new  Intertype 
equipped  with  all  the  latest  im¬ 
provements  to  cut  costs? 

Analyze  your  old  typesetting  equipment.  It  may  be  costing  you  more 
than  you  realize  both  in  production  limitations  and  maintenance. 

Intertype  Corporation 

360  Furman  Street.  Brooklyn  I.  New  York 

Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 

In  Canadot  Toronto  Type  Fdy,  Co.  Ltd.,  Toronto,  Montreal,  Winnipeg,  Vancouver.  Halifax 

Intertype  and  Visilite  are  registered  trademarks.  Set  in  Lydian  Bold  and  Century  Schoolbook  Families. 


KEEP  A  STEP  AHEAD 
WITH  INTERTYPE 


CENTURY  of  employment 
with  the  Florida  Timet-Union  at 
Jacksonville  is  marked  by  Harvey 
R.  Capps  Sr.,  at  left,  mechanical 
superintendent.  Presentation  of  a 
gold  watch  is  made  by  E.  C. 
Morrison,  pressroom  superintend¬ 
ent,  a  48-year  veteran  on  the 
paper's  staff. 


iNew  Processes 
At  Dallas  Party 

Latest  information  about  pro¬ 
duction  problems  of  daily  news¬ 
papers  will  be  covered  at  the 
annual  Mechanical  Conference 
of  the  American  Newspaper 
Tablishers  Association  in  Dallas, 
Tex.,  June  4-6. 

Newspapers  using  new  pro- 
ir-ses,  techniques  and  equip- 
e^ent  will  report  on  their  ex- 
ptiiti.cts.  Speakers  and  panel 
fe-^  ions  will  cover  R.  0.  P.  color, 

] :  "tocomposition,  high  -  speed 
engraving,  electronic  engraving, 
newsprint  conservation,  no-pack 
mats  and  other  subjects. 

A  special  session  will  be  held 
to  consider  the  problems  of 
newspapers  in  smaller  cities. 

Conference  delegates  will  hear 
a  report  on  progress  of  the 
AN’PA  Research  Institute  pro- 
giam. 

Sessions  will  be  devoted  to 
Iteieutypv,  advertising  and  en- 
graxing,  composing  room,  mail- 
n  om  and  pressroom. 

Southern  Newspaper  Publish¬ 
ers  Association  (Western  Divi- 
ton)  Mechanical  Conference 
v,ill  meet  with  the  ANP.A  Con- 
fcrrncp. 

J.  Harold  Mintun,  production 
Inanager  of  Pittsburgh  (Pa.) 
Ijpres*  and  chairman  of  the 
NPA  Mechanical  Committee, 

s  conference  chairman. 


osts  Capacity 

New  London,  Conn. 
A  new  unit  is  being  added  to 
pe  New  London  Evening  Day's 
ress.  When  completed,  the  en- 
»i[ged  press  will  have  a  cap- 
ity  of  40  pages  printed  at  the 
te  of  500  per  minute,  or  up 
^  80  pages  at  250  copies  per 
irmte. 


Timekeeping  methods  on  the 
Cleveland  (Ohio)  Plain  Dealer 
and  News  were  explained  by 
Marlin  R.  Williams,  general  ac¬ 
counting  manager,  at  the  recent 
meeting  of  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers. 

“Daily  in  and  out  time  clock 
cards  are  used’*  he  said,  for  re¬ 
cording  time  worked  in  the  com¬ 
posing  room.  Daily  time  sheets 
are  used  for  the  photo-en¬ 
gravers,  stereotypers,  pressmen, 
paper  handlers,  mailers,  and  the 
maintenance  men. 

“Composing  room  in  and  out 
time  clock  cards  are  provided 
for  day,  night  and  lobster  shifts. 
Each  card  is  rung  in  on  a  time 
clock  and  is  carried  by  the 
workman  throughout  the  work 
shift.  He  marks  on  the  card 
the  kind  of  work  he  performs 
per  a  lettered  code  on  the  mar¬ 
gin  of  the  card,  and  draws  a 
continuous  line  through  the 
hours  worked  on  this  job.  Bas¬ 
ically,  these  kinds  of  work  have 
to  do  with  either  advertising  or 
editorial  news  content. 

“At  the  end  of  the  shift,  the 
card  is  rung  out  and  the  total 
elapsed  time  is  shown  on  the 
card  under  regular  hours  and 
overtime  hours.  The  composing 
room  foreman  initials  each  time 
card  and  forwards  them  to  the 
production  manager’s  office, 
where  the  time  is  recapped  on 
a  work  sheet  and  summarized 
on  a  daily  composing  room  pro¬ 
duction  report.  These  reports 
are  in  turn  recapped  on  a  week¬ 
ly  report,  which  is  furnished 
to  management,”  Mr.  Williams 
continued. 

“Press  room  time  is  recorded 
on  a  daily  time  sheet.  This  sheet 
shows  number  of  pages;  num¬ 
ber  of  units  operated;  shift  re¬ 
ported;  name  of  employee;  his 
job  classification;  daily  rate; 
straight  time  hours  worked; 
overtime  hours  worked,  and  re¬ 
marks  covering  overtime,  such 
as  night  off  or  regular  off  day. 

“Each  crew  is  reported  as  a 
separate  group.  The  foreman 
fills  in  this  daily  time  sheet  in 
triplicate  and  forwards  the 
duplicate  to  the  production 
manager’s  office,  where  the  time 
is  summarized  day  by  day  on  a 


SKULL  PRACTICE  i$  fh«  order  of  the  day  for  newspaper  production 
supervisors  who  have  been  attending  classes  conducted  by  the 
Institute  of  Newspaper  Operations.  Attending  pressroom  seminar 
here  were:  Left  to  right — Edward  Lehman,  Denver  Post;  Dave  Ker, 
Ottawa  Citixen;  A.  G.  Schnitxer,  INO  instructor;  John  E.  Heselden, 
Gannett  Newspapers,  and  William  Meyer,  Detroit  News. 


'PROFESSOR'  William  L.  Payne,  right,  pressroom  foreman  of  the 
Winston-Salem  (N.C.)  Journal  and  Sentinel,  clarifies  a  point  of 
procedure  with  two  pupils — Lawrence  Boger  and  Bob  Bye,  in  one  of 
many  INO  in-plant  training  programs  now  under  way. 


weekly  repoil  of  mechanical  de¬ 
partments’  hours  worked.  The 
original  copy  of  the  daily  time 
sheet  goes  to  the  payroll  de¬ 
partment,  and  the  foreman  re¬ 
tains  the  triplicate  copy.” 

• 

Shorten  Advanced 

St.  Peter.sbl'rg,  Fla. 

Donnell  Shortell,  mechanical 
superintendent,  has  been  pro¬ 
moted  to  production  manager 
of  the  St.  Petersburg  Times. 
Charles  L.  Robinson,  mechanical 
research  director,  has  been  made 
superintendent  of  the  engraving 
department. 

Mr.  Shortell  joined  The 
Times  in  1952  as  mechanical 
superintendent  coming  from  As- 
bury  Park,  N.  J.  where  he  had 
held  a  similar  post  with  the 
Asbury  Park  Press. 

Mr.  Robinson  came  to  The 
Times  in  1954  as  assistant  me¬ 
chanical  superintendent.  He 
was  formerly  with  Libby-Owen- 
Ford  Glass  Co.  and  Lockheed 
Aircraft  in  Ohio. 


Clarksburg  Papers 
Add  Air  Conditioning 

Clarksburg,  W.  Va. 

The  Clarksburg  Publishing 
Co.,  which  publishes  the  Expon¬ 
ent,  the  Telegram  and  the  Sun¬ 
day  Exponent-Telegram,  will 
completely  aircondition  its 
plant,  Cecil  B.  Highland,  presi¬ 
dent  and  general  manager  has 
announced. 

The  advertising  department, 
the  circulation  department,  the 
editorial  department,  the  job 
shop,  the  composing  room,  the 
stereotype  department,  and  five 
offices  on  the  second  floor  of 
the  building  will  be  aircondi- 
tioned. 

• 

Boylan  Named 

De;3  Moines,  Iowa 

William  K.  Boylan  has  been 
named  superintendent  of  the 
engraving  department  of  the 
Des  Moines  Register  and  Trib¬ 
une,  succeeding  F.  M.  Dexter, 
retired.  George  Grill  succeeds 
Mr.  Boylan  as  day  foreman. 
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Plant  0  Equipment 


SINGLED  OUT  for  honorable 
mentions  in  three  circulation 
categories  of  the  Ayer  Typo¬ 
graphical  competition  were  the 
papers  shown  in  these  pictures. 
The  cup  went  to  the  Rutland 
(Vt.)  Herald  (E&P,  April  28, 
page  153).  Best  tabloid  was  the 
Fort  Worth  (Tex.)  Press. 


New  bright ~s tar 


IN  OHIO  THERE  ARE  NOW 
71  HEADLINER  UNITS 


New  industry,  new  people,  new  homes  have  brought  unpre¬ 
cedented  expansion  to  Hamilton,  Ohio,  with  production  prob¬ 
lems  for  the  enterprising  JOURNAL-News. 


The  problems  of  meeting  today’s  requirements  of  increased 
page  capacity,  full  ROP  color  and  higher  net  production,  with 
provision  for  tomorrow's  expected  growth,  were  solved  by 
ordering  a  Headliner  press.  The  four-unit  Headliner  will  be 
equipped  with  a  color  half-deck,  double  delivery  folder  and 
Goss  Reels  and  Tensions,  with  provision  for  additions. 

This  is  the  third  Goss  press  The  Journal-News  has  owned— 
each  one  of  larger  capacity,  each  one  marking  a  period  of 
growth— truly  ‘‘a  demonstration  of  good  business  manage- 
•  ment  and  the  appreciation  of  a  splendid  product." 

THE  GOSS  PRINTING  PRESS  cloMPANY 

5601  West  31st  Street  ....  Chicago  50,  Illinois 

I 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

Huntington  Pork,  Colif  Chicogo  8,  Illinois  Long  Island  City  !,  N.Y. 


Plant  0  Equipment 


The 
Co,  wh 
kfdPl 
ImkI  N< 
the  tw 
joined 
lining 
New 
PUin  I 
Hews  i 
ording 
preside 
it  East 
iTenue 
which 
Kews  ' 


Mr.  Prince,  reporting  on  the 
project  as  follows: 

“For  the  past  three  years,  the 
ANPA  Research  Institute  has 
had  the  cooperation  of  Kimerly- 
Clark  in  the  development  of  this 
filler  material  for  packing  mats. 

The  application  of  Mat  Pak  does 
result  in  a  mat  which  is  thicker, 
and  it  is  affected  somewhat  by 
the  mat  shrinkage.  The  higher 
the  shrinkage  required,  the 
greater  Mat  Pak  restricts  the 
required  shrinkage.  However, 
despite  this  limitation.  Labora¬ 
tory  work  has  indicated  that 
Mat  Pak  can  be  used  in  daily 
production. 

“Because  the  mat  is  thicker, 
some  modifications  are  neces-  Better  Halftones 

sary  in  the  casting  equipment.  “The  use  of  Mat  Pak  can  re 
These  modifications  ‘do  not  suit  in  an  improvement  of  thousandths  of  an 
prevent  return  to  hand  packing  quality,  particularly  in  the  re-  than  those 
of  mats  if  it  is  required.  Also,  production  of  halftones.  In  the 
the  vacuum  backed  former  cast  plate,  the  level  of  halftones 
must  be  modified  by  replacing  is  usually  below  that  of  sur- 
the  present  screen  with  one  of  rounding  type.  In  order  to  im- 
smaller  perforations.  This  in  no  prove  this  situation,  underlay-  in 


ing  in  detail  all  of  the  required 
modifications  for  vacuum  backed 
formers  and  for  Wood  casting 
equipment.  We  are  presently 
assembling  the  engineering  in¬ 
formation  to  include  in  this 
manual  changes  to  Hoe  and 
Goss  casting  equipment. 

“High  shrinkage  imposes 
more  severe  restrictions  on  the 
use  of  Mat  Pak.  The  New  York 
Times  has  been  doing  some  spe¬ 
cial  field  testing  of  Mat  Pak 
under  high  shrinkage  conditions. 
They  are  investigating  the  per¬ 
formance  of  Mat  Pak  at  1-1 /Ifi" 
shrinkage  on  a  15-5/ Ifi"  form. 


Swiss  Machine 
For  Engravings 


York's  far  west  side— llth  Ave.  J:.lgrama  electronic  en! 

in  the  60's.  alongside  New  York  graving  machine,  made  it 
Central  tracks.  First  section  of  Switzerland,  will  be  exhibited 
building  will  provide  printing  of  at  the  ANPA  Mechanical  Con- 
250,000  copies  of  complete  Sun-  ference  in  Dallas,  June  3-7.  Tn 
day  paper  and  mallroom  fa-  Swiss  engineers  will  be  on  hanc 
*^'*'*'**‘  to  demonstrate  the  device  whid 

- is  being  introduced  to  fo 

th  recommended  molding  American  market  by  Frederic: 
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pointed  out  that  the  cast  plate  cfss  bh^ks  in  automatic  opeiv| 
from  a  Mat  Pak  mat  is  1  or  2  tion.  " 
inch  thinner  used 
from  hand-packed 

mats. 

“Mixing  such  plates  on  the 
same  press  cylinder  can  result 
in  difficulty  due  to  variations 
impression.  Even  when  a 
attempted  both  on  the  complete  cylinder  is  plated  up 


Zinc  and  copper  may  lx 
for  halftone  and  color 
>;  plastic  for  line  bloch. 
A  range  of  13  screens  from  S( 
to  200  lines  per  inch  is  available. 
The  machine  operates  with  i 
scanning  mechanism  on  cylin¬ 
ders. 


under  the  direction  of  Rote 
Superintendent  J.  E.  Hazel. 
The  first  issue  to  benefit  froa 
operation  was  pub- 


the  new  operation  was  pu^ 
lished  May  6.  The  new  80-ini 
cylinders  on  the  roto  presaei 
permit  etching  of  five  page, 
instead  of  four.  The  additional 
permits  the  printing  of 


The  sensational  NEW  IDEAL  DX 
roller  produces  the  finest  quality  news  '  - 

llgui 

printing  —  by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 


space 

40  four-color  pages  in  a 
page  issue. 


Press  Aids  Sports 

Chaklotte,  N.C. 
A  second  press  has  been 


They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


i 


Joint  Building 
Nearly  Ready 


David  Lewis  resigned  from 
staff  of  the  ANPA  Research 
Laboratory  May  1  to  join  the 
Charles  T.  Main  organization 
which  is  expanding  its  consul¬ 
tation  work  in  the  newspaper 
field. 

Mr.  Lewis,  a  brother  of 
Richard  Lewis,  manager  of  the 
ANPA  Mechanical  Department, 
will  work  on  the  team  which 
C.M.  (Larry)  Flint  is  assem¬ 
bling  in  the  Main  organization. 
Mr.  Flint  was  formerly  director 
of  ANPA’s  research  program. 

Others  working  with  Mr. 
Flint  are  Reginald  Tranter, 
former  mechanical  superintend¬ 
ent  of  the  Boston  (Mass.)  Her¬ 
ald-Traveler,  and  Howard  Hoch, 
project  engineer  from  the  Main 
staff. 

In  the  last  two  years  Mr. 
Flint’s  group  has  undertaken 
several  newspaper  planning 

Jacobson  Named 

Howard  Flint  Ink  Co.  has  plained,  is  an  overall  analysis 

appointed  Carl  O.  Jacobson  as  of  operational  problems;  then 

manager  of  its  Minneapolis  the  development  of  building  and 

branch  factory.  A  native  of  equipment  plans. 

A  new  six-unit  Walter  Scott  Minnesota,  Mr.  Jacobson  has  Mr.  Lewis’  assignment  will 
press  is  now  in  had  15  years  experience  in  the  deal  with  experimental  work  on 

t  the  Sacramento  pi-inting  ink  industry  in  the  a  laboratory  basis  in  the  plants 

)  ai’ea.  of  some  major  printing  firms. 


Cleveland 

The  Forest  City  Publishing 
Co^  which  publishes  the  Cleve- 
Imd  Plain  Dealer  and  the  Cleve- 
ImJ  News,  has  announced  that 
tke  two  newspapers  will  be 
joined  in  one  big  modern  pub- 
lidiing  center  this  Summer. 

New  home  for  the  morning 
Plain  Dealer  and  the  afternoon 
Hews  is  nearing  completion,  ac- 
ewding  to  Sterling  E.  Graham, 
peeeident.  The  center  is  to  be 
it  East  18th  street  and  Superior 
ivenue  in  downtown  Cleveland, 
which  has  been  the  site  of  the 
News  Building. 

Construction  of  the  center, 
which  also  has  involved  ex¬ 
tensive  remodeling,  began  March 
1,  1955.  The  center  will  cost 


IT  COMES  HIGH  and  it's  precious  stuff,  so  they  use  care  in 
handling  newsprint  at  the  Elgin  (III.)  Courier-News  warehouse.  Del- 
mar  Lee  is  seen  operating  a  hydraulic  truck  lift  while  John  O.  West- 
phal,  maintenance  foreman,  supervises. 


Sacramento  Bee 

For  the  Plain  Dealer,  the  AriHc  PPPCC 

move  will  be  its  10th  in  115  OuUll  riCbO 

years.  The  present  site  has  been  Sacramento,  Calif, 

its  home  since  1896.  In  1908 
fire  razed  most  of  the  plant  and  newspaper 

the  paper  was  published  in  other  operation  , . 

plants  and  above  a  livery  stable  Bee,  bringing  the  total  number  Chicago 

Mtil  the  present  building  was  of  press  units  to  14.  The  addi-  , - 

put  up  in  1911.  The  size  was  tion  will  provide  for  a  one-third 
doubled  by  construction  in  1921.  increase  in  printing  capacity. 

Presses  of  the  Plain  Dealer  The  press  has  three  color  ; 


^iiSi 


editorial,  advertising,  circula-  high  speed  automatic  reels,  ten¬ 
don,  accounting,  composing  and  sions  and  pasters, 
engraving  departments  are  to  Auxiliary  equipment  installed 
be  moved  there  when  the  work  includes  a  ventilation  system 
is  finished.  for  the  drive  motors,  an  exhaust 

Editorial  departments  will  system  to  remove  fumes  from 
share  common  service  facilities  the  reel  room  and  a  complete 
while  keeping  their  separate  dolly  track  system  for  handling 
offices  and  identities.  Separate  of  newsprint, 
dty  rooms  will  share  a  common  The  Bee’s  older  eight-unit 
Iftrary.  Photographers  of  both  Scott  press  will  now  be  taken 
pipers  will  use  the  same  offices  out  of  operation  for  conversion, 
ind  equipment.  Reversing  drives,  color  foun- 

Both  the  Plain  Dealer  and  tains,  color  cylinders  and  a  see¬ 
the  News  are  to  use  the  same  ond  folder  will  be  added. 

8-polnt  news  type  and  the  same  With  the  completion  of  this 
•gite  typeface  when  the  com-  phase  of  the  program,  the  Bee 
posing  rooms  of  the  papers  in-  will  have  press  equipment 
tsgrate.  Leon  A.  Link,  produc-  which  may  be  used  as  one  64- 
,tion  manager,  said  that  the  page  straight  press,  two  48-page 
typeface  would  be  that  now  straight  presses,  three  64-page 
osed  by  the  Plain  Dealer  alone,  presses  or  as  two  96-page  collect 


press«; 

paffsj 

Llitioii«.| 
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Plant  •  Equipment 

McCauley 
Is  Elected 

Des  Moines 

William  McCauley,  of  the’ 
Mason  City  Globe-Gazette,  was 
elected  president  of  the  Iowa 
Newspaper  Mechanical  Confer¬ 
ence  Sunday,  April  15,  at  the 
annual  business  session  here. 

He  succeeds  Howard  W.  Lee, 
Ottuina. 

Other  new  officers  are:  C,  P. 
Lawrence,  Des  Moines  Register 
and  Tribune,  first  vicepresi¬ 
dent;  Roger  Hosper,  Iowa  City 
Press-Citizen,  second  vicepresi¬ 
dent.  Paul  F.  Kamler,  Clinton, 
was  re-elected  secretary-treas¬ 
urer. 

The  two-day  conference  drew 
175  delegates  from  Iowa,  Ne¬ 
braska,  Minnesota,  Wisconsin, 
Missouri  and  Illinois.  The  busi¬ 
ness  session  and  sectional  meet¬ 
ings  were  held  for  the  first 
time  in  the  Register  and  Trib¬ 
une  building. 

A  fun  fest  and  get-together 
Saturday  evening  was  spon¬ 
sored  by  supplymen. 

Welcoming  the  conference 
were  Arthur  T.  Gormley,  busi¬ 
ness  manager  of  the  Register 
and  Tribune,  and  Mayor  Ray 
Mills,  Des  Moines. 

Said  Mayor  Mills: 

“I  imagine  that  a  lot  of  peo¬ 
ple  in  your  line  of  work  scar¬ 
cely  realize  how  impoitant  you 
are.  If  it  were  not  for  the 
work  done  by  newspapers,  both 
large  and  small,  I  know  we 
would  not  have  as  wonderful 
a  country  as  we  have.’” 

A  buffet  luncheon,  served  by 
the  Register  and  Tribune  Com¬ 
pany  in  the  plant  mailing  room, 
Sunday  noon  preceded  open 
house  and  a  tour  of  the  plant. 


Excellent  for  classified  pages,  "copy" 
lines,  general  display,  or  wherever  a 
condensed  outline  Gothic  is  r^eeded. 
Made  in  18,  24,  30,  36  and  48  point. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  *  Chicago  14 


Chesire  Speeds 
Mail  Operation 


William  McCauley 


Anchorage  Daily 
Plans  Expansion 


Anchorage 

With  construction  work  start¬ 
ing  on  a  second  floor,  the  An- 
chorage  Daily  Times,  Alaska’s 
largest  newspaper  has  begun  a 
modern  expansion  program.  Cost 
of  the  initial  phase  of  expansion 
now  underway  is  estimated  in 
excess  of  $125,000. 

The  second-story  addition  will 
double  the  existing  floor  space 
of  the  main  plant  and  provide 
more  new  facilities  and  office.s 
for  all  departments.  There  will 
be  floor,  or  desk  space  for  24 
reporters  besides  the  necessary 
copy  editors  required  for  such  a 
staff  expansion.  The  advertising 
department  will  also  have  space 
for  24  staff  personnel.  Confer¬ 
ence  rooms,  lunch  rooms  and  a 
considerably  large  library  are 
pari  of  the  plans. 

The  composing  room  will  ex¬ 
pand  into  what  now  are  the 
display  and  classified  ad  depart¬ 
ments,  the  newsroom,  lobby, 
bookkeeping  and  executive  of¬ 
fices  on  the  ground  floor. 

Two  more  units  of  the  Hoe 
press  are  to  be  installed.  The 
Times  will  thus  have  a  capacity 
of  64  pages  in  a  single  press 
run. 


What  a  satisfaction  it  is  to  produat 
•ood  work,  perfect  in  every  detail! 
And  this  can  only  be  assured  by  all¬ 
round  perfect  equipment.  This  brinqs 
us  to  Chases.  They  are  far  more  than 
mere  “frames’*  for  the  lock-up  of 
forms. 

As  you  know,  perfect  mats  mean 
perfect  plates.  If  the  Chases  are 
faulty,  no  amount  of  other  care  an 
earth  aan  aorrect  the  fault. 


Harry  E.  Burris,  mail  room 
superintendent  of  the  Harris¬ 
burg  (Pa.)  Patriot  and  News, is 
enthusiastic  about  the  Chesire 
mailing  machine  which  was  in¬ 
troduced  to  the  newspaper  busi¬ 
ness  six  years  ago  to  eliminate 
hand-stamping. 

Mr.  Burris  reports: 

“Since  the  first  machine  was 
introduced  on  the  Post-Standard 
in  Syracuse,  experiments  have 
continued  to  improve  and  prod¬ 
uce  more  stable  equipment.  Six 
years  ago  10,000  per  hour  was 
tops — today  18,000  papers  per 
hour  can  be  stamped. 

“Movements  have  been  speed¬ 
ed.  Today  instead  of  cutting 
labels,  they  are  rolled;  instead 
of  chain  guides,  high  speed 
grippers  lead  the  papers  and 
finely  the  old  ‘T’-shaped  belt 
conveyor  has  been  replaced  with 
a  straight  line. 

“When  you  recall  that  six 
years  ago  this  machine  was  an 
infant,  certainly  the  following 
far-sighted  newspapers  consider 
it  a  God-send;  the  Post-Stand¬ 
ard,  the  Patriot-News,  Omaha 
World-Herald,  Louisville  Couri¬ 
er-Journal,  Winnipeg  Free 
Press,  and  the  Memphis  Com¬ 
mercial  Appeal. 

“The  machine  is  fully  auto¬ 
matic  and  enables  us  to  make 
tight  schedules  with  compara¬ 
tive  ease.  Our  press  time  is  1:10 
.4.M.,  but  on  many  occasions 
due  to  a  late  story,  last  minute 
ad  correction  in  composing  room, 
a  stereotype  plate  damaged  or 
a  roll  break  from  the  very  start 
on  the  press  has  advanced  the 
press  time  by  as  much  as  one 
half  hour,  but  Cheshire,  by 
opening  to  full  speed,  has  al¬ 
lowed  us  to  get  the  first  mail 
train. 

“Most  newspapers  at  present 
prepare  their  mailing  lists  on 
I  either  .4ddressograph,  Speed- 
j  aumat  pack  foi-m  labels  from 
I  International  Business  Machines 
I  or  Remington  Rand.  With  the 
aforementioned  machines  the 
installation  of  Cheshire  would 
complete  a  smooth  operation  in 
any  mail  room.” 


Mergenthaler  Plans 
Seminars  on  Design 

Four  “Seminars  on  Newsp*. 
per  Design”  will  again  be  spw. 
sored  this  year  by  the  Mergn. 
thaler  Linotype  Co.  ParticipaBts 
will  meet  for  a  five-day  period, 
Monday  through  Friday,  to 
study  all  phases  of  newspaper 
styling. 

Gilbert  P.  Farrar,  who  con 
ducted  the  1955  seminars,  again 
will  lead  the  discussions. 

The  first  seminar,  for  South¬ 
ern  newspapermen,  was  he!c 
May  7-11  in  Atlanta.  The  s«(. 
ond,  covering  newspapers  it 
the  Eastern  United  States  an. 
Canada,  is  scheduled  for  Ma; 
21-25  in  New  York.  The  las; 
two,  for  newspapers  in  the  Mid¬ 
dle  West  and  West,  are  slate-, 
for  Chicago  and  San  Fiancisc 
later  in  the  year. 


M 
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Bodoni  Headlines 
For  Hanford  Sentinel 

Hanford,  Calif 
The  Hanford  Sentinel  has  an 
nounced  a  $40,000  mechanica 
expansion  program. 

Bodoni  headline  type  will  bt| 
used  throughout  the  paper.  Put 
li.sher  Earl  Fen.ston  said.  Nev 
equipment  will  include  a  Mode 
30  Linotype  with  hydra-quadder 
a  Blue  Streak  Comet  Linotype 
equipped  for  Teletypesetter 
operation  and  a  new  Morrisot 
slug-stripper. 
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Cincy  Times-Star 
Promotes  Drafehl 

Cincinnati,  Ohi 
H.  E.  Drafehl,  composing 
room  foreman  at  the  Cinciiiiiat 
Times-Star,  has  been  apiiointe-; 
production  manager,  a  new  title 
John  Kurtz  succeeds  him  a- 
composing  room  foreman. 

R.  V.  Mills  has  been  name 
stereotype  department  foremar. 
replacing  Frank  Jacob,  retire! 


Promotion  for  Slusher 
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Roanoke,  Vajp 

William  T.  Slu.sher,  formerly  |  ^ 


acting  superintendent,  has  be« 
promoted  to  superintendent  of 
composing  rooms  of  the 
Roanoke  World-Neics  ana 
Times.  A1  Manning  is  now  fore 
man  of  the  composing  roomK  ^ 


of 
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Wc  art  eaqtr  to  be  consulted  in 
such  probleais.  American  Steel  Chases 
art  available  at  all  reputable  Dealers. 


nniERicnn  steel 


CNRSE  EO.  I’-i'  lomr-EiHTN  umi 

LMK  KURD  enr  t  NEW  TOM 


Phipps  Is  Foreman 

Roanoke,  Va. 

Sherwood  S.  Phipps  has  been 
promoted  to  foreman  of  the 
Roanoke  World-News  compos¬ 
ing  room,  succeeding  Ernest  L. 
Martin,  who  died  last  month  of 
a  heart  attack.  Harold  B.  Ben¬ 
nett  succeeds  Mr.  Phipps  as  as¬ 
sistant  foreman. 


of  the  Times. 


New  Production  Chief 

Coos  Bay,  Ore 
Don  Reiber,  who  liegan  hh 
apprenticeship  with  the  Co«* 
Bay  Times  11  years  ago,  has 
been  named  production  manaf 
er  of  the  paper,  replacing 
Willis  Senter,  who  resigned. 
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‘Met’  Packed 
For  Oratory 
Competition 


More  than  4,800  persons 
jammed  the  spacious,  multi¬ 
tiered  Metropolitan  Opera 
House  May  7  to  witness  the 
1956  climax  of  the  14th  annual 
•  Tournament  of  Orators,  spon¬ 
sored  by  the  Neto  York  Jour- 
nal-Amencan  as  a  youth  build-  STARS  AT  THE  'MET — In  the! 
ine  program.  spotlight  at  the  Hearst  Oratory 

Vice  President  Nixon  pre-  Tournament  in  the  Metropolitan 
sliver  statuette  end 

$1,000  each  to  two  winners,  Seymour  Berk, on.  publisher  of  the 
chosen  from  amonpr  eight  final-  New  York  Journal-American. 

ists — four  each  from  high 

schools  and  colleges  throughout  being  regional  finalists  repre- 


the  Metropolitan  area. 


senting  the  East  Coast  Area  in 


The  runners-up,  as  well  as  the  National  Finals.  There  they 
semi-finalists  and  earlier  dis-  will  meet  with  regional  cham- 
trict  winners,  previously  had  pions  from  the  Pacific  Coast 
been  awarded  prizes  amounting  Middle  West  Areas. 


to  more  than  $5,000. 

While  the  finals  at  the  flag- 


Conceived  by  Hearst 
The  two  ultimate  winners  ini 


draped  Opera  House  were  im-  the  National  Finals,  to  be  held; 
pressive  both  as  to  the  degree  this  year  in  Boston,  each  will 
of  forensic  talent  displayed,  the  receive  an  additional  $1,000. 
size  of  the  audience,  the  number  Altogether  the  annual  contest: 
of  notables  present,  and  the  hands  out  $25,000  in  awards 
high  quality  of  the  patriotic  en-  thi-oughout  the  country.  ' 

tertainment  program,  the  real  The  late  William  Randolph 
stoiy  of  the  promotion’s  sue-  Hearst  personally  conceived  the 
•  cess  is  elsewhere.  idea  for  the  Touinament  of: 


26,100  Seek  Tickets 
That  story  is  in  the  files  of 


idea  for  the  Touinament  of: 
Orators  in  194.‘>  as  a  means  ofi 
channelling  the  vitality  of' 
youth  along  wholesome,  patri- 


Jim  Morton  editorial  promotion  ^s  subject  matter  for; 

mana^r  of  the  Joumal-Amen-  ^^e  orations,  Mr.  Hearst  de-| 
can.  They  disclose  that  during  each  year  the  life- 

five  months  of  competition,  13,-  g^me  outstanding  national 
WO  students  in  60  colleps  and  should  be  used,  rather 

470  high  schools  in  the  area  t^an  some  current  issue.  This 


covered  by  the  newspaper  were 
contestants. 

They  show  that  close  to  100,- 


year’s  subject  was  John  Adams. 

Each  contestant  had  to  write 
an  original  six-minute  oration 


000  other  persons,  including  interpreting  his  subject.  This 
parents  and  teachers,  attended  oration  subsequently  was  deli- 


the  preliminary  contests.  vered 

They  bulge  with  26,100  re-  tition 
quests  for  tickets  to  the  finals 

which  had  to  be  turned  down  u  ,  rs* 

Jsh6r  because  there  simply  wasn’t  Hudson  Dies 

KE  Vs  enough  room.  Woonsocket,  R.I. 

ormerlv  them  are  hundreds  Harriet  May  Scholefield 

as  beet  I  commendatory  letters  from  Hudson,  82,  director  and  treas- 
dent  of  distinguished  people  in  all  urei*  of  the  Evening  Call  Pub- 
Ijijl  walks  of  life,  including  Presi-  Hshing  Company,  died  May  6. 
v8  an(il.‘^®"t  Eisenhower,  who  observed :  She  was  the  mother  of  Buell 
aw  fore'  “This  oratorical  program  is  Hudson,  publisher  of  The 
rooBl  “  activity  that  benefits  not  the  widow  of  Samuel 

only  the  participants  but  the  Hudson,  former  editor  and 
•American  people  as  a  whole."  publisher,  who  died  in  1941.  1 

,  .  »  Although  the  Journal-Ameri-  * 

nieT  can  contest  is  the  largest  local  Loeb  Heads  Bar 
AY,  Ore.'  scholastic  event  of  its  kind  in  Louis  M.  Loeb,  general  coun- 
gan  tai  the  country,  it  is  only  part  of  sel  to  the  New  York  Times,  was 
le  Co«<  the  oratorical  contest  sponsored  elected  this  week  as  the  38th 
igo,  h»s  simultaneously  by  all  Hearst  president  of  the  Association  of 


vered  from  memory  in  compe- 


“This  oratorical  program  is  Hudson,  publisher  of  The 
an  activity  that  benefits  not  the  widow  of  Samuel 

only  the  participants  but  the  Hudson,  former  editor  and' 
.American  neonle  as  a  whole.”  publisher,  who  died  in  1941.  1 


Newspapers 


the  Bar  of  the  City  of  New; 


The  two  winners  here  will  go  York.  He  is  a  member  of  the' 
on  to  compete  for  the  honor  of  firm  of  Lord,  Day  &  Lord. 

editor  8c  PUBLISHER  for  May  12,  1956 


''Just  a  Minute, 
Mister! " 


DO  YOU  WANT  more  of  South¬ 
ern  California's  MORE  THAN 
FIVE-AND-ONE-HALF  BILLION 
DOLLAR  annual  retail  sales?  Of 
course  you  do.  You'll  get  it  too,  IF 
you  concentrate  your  major  adver¬ 
tising  efforts  in  the  Herald-Express.  Why?  Because  this  news¬ 
paper  CONCENTRATES  91.2  per  cent  of  its  tremendous 
total  circulation  within  Los  Angeles  County.  And  that's 
where  72  per  cent  of  ALL  Southern  California  retail  sales 
are  made! 

Los  Angeles  Evening 

HERALD-EXPRESS 

"Largest  Evening  Circulation 
in  Western  America" 

Represented  Nationally  by  Maloney,  Regan  &  Schmitt,  Inc. 


12.  19! 
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SYNDICATES 

Stripes  Acceptance 
Overwhelms  Campbell 

By  James  L.  Collings 


The  man  i*  e  m  i  n  d  e  d  you 
somewhat  of  a  thinned-down 
Bob  Considine.  Tall,  reserved, 
modest,  uncer¬ 
tain  of  his  tal¬ 
ent  —  this  was 
Joe  Campbell, 
who  has  just 
started  “Bon¬ 
nie”  with  Mc- 
Naught  Syndi¬ 
cate. 

“I’ve  lit  a  lot 
of  candles 
through  the 
years,”  he  said, 
“praying  for  success,  for  some¬ 
thing  like  this.  You  see,  I’ve 
never  been  sure  of  myself,  and 
when  McNaught  called  me  in  to 
talk  about  the  strip,  I  thought 
I  was  going  to  have  a  heart 
attack.  I  had  to  take  some 
pills  to  calm  down.” 

Mildred  Bellah,  syndicate  edi¬ 
tor,  looked  at  Joe  and  laughed. 
“We  had  a  lot  more  confidence 
than  you,  I  know  that.  We 
thought  ‘Bonnie’  was  excellent.” 

And  indeed  it’s  that,  both  in 
art  and  gags.  The  cute  little 
ponytailed  heroine,  Bonnie, 
could  wring  a  smile  from  a  guy 
with  ulcers,  overdue  taxes  and 
nagging  wife.  This  is  comic 
comics,  offered  in  four-column 
size  or  two-column  panel  size, 
Joseph  Aloysius  Campbell  is 


40.  He  has  three  young  chil¬ 
dren  and  they  give  him  the  gag 
situations. 

“I  went  to  Phoenix  Art 
School  in  New  York  City  and  I 
was  born  in  Long  Island  and 
live  in  Staten  Island  now  and 
my  wife’s  name  is  Gerry,”  he 
said.  “She's  33,  and  I’m  6-3 
and  weigh  180,  of  Irish  descent 
and  I  have  rusty  hair,  I  sup¬ 
pose  you’d  call  it,  and  blue  eyes, 
and  if  you’ll  notice,  my  jaw 
was  broken  and  that’s  why  the 
twist  in  it — I  take  an  awful 
picture. 

“My  hobbies  are  golf  and  fix¬ 
ing  the  kids’  bikes  and  skates, 
and  I’m  always  in  trouble  with 
my  wife  when  she  wants  to  go 
dancing  and  I  want  to  stay 
home.” 

Joe  said  his  first  job  was  do¬ 
ing  wallpaper  patterns;  then 
comic  magazine  strips;  then,  in 
1941,  came  the  army,  which  he 
entered  as  a  private,  emerging 
as  a  staff  sergeant  in  the 
USAF. 

“In  1946,”  he  said,  “I  joined 
Ripley’s  Believe  It  or  Not,  Inc., 
as  assistant  to  Rip,  drawing 
and  lettering.  I’ve  been  there 
ever  since,  and  about  four  years 
ago  I  started  slick-magazine 
cartooning.  So  far  as  ‘Bonnie’ 
goes,  I  worked  it  up  last  Janu¬ 
ary  after  thinking  about  kids’ 


No  berets  needed ... 

You  don’t  even  need  a  funny  cap  to  find  fun  in 
sketching,  capturing  beauty  on  canvas,  or  drawing 
portraits  for  pleasure ...  In  the  U.S.  alone,  fifteen 
million  people  are  pursuing  a  fascinating  pastime 
with  pencils,  paints,  and  pastels— everybody  has 
hidden  talents,  which  needn’t  stay  hidden  any  longer . . . 

Pull  up  an  Easel 

by  Norman  Garbo  gives  practical  lessons,  takes  no  special  skills 
...  is  a  weekly  feature  from  which  fans  learn  how  by  doing ! 
Illustrated  simply,  with  clear  and  informative  text,  it’s  easy  on  the 
I.Q — even  a  beginner  soon  learns  rhythm,  composition, 
perspective,  and  can  make  like  an  artist!  This  feature  draws  men 
and  women  of  all  ages,  every  income  bracket . . .  adds  circulation 
and  prestige.  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager  . . . 

ChicaffoTrihune^IV^etM?  YarhIVews 

BuUtltnQ,  York 
Mnc»  Tribumr  Towrrr,  VMrmmo 
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strips  and  panels  for  10  years. 
The  two  pre-Bonnie  strips  I 
tried  to  sell  didn’t  go  over.” 

“I’m  praying  very  hard  that 
‘Bonnie’  succeeds,”  he  said.  “It’s 
been  a  long  wait.” 


Color  Features 


John  Borg,  72, 
Of  Bergen 
Record,  Dies 


NEA  Service  announces  the 
addition  of  color  features  on 
important  news  events  on  a 


Hackensack,  N.J. 
John  Borg,  72,  former  pub- 


regular  basis  to  it  clients,  at  lisher  and  later  chairman  of 


the  board  of  the  Bergen  En- 


no  extra  cost. 

“Aim  of  the  NEA  program,”  ning  Record  here,  died  in  lu 
it  was  explained,  “is  to  provide  sleep  early  May  7  after  hayiaj 
newspapers  with  matted  mater-  been  in  ill  health  several  yean 
ial  to  achieve  a  dramatic  im¬ 
pact  on  readers  through  color. 

Major  news  will  receive  color 
treatment  through  editorial 
cartoons,  photographs,  maps, 
charts  and  original  art  work  chased  the  Evening  Record  for 
highlighting  current  and  forth-  $20,000.  (E&P,  April  16,  1955, 
coming  events.” 


Mr.  Borg,  who  had  made  i 
large  fortune  in  Wall  Street, 
as  a  civic  gesture  in  1920, 
joined  a  syndicate  of  eight 
Hackensack  residents  and  par- 


page  9.) 

In  Public  Service 
He  became  sole  owner  of  the 
newspaper  in  1930  and  served 
as  president  and  publisher  untfl 
Jan.  3,  1949,  when  he  became 


Traveler  Rudd 
Arthur  S.  Rudd,  sales  man¬ 
ager  for  Publishers  Syndicate, 
drops  a  line  to  say  that  he  and 
his  wife  left  this  week  for  chairman  of  the  board.  The  pa- 
Capetown,  South  Africa,  on  a  per  had  4,000  circulation  whet 
combined  business-pleasure  trip,  he  assumed  control  and  it  grew 
“When  I’m  not  sightseeing,”  he  to  40,000  in  1949  and  70,(90 
said,  “I’ll  be  calling  on  news¬ 
papers.” 


today.  Mr.  Borg  began  in  1940 
a  profit-sharing  plan  for  em¬ 
ployes  that  gained  national  at¬ 
tention.  For  15  years,  Mr.  Borf 
was  a  member  of  the  Port  of 
New  York  Authority,  havitf 
been  appointed  to  terms  bj 
three  New  Jersey  Governors. 

Donald  G.  Borg,  his  son,  sa^ 
ceeded  him  as  editor  and  r--no„. 

tising  in  a  selected  group  of  lisher  of  the  Evening  j 

in  1949.  " 


Breakdown  on  Color 
Ad  Linage  Offered 

Advertising  Linage  Service, 
New  York,  has  compiled  a  de¬ 
tailed  analysis  of  color  adver- 


Scott  Co.  Signs 


newspapers. 

The  monthly  report  will  show 
not  only  the  uses  of  color,  but 
how  many  color  ads  and  how 
much  color  (spot,  2,  or  full 

color)  they  used.  (This  kind  hm"  i  •  •  . 

of  data  was  suggested  in  the  W  itll  MaClliniStS 
Q  and  A  Panel,  E&P,  May  5, 
page  7.)  The  first  report  for 
April  consists  of  linage  figures, 
number  of  insertions,  and  costs 
for  general  advertising.  All 
color  advertising  will  be  broken 
down  as  retail  or  general,  by 
classifications  and  by  accounts. 


Plainfield,  N.J 
Walter  Scott  &  Co.,  newspa¬ 
per  press  manufacturer! 
reached  agreement  this  wed 
with  the  International  .-Vssocb 
tion  of  Machinists  on  a  ne» 
two-year  contract. 

The  terms,  similar  to  tho« 
granted  in  Hoe  and  Goss  agree 
ments  negotiated  recently,  haw 
been  submitted  also  to  the  mem¬ 
bers  of  the  union  employed  a: 
the  Wood  Newspaper  Machia 
ery  Corp.  plant  here.  The  i»* 
chinists  walked  off  their  jobipfise 

Rouj 
Noun 


Time  to  Write  Book 

Providence,  R.  I. 

George  W.  Potter,  editorial 
writer  for  the  Providence  Jour¬ 
nal-Bulletin  since  1929,  has 

been  awarded  a  Guggenheim  at  the  Wood  plant  five  weei! 
Memorial  Foundation  award  ago. 

for  work  on  a  history  of  the  Tl...  _  _  ^ 

Catholic  Irish  in  America  from  for  a  general  increase  of  ^ 
1820-1860.  A  year’s  leave  of 
absence  has  been  given  Mr. 

Potter  by  his  newspapers, 
which  will  supplement  the 
grant  to  permit  full  freedom 
for  study  and  writing. 


cents  an  hour  the  first  y«' 
and  additional  11  cents  an  hou 


beginning  in  May,  1957. 


are  also  new  welfare  bene(id| 
and  an  arrangement  to  study 
pension  plan. 
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tion  is  Herbert  Bayer,  indus¬ 
trial  and  typographic  artist. 


ably  be  somewhere  around  75- Year-Old  Paper 

2,500  in  the  first  year.  ,  Revitalized 

If  a  person  has  $150,000.00  ^  Kevitalizea 

to  $250,000.00  to  invest  in  such  Aspen,  Colo, 

an  operation,  I  believe  he  would  In  continuous  existence  since 
be  much  better  off  to  take  the  1881,  the  Aspen  Times,  weekly, 
money  and  buy  going  news-  has  a  new  owner-publisher.  He 
paper  property  which  perhaps  is  William  R.  Dunaway,  who 
is  already  showing  a  good  net  has  made  plans  for  a  revitali- 
profit.  zation  of  the  paper,  with  tab¬ 

loid  size  pages  and  a  newly  de-  Mrs.  Elizabeth  G.  Swindell, 
signed  masthead.  daughter  of  John  D.  Gold,  who 

?  once  ^ited  founded  the  newspaper  in  1896, 
-  "  -  --  ---  --  --  -.:.J  became  the  editor  and  publisher 

Vor/cer  magazine  fame.  For  the  and  president  of  Wilson  Daily 
past  12  years  it  was  owned  and  Times,  Inc.  The  new  company 
edited  by  Vernil  E.  Ringle.  bought  the  stock  from  the  fami- 
Mr.  Dunaway  comes  to  Aspen  ly  of  Herbert  D.  Brauff.  Mr. 

of  Brauff  was  editor  and  publisher 
He  until  his  death  in  June. 

Mrs.  Swindell,  who  owned  a 
ad  one  fifth  interest  in  the  paper, 
has  held  the  position  of  busi¬ 
ness  manager. 


(Continued  from  page  7) 


tangible  purchase  which  justi¬ 


fies  financial  backing  to  a  quali- 
ntd  publisher. 


But  there  are  fields  where 
small  dailies  are  vulnerable.  If 
one  must  start  on  a  competitive 
basis,  the  publisher  should  have 
definite  commitment  of  certain 
iiey  advertisers  including  a 


Eyes  London 

Removal  of  the  headquarters  by  the  late  Harold  Ross  of  New 
of  the  International  Press  In¬ 
stitute  from  Zurich,  Switzer¬ 
land,  to  London  has  been  re¬ 
commended  by  the  executive 

board.  The  proposal  will  be  con-  after  two  years  as  editor 
sidered  at  the  next  IPI  Assem-  National  Skiing  magazine. 

Qj.  bly.  Meanwhile,  the  resignation  will  be  assisted  on  the  Times  by 
[^jg  of  E.  J.  B.  Rose  as  director  Peggy  Clifford,  former 
iij.  has  been  tabled.  He  is  desirous  agency  executive, 
ji-.  of  returning  to  England  Helping  redesign  the  publica- 


^  PERFECTION  •  ^ 

FOLDED 

PERFORATOR  PAPER 


No  rowif>din9  to  90t  ot  ttort  of  motMi90.  Jutf 
FLIP  OVER. 

3,000'  to  0,000'  lor>9th»  qivo  31  to  63  hours  of 
UNINTERRUPTED  Mrvk*. 

10"  botwoon  folds.  %**  ond  stondord  widths. 
Spociol  widths  on  ordor. 


PERFECTIONS^ 

FOLDED 

PRINTER  PAPER 


No  flood  lo  trmp,  and  crooM. 
PEtFCCTION  FOiOCO  "PCRFOIATOR' 
disponsos  diroctly  from  corton. 


Eliminotos  mossopo  Sntorrwptions  duo  to  roll 
chonpos. 

Approaimotoly  3850'  of  ALL  U5EA81E  PAPER 
por  Corton. 

18**  botwoon  folds.  Stondord  widths  ovoiloblo. 
Roquiros  toss  storogo  spo<o. 

Conory,  whito,  pink,  groon. 
PERFECTION  FOLDED  "PRINTER"  / 
\  disponsos  diroctly  from  corton.  j 


Perfection  Converted  Roll  and  Folded  Paper  Products  are  destined  to  play  as 
important  a  role  in  the  development  ot  Automation  and  Integrated  Data 
Processing  as  they  have  in  the  development  of  communication  machines 


loot  for  ttM  PUFECTION*  Trodofliatk 
on  tvtry  pKkait  of  the 
World's  Loadinf  Brand  of  Canamintcation  Paper! 


“i  bed  press,  at  least  four 
'“otypes — Ludlow  and  an  Elrod, 

We^pesetter  equipment  for  2 
'traight  matter  machines  plus 
ill  the  other  necessary  equip- 
®«nt  in  the  front  and  back 
Circulation  should  prob- 
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PAPER  MANUFACTURERS  COMmNY 

PHILADELPHIA  15,  PENNSYLVANIA 


Judging  the  Entries 


CLASSIFICATION  I  ENTRY  gets  the  .full  treatment  from  {ud9et'i 
(left  to  right):  John  Maynard,  circulation  manager,  Cleveland  Ntvi ' 
Barney  Goldstein,  promotion  director,  Cleveland  Plain  Dealer  &  Nivi' 
and  NNPA  committeeman;  and  Brad  Wright  Smith,  president,  Brtd 
Wright-Smith  Advertising  Agency. 


IMPRESSED  WITH  ENTRIES  are  (left  to  right):  Robert  E.  Pfieger, 
vicepresident,  Meldrum  &  Fewsmith,  Inc.;  and  Rex  Corfield,  adver¬ 
tising  manager.  Travel  Div.,  Cleveland  Plain  Dealer. 


1, 


36  Speakers 
At  Promotion 
Convention 


Cunningham  &  Walsh,  Inc. 

3rs  Edward  Burgeson,  director  E&P  Contest 

retail  division,  Bureau  of  Ad- 
.f’  ri  vertising,  ANPA.  (Continued  from  page  9) 

Wright  Biyan,  editor,  Cleve-  " 

land  Plain  Dealer.  and  point  of  sale  and  display 

)n  Pierre  Martineau,  director  of  material. 

research  and  presentations,  Certificates  of  Merit  to: 
Clevtjla.nd  Chicago  Tribune.  •  (Calif.i  Me 


A  total  of  36  speakers  are 
listed  for  the  26th  annual  con¬ 
vention  of  the  National  News- 


ticapo  I  nbune.  •  j^gp  (Calif.)  Mercury, 

Hai-yey  Kailin,  chief  of  busi-  foi-  »  campaign  of  full-page 


ness  division,  U.  S.  Census 


house  ads  in  two  colors,  featur- 


Jackson  Martindell,  president,  jng  suburbs  and  towns  in  the 


paper  Promotion  Association  American  Institute  of  Manage-  paper’s  circulation  area. 


May  13-16  at  the  Hotel  Cleve-  n^ent.  •  Philadelphia  Bulletin,  for 

land.  They  include  12  newspa-  S.  Bowei*find,  personnel  for  a  regular  campaign  of  full- 

per  promotion  managers  and  12  director.  Republic  Steel  Com-  page  ads  in  the  week-day  edi- 
visiting  experts.  pany.  tions,  promoting  the  content 

List  of  topics  they  will  cover  Nat  Howard,  editor,  Cleve-  and  format  of  the  Sunday  pa- 
range  the  field  of  promotion.  News.  per. 

Promotion  managers  ■who  will  ^  Louis  B.  Seltzer,  editoi-,  •  Oakland  (Calif.)  Tribune, 
_ ooo-  Cleveland  Preen.  for  camnaiG^n  of  ads.  nosters 


I  visiting  experts.  pany. 

List  of  topics  they  will  cover  Nat  Howard,  editor,  Cleve- 
range  the  field  of  promotion.  News. 

^  Promotion  managers  w’ho  will  Louis  B.  Seltzer,  editoi-, 

Cleveland  Preen. 

i  Joseph  P.  Lynch,  Washington  • 

*  Post  and  Times-Herald.  . 

:  Earl  Truax,  St.  Paul  Pioneer  PheiUX  Lily  Weekly 

i  Press  and  ^pat^.  Marks  Anniversary 

Ij  Arthur  Youngberg,  Chicago 

i;  Daily  News.  Phenix  City,  Ala. 

I  Howard  Wilcox,  Indianapolis  This  community,  which  won 
‘  Star  and  News.  notoriety  (“Sin  City”)  and 

Stewart  MacDonald,  Wauke-  fame  (Pulitzer  Prize  in  Jour- 
gan  News-Sun.  nalism)  in  recent  years,  now 

}  William  Klusmeier,  Rockford  boasts  a  newspaper  of  its  own. 


tions,  promoting  the  content 
and  format  of  the  Sunday  pa¬ 
per. 

•  Oakland  (Calif.)  Tribune, 
for  campaign  of  ads,  posters 
and  billboards  aimed  at  non- 
roaders. 

Circulation  Promotion 
(under  50,000) 

FIRST  PRIZE— to  the  Holly¬ 
wood  (Calif.)  Citizen-News,  for 


This  community,  which  won  a  campaign  of  carrier  contest 
notoriety  (“Sin  City”)  and  promotions,  including  a  “Trip 
fame  (Pulitzer  Prize  in  Jour-  to  Washington,  D.  C.” 
nalism)  in  recent  years,  now  Certificates  of  Merit  to: 
boasts  a  newspaper  of  its  own.  •  Columbia  Ba.dn  (Moses 


Star  &  Register  Republic.  The  Phenix  Citizen,  established  Lake,  Wash.)  Daily  Herald,  for 

Basil  P.  Caumissar,  Louis-  as  a  weekly  with  Millard  Grimes  a  program  of  news  stories,  with 
ville  Courier  Journal  &  Times,  as  editor  and  publisher,  is  just  pictures  of  newspaper  carriers, 
Robert  H.  Kline,  Norfolk  a  year  old.  The  anniversary  was  designed  to  recruit  new  car- 
Virginian  Pilot.  marked  in  a  spanking  new  pub-  riers,  promate  circulation. 

Leonard  E.  Bach,  Philadel-  lishing  plant. 


phia  Inquirer. 


Kalamazoo  (Mich.) 


Certificates  of  Merit  to: 

•  Atlanta  (Ga.)  Journal,  for 
a  program  of  legal  and  tax 
forums  for  Atlanta  area  resi¬ 
dents,  given  prominent  treat¬ 
ment  daily  in  the  Jouiiial. 

•  Minneapolis  (Minn.)  Star 
and  Tribune,  for  a  presentation 
on  “How  the  Newspaper  Serves 
the  Community”  with  emphasis 
on  teaching  school  students  how 
to  use  their  newspaper  to  study- 
world  affairs. 

Public  Service  Promotion 
(under  50,000) 

FIRST  PRIZE  —  to  the 
Bloomington  (Ill.)  Pantograph, 
for  Farm  Day  Promotion,  with 
field  demonstrations,  education¬ 
al  exhibits,  plowing  contests, 
and  speech  by  the  Secretary  of 
Agriculture.  An  annual  event. 
Certificates  of  Merit  to: 

•  Yakima  (Wash.)  Daily  Re¬ 
public,  for  a  program  on  how 
the  newspaper  sei-ves  the  com¬ 
munity. 

•  San  Angelo  (Tex.)  Stand¬ 
ard-Times,  for  a  newspaper- 
sponsored  community  Christmas 
celebration. 

The  judges  were  lavish  in 
their  praise  for  the  high  level 
of  professional  effort  involved 
in  all  entries. 

Fifteen  of  the  thirty-one 
awards  went  to  newspapers 
west  of  the  Rockies. 


Others  active  in  the  venture  zette,  for  a  pi-ogram  of  house 


Bernai'd  Feld,  Birmingham  are  Mrs.  Grimes,  the  Commu-  ads,  with  coupons,  to  get  new 


Sews  and  Post  Herald.  nity  Broadcasting  Co 

(Jourt  Conlee,  Milwaukee  man  Friedman,  who  i 
Journal.  ing  manager  of  the  C 

Ted  Barrett,  Dallas  News.  culation  is  at  the  4, 
Walter  Hopkins,  Worcester  Mr.  Grimes  reported. 
Telegram. 


nity  Broadcasting  Co.  and  Nor-  home  delivery  orders,  vacation 
Milwaukee  man  Friedman,  who  is  advertis-  and  gift  subscriptions. 

ing  manager  of  the  Citizen.  Cir-  Service  Promotion 

IS  Acr-s.  culation  is  at  the  4,000  mark,  (over  50,000) 


Price,  Dallas  Times 


David  Henes,  Charlotte  Oh-  Sports  Editor  Ed  Bail^ 
server.  *  ^ 

James  Burns,  London  Free  Clevelv 

Press.  scholarship  in  honor  of 

Lester  Barnhill,  Miami  Her-  sports  editor  of 


.....  ......  first  prize— to  the  Chi- 

•  cago  (Ill.)  Daily  News,  for 

Scholarship  Honors  Anti-Juvenile  Delinquency  Pro- 

„  gram,  co-spon.sored  by  the  Ki- 

>port8  Eidltor  Ld  Bail^  wanis  Clubs,  and  ending  with 
Cleveland  the  Chicago  Youth  Rally  at  the 
A  scholarship  in  honor  of  Ed  Amphitheater.  The  program  re- 
Bang,  sports  editor  of  the  ce*ved  excellent  response,  and 
Cleveland  News,  has  been  an-  **6ven  front-page  play  in 


Clifford  Shaw,  Providence  nounced  and  the  first  winner  News  throughout  the  pro- 


Joumal. 

Clarence  Harding, 
Bend  Tribune. 

Leon  McNeill, 
Press. 


gram,  with  a  special  Roto  sec- 


selected.  a  spec 

South  The  winner  is  David  J.  the  rally. 

Nemec  of  the  suburban  Bay  f 

Cleveland  Village  High  School,  who  will  y 

study  journalism  at  Ohio  State  , 


Ed  Templin,  Lexington  Her-  University.  He  plans  to 


I  eld  Leader.  sports  writing. 

I  John  Blatt,  Oklahoma  City  Sports  editors  of  the  three 
jL  Oklahoman  and  Times.  Cleveland  daily  newspapers  se-  1 

i:  Dale  Laskowski,  Bloomington  h'cted  the  winner, 

I  Dantagraph.  ^ 

I  Todd  Raper,  Columbus  Dis-  , 

I  patch.  iNew  daturda) 

I  Visiting  experts  will  be:  A  new  featui-e 


New  Saturday  Tab 

A  new  featui-e  of  the  Pitts- 


Unil^  Press 

THE  3-POII-1  SERVICE 


Walter  Aronoff,  circulation  burgh  (Pa.)  Sun-Telegraph  is 


director,  Detroit  Times. 


a  tabloid  Saturday  feature  sec- 


Karl  T.  Finn,  advertising  tion.  The  eight-page  section, 

director,  Cincinnati  Times-Star.  using  red  ink  with  black  on  its 

Robert  Wheeler,  classified  atl-  front  and  back  pages,  includes 

vertising  manager,  Akron  Bea-  TV-radio  programs,  recorded 

eon  Journal.  music  coveiage  and  a  complete 

John  S.  Williams,  senior,  v.p.,  mystery  story. 
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authoritative  monthly  ser¬ 
vice  tells  you  .  .  .  prompt¬ 
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Progress  Report: 

AMERICAN  MOTORS 


ON  May  1,  American  Motors  completed  its  second  year  of 
operation  following  the  merger  of  Nash-Kelvinator  and 
Hudson  to  form  the  new  company.  It  was  anticipated  at  the 
beginning  that  it  would  take  at  least  three  years  to  gain  the 
benefits  of  consolidation,  and  we  are  now  about  two-thirds 
along  the  way — an  appropriate  time  to  review  the  progress 
American  Motors  has  made,  and  the  facts  on  which  we  base 
our  confidence  in  our  future  success. 

We  are  continuing  to  make  progress  in  our  key  objectives, 
which  are  1)  capitalizing  further  on  the  strength  of  our  appli¬ 
ance  division,  2)  expansion  of  our  export  and  subsidiary  busi¬ 
ness,  3)  expansion  of  defense  manufacturing  activities,  4)  es¬ 
tablishment  of  the  Rambler  as  a  basic  volume  car  and  founda¬ 
tion  of  our  automotive  program,  and  5)  maximum  reduction 
of  manufacturing  and  tooling  ex|)ense  through  consolidation 
and  integration. 

APPLIANCE  For  the  past  27  years,  Kelvinator  opera- 
DIVISION  tions  have  been  profitable,  with  rare  ex¬ 
ception,  in  the  delivery  of  more  than 
15,000,000  refrigerators,  electric  ranges,  home  freezers,  ice 
cream  cabinets,  and  other  products  to  users  all  over  the  world. 
It  is  making  money  today.  It  is  much  stronger  now  than  it 
was  at  the  time  of  the  merger.  Kelvinator  household  appliance 
sales  each  month  for  the  past  14  consecutive  months  have 
exceeded  the  comparable  month  of  the  previous  year.  We 
anticipate  steady  increases  during  the  remainder  of  this 
decade,  building  up  to  an  all-time  record  demand  in  the  1960’s. 
A  striking  example  of  progress  in  this  division  is  what  has 
happened  in  our  compressor  business.  During  the  past  three 
years  an  intensive  program  to  improve  labor  relations,  to 
reduce  manufacturing  costs  and  to  merchandise  more  exten¬ 
sively  in  a  field  in  which  Kelvinator  historically  has  always 
been  a  leader,  has  paid  off.  Today,  the  Detroit  plant,  which 
builds  refrigeration  systems  for  refrigerators,  freezers,  bever¬ 
age  coolers,  ice  cream  cabinets,  supermarket  frozen  food  cases, 
etc.,  for  ourselves  and  other  companies,  is  operating  at  a  peak 
level.  Sales  of  condensing  units,  compressors  and  systems  in 
the  first  four  months  of  this  calendar  year  are  already  27  per 
cent  greater  than  those  of  the  entire  previous  year.  We  expect 
to  triple  last  year’s  commercial  sales  in  1956. 

Sales  of  our  brands— Kelvinator,  Leonard  and  ABC— are 


moving  ahead  in  refrigerators,  electric  ranges,  laundry  equip¬ 
ment  and  in  other  fields. 

Our  plastics  operations  are  growing,  and  we  have  expanded 
our  research  in  plastics  for  both  automotive  and  appliance 
applications.  Our  facilities  for  large  plastic  parts  are  among 
the  largest  in  the  country. 

EXPORT  &  Kelvinator  export  operations  are 

SUBSIDIARIES  steadily  expanding.  Construction  will 

begin  May  1  on  a  new  appliance  plant 
near  Liver|x>ol,  England.  This  will  more  than  double  our 
manufacturing  facilities  in  the  United  Kingdom.  Exix)rt  sales 
of  products  built  in  our  U.  S.  plants  are  up  47  per  cent  in  the 
first  six  months  over  the  same  fiscal  period  a  year  ago.  In  the 
past  year,  four  new  plants  have  been  added  to  the  foreign- 
owned  assembly  facilities  for  building  Kelvinator  products 
abroad,  bringing  the  total  to  12.  In  the  fast-growing  Canadian 
market,  Kelvinator  continues  as  one  of  the  top  two,  with 
[)roduction  and  sales  running  substantially  ahead  of  a  year 
ago.  Our  partnership  with  Simpson  Sears  (Canada’s  Sears- 
Roebuck)  is  an  important  element  in  the  company’s  growth. 

We  are  experiencing  a  steady  improvement  in  our  auto¬ 
mobile  sales  abroad,  despite  almost  complete  lack  of  ship¬ 
ments  during  our  changeover  period  in  the  first  fiscal  quarter. 
Sales  in  Canada  are  es|xx;ially  bright.  Our  Canadian  produc¬ 
tion  in  the  first  three  months  of  1956  is  up  124  per  cent  over 
last  year  for  all  our  cars,  but  380  per  cent  for  the  Rambler. 
Earlier  this  year,  we  formed  American  Motors  (Canada) 
Limited  to  provide  Nash  and  Hudson  with  advantages  com¬ 
parable  to  those  resulting  from  the  merger  of  the  parent 
companies. 

Our  wholly-owned  appliance  finance  subsidiary.  Redisco, 
has  expanded  its  activities  and  is  undertaking  the  financing 
of  wholesale  and  retail  paper  for  makers  other  than  Kelvina¬ 
tor,  both  in  the  United  States  and  Canada. 

DEFENSE  Our  autonomous  SiJecial  Products  division 
BUSINESS  in  Detroit  was  created  to  handle  existing 
defen.se  production  and  to  obtain  additional 
contracts.  Our  current  annual  volume  of  defense  business  is 
about  $18,000,000  and  employment  totals  2,100.  Since  the 
merger  we  have  added  ten  contracts  of  three  distinct  types, 
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a)  productiori,  b)  research  and  development,  and  c)  major 
engineering  on  a  new  type  military  aircraft.  Two  other  proj¬ 
ects  developed  by  American  Motors  in  the  fields  of  aircraft 
and  motor  vehicles,  could  involve  substantial  manufacturing 
programs,  and  are  expected  to  reach  the  contracting  stage  in 
the  next  few  months. 

automotive  We  have  repeatedly  pointed  out  that 
the  key  to  American  Motors  automo¬ 
tive  future  is  the  compact  single-unit  Rambler.  We  do  not 
intend  to  meet  the  Big  Three  head-on,  but  seek  to  outflank 
them  with  distinct  products.  The  compact  Rambler  is  one  of 
three  basic  car  concepts — the  large  American  car,  the  small 
European  car  and  the  new  compact  car.  The  Rambler  com¬ 
bines  the  large  passenger  space  and  comfort  features  of  the 
big  American  car,  with  minimum  exterior  dimensions,  to 
provide  the  economy  and  ease  of  handling  of  the  European 
cars.  That  we  are  making  headway  with  our  compact  car  con¬ 
cept  is  evident  in  the  success  of  the  Rambler.  It  is  the  only 
car  outside  of  the  high-price,  luxury  field  to  show  a  pronounced 
gain  in  sales  this  year.  During  the  March  quarter,  all  Rambler 
competitors  dropped  sharply  in  sales,  the  industry  as  a  whole 
was  down  11.4  per  cent,  while  Rambler  sales  increased  17.3 
per  cent.  Rambler  resale  value— an  important  mark  of  accept¬ 
ance  in  the  automobile  business  — has  stayed  at  the  top  in 
the  low  price  field  for  the  past  year,  regularly  leading  all  other 
makes  individually  or  by  their  average  resale  value  as  a  group. 

Rambler  registrations  in  January  and  February,  according 
to  the  latest  R.  L.  Polk  figures,  were  up  38  per  cent  over  a 
year  ago,  against  the  industry’s  decline  of  4.05  per  cent.  Nash 
and  Hudson  big  car  sales  were  up  11.7  per  cent,  but  when  the 
lateness  of  1955  model  introduction  (February,  1955)  is  taken 
into  account,  sales  of  our  larger  cars  this  year  have  been  below 
our  expectations. 

METROPOLITAN  In  early  April,  we  brought  out  the 
latest  model  of  the  Metropolitan, 
which  is  built  to  our  specifications  in  England.  For  the  past 
two  years,  we  have  sold  the  car  solely  on  a  market-test  basis, 
with  little  advertising  or  merchandising  support.  From  the 
beginning,  it  has  been  one  of  the  two  largest  selling  foreign- 
built  cars.  We  are  now  engaged  in  negotiations  that  could  lift 
the  Metropolitan  out  of  the  market-testing  stage.  Originally 
limited  to  the  U.  S.  and  Canada,  the  Metropolitan  is  now 
being  sold  in  five  foreign  countries. 

CONSOLIDATION  In  the  two  years  since  the  merger, 
&  INTEGRATION  we  have  nearly  completed  the  tre¬ 
mendous  job  of  consolidating  the 
'  organizations  and  physical  facilities  of  two  large  companies 


and  integrating  the  manufacture  of  their  products.  A  common 
tooling  program,  comparable  to  that  used  by  the  Big  Three, 
has  been  put  into  effect,  and  has  already  saved  us  millions  of 
dollars. 

FINANCIAL  For  the  first  6  months  of  the  1955-1956 
PICTURE  fiscal  year,  American  Motors  had  a  net 

loss  of  $827,555,  after  non-recvurring  profit 
of  $7,141,920,  realized  through  sale  of  some  of  its  subsidiary 
interests.  The  company  had  a  net  loss  of  $6,114,479  in  the 
corresponding  period  last  year  after  tax  recovery  of  $6,344,000. 
Our  total  automobile  sales  were  disappointing  to  us,  as  they 
were  to  most  of  the  industry.  However,  we  wovdd  have  com¬ 
pleted  the  period  profitably  except  for  the  abnormally  heavy 
expenses  involved  in  stepping  up  our  new  Rambler  introduc¬ 
tion  by  a  full  year  and  putting  our  new  V-8  engine  into  pro¬ 
duction.  In  any  event,  these  expenses  are  behind  us.  For  ovir 
program,  we  need  no  credit  lines  beyond  what  we  already 
have.  We  have  maintained  our  working  capital  close  to  the 
$62,000,000  level  at  which  it  stood  at  the  end  of  our  last  fiscal 
year,  September  30,  1955.  From  an  automotive  standpoint, 
our  organization  permits  us  to  break  even  on  a  volume  well 
below  200,000  units  annually. 

PROGRESS  ON  We  continue  to  make  progress  in  our 
SCHEDULE  automobile,  appliance  and  defense 

product  businesses.  Our  compact  car 
approach  will  be  intensified  and  we  are  going  ahead  with 
Nash,  Hudson  and  Rambler  cars  aimed  at  that  part  of  the 
market  seeking  new  kinds  of  cars  not  offered  by  the  Big  Three. 
Our  engineering,  styling  and  tooling  programs  for  automobiles 
and  appliances  are  up  to  schedule  for  the  first  time  since  the 
merger.  Our  1957  products  will  be  introduced  on  time  for  the 
first  time  since  integration  of  Nash  and  Hudson  production. 
We  will  begin  enjoying  the  fruits  of  recent  expenditures  of 
$63,700,000  for  new  tooling  and  facilities,  inclviding  those 
made  for  the  new  Rambler  and  our  new  V-8  engine  and  new 
Kelvinator  products. 

*  *  * 


above  report  was  made  by  President  George  Romney  at  a 
press  conference  in  Detroit,  April  24.  Copies  of  the  complete 
transcript  of  the  conference,  including  pertinent  questions  on  the 
company's  attitude  tounird  Government  intervention  in  the  auto¬ 
mobile  business  and  comparison  of  American  Motors  with  other 
companies,  are  available  on  request  to  American  Motors  Cor¬ 
poration,  Detroit  32,  Michigan. 


AMERICAN  MOTORS  CORPORATION 

rambler  •  NASH  •  HUDSON  •  METROPOLITAN  AUTOMOBILES 
kelvinator  •  LEONARD  •  ABC  HOUSEHOLD  APPLIANCES  AND 
COMMERCIAL  REFRIGERATION  PRODUCTS 
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Convicts  Win  an  Extra 
In  Hair-Raising  Coup 


Vancouver,  B.  C. 

Newspaper  presses  rolled  out 
an  extra  edition  May  7  at  the 
bidding  of  three  convicts  who 
held  a  prison  guard  within  a 
razor  slash  of  death  to  back 
their  demands. 

The  Vancouver  Province  pub¬ 
lished  its  first  night  extra  since 
World  War  II  to  help  save  the 
life  of  Ernie  Loveless,  Oakalla 
Prison  farm  guard,  held  for  al¬ 
most  six  hours  with  a  razor  at 
his  throat  and  shears  pressed 
against  his  back. 

Mr.  Loveless  was  turned  over 
unharmed  to  City  Editor  Bruce 
Larsen  after  the  latter  prom¬ 
ised  the  convicts  that  a  story 
of  what  they  said  was  wrong¬ 
ful  conviction  as  attempted 
murderers  would  be  published. 

Mr.  Loveless  was  seized  as  a 
hostage  in  the  barbering  space 
at  the  end  of  a  90-foot  cor¬ 
ridor.  The  convicts  lashed  his 
hands  together  with  wire  and 
later  demanded,  and  got,  a 
pair  of  handcuffs  for  him. 

‘Roll  His  Head’ 

Fellow  guards,  rifles  at  the 
ready,  were  frozen  at  the  other 
end  of  the  corridor  by  the 
threat:  “Stay  back,  we  have 
nothing  to  lose  through  cutting 
his  throat.  We’ve  got  20  years 
and  another  charge  waiting.” 

The  convicts  who  carried  out 
the  plot — which  followed  dis¬ 
missal  of  their  appeals  earlier 
in  the  day — were  Bob  Trem¬ 
blay,  Marcel  Frenette,  both  of 
Montreal,  and  Charlie  Talbot. 
They  and  two  other  men  were 
convicted  Dec.  19  of  the  at¬ 
tempted  murder  of  a  drug  ad¬ 
dict,  Thomas  Kinna. 

Holding  a  razor  at  Loveless’ 
throat  and  the  scissors  at  his 
back,  Tremblay  called  to  War¬ 
den  Hugh  Christie: 


“I’ve  got  to  live — what  the 
hell.  I’ll  cut  his  throat  and  roll 
his  head  out  to  you.” 

Asked  for  Newsman 

Tremblay  demanded  the  case 
be  reviewed  and  claimed  the 
evidence  given  at  the  trial — at 
which  all  received  20  years — 
was  not  shown  in  its  proper 
light. 

He  asked  prison  officials  to 
summon  Larsen  to  the  barber 
shop  after  the  guard  had  been 
held  hostage  for  an  hour. 

For  five  hours  the  newspaper 
man  talked  with  the  trio  and 
agreement  was  reached  to  free 
the  guard. 

Larsen,  29,  said  he  thought 
of  nothing  during  the  negotia¬ 
tions  “but  the  chance  I  had  to 
free  that  guard.” 

“I  knew,  because  Tremblay 
had  asked  for  me,  that  there 
was  a  hope  I  could  talk  him 
out  of  it.” 

Met  Once  Before 

Tremblay  met  the  city  editor- 
last  year  shortly  after  the  pre¬ 
liminary  hearing  of  the  at¬ 
tempted-murder  trial. 

The  meeting  took  place  after- 
Tremblay  smashed  the  camera 
of  Province  Photographer  Bill 
Cunningham.  He  telephoned  the 
newspaper  office  and  apologized 
for  his  actions,  saying  he  was 
under  extreme  pressure,  and  of¬ 
fered  to  pay  for  damages. 

Larsen  made  the  arrange¬ 
ments,  then  went  around  to 
Tremblay’s  residence  and  col¬ 
lected  $97.50. 

A  lawyer  sat  in  on  the  tense 
prison  interview.  Armed  guards 
stood  at  the  end  of  the  corridor 
with  prison  officials. 

Talbot  acted  as  courier,  run¬ 
ning  messages  back  and  forth. 
Frenette  held  the  menacing 
razor  most  of  the  time  but  was 
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double-line  180-point  headline 
which  said :  This  Story  for  a 
Life!” 

Two  lines  of  type  under  the 
headline  said: 

“Province  City  Editor  Frees 
Kidnapped  Guard.” 

Under  that  and  the  byline 
ran  the  first  three  paragraphs 
of  the  story,  set  three  columns 
wide  in  blackface  type. 

In  a  front-page  editorial,  the 
newspaper  explained  how  it 
came  to  publish  the  extra  as 
part  of  a  successful  effort  to 
save  the  life  of  the  38-year-old 
Loveless. 


Bruce  Larsen 

spelled  occasionally  by  Trem¬ 
blay. 

Larsen  related  later: 

“Tremblay  insisted  that  facts 
had  been  held  out  or  not  en¬ 
tered  at  their  trial.  His  request 
was  that  our  paper  run  his 
complete  side  of  the  story. 

Run  What  Was  Legal 

“My  promise  in  return  was 
that  my  paper  would  run  what 
.seemed  reasonable  and  what 
was  legally  our  right  to  pub¬ 
lish.  I  also  promised  that  what 
our  paper  could  not  publish  .  .  . 
We  would  supply  to  the  attor¬ 
ney-general’s  department. 

“He  made  many  jumbled  de¬ 
mands,  many  of  them  inconclu¬ 
sive.  As  a  desperate  prisoner 
he  suddenly  had  an  Aladdin’s 
Lamp  but  he  didn’t  know  quite 
how  to  get  it  working. 

“He  wanted  me  to  print 
everything  he  said. 

“I  told  him  I  would  write 
what  I  could  within  reason  if 
he  would  take  the  razor  from 
the  guard’s  throat.  I  told  him 
we  would  publish  the  extra  in 
return  for  a  man’s  life. 

“He  agreed  ...  In  our  final 
half-hour  session  I  told  him 
that  if  he  could  find  anything 
to  help  himself  it  might  come 
through  letting  Loveless  walk 
out  with  me.  His  lawyer  .  .  . 
Strongly  urged  Tremblay  to 
agree  with  this  suggestion. 

“After  ‘messenger’  Talbot 
had  a  final  session  with  War¬ 
den  Christie,  Frenette  unbuck¬ 
led  the  handcuffs  and  Loveless 
walked  down  the  corridor  with 
me.” 

‘It’s  Wonderful’ 

When  Loveless  had  been  re¬ 
leased  to  Larsen  and  the  two 
men  were  walking  down  the 
corridor,  the  city  editor  said: 
“It’s  damned  fine  to  see  you 
walking.” 

Loveless,  his  clothes  rumpled 
and  his  walk  unsteady,  replied: 
“It’s  wonderful  and  I  thank 
you  ...” 

The  Province  extra  carried  a 


At  least  11,000  copies  of  the 
extra  were  sold  in  downtowTi 
and  suburban  areas.  The  paper  ' 
hit  the  street  shortly  after  9  i 
p.  m.,  about  m  hours  after  : 
Loveless’  release.  | 

The  guard’s  wife  and  chil¬ 
dren,  at  his  request,  knew  noth¬ 
ing  of  the  excitement  until  1.5  ! 
minutes  before  he  walked  in  [ 
the  door  of  his  home. 

Byline  in  Rival  Paper 
The  Vancouver  Sun,  rival  to  . 
the  Province  in  the  afternoon  J 
field,  carried  a  front-page  first-  I 
person  story  by -lined  “By  \ 
Bruce  Larsen,  Province  city-  ■ 
editor”  and  headed  “I  helped  | 
save  a  life.”  j 

Larsen  was  with  the  IFinni- 
peg  Tribune  before  coming  to  t 
Vancouver  in  January  1950.  He  Jr 
worked  for  the  Vancouver  Her-  j 
aid  before  joining  the  Province  ‘ 
in  April,  1951.  [ 

He  had  spent  the  weekend  in  : 
Winnipeg  and  “I  promised  my 
wife  faithfully  I’d  be  home  for 
supper  Monday  night.”  [ 

He  didn’t  get  home  until 
Tuesday  afternoon.  f 

“I  went  to  the  prison  first  ; 
about  3:15  p.  m.,”  he  said.  “1  J 
made  my  first  call  to  my  edi-  j 
tor  about  6:15  and  asked  him  ; 
to  go  extra.  Then  I  asked  him  ■ 
to  call  my  wife  and  tell  her  1 
was  in  a  conference.” 

• 

Samuel  Pew  Dies; 

UP  Representative 

1)EN\TR 

Samuel  H.  Pew,  42,  a  divi-  ! 
sion  representative  for  United 
Press,  died  in  his  sleep  Tues-  , 
day  night  (May  8)  at  the 
Hotel  Denver,  Glenwood  * 
Springs,  Colo.  A  medical  ex¬ 
aminer  said  death  was  probably 
due  to  a  coronary  condition. 

Mr.  Pew,  a  son  of  the  late 
Marlen  E.  Pew,  former  editor  , 
of  Editor  &  Publisher,  went 
with  UP  in  1942.  He  is  sur¬ 
vived  by  his  wife  and  three 
young  children;  also  by  his 
mother,  brother  and  sister. 
Burial  services  will  take  place  I 
in  New  York  City  May  14.  I 
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Circulation 

{Continued  from  page  12) 

was  second  in  number  of  copies 
printed  to  the  edition  after  the 
1952  Presidential  election  which 
ran  to  737,000,  but  that  was 
press  run  and  included  returns. 

Productivity  L'p 

Another  advertising  success 
being  pushed  vigorously  by  the 
Times  is  its  direct  telephone 
campaign  for  home  delivered 
circulation.  On  a  typical  eve¬ 
ning  there  will  be  2.5  specially 
trained  telephoners  calling  up 
potential  Times’  buyers. 

The  productivity  of  the 
Times’  promotion  and  sales  ef¬ 
fort  was  up  25  to  30%  in  Mr. 
Veit’s  measurement. 

There  was  no  formality  at 
all  attached  to  the  selection  of 
BBDO,  according  to  Mr.  Veit. 
Presentations  were  not  made  by 
several  agencies.  Mr.  Veit  said 
he  just  called  up  BBDO  one 
(lay  and  said  “drop  around.” 

While  the  decision  to  employ 
an  advertising  agency  is  new 
to  the  Times,  it  is  old  hat  to 
other  New  York  newspapers. 
The  Herald.  Tribune  and  the 
World-Telegram  and  Sun  have 
had  Donahue  and  Coe  for  many 
years.  The  News  uses  Cunning¬ 
ham  &  Walsh;  the  Joumal- 
Amencan,  Bozell  &  Jacobs;  the 
Post  and  Mirror,  different 
agencies. 

Cash  Transaction 

•Account  executive  for  the 
Herald  Tribune  is  James  F. 
Ryan,  vicepresident  and  a  for¬ 
mer  newspaper  man.  Most  re¬ 
cent  agency  campaign  was  an 
intensive  10-day  TV  and  radio 
schedule  promoting  U.  S.  Tan- 
gletowns,  the  puzzle  series.  Five 
TV  channels  and  seven  radio 
stations  were  used.  Film,  with 
animated  letters  falling  into 
place  for  a  Tangletown  puzzle 
provided  minute  and  20-second 
TV  spots.  The  campaign  was  a 
cash  transaction,  becau.se  the 
Herald  Tribune  wanted  to  call 
its  spots,  which  were  placed 
next  to  such  TV  shows  as 
Garry  Moore,  Bob  Crosby.  I.ate 
Show,  Weather  Girl,  and  After- 
L.  noon  Film  Festival.  The  radio 
spots  ran  next  to  Tex  &  Jinx, 
Monitor,  and  similar  shows. 

]  The  agency  has  placed  simi- 
I  lar  TV  and  radio  campaigns 
I  promoting  the  improved  prod¬ 
uct  in  general  and  such  fea¬ 
tures  a.s  the  Herald  Tribune’s 
new  “Green  Section,”  and  TV 
and  radio  magazine.  Also  de¬ 
signed  by  agency  staffers  were 
cards  on  commuter  trains  and 
three-sheet  posters  in  500  lo- 
’  cations. 


Edward  F reeman,  promotion 
director,  bosses  a  staff  of  24, 
devoted  to  promotion  and  in¬ 
formation  service.  Not  included 
in  this  number  are  six  staff 
artists  used  also  for  advertising 
promotion.  Mr.  Freeman  said 
an  average  300,000  direct  mail 
letters  on  circulation  promotion 
go  out  in  the  course  of  a  year. 

Home  Delivery  Push 

Increase  in  home  delivery  is 
also  a  Herald  Tribune  concern. 
The  promotion  department  fur¬ 
nishes  newsdealers  with  many 
advertising  aids  to  push  this 
type  of  sale.  Dodgers  are  pro¬ 
vided  for  door-to-door  deliver¬ 
ies.  A  telephone  force  of  12 
rings  up  to  give  sales  talks. 
For  this  purpose  a  street  ad¬ 
dress  directoiy  is  used  for  con¬ 
centration  on  desirable  residen¬ 
tial  locations.  Mr.  Freeman  said 
about  33%  of  the  paper’s  subur¬ 
ban  circulation  and  20%’  of  the 
city  was  now  home  delivered. 
Herald  Tribune  circulation  for 
the  March  period  was  reported 
at  374,417. 

The  office  of  Lawrence  W. 
Merahn,  promotion  director, 
World-Telegram  and  Sun  lies 
only  a  glass  partition  away 
from  the  busy  city  room.  That 
is  for  a  significant  promotion 
purpose,  he  maintained. 

“We  are  concentrating  on 
putting  out  a  good  newspaper 
and  the  news  and  promotion 
staffs  are  close  together  work¬ 
ing  as  a  team  to  that  end,”  he 
said. 

Top  Executive  Team 

While  Mr.  Merahn  was  l)e- 
ing  interviewed,  B.  O.  Mc- 
Anney,  a  WT&S  vicepresident, 
stopped  in  to  tell  him  about  a 
promotable  news  feature  in  the 
next  day’s  paper.  That  happens 
all  the  time,  according  to  Mr. 
Merahn.  Top  executives  are 
active  members  of  the  promo¬ 
tion  team. 

Mr.  Merahn  produced  a 
raft  of  show  cards,  pamphlets, 
reprints,  and  other  direct  mail 
pieces  to  show  how  he  was 
“funnelling”  WT&S  advertising 
“to  get  a  dollar  back  for  every 
dollar  invested.” 

“What  we  are  trying  to  do,” 
he  said,  “is  to  move  reader 
traffic  through  the  paper  page 
by  page  by  getting  special 
groups  to  read  the  WT&S  for 
its  specialized  content.  We  place 
small  reliance  on  contests  to 
promote  readership.  This  con¬ 
stant  selling  of  newspaper  fun¬ 
damentals  is  one  of  the  big  rea¬ 
sons  why  we’ve  managed  the 
greatest  circulation  gain  of  all 
New  York  weekday  newspapers 
for  the  six  months  ended  March 
31.” 

As  examples  of  his  direct- 


mail  formula,  Mr.  Merahn 
cited  the  following:  When,  for 
example,  Charles  Ventura,  so¬ 
ciety  columnist,  goes  to  Palm 
Beach,  he  sends  notices  to 
names  in  the  Social  Register; 
the  amusement  section  is  adver¬ 
tised  to  a  list  of  Radio  City 
Music  Hall  patrons;  a  pamphlet 
on  the  paper’s  financial  tables 
goes  to  the  full  list  of  stock 
brokers,  and  so  on  through  the 
entire  paper. 

“Our  main  effort  is  to  hu¬ 
manize  our  promotion,  to  give 
it  animation,  to  direct  it  to¬ 
ward  specific  groups  of  people,” 
Mr.  Merahn  continued. 

“If  a  story  breaks  or  a  series 
starts  about  a  nearby  com¬ 
munity,  we  saturate  the  area 
with  posters.  We  ‘neon’  all  our 
departments  regularly  to  as 
many  lists  of  potentially  in¬ 
terested  people,  we  can  buy  or 
obtain. 

“I  believe  the  WT&S  promo¬ 
tion  department  works  as  close¬ 
ly  with  the  editors  as  any  in 
the  count  i-y.  We  don’t  believe 
in  conferences.  We  believe  in 
fast  action.  But  that  is  why 
I  personally  requested  that  my 
office  should  be  a  part  of  the 
city  room.  The  trend  of  news¬ 
paper  circulation  is  up,  and  it’s 
because  people  are  being  sold 
more  on  the  content  and  good 
work  of  newspapeis  for  public 
benefit.” 

Similar  in  point  of  view  on 
working  closely  with  editors  is 
Jack  M.  Stenbuck,  circulation 
director  of  Hearst  Newspapers, 
who  returned  to  the  business 
last  June.  He  participates  in 
a  conference  method.  The 
Hearst  Sunday  Editorial  Com¬ 
mittee  meets  fortnightly,  pre¬ 
sided  over  by  W.  R.  Hearst, 
Jr.  Among  its  dozen  members, 
besides  Mr.  Stenbuck  and  Stan¬ 
ley  Lewis,  circulation  promo¬ 
tion  director,  are  the  editors  of 
International  News  Sei-vice, 
King  Features  Syndicate,  and 
the  Hearst  Magazines.  What 
the  committee  is  seeking  is 
general  impiovement  of  the 
newspapers,  specifically  edi¬ 
torial  ideas  that  will  sell  papei's. 

Out  of  the  committee  has 
come  a  number  of  what  Mr. 
Stenbuck  calls  “show  case,”  or 
bonus  features.  Among  them 
were  a  week-long  series  on 
Ai-thur  Godfrey  by  Jack 
O’Brian;  on  Frank  Sinatra,  by 
Dorothy  Kilgallen;  “Dynamite 
In  Dixie,”  by  James  Bishop;  a 
series  on  the  boy  financial 
wizard,  Lennie  Ross,  by  Made¬ 
line  Ryttenbeig;  and  the  Tru¬ 
man  travel  series  coming  up. 

It  is  generally  agreed  that 
promotion  of  such  features  is 
partly  responsible  for  a  jump 
of  approximately  71,000  in 


Journal- American  circulation  in 
the  past  three  months. 

Sumner  Collins,  pi*omotion 
director,  said  the  paper  was  in¬ 
vesting  about  $4^,000  a  year 
in  radio  and  television  alone. 
To  advertise  a  big  feature 
series  and  the  start  of  a  new 
contest,  copy  will  be  placed  in 
50  newspapers  in  the  circula¬ 
tion  area.  For  some  years  the 
Journal-American  has  spon¬ 
sored  a  half-hour  Sunday  morn¬ 
ing  radio  show  on  30  stations 
in  the  New  York  area,  during 
which  its  comics  are  read. 

The  Mirror,  of  which  Ted 
Clodius,  is  promotion  manager, 
and  Charles  Strehan,  circula¬ 
tion  director,  likewise  has  prof¬ 
ited  from  “show  case”  features 
developed  by  the  Hearst  com¬ 
mittee.  “They’re  Munlering 
Boxintr,”  bv  Dan  Parker,  was 
advertised  in  newspapers,  radio 
and  TV.  While  it  has  some  trade 
time  -  and  -  space  arrangements, 
cash  is  also  paid  for  broadcast 
spots. 

Number  of  Factors 

The  Post,  according  to  Mar¬ 
vin  Berger,  business  manager, 
employs  a  number  of  different 
advertising  agencies,  when  it 
has  any  commissionable  busi¬ 
ness. 

“We  feel,”  he  said,  “that  our 
circulation  gain  over  the  past 
years  is  attributable  to  a  num¬ 
ber  of  factors,  among  which,  of 
course,  are  the  features  and 
serial  news  stories  we  have  been 
running.” 

The  last  contest  was  the  “Fa¬ 
mous  Name  Puzzle,”  ending 
Feb.  20,  1043. 

Noting  the  April  figure  as  the 
highest  ever  attained  by  the 
Post,  Dorothy  Schiff,  president 
and  publisher,  said  she  believes 
that  New  York  city  circulation 
has  by  no  means  reached  a  satu¬ 
ration  point.  She  thought  the 
Post  was  gaining  becau.se  of  its 
news  coverage  and  wide  range 
of  reader  Interest. 

“I  am  optimistic  as  to  possi¬ 
bilities  for  further  increases  in 
two  New  York  newspaper  cir¬ 
culations,  the  Post  and  the 
Times.”  she  said.  “I  have  rea¬ 
sons  for  not  being  optimistic 
about  the  others.  But  far  be  it 
from  me  to  presume  to  edit 
them.” 

(Next  week:  Operation  Future.) 

Patrirk  Slabbed 

Rock  Hill,  S.  C. 

An  unidentified  assailant, 
wielding  a  steak  knife,  attacked 
Talbot  Patrick,  editor  and  pub¬ 
lisher  of  the  Rock  Hill  Herald, 
in  his  home  April  28  and 
stabbed  him  in  the  leg.  Mr. 
Patrick  went  to  the  hospital 
but  declined  to  sign  a  com¬ 
plaint. 
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Small  Daily 
Team  Proves 
Big  Principle 

San  Francisco 

The  Pulitzer  crusade  of  the 
Watsonville  Regisfer-Pajaronian 
brought  about  the  resignation 
of  a  public  official  and  the  con¬ 
viction  «f  a  public  figure. 

Its  success  was  not  bom  until 
after  more  than  18  months  of 
staff-wire  diligence.  In  its 
course  two  men  were  threatened 
at  gun-point,  a  camera  was 
smashed,  and  verbal  threats 
were  aired  repeatedly.  (E&P, 
Nov.  26,  page  .38.) 

During  the  months  of  devel¬ 
oping  tension  the  Register- 
Pajaronian  went  to  the  rescue 
of  a  small  publisher  threatened 
with  libel  for  criticizing  the 
district  attorney.  Then  the  R-P 
itself  found  it  was  on  the  dis¬ 
trict  attorney’s  firing  line  of 
criticism. 

Bids  for  investigation  by 
state  officials  were  thrice  re¬ 
fused,  and  finally  won  as  the 
result  of  a  dramatic  early- 
morning  episode. 

Principle  Defined 

Through  it  all  the  newspaper 
fought  for  a  basic  principle,  and 
that  is  the  factor  that  lends 
significance  to  the  newspaper’s 
victory,  in  the  opinion  of  Frank 
F.  Orr,  editor. 

“The  people  have  the  right 
to  know  what  their  public  of¬ 
ficials  are  doing,  even  at  1 
o’clock  in  the  morning.  Any 
public  action  by  any  public  of¬ 
ficial  is  subject  to  continuing 
scrutiny  by  the  press,’’  Mr.  On- 
told  Editor  &  Pubusher. 

The  entire  staff  became  in¬ 
volved  in  the  watch  over  every 
action  of  former  District  Attor¬ 
ney  Frank  Moore  when  he  be¬ 
came  a  controversial  figure  in 
an  election  campaign.  This 
vigilance  was  extended  when  he 
was  elected  and  the  controversy 
grew. 

Included  in  the  official’s  ac¬ 
tions  were  charges  about  condi¬ 
tions  in  Watsonville.  Then  came 
the  request  that  John  Peter 
Pletschet,  editor  of  the  weekly 
San  Lorenzo  Sjhi,  explain  some 
editorials  in  which  he  criticized 
the  district  attorney’s  office. 

“We  then  compared  John 
Peter  Pletschet  to  John  Peter 
Zenger,’’  explained  Mr.  Orr.  The 
district  attorney  did  not  repeat 
his  demands  for  an  explanation. 

“Bomb  Had  Been  Set” 

All  departments  of  the  news¬ 
paper  and  all  staffers  had  con¬ 
tributed  to  the  newspaper’s  in¬ 


quiries  into  the  pros  and  cons 
of  the  young  district  attorney’s 
actions  when,  as  Mr.  Orr  puts 
it,  “the  entire  situation  was 
fused.  The  bomb  already  had 
been  set” 

Sam  Vestal,  photographer, 
and  William  Kennedy,  reporter, 
were  detained  by  an  armed  man 
at  1  am.  after  photographing 
an  auto  in  the  driveway  of  the 
home  of  Raymond  Jehl,  a  for¬ 
mer  cardroom  operator. 

Mr.  Orr  himself  arrived  at 
the  scene  in  time  to  rip  a  news¬ 
paper  from  the  auto’s  license 
plate  and  disclose  a  plate 
granted  to  the  district  attorney. 
He  also  was  in  time  to  receive 
photographic  plates  which  had 
been  concealed  before  the 
camera  was  smashed. 

This  dramatic  episode,  name- 
callings  and  charges  directed 
against  the  editor  and  the  en¬ 
tire  newspaper  were  followed 
by  the  resignation  of  the  dis¬ 
trict  attorney  after  Attorney 
General  Edmund  Brown  sent 
top  aides  to  investigate,  high¬ 
lighted  the  case. 

“But  it  was  the  joint  effort  by 
all  members  of  the  newspaper 
staff  to  spotlight  the  actions  of 
the  man  who  was  a  candidate 
and  then  a  district  attorney 
that  won  the  crusade,  after 
long  months  of  effort,”  Mr.  Orr 
stressed. 

News  of  the  Pulitzer  award 
atop  the  Sigma  Delta  Chi  Pub¬ 
lic  Service  award  reached  Mr. 
Orr  at  Ventura  where  he  is 
sitting  in  temporarily  as  edi¬ 
torial  director  of  .lohn  P. 
Scripps  Newspapers,  during 
Roy  Pinkerton’s  travel  leave. 

At  Watsonville,  an  all-staff 
jubilee  marked  receipt  of  the 
announcement  of  the  award 
won  by  complete  staff  team¬ 
work. 

“This  is  bedlam,”  explained 
Ward  Bushee,  managing  editor. 
“We  got  the  news  after  the 
last  page  went  in,  so  we  ripped 
it  back  out  for  a  makeover. 
Now  we  are  celebrating.” 

The  Register-Pajaronian  ob¬ 
tains  part  of  its  name  from  the 
Pajaro  River — called  “river  of 
the  bird”  by  the  Sp-anish. 


flew  over  the  scene  in  a  Daily 
News  plane  just  as  firemen  ar¬ 
rived.  The  picture  shows  a  B-26 
bomber  burning  in  a  street  in 
East  Meadow,  L.  I. 

Mr.  Mattson’s  photo  had 
previously  won  the  Joseph  Me- 
dill  Patterson  Aw-ard  and  first 
prize  in  the  spot  news  class 
at  the  1956  exhibit  of  the  New 
York  Press  Photographers  As¬ 
sociation. 

The  citation  said:  *■ 

“Any  one  of  the  42  photos 
entered  by  the  News  could  be 
admired  in  any  exhibit  or 
salon.  It  is  a  collection  remark¬ 
able  for  its  variety  of  subjects 
and  the  wide  sweep  of  human 
emotions — a  woman  thumbing 
her  nose  at  a  rival  for  the  af¬ 
fections  of  the  former’s  hus¬ 
band,  a  hound  dog  with  an  ice 
pack  on  his  head,  a  baby  being 
lowered  on  a  fire  escape,  a 
baseball  manager  shaking  his 
fist  in  the  face  of  an  umpire, 
and  an  86-year-old  woman  ref¬ 
ugee  from  Romania  waiting  for 
her  ship  to  dock  in  New  York. 

“The  following  photographers 
are  represented:  A1  Amy,  Paul 


Bernius,  Ed  Clarity,  Jack  CUri- 
ty,  Tom  Cunningham, 

Eckert,  Albert  Fougel,  Tom 
Gallagher,  Ed  Giorandino,  Piu) 
Greitzer,  Charles  Hoff,  Frank 
Hurley,  Walter  Kelleher,  Bob 
Roller,  Hal  Mathewson,  Fred 
Morgan,  Charles  Payne,  Ed 
Peters,  Joe  Petrella,  Sam  Plat 
nick,  A1  Pucci,  Gordon  Ryndere, 
Nick  Sorrentino,  Paul  'Thayer, 
and  Seymour  Wally. 

“Their  collective  work  is  a 
well-rounded  coverage  of  life 
and  death  and  hope  and  de-  f- 
spair  in  a  great  city  24  hours 
a  day.” 

Fiction  Award 

MacKinlay  Kantor,  who  as  a 
17-year-old  youth  helped  his 
mother  edit  a  daily  newspaper, 
the  Webster  City  (Iowa)  Fret- 
man-Joumal,  won  the  Fiction 
Award  with  his  Civil  War 
novel,  “Andersonville.” 

The  1956  awards  mark  the 
39th  year  of  the  Pulitzers 
The  award  for  “distinguished 
and  meritorious  public  sei-vice" 
is  a  gold  medal  and  the  other 
journalism  awards  are  $1,000 
each. 


SO.  M 

Boderi 

NO.  M 
rwl  01 

wisa 

town  i 

IDNN 

woekly 

UBB^ 

S^Pn 

yiTC 
Sett  y 
Box  3! 


classified  section 
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■AdkCOMPETENT  appraisals  nnH  con¬ 
sultations;  confidential  brokeraxe ;  30  I 
years  of  honest  dealintr.  Stysjes,  Roun¬ 
tree  &  Co..  625  Market  St.,  San 
Francisco  6,  California. 


RALPH  J.  ERWIN 
Newspapers  and  radio  stations.  1443 
S.  Trenton,  Tulsa.  Okia. 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 
Ocean  Avenue,  Brooklyn,  N.  T. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ITiis 
is  why  we  insist  on  personal  contact 
sellinK. 

LEN  FEIGHNER  AGENCY 
Box  192  Ml  Pleasant,  Mich. 


Publications  For  Sale 


MORE  SALES  this  year  than  ever  be¬ 
fore.  There  must  be  a  rea-son.  J.  R. 
GABBERT,  3937  Orange  St.,  Riverside, 
Calif. 


I  WEEKLIES  —  DAILIES 

I  We  offer  an  outstanding  list  of  Wed- 
j  ern  papers.  Why  not  write  for  osr 
latest  Bulletin  now.  No  charge  or  oU- 
gations. 

I  JACK  L.  STOLL  &  ASSOCIATES 
4958  Melrose  Ave.,  Los  Angeles  29,  CiL 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


THIRTY-ONE  year  old  weekly  Iocslee| 
in  booming  Rocky  Mountain  ires ' 
Grossing  $100,000  yearly.  Will  sell  el 
or  controlling  Interest.  With  rspi^ 
conversion  to  daily  field,  a  nstunl. 
Box  1928,  Editor  A  Publisher. 


Pulitzers 


MIDWEST  NEWSPAPH21S 
Good  opportunities  in  proven  fields. 

HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iowa 


{Continued  from  page  13) 


Photography 

The  News  Photography 
award  went  to  the  New  York 
Daily  News  “for  its  consistent¬ 
ly  excellent  news  picture  cover¬ 
age  in  1955,  an  outstanding  ex¬ 
ample  of  which  is  its  photo¬ 
graph,  ‘Bomber  Crashes  in 
Street.’  ” 

The  mentioned  photo  was 
taken  by  George  Mattson,  who 


MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newsi>apers  bought 
and  sold  without  publicity. 


A  CONSCIENTIOUS  post-sale  service 
i  affords  both  buyers  and  sellers  as- 
'  surance  of  successful  performance. 

NEWSPAPER  SERVICE  COMPANY, 
;  601  Georgia  Savings  Bank  Bldg., 
’  Atlanta,  Georgia. 


TOT.\L  Price  $10,000,  low  down  VS- 
ment  gels  midwest  weekly  in  fiW 
town  grossing  $18,500.  Excellent  equip 
ment  and  potential.  Reason :  suddrt 
illness.  DIAL  Agency,  640  W.  Willia 

Detroit  1,  Mich.  _  _ ^ 

NEW  MEXICO  WEEKLY,  job  shop."= 
Well  equipiied,  growing  city.  Otte 
interests  require  sale.  Print  ng  <<*• 
tract  goes  with  it.  $60,000,  modid 
down  to  qualified  person.  Box  2911 
Editor  A  Publisher. 


WANTED 


Ulf 


Publisher  with  vision,  courage 
flnancial  strength  to  convert  Curt 
area  12  semi-weekly  exclusive  to  duly- 
Grossing  $385,000,  Price  $290,000,  do^ 


SALES-PURCHASES  handled  with  .  -  i  . - 

discretion.  Write  Publishers  Service,  P«ymcnt  $84,000,  operating  profit  m 
P.O.  Box  8132,  Greensboro.  N.  C.  superior.  A  go^  j. 

I _ _ _  _  should  have  a  circulation  of  j 

JOSEPH  ANTHONY  SNYDER  'his  100.000  trade  area.  Best  capW  I 
.  ..  I  gain  I  ve  ever  olTered.  J.  A.  snyiw- 1 

I  Western  Newspapers.  |  Npwspai^r  Broker,  10150  Culver  Blvi.  I 

10150  Culver  Blvd.,  Culver  City,  Cal.  i  Culver  City,  California.  * 
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Publicatiofu  For  Sale  I 


WEEKLY  PAPERS  1 

SO  MIN^J- — Srross  $12,000,  net  $6,000, 
-oiern  plant,  good  town 
no.  KINN. — gross  $70,000,  net  $13,000,  , 
nsi  opportunity  for  expansion  | 

WISCONSIN  —  gross  $20,000,  growing 
town  in  St.  Croix  Valley  I 

IDNNKOTA — gross  $600,000,  multiple  ' 
Mskly  A  printing,  proven  potential  • 
UBBY  agency,  86  E.  Kellogg  St., 

St.  Pan*  *■  Minnesota.  _ _ _ 

'WYOMING  EXCLUSIVE  COUNTY 
SMt  Weekly.  $26,000.  Bailey-Krehbiel, 
Box  396.  Salina,  Kansas. 

i*  Bu»ine$$  Opportunitiet 

U)  MAN  or  editor  with  a  little  money 
(U  acquire  up  to  60%  interest  in 
•xeellent  nationally  circulated  magazine 
K  he  acts  immediately.  Write  fully 
to  P.O.  Box  936,  Albuquerque,  N.  M. 

National  AdvertUing  Space 

ULUNE  rate  is  for  the  pigeons.  Get  j 
esrdinaU,  buy  by  the  inch  in  Sanders  ' 
ABC  Three.  Geneseo,  N.  Y.  i 


WANTEli:  Address  of  Jark  Owens,  j 
formerly  of  Atlantic  City  Press-Union.  ' 
Has  cheek  due  him  as  result  of  sever- 
inte  pay  suit.  Please  inform  News¬ 
paper  Guild  of  Greater  Philailelphia. 

n,2  N.  15th  St. 

Philadelphia  19,  Pennsylvania 

■(  NEWSPAPER  SERVICES 

_ Corre$pondent» _ 

W  TOUR  Local  angle  out  of  Washington 
■  Stories  you  want  only — no  padding. 

I  potent  per  completed  assignment. 
Aecred'ted,  respected  reporter.  Box 
MO,  Editor  A  Publisher. 

Advertising  Rates 

CLASSIFIED 

Line  Roles  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
irOer)  4  times  0  454  per  liM  eKh 
toirtiea;  3  times  9  2  9  55$: 

1  •  6^.  Add  154  Tor  Box  Service. 

AIL  OTHER  CLASSIFICATIONS: 

4  tints  9  904  per  line  each  insertion; 

1  tines  9  954;  2  times  9  $1.00; 

L  #  $1.10.  3  line  minimum.  Add  154 
hr  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  7  p.m. 
Ceant  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box- 
Mders'  ideidities  held  in  strid  con- 
Mence.  Replies  mailed  daily.  Editor  & 
Feblisher  reserves  the  ripht  to  edit  all 
mt. 

DISPLAY  RATES 


NEWSPAPER  SERVICES 


Contultants 


Ni:W  SPARKLE  FOR  YOUR  C 
NEWS  COLUMNS  I 

Put  Zip  in  your  editorial  coverage  and  ° 
news  display.  Improve  revenue.  Im-  1 
partial,  trained  analysts  with  fresh  ■ 
ideas,  new  viewpoints.  Dick  Haratine  ^ 
A  Associates,  3404  Greengarden  Boule-  ^ 
vard,  Erie,  Pennsylvania.  \ 

c 

Syndicatea  -  Featuret  I 

CHUBBY  CHARLIE.  282,  losing  100  '  ] 
pounds  in  newspapers  wants  syndics-  , 
tion.  Unbelievable  interest.  See  EAP  i 
4-28,  page  112.  Local  publisher  ref¬ 
erence.  Chubby  Charlie,  P.  O.  Box  * 
186,  Troy,  Alau _  I 

TV  COLUMN  available — a  buck  a  week  ] 
for  600  zingy  words  each  week  oa  ] 
glitter,  glamour  and  goasip.  Hal  Spec-  , 
tor,  161  N.  Hamilton  Drive,  Beverly  ' 
Hills,  Calif.  I 

Press  Engineers 

Dearborn  Machinery  Movers  Co. 

DISMANTUNG 

I  MOVING  1 

'  ERECTING  I 

I  We  offer  s  complete  "Turn  Key”  job  ^ 
Anywhere  | 

P.O.  Box  277  New  Orleans  9.  La.  i 
Phone:  BYwater  7534 


MACHINERY  and  SUPPUES 


Compoaing  Room 


COMPLETEXY  reconditioned  Ludlow 
Unit  Gas  or  Hleetrie.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  mats.  9t  and  72  chan,  full  and 
split.  Lino  or  Intertype  MagazLpea. 
Also  side  Aux.  Midwest  Matrix  Mart, 
688  Plymouth  Coort,  Chicago  8,  Ill. 
WE'RE  THE  LARGEST  distributor 
of  Newspaper  Form  ThTicks  in  the 
World  —  there  must  be  a  reason  — 
$76.60  to  $88.50  each.  FOB  Elkin,  i 
None  better  at  any  price.  Write  for  i 
descriptive  circular.  L.  A  B.  Sales 
Company,  P.O.  Drawer  660,  Elkin, 
North  Carolina. 

FIVE  FON'TS  of  8  pt.  Corona  Mats  in 
good  running  condition — three  fonts  in 
8  pt.  .'.  668  and  two  fonts  in  8  pt. 
.'.  228  with  slightly  different  keyboard 
layout  for  Teletypesetter.  All  mats  in 
same  face  and  will  run  line  for  line. 
Will  sell  separately  or  together.  Reason 
for  selling:  Changing  to  11^4  cm  col¬ 
umns.  Bargain  fur  rash.  Call  or 
write  E.  Ray  King,  The  Tribune,  Con¬ 
cord,  N.  C. 

Newsprint 


55  SHORT  TONS 
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UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS. 
DISMANTUNG  -  MOVED  -  ERECTTED 

Universal 

Printing  Equipment  Co..  Inc. 

420  Valley  Brook  Ave., 
Lyndhurst,  N.  J. 

E.  P.  WALLMAN  A  CO. 

Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erection  all  typee  of 
I  presses  Chast  to  (hast  I 

Tel.  8-4164  976  N.  Church  Street 

I  Rockford  Illinois  ' 

Newspaper  Press  Installations 
'  MOVING — REPAIRING — TRUCKING  I 
j  Expert  Service — World  wide 
!  SKIDMORE  AND  MASON,  INC. 
56-69  Frankfort  Street 
New  York  88.  N.  Y. 
i  Barclay  7-9775 

MACHINERY  and  SUPPUES 

Composing  Room 

;  REID  V  belt  motor  drive  for  Lino- 
.  lype-Intertype  in  use  several  years. 

^  Users  very  well  pleased.  Reid  maga- 
j  zine  racks  81  stock  sizes  or  make  to 
suit  your  needs.  Like  to  have  your 
I  order.  Arch  Reid,  William  Reid  Co., 

;  2271  Clybourn,  Chicago  14,  111. _ 

MODEL  6  LINOTYPE.  Sen  No! 

I  46,321.  One  mag.,  2  molds,  gas  pot, 

I  feeder,  Emerson  AC  motor  Fast  dis- 
I  tributor,  Univ.  K.B.,  outside  galley. 

I  One  owner  machine.  Purchased  new 
I  1935.  Price  $2,000  crated  and  loaded 
‘  aboard  truck.  Available  now.  Inland 
I  Newspaper  Supply  Co.,  422  West  8th, 

Kansas  Ci^.  Mo^ _  _ 

I  MODEL  C  INTERTYPEI  in  excellent 
I  operating  condition.  One  owner  ma- 
I  chine.  Equipped  3  mags.,  3  molds, 
Mohr  Saw,  electric  pot,  Margarh  feed¬ 
er,  AC  motor.  No  breaks  or  welds. 
Good  rams.  Available  now.  Price  $2,650 
crated  and  loaded  aboard  truck.  In¬ 
land  Newspaper  Supply  Co.,  422  West 

8th,  Kansas  City,  Mo.  _ 

!  MODEL  "29  LINOTYPE.  "Mixer  m^eT, 

I  Ser.  No.  61625.  Four  90-chan,  mags., 
4  molds,  Merg.  outboard  quadder  in- 
I  stalled  new  4  years  ago.  Mohr  Saw, 

1  electric  pot,  Margach  feeder,  new  Cush¬ 
man  AC  motor.  Good  running  condi¬ 
tion.  $5,500  crated  and  loaded  aboard 
truck.  Available  now.  Call.  wire,  or 
write  Inland  Newspaper  Supply  Co.. 
422  West  8th,  Kansas  City,  Mo. 


NORWEGIAN  NEWSPRINT 


EXCELLENT  QUALITY 
JUST  ARRIVED  NEW  YORK 


MACHINERY  and  SUPPUES 


Newsprint 


WE  HAVE 

NEWSPRINT 

TO  SUIT  YOUR  NEEDS 

Prompt  Shipments 
Future  Shipments 
Alfred  Bunge  Co. 

Standard  White  Tonnage 
Large,  Half  and  %  Rolls, 
and  smaller  widths. 

60  TONS  AND  UP 

BUNGE  PULP  & 

PAPER  CO. 

45  W.  45th  St.  New  York.  N.  Y. 
Phone:  JU  2-4830;  JU  2-4174^ 

I  Domestic  and 

j  Foreign  Shipments. 

i _ 

I  Mail  Room 


COSTA 


Murray  Hill  (New  York)  8-5772 


I  NEWSPAPER  STUFFING 

IN  ROLLS  64“  WIDE  MACHINES  FOR  SALE 

I  Six  Halvonens,  each  with  6  heads ; 
$180.00  PF.R  .«;HORT  TON  ON  DOCK  I  8'*th  vacuum  openers:  three  with 

I  needle  openers;  can  handle  sections  up 
i  to  64  pages:  speed  6600  to  6000  per 
'  hour.  Machines  can  handle  six  see- 
A  tions.  All  machines  sr#  in  good  operat- 

^ wO  I  !  ing  condition.  For  inspection  or  further 

{  information  call  or  write  to  Miles 
merchandising  CO  '  Production  Engineer,  The 

.  Philadelphia  Inquirer,  400  North  Broad 
„  Street,  Philadelphia  1,  Pa.  Phone 

Murray  Hill  (New  York)  8-57i2  Rittenhouae  6-1600. 

_ Press  Room _ 

SCANDINAVIAN,  AUSTRIAN  and  DUPLEX  PRESS 

DOMESTIC  Newsprint.  r 

ALL  SIZES  I  MUD  EL  b 

BEHRENS  SALES  CO.  4,  6,  8  page  standard 

427  2nd  Ave.,  N.  Y.  MU  6-6960  ^  ,  J* 

STANDARD  NEWSPRINT  ROLLS.  AC  Motor  drive 

Inquiries  invited.  AL  4-8728  N.Y.C.  .  ,  _  •rr-.i  i 

Box  216,  Editor  *  Publisher. _  John  UrittlthS  UO.  mC. 

USED  Newsprint  rewinder  for  sale.  416  Lexington  Ave.  New  York  17,  N.Y. 
Hay  be  seen  in  operation.  Capital  Tool  DUPLEX  TUBULAR  2-to-l  model  16 
A  Manufacturing  Co..  6000  Calvart  page  complete  stereo  mat  roller.  Dealer 
Road,  College  Park,  Maryland. _  P.  O.  Box  728,  Tampa,  Florida. _ _ 

BEHRENS  SALES  CO  24  page  goss  dek-a-tube 

DCnit,CINO  O/ALCO  ^  COMPLETE  STEREOTYPING 

Newsprint  Specialists  equipment 

151A 16 16U 17 l7tA — 31  Press  complete  with  motor  driven 

oj_4B 60 61 62 64 66  hoist,  re-winder,  tswihometer  and  rub- 

i  Rolls,  Sheets  —  Your  Size. 

nr nnirxiQ  QSTvq  rn  I  22%"  cutoff.  2  page  jumps  to  24 

;  m  2.a'’A""™Ycf*N¥  M°u ......  I  ?£ 

:  lb.  Duplex  metal  pot  complete  with 

y.S.  Tr^ury  s^ificaUons,  offe^ 

directly  °"*y-  !  thermoetatic  control.  Duplex  tubular 

ing  European  I  vacuum  plate  casting  box  (new  in 

Bunzl  Pulp  *  1  ’<»».  Hoe  rougher  and  Duplex  plate 

'  ^  ^  '  finisher,  plate  router,  chipping  block 

I  ConUct  U.S.  ‘Kent :  Lwhner  Pulp  *  ;  molding  machine.  ToUl 

Paper  Co..  Inc.,  Rochelle  Park.  New  equipment,  as  is 

^  Jersey.  _ _ _  where  is.  $86,000.00.  Available  about 

!  r-AMAnTAV  MtrwqpRfNT  .tundsnl  August  1st.  No  unusual  moving  prob- 
i  Ih  16^  16ti-  17”  22%^  i  Icms.  Blueprints  for  pit  and  wiring, 

ti-  lit  .i®  34-  rolls  Also  '  P"-™  °''*- 

r  i(U60?M  (U  elS  '  Has  had  finest  care.  To  be  replaced 

Euro^n  newsprint  4^6^6^64-66  .  3  Headliner  units  bc- 

rolls  for  May,  June.  July  delivery.  |  unprecedented  growth  in  Palo 

BROCKMAN  PAPER  CO.  i  a'‘" 

,  „  PALO  ALTO  TIME.'^ 

'  565  Westchester  Ave.,  N.  Y.  65,  N.  Y.  ,  p_  o.  pox  800, 

‘  MOtt  Haven  6-6022  Est.  1930  Palo  Alto,  California 


SCANDINAVIAN,  AUSTRIAN  and 
DOMESTIC  Newsprint.  I 

ALL  SIZES  I 

BEHRENS  SALES  CO. 

427  2nd  Ave.,  N.  Y.  MU  6-6960 

STANDARD  NEWSPRINT  ROLLS. 
Inquiries  invited.  AL  4-8728  N.Y.C. 
^x  215,  Editor  A  Publisher. 

USED  Newsprint  rewinder  for  sale. 
May  be  seen  in  operation.  Capital  Tool 
A  Manufacturing  Co..  6000  Calvart 
ttoad.  College  Park,  Maryland. _ 

BEHRENS  SALES  CO.  | 

Newsprint  Specialists 

16t/j— 16— 16%— 17— 17>/4— 31 
34—45 — 60 — ^1  62  64 — 66 
!  Rolls.  Sheets  —  Your  Size. 

BEHRENS  SALES  CO. 

I  427  2nd  Ave.  NYC,  NY  MU  6-6960  , 

I  AUSTRIAN  NEWSPRINT  paper  guar-  ! 

I  anteed  Standard  in  accordance  with  ; 

!  U.S.  Treasury  specifications,  offered  : 

directly  to  publishers  only,  by  lead-  | 

I  ing  European  paper  organization,  i 
Bunzl  Pulp  A  Paper  Ltd.  Moderate  ' 

I  tonnage  third  and  fourth  quarters.  ' 

I  (kmUct  U.S.  sgent:  Lechner  Pulp  A  ■ 
Paper  Co.,  Inc.,  Rochelle  Park.  New  1 
Jersey.  j 

!  CANADIAN  NEWSPRINT  standard 
!  82  lb.  16%”  16”  16t/4”  17”  22%"  I 

24”  31”  82”  88”  34”  86”  rolls.  Also  | 
European  newsprint  46-60-62-64-66”  : 
'  rolls  for  May,  June,  July  delivery.  | 

BROCKMAN  PAPER  CO.  i 

'  565  Westchester  Ave.,  N.  Y.  65,  N.  Y.  , 
MOtt  Haven  6-6022  F.8t.  1930 
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MACHINERY  and  SUPPUES  !  MACHINERY  and  SUPPLIES  MACHINERY  and  SUPPUES 


Press  Room 


MAY  WE  HELP  With 
Your  Equipment  Needs? 

«  «  • 

8  Units — 2  Pair  Folders 

DUPLEX  METROPOLITAN 

2-100  HP-AC  Drives— 2S  9/16-Color 

#  •  • 

16  Units — 3  Pair  Folders 

GOSS  HIGH  SPEED 
ARCH  UNITS 

AC  Drives — Low  Substructure-  23  9/16 

•  •  • 

16/32  Page 

HOE  SIMPLEX  PRESS 

22  3/4 — AC — Quarter  Folder — Pony 

•  •  • 

24  Page 

GOSS  DEKATUBE 

New  in  1962 — Balloon  Former  22  3/4 — 
AC — Color  Pans — Vacuum  Stereo 


Press  Room 


The  Opportunity 
Of  a  Lifetime 

Because  of  a  change  in  our  plans 
we  will  sell  to  the  highest  bidder 
8  -  Cylinder  Goss  Multi  -  Color 
Press  consisting  of  2  Duplicate 
sections  of  Goss  Press  No.  1246 
and  No.  1293  with  double  news¬ 
paper  folder  as  per  blueprint 
2P62,  which  is  available  to  in¬ 
terested  parties. 


The  l.yle  Printing  and  Publishing  Co., 
185-89  East  State  Street, 

Salem,  Ohio. 


7  Units — 2  Pair  Folders — 22  3/4 

HOE  SUPERPRODUCTION 

steel  Cylinders,  Roller  Bearings,  Spray 
Fountains.  Reels,  Tensions  and  Pasters. 
Out  of  the  PHILADELPHIA 
BULLETIN. 


And  many  other  Presses  and  j 
Equipment  of  every  size  and 
description. 

BEN  SHULMAN  ASSOCIATES  i 

60  East  42nd  St.  New  York  17,  N.  Y. 
Phone  Oxford  7-4690 

8.PAGE  FLAT  BED  WEB  PRESSES.  | 
High  Ser.  no.  model  AH  Duplex  and 
Goss  Comet.  Both  var.  spd.  motors.  Will 
sell  installed  and  guaranteed.  Avail¬ 
able  30  to  60  days.  References.  In¬ 
land  Newspaper  Supply  Co.,  422  West  ! 
sth.  Kansas  City,  Mo. 

USED  PRESSES 

Rotary  &  Flatbed 

Investing  in  used  printing  equipment 
is  very  important  to  the  publisher  in 
this  market.  Therefore  it  is  wise  to 
investigate  thoroughly  before  making 
a  decision,  and  to  study  your  needs 
with  the  help  of  the  men  who  know 
the  presses  b^t.  j 

Because  so  many  plants  are  continu¬ 
ously  installing  new  Goss  presses  and 
stereotype  equipment,  we  usually  have 
a  list  of  the  best  available  used  equip¬ 
ment. 

We  invite  your  correspondence,  in  the 
hope  of  helping  you  obtain  the  best 
press  for  your  ne^s  and  also  the  best 
value  for  your  money. 

GOSS  PRINTING  PRESS  CO. 

6601  West  3l8t  Street,  Chicago  60,  Ill. 
Phone  Bishop  2-3300 

GOSS  4-UNIT  PRESS 
Built  on  one  floor  level,  rolls  on  each 
end.  22  44"  cut-off.  AC  drive.  Pony 
Autoplate.  Available  now, 

GEORGE  C.  OXFORD 
P.  O.  Box  903  Boise,  Idaho 


GOSS  OCTUPLE  PRESS 

Double  Folder  &  4  Floor  Units 
Knd  Roll  Brackets,  electric  hoists. 
I-.enjfth  sheet  cut-off  22^*" 

Stereotyi>e  Machinery 

JOHN  GRIFFITHS  CO..  INC. 

415  Lexington  Ave.  N.  Y.  17.  N.  Y. 


FOUR  HALVERSEN,  5  Head  Insert¬ 
ing  Machines.  Suitable  8-96  pages.  3 
HP  variable  speed  drive,  208  volt-AC, 
60  cycle  motor.  Range  from  1600  to 
6000  copies  per  hour.  Phone  LAcka- 
j  wanna  (N.  Y.)  4-1000,  extension  8189. 

j  FIVE  UNIT  DUPLEX  PRESS  ] 

I  Double  Folder,  Balloon  Formers,  one 
i  color  cylinder,  reels,  tensions.  23-9/16" 

'  cutoff.  Excellent  condition.  Available 
I  October.  Can  be  se«‘n  in  production. 

I  Midwest  location. 

;  INLAND  NEWSPAPER  SUPPLY  CO. 
422  West  8th,  Kansas  City  6,  Mo. 

HOE  2  Unit  16  page  with  stereo.  Mat 
roUer  116,000.  Dealer  PO  Box  728, 

I  Tampa,  Florida. 

24  PAGE,  3-deck  Goss  straightline. 
21  Vi"  cutoff,  including  26  HP  motor, 
18  chases,  chip  block,  extra  rollers, 
remelting  furnace,  pump.  Wood  Pony 
'  autocaster.  Available  in  60  days  when 
we  get  larger  press.  Bargain  and  ; 
terms.  Shelby  Daily  Star,  Shelby,  N.C.  ; 

GOSS  Straightline  Octuple  press  4 
deck,  48  page  all  stereo  curved  router. 
Mat  roller.  Must  move.  Priced  right. 
Dealer,  PO  Box  728,  Tampa,  Florida._  ] 

Surplus  Equipment 

All  in  like-new  condition 

Model  248A  Mann  2  color,  2  years  old. 
j  Serial  No.  M-6058.  Maximum  sheet 
'  36x48Vi-  Minimum  sheet  17x22.  Dexter 
Folder  44x58,  Serial  7733  Cross  Con- 
.  tinuous  Feeder.  Model  3400  Addresso- 
j  graph  with  extension  delivery  and 
pile  feeder,  2  years  old,  used  only  6 
months.  Model  19&0B  Addressograph 
I  uses  CB  plates,  like  new.  Speedomat 
Graphotype  Model  6343.  Varitype  Com- 
j  posmatic  DSJF  (tan  model)  31  type 
i  fonts.  Magnetic  Metal  Edger,  Model 
ELF30.  ATF  Webendorfer  86"  Web 
fed  offset  Sheeter,  never  used.  The 
I  Missouri  Farmer,  Printers  &  Publish- 
I  ers.  Box  616,  Columbia,  Missouri. 

MUST  REMOVE  PRESS 
FROM  BUILDING  1 
'  2-Unit  Hoe.  doing  excellent  work.  Com- 
I  plete  stereotype  &  electrical  equipment, 

1  48  chases.  Press  can  be  seen  running 
^  till  June  15.  Make  an  offer.  Write  for 
j  sample  copies.  David  Blacker,  South 
Omaha  Sun.  802  Brandeis  Theater 
I  Bldg.,  Omaha,  Nebraska. _ 

)  GOSS  28  page.  Complete  with  Pony 
I  Auto  Plate.  See  running,  priced  for 
;  quick  sale.  Dealer,  PO  Box  728, 

:  Tampa,  Florida. 

^  PRESS  MOTOR  DRIVES  of  25.  40. 
j  60.  76.  100  and  160  H.P.  AC.  Two  76 
!  H.P.  drives  Parallel.  All  complete  with 
I  control,  chain  and  sprockets.  George 
!  C.  Oxford,  Box  903,  Boise,  Idaho. 


Press  Rtmm 


I  28-PAGE  Goss  Straightline  Rotary 
I  press  with  complete  stereo  equipment 
;  including  new  Sta-Hi,  Pony  Autoplate. 

;  Available  within  month.  May  be  seen 
I  running.  Write  or  call  Publisher,  Key 
I  West  Citizen.  Key  West,  Florida. 

Stereotype _ 

HOE  Duo-cooled  Box  for  14V(i"  plate 
diameter 

'  GOSS  Double  Plate  E(|uipment  for 
13>,<i"  dia.  4  pieces 
ROYLE  Radial  Arm  Flat  Router 
HOE  Heavy  Duty  Saw  A  Trimmer 
6-CIOLUMN  Hammond  Easy  Kaater 
FURNACES  1-ton  to  7  tons 
SO  H.P.  General  Electric  220  volt,  60 
cycle,  3  phase  motor 
NO.  1  Rouse  Power  Band  Saw 
BEN  FRANKLIN  Trim-O-Saw 
26  USED  Dural  Aluminum  Chases  for 
8  column  12  ems 

HALL  Mat  Roller  with  6  H.P.  motor, 
medium  weight  roller  for  general 
service. 

I  Thomas  W.  Hall  Company 

STAMFORD.  CONN. 

'  GOSS  Curved  router  rebuilt  crated  on 
:  truck.  $1,400.  Dealer.  PO  Box  728, 

Tampa,  Florida^ _ _________ 

FLAT'^LATE  Shaver,  full  page  2 
Rotary  cutting  heads.  A-1.  Dealer,  PO 
Box  728,  Tampa,  Florida. 


HELP  WANTED 


SOUTHWEST  RESIDENCY 

Artist  needed  for  public  reUtioni  stM 
of  a  large  company.  Applicant  shg^ 
have  both  illustrative  and  prodwtia 
talent.  Involved  will  be  illustratiM, 
layouts,  and  production  for  advcith 
ing,  magazines,  pamphlets,  and  d| 
other  media  of  public  relations.  Ssim 
open.  Box  1918,  Editor  A  PubUike. 

_ Administrative 

NEWSPAPERMAN  with  considenU, 
executive  business  experience  in  t$i 
administrative  and  advertising  dcKi 
needed  for  well  paid  top  executive  Ja 
with  important  newspaper  organiistiN 
in  Mexico.  Fluent  knowledge  of  Spsnid 
essential.  Please  submit  general  had. 
ground,  age,  natlenality  and  approi- 
mate  salary  desired.  All  infonastiai 
in  the  strictest  confidence.  Box  241), 
Editor  A  Publisher, 

_ Cirentotion _ 

YEAR  1966  I  Newsiwper  of  200,000  ha 
need  of  Circulation  Assistant,  ProB» 
tion.  Suburban,  Agency.  6-day-aai! 
managers.  Wait  till  ‘66’  to  apply  « 
get  in  on  the  ground  floor  today!  An 
to  46.  Write  fully.  F.  P.  Tuner. 
Hrculation  Manager,  'The  Floriili 
Tlmes-Union.  Jacksonville  I.  Klorids 


_ Wanted  to  Buy  I 

NEWSPAPER  PRESSES  I 

COMPLETE  PLANTS 
I  MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES  , 

60  E.  42  St.,  NY  17  Oxford  7-4690 
WANTED:  8-page  Duplex  or  Goss 
flat-bed.  Advise  serial  no.  and  when 
available  —  Northern  Machine  Works. 
323  N.  4th  St.,  Phila.  6,  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  IndiWdual  Machines  and  Equip-  | 
ment — anywhere  in  U.S.A.  ; 

PRINTCRAFT  REPRESENTATIVES  j 
277  Broadway,  New  York  7,  N.  Y.  ' 

LUDLOWS  or  Elrods  regardless  of  j 
condition  or  age.  Highest  cash  price. 
Also  surplus  composing  room  equip¬ 
ment.  MIDWEST  MATRIX  MART. 
633  Plynvouth  Ct.,  Chicago  6,  Illinois, 

:  WEbster  9-8288. _ ; 

!  WANTED — Used  newspaper  folder  for  : 

36  X  48  .sheet.  Gulf  Beach  Journal,  | 
Treasure  Island.  Floj'ida.  i 

I  WANTED —small  Rotary  press  up  to 
I  16  pages,  quarter  fold,  half  fold.  Color  ' 
deck  optional.  Conditions  of  purchase 
will  include  all  stereotype  equipment.  { 
caster  and  chases.  Quote  price  F.O.B.  ' 
your  floor.  Send  all  information  to 

I  Box  2001,  Editor  A  Publisher. _  i 

'  24-48  PAGE  Deck  Prm  with  22%  or 
;  23  9/16  cut-off  with  complete  Stereo-  ' 

!  type  equipment  and  folder  and  drives.  | 

:  Write  giving  full  particulars  of  price. 

,  age,  and  location  to  Maryville  Daily  ' 
Times,  Maryville,  Tennessee. 

WANTED :  Good  used  16  or  24  page  ; 

;  rotary  press  complete  with  stereo, 
i  Write  Publisher,  The  Daily  Dispatch.  • 
Oneida,  New  York. 

j  WILL  TRADE  TTS  hi-speod  unit  al¬ 
most  new,  for  standard  unit  and  you 
I  pay  difference,  also  want  to  buy  an- 
,  other  standard  unit  in  good  shape.  ' 
Knterpri.se,  Bastrop,  Louisiana. 

'  HELP  WANTED  ' 

I  Artists — Cartoonists  i 

j  NEWSPAPER  ADVERTISING 
!  LAYOUT  ARTIST 

Experienced  in  both  production  lay¬ 
outs  utilizing  mat  services,  and  presen¬ 
tation  layouts  designed  for  art.  Cre¬ 
ativeness  and  some  copy  writing  ability 
necessary.  Must  be  capable  of  working 
with  the  hard-hitting  sales  staff  on 
I  one  of  America's  fastest  growing  news- 
I  papers.  Ideal  climate  and  finest  living 
I  conditions. 

I  Located  in  Chart  Area  4, 

Box  1916,  Editor  &  Publisher 


See  or  write  Art  Snyder 

for  the  top  circulation  jobs. 

Trade  paper,  consumer  magazine. 
House  organ,  etc. 

CADILLAC  EMPLOYMENT 
AGENCY.  INC. 

220  So.  State  St.,  Chicago,  li 

WAbash  2-4800 

Classified  Advertising 

CLASSIFIED  ADVERTISING  SALES¬ 
MAN  :  An  excellent  opportunity  for  n 
ambitious  man  to  become  affiliated  aitk 
an  aggressive  afternoon  daily,  loezW 
in  California’s  most  desirable  and  fag- 
est  growing  area.  Must  have  ear.  In- 
mediate  opening.  Excellent  salaiy. 
Write,  wire  or  phone  Mr.  Csritea 
Appleby.  The  Daily  Report,  Ontario, 
California. 

classFfied 

ADVERTISING  MANAGER 

with  thorough  experience  and  goad 
record.  Good  opportunity  for  eitWt 
man  nr  woman.  Chart  Area  2  daih 
65,000  |K>pulation.  Give  references,  Bm 
2005,  Editor  &  Publisher. 

EXPANDING  EVENING  AND^Sunii 
newapaiier  in  growing  market  nacdi 
an  additional  exiierienced  classified  ^ 
a  retail  salesman.  Ideal  place  to  li'o 
and  work.  Top  pay  for  top  aen. 
Mansfield  News-Journal,  Mansfield.Okio. 

OUTSTANDING  OPPORTUNITY  for 
Classified  Advertising  Salesman  oa 
Metiepolitan  Daily  in  Southern  Cali¬ 
fornia  (NOT  Los  Angeles).  The  Baa 
we  want  is  an  experienced  West  Coax 
salesman,  capable  of  the  unusual  ia 
linage  increases  with  a  thorough  kno*l- 
edge  of  CHnssifird,  plus  proven  ability 
to  make  and  meet  competition.  Top 
salary,  commission  and  many  cornpany 
benefits.  Give  newspaper  experiesw 
availability,  education,  age.  and  family 
status.  Box  2007,  Mitor  &  Publisher. 

Display  Advertising _ ! 

I  UNUSUAL  opportunity  serving 
trait’s  best  suburban,  most  rapidly  ^ 
panding  home  areas  with  32,000  ABC 
concentrated  weeklies,  efficient  plait- 
Owner  needs  capable  leader  aasig, 
sparkplug,  expand  local  advertising  da- 
'  partment.  Ability,  character,  pram 
I  record  essential.  Box  4743  Redfori 
!  Detroit  19.  Michigan. 

I  RETAIL  ADVER’nSING  MANAGIS 
!  for  6,600  circulation  daily.  Want  » 
perienced  adman  able  to  develop 
direct  advertising  staff.  Prefer  rosnj* 
to  40  with  stable  employment  recon, 
college  training.  Evening  News,  P** 
Angeles,  Wa^ington. 


EDITOR  &.  PUBLISHER  for  Mav  12.  19561 
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HELP  WANTED 


Ditpltiy  AdvertUing 


HELP  WANTED 


Display  AdvertUing 


HELP  WANTED 


ilETAlL  ADVERTISING  salesmen  '  EXPERIENCED  ADMAN  for  proKres-  FINANCIAL  Public  ReUtlons  .  $8,000  ! 

b7  seven-day  daily  with  36,000  sive  daily  in  clean,  modem  city  of  Family  MaKazine  Editor  .  9,000  ! 

jijtgUtion.  Some  experience  desired,  i  22,000.  Paper  is  part  of  larsc  Kroup  General  MaKazine  Editor  6,000 

hiatle  necessary.  Write  full  resume  '  offering  unusual  advancement  oppor-  Hospital  Public  Relations  and 

details  of  previous  experience,  with  tunities  for  younc  man  with  ability.  Editorial  .  6,500  i 

wpoosible  references,  to  Advertisias  |  Write  sivini;  full  background  and  ex-  Managins  Editor  Daily .  6,000  | 

Itasger,  Herald,  Grand  Forks,  North  I  pected  salao'.  H-  F-  Deck,  Pampa  Trade  Publication  Editorial  As- 


ADVERTISING 

SALESMAN 


Daily_Newa,  Pampa.  Texas. _ 

PROklRESSIVE  Chicago  community 


sistants  . 3,900-4,200 

Women  Reporters  . 3,000-4,000 


w^Te^is’ '•fifth  "^dmarrh^lp  G^^^^  Assignment  Report- 


handle  increasing  volume.  Sell  space, 
make  layouts.  $75  guarantee ;  com- 


.  3,000-4,000 

BIRCH  PERSONNEL 


i  59  E.  Madison  St.,  Chicago  2,  lUinois 

anyl  HIISSIOD  |)lSD  WTltrll  f^OCHl  lUvUPC*  530Uvil“  j  i  -  -  —  ■■  —  ' 

ivf;  ART  riSlnlie  "est  News-Herald,  5846  S.  Kedzie,  I  INDEPENDENT  Republican  newspa-  i 

?^iL™*Ohio  riMlrfcn'lOO^^eir!  Chicago  29,  Illinois.  Phone  GRovehill  1  per  in  Northwest  is  interested  in  I 

sor^m  onw  to  ci^  I  ^  Editorial  Page.  Give  full  deUils  I 

talstion.  4-Ume  w  inner  of  top  national  _  _  _ —  _  -  l  •ai/.k  i 

.atonal  honors.  Carries  subsUntial  TELEPHONE  Solicitors  for  special  to  ^  19^7  Editor  A 

i^ndising  copy  all  major  depart-  :  Labor  Day  Edition  in  Mid-West  and  returned.  Box  1987,  Editor  A 

(lit  ftore*.  Man  ehoten  will  be  pro-  also  for  key  cities  throughout  U.  S.  — - 

riM  eetabliahed  accounts  to  form  in-  |  on  permanent  basis.  Generous  com-  LIVE  EDITOR — AD  MAN  can  make 
base,  ^ary,  commission  and  i  mission  basis*.  Must  know  labor  with  ftne  future  with  weekly  in  coital  wl-  : 
nsM.  protected  territory.  Promotional  ;  ability  to  close  by  telephone.  References  l^e  town  soon  to  boom.  Salary  plus  ' 

■pport.  Send  complete  details  of  ex-  |  must  stand  circumspection.  This  is  a  liberal  commissions.  Goleta  (California)  \ 

piritBcs,  education  and  marital  status.  !  meticulous  labor  newspaper  with  no  i  Times. _ 

Box  18U.  Editor  A  Publisher.  '  pressure  required  to  sell  it.  Box  20l8»  REPORTER,  experienced,  to  cover  iK>li-  i 

- —  I  A  Publisher.  _  i  tics  for  independent,  iconoclastic  ^r-  | 

'  ida  daily.  Good  pay,  hard  work,  re-  [ 
. -y-i-Q  A/^Tl\/r  THE  RIGHT  OPPORTUNITY  sponsibility ;  excellent  chance  for  ad-  i 

A  I  I  KAU  I  IVh  Weekly  in  New  Jersey'*  fastest  grow-  i  vJltoV  ***'plf^  ' 

/^DDf^DTl  IKIITV  immediate  opening  for  j  ^*^?*‘*L — ^  I 

UrrL./K  I  UlNlI  Y  young,  ambitious  ad  salesman.  Strong  i  SPORTS  EDITOR  AND  WRITER  for  I 

sales  ability  and  sincere  effort  will  :  fiv,  day  afternoon  in  sporl^minded  | 
warrant  rapid  promotion  to  ad  man-  community  of  20,000.  J-grad  or  ex- 
for  man  with  experience  and  *ger.  Good  base  pay,  good  commission.  ,  perience.  Must  have  car.  Write  full 


for  man  with  experience  and 
.roven  ability  in  creating  and 
scilinc  effective  retail  advertising 
to  join  outstanding  staff  on  a 
Imding  Wisconsin  newspaper.  Good 
-Urting  salary,  with  bonus  ar- 
rugement.  A  fine  opportunity  for 
the  right  man. 

This  newspaper  is  a  highly  pro- 
fiosive  6-day  evening  paper  of 
M,W0  circulation,  locat^  in  a 
btsntifnl  college  town  of  about 


Box  2003,  Editor  &  Publisher.  !  details  first  letter.  The  News,  Hope- 

.  ,  I  well,  Virginia. _ _ _ 

TD  AWCI  9  DCCODT  '  WAN'TED  Experienced  Sports  Editor 

IKAVCL  a  I\1:jV_7I\I  Northwest  morning  paper  medium 

DEPARTMENT  MANAGER 

periencc  only.  Heavy  job  pays  good 
AN  ATTRACTIVE  position  with  n  i  *«lary.  top  fringes.  Box  1934,  Editor 

good  future  with  one  of  the  best  ,  A  Publisher. _ 

known  papers  on  the  Eastern  sea-  TALENTED  REPORTER,  some  sports, 

board.  We  prefer  a  man  in  his  early  work  into  sports  editor.  22,000  daily, 

thirties  with  a  sound  background  in  |  Send  full  iieraonal  data,  clippings  to 

simce  sales  (preferably  Resort  A  Tra-  ;  Managing  Editor.  Evening  Telegram. 


(5,000  population,  in  which  you  I  combined  with  the  initiative  and  I  Superior,  Wisconsin. 

tndyour  family  would  enjoy  living.  ability  to  make  an  outstanding  show-  ,  wTiNTED^W  Two-Three  year  man  ' 
AIRMAIL  complete  information-  I  rVh?Tan  ^nd  us  T"d^  ’  woman  for  bureau  point  Must  ^ 

eiperience,  d«ta.  refer-  account'  or  your  qullificatio^T.  j  “^^"“Edito^  ST’^pShl 

’  a*5*  Strict  confidence.  Box  2042,  Editor  A  1  'L"*'*'*'  ‘ 

pcctation — to  Glenn  H.  Arthur,  Ad-  publisher  '  usher. _ _ 

vertiiing  Director,  Appleton  Post-  WELL-VERSED  8|K>rts  writer  for  fast- 

rretcent,  Appleton,  Wisconsin.  »  li-  •'  ilw  '~CT~  \.~  growing  daily  in  ideal  city  near  Los 

All  replies  held  in  strict  confidence.  J  OF  OUR  5  weeklies  in  March  broke  Xngeles.  Give  full  details,  references.  ' 
I  ^hich  set  an  all-time  ^  Lej,  News  Tribune,  ' 

_ I  AH  6  need  competent  men  or  |  Pu„erton.  California. 

w^.ewwww  ...  women  able  to  write  copy,  make  lay-  i  ■■ — : - - r—i — : - 

EXPERIENCED  DISPLAY  STAFF  '  out,  and  sell.  In  addition,  we  are  WANTED  Experienced  General  Asaign- 
MAN  in  community  of  14,000  Home  ,  ready  to  oiien  new  territory.’  nrm  in  ment  reporter,  man  or  woman.  Must 
Mvipzper  of  Midwest  group.  Sound  ,  business  86  years.  Write'  or  wire  I  know  business.  Box  1936,  Editor  A 

sdvancraent  i  Ricbard  McCuen,  Advertising  Director,  •  Publisher. _ _ _ 

"'■ite  Itoy  Morton,  Dixon  ;  gsge  Main  St.,  Phil.i.  27,  Pa.  Area  WHY  DO  ALL  WOMEN  want  to  be 

Cwning  Telegraph,  Dixon,  Illinois.  j  includes  Norristown.  Main  Line,  Valley  |  police  reporters?  Isn’t  there  some- 

INTERESTING  OPPORTUNITY  for  I  Forge,  Chestnut  Hill.  _  where  a  J-Grad  who  wants  career  in 

roni  jouraalUm  whool  graduate  to  WANTED  -  Assistant  advertising  man  Progressive  women's  d^artment?  We 
^  up  to  advertUmg  manager  of  for  one  of  North  Carolina’s  best  semi-  i!l 

trowing  Ismg  Island  Newspapers,  and  weeklies.  Must  l«  able  to  sell,  make  , 


HELP  WANTED 


EditorUd 


"EXCEPTIONAL- 
EDITORIAL  WRITER 

A  (iROWlNG,  metropolitan  news- 
paiier  in  Florida  with  highest  editoria. 
standaixls.  has  commiaMoned  me  to 
find  an  "exceptional”  editorial  writer. 
Salary  will  be  commensurate  with  your 
ability  and  experience  and  affords  op- 
ixjrtunity  for  advancement  for  younger 
man. 

THIS  POSITION  calls  for  con¬ 
cise,  clear  writing — and  think¬ 
ing-  that  combines  both  force 
and  grace. 

Candidate  must  stand  exhaus¬ 
tive  investigation  as  to  intelli¬ 
gence.  Calls  for  mature  judg¬ 
ment  and  ability  to  pr^uce 
under  pressure. 

l.N  YOUR  first  letter,  plea.se  staic 
all  details,  your  educational  background 
and  exiierience  and  enclose  recent 
samples  of  your  writing.  Samples  will 
be  returnerl  and  your  application  will 
be  treated  confidentially.  Reply  to; 

Mr.  Byron  Harless 

Byron  Harless  A  Associates 

420  W.  I.sifayette  St. 

Tampa.  Florida 

GENERAL  ASSIGNMENT  reporter  for 
medium  sized  Connecticut  dail.v.  Day 
work  or  night  work.  1  or  2  years 
exiierience  with  weekly  or  small  daify 
preferred.  College  grioluate  preferred. 
Ability  to  use  camera  helpful.  State 
all  details  including  salary  range  in 
first  letter.  Box  2(M9,  Editor  &  I'ub- 
lisher. 

IMMEDIATE  OPENING  IN^livewire 
woman's  department  afternoon  daily 
Chart  Area  u.  Real  challenge  for 
journalist  with  ideas,  wide  latitude  in 
developing  skills.  Address  Box  2022. 
Editor  A  Publisher. 

JOURNAUSM  TEACHER 
Out.standing  Midwest  journalism  school 
has  oiiening  for  reporting  teacher 
Prefer  younger  man  with  solid  daily 
reiiorting  exiierience.  Teaching  experi¬ 
ence  not  essential.  Excellent  oppor¬ 
tunity  for  graduate  study  if  applicant 
desires.  Box  2014,  Editor  A  Publisher. 


I  trowing  Long  Island  Newspapers,  and 


as  short  time.  Box  1929,  Editor  A  p„<Hl  layouts  and  write  copy.'  State  Box  1918,  Editor  A  Pub- 

_ _ _ ;  all  first  letter,  including  experience,  li»her. _ _ _ _ 

SALESHAN,  newspaper  advertising,  salary  ex|iected,  and  references.  Box  I  WANTED  Elxperienced  desk  man  for 


l<*  ABC  weekly.  Should  average  over  I  2041.  Editor  A  Publisher. 


Northwestern  morning  paper. 


Repjies  1  exceptional  Op,«rtunity  for  ex-  :  ^n" -i^^aJI^o  Sta'S^man.'^'Ts? 


Herald.  Denville.  N.  J.  '  perienced  man  whose  strongest  trait  a»twman.^o;»e.  .^nu. 

ADVERTISING  MANAGER  for  daily  ■»  selling,  rather  than  copy  and  lay-  '  ACCURATE  REPORTER  to  grow  with 
wwipsiier  near  seashore.  Write  I.«ke-  Attractive  salary  and  bonus  ar-  '  prize  winning  medium  size  daily.  Ex- 

•tmd  Daily  Times,  Lakewood,  N.  J.,  !  rangement.  Finest  future  poesibilities.  cellent  opportunity  for  dependable 

it^g  exiierience,  salary  expect^.  '  Metropolitan  New  Jersey.  Send  com-  '  young  m.nn  with  ability.  Must  show 

uiu'riDriii  ATinw  n. -1  .  '  plete  resume  of  experience,  education,  1  willingn  ;ss  to  work  and  have  pride 

to  8-i^n  I  earnings  to  Box  2054.  Editor  A  Pub-  of  cnift.  Clen..  town,  good  working 

Silirv  and  commis  in^  lisher.  All  replies  confidential.  conditio  is.  .Salary  i  |ien.  Airmail  rom- 

o  ’  f""Ke  tenefits  _ | _  ,ete  resume  in  first  letter  to:  Ellis 

\  I  Binkley,  Executive  Editor.  KINGS- 

apmenced  retail  ad  aal-sman.  Write,  tditorial  '  PORT  TIMES-NEWS.  Kingsport.  Tenn. 

ruzg  your  ex|ierienre,  age,  salary  ex-  ..  ....  _ _  . 

i«t«il  and  other  pertinent  details,  to  EXPERIENCED  DESKMAN,  medium-  ASSISTANT  kHMTOR  for  nat  onal 

t  L  Croft.  Adverti.siiig  Director,  Ar-  aixed  New  England  daily.  Must  be  popular  science  magazine.  Prefer  man 
-"I'-leader,  Sioux  Falla,  South  Dakota.  i  painstaking  Editor  and  imagrinative  with  college  degree  in  srieiice.  some 

UVT  Avn  wring  »i,  „.„..i,u  u.,  i  head  writer.  Good  Conditions.  Box  journalism,  writing,  eiliting  ex|«rience. 

"  I  ®  1810.  Editor  A  Publisher.  Month  vacation  with  p-.y  after  1 

.  Suburban  San  Francisco  ne^s--  1  — - - -  year.  State  naUry  ro<vjirement».  Chari 

^  wan  8  aggressive  capable  retail  .  MANAGING  EDI'TOR  to  help  organize  ^  g  gOIO.  Wltor  A  Piililislier. 

i»piay  salesman,  wants  at  least  6  '  and  to  have  complete  direction  of  new  i  - 

y«tn  retail  with  suburban  daily  papers,  >  weekly  within  50  miles  of  New  York  |  CAPABLL  NKN\SMtN.  two  reporters, 
to  25.000  circulation,  will  pay  City.  Must  have  top  to  bottom  ex-  |  Hi>ortj<  editor,  society  ed^or  ne^t^  at 
per  week  plus  commission,  paid  ,  perience  dailies  or  weeklies.  Must  be  !  northern  New  England  daily, 

and  accident  insurance,  life  able  to  handle  reporting,  feature  writ-  |  >x’  airmail,  rh<.mas  J.  Kus- 

“airanre,  3  weeks  vacation  after  one  I  Ing,  desk,  layout,  editorial  page,  etc.  I  Th«  Commercial,  Bangur,  Marne, 

yar.  Give  ex|)erience,  marital  status.  Tell  mil  first  letter:  Education,  specific  FTDITOR  for  largest  weekly  newspaper 

salary,  education  and  3  lefer-  experience,  references,  salary  expected.  1  in  Ocean  ('(»unty.  (irowimf  area.  Tele- 

Write  Box  2026,  Eilitor  &  Box  1803,  Editor  A  Publisher. i  phone  Mr.  Grover  at  New  Jersey 

A  GOOD  REPORTER-PHOTOGRA-  1  ^"l***'-  'T”"”'  R''*’’  *'‘'999.  — 

'^zOFESSOR  OF  ADVERTISING,  mid-  PHER  will  find  good  pay  and  secure  EXPERIENCED  Newspaiier  woman 
journaIi.sm  school.  Must  have  future  in  a  Chart  Area  6  daily  of  I  needed  for  ndministr.'itive  work,  tcuch- 
"toce  and  sales  experience,  preferably  7500.  A  present  or  former  midwest-  ing,  in  large  Journalism  school.  Jour- 
”“*11  daily.  Teach  and  dii-ect  sales  emer  preferred  who  is  between  30  and  nalism  degree  netxled,  M.A.  desirable. 

Wneral  circulation  daily.  Box  2019,  45.  Give  complete  personal  data.  Box  I  Chance  for  graduate  work.  Write  Box 

Uitor  A  Publisher.  1930,  Editor  A  Publisher.  i  1807,  Editor  A  Publisher. 
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plete  resume  of  experience,  education,  1  willingn  ;ss  to  work  and  have  pride 
earnings  to  Box  2054.  Editor  A  Pub-  of  cnift.  Clean  town.  go<rf  working 
lisher.  All  replies  confidential.  conditions.  Salary  oiien.  Airmail  com- 

lilete  resume  in  first  letter  to:  Ellis 
E>  1  Binkley.  Executive  Editor,  KINGS- 

aaiioriai _  .  tIMES-NEWS.  Kingsiiort.  Tenn. 


phone  Mr.  Grover  at  New  Jersey 
Courier,  Toms  River  8-0008.  _ 


OPPORTUNITY 

FOR 

Highly  rated  City  Editor. 

(.*hoire  Location 

In  city  over  200,000. 

.Must  lie  of  proven  ability 
« ith  tart  and  drive 
handling  staff 

State  salary  and  references 

Write  full  details  Box  2017, 

Editor  A  Publisher. 

REPORTER-PHOTOGRAPHER  wanted 
by  daily  town  of  11,000.  Attractive 
IKisition  for  man  with  ambition,  im¬ 
agination.  Box  2037,  Editor  A  Publisher. 
SEASONED,  exceptional  man  with 
small  town  background  for  reporting¬ 
editing  jiib  with  substantial  future  this 
outstanding  New  England  weekly.  Fal¬ 
mouth  I  Massachusetts)  Enterprise. 

Si-e  or  write  Art  Snyder 

for  the  top  editorial  jobs. 

Trade  pa|ier,  consumer  magazine. 
House  organ,  etc. 

CADILLAC  EMPI^OYMENT 
AGENCY,  INC. 

220  So.  State  St.,  Chicago,  III. 

WAbash  2-4800 

SUB-EDITOR,  good  at  rewrite,  prefer¬ 
ably  exiierienced  in  specialty  publica¬ 
tions  including  house  magazines.  Able 
:  handle  head-writing,  layout,  makeup. 
All-around  man  needed  —  imagination, 
dedication  to  task,  no  cynic.  New 
I  York  City  non-daily  job.  ^11  yourself 
1  first  letter,  giving  full  resume,  pay 
I  range,  availability.  Box  2050,  Editor 
I  A  Publisher. 


2, 


87 


HELP  WANTED 


Editorial 


UNUSUAL 

OPPORTUNITY 


to  become  editor  of  our  year-book  of 
current  events.  Applicant  should  have 
considerable  experience  in  copy  editing, 
interest  in  world-wide  affairs  and 
abiiity  to  write  bright  picture  captions. 
Must  be  imaginative,  ambitious,  like¬ 
able,  and  able  to  work  under  pressure 
to  meet  deadlines.  Age  27-.S7. 


Piease  state  present  saiary  when  writ¬ 
ing  to  David  C.  Whitney,  Managing 
Editor,  WORLD  BOOK  ENCYCLO¬ 
PEDIA,  Field  Enterpritaes,  Inc.,  Edu¬ 
cational  Division,  Merchandise  Mart, 
Oiicago,  Illinois. 


WANTED:  Sports  editor,  permanent 
position.  Fine  college  town.  6,000  cir-  ' 
culation.  No  Sunday.  Also  can  use  ' 
girl  reporter.  Write  all.  B.  G.  Han-  ' 
sen,  Jamestown  Sun,  Jamestown,  N.D.  , 
WOMENS  DEPARTMENT  SUPER¬ 
VISOR  in  13-paper-a-week  metropolitan  ' 
newspaper  plant  in  midcontinent  area.  ' 
Rare  opportunity  for  a  person  of  fairly  ; 
broad  experience,  preferably  in  mid-  j 
west  or  southwest,  with  demonstrated 
organizing  and  administrative  ability,  i 
to  get  in  at  the  top.  Details  in  first 
letter,  please.  Box  2021,  Editor  &  Pub¬ 
lisher. 

OPENING  for  Two  Men.  Night  Editor 
and  General  Reporter.  Times  News, 
Twin  Falls,  Idaho.  { 

OPPORTUNITY  to  enter  industrial 
journalism  for  young  reporter,  small 
daily,  weekly  newsman.  Midwesterner 
wanted.  Public  Relations  department 
of  large  Iowa  manufacturer  is  looking  ' 
for  qualified  man  to  become  Assistant 
Editor  of  weekly  employe  new8pai)er.  ' 
Journalism  graduate  or  experienced. 
Start  as  soon  as  possible.  Excellent 
opportunity,  attractive  pay  and  em¬ 
ploye  benefits.  Box  2062,  Editor  & 
Publisher. 

REPORTER — General  news,  6  after¬ 
noon  pai>er  of  12,000  circulation.  Chart  ■ 
Area  8.  Starting  {50-$76  depending  ! 
on  experience  and  education.  Write 
fully,  include  references.  Bex  2053, 
Editor  £  Publisher,  | 

_ Free  Lance 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebbie  Press 
Services.  IBl  W.  48  St.,  N.Y.C..  N.Y. 

_ Mechanical 

OPENINGS  FOR  UNOTYPE  opera¬ 
tors  and  compositors.  Open  shop  New 
York  State  daily.  Chart  Area  2.  Box 
1926,  Editor  &  Publisher. 

TELETYPESETTER 
OPERATOR  —  Chart  Area  4.  Salary 
open.  Reply  in  confidence  to  ^x 
1965,  Editor  A  Publisher  giving  com¬ 
plete  resume  of  qualifications  and  ex¬ 
perience.  ^ 

MACHINIST  OR^^HINTST  OPER-  ; 
ATOR  for  Hifch  Speed  Intertype  with  | 
TTS.  Open  shop  New  York  City.  Pay  I 
well  above  union  scale  for  qualified 
man.  J.  N.  Anzel,  Inc.,  611  Broadway,  ■ 
New  York  12,  N.  Y.  i 

MACHINIST  wanted  by  12,000  circula-  j 
tion  daily.  Job  would  consist  of  main-  j 
taininsr  and  repairingr  3  ITS  plus  3  j 
hand  operated  machines  ;  Linotype  and 
Intertype  plus  Elrod  and  Ludlow.  Go<^ 
scale  and  working  conditions.  Apply  j 
to  W.  J.  Kemble,  Union-Sun  &  Jour- 
nal,  Lockport,  New  York. 

WANTED  “IMMEDIATELY— Machinist 
with  Teletype  experience,  40  hour, 
$108.00  Day  work.  Insurance  hospital¬ 
ization.  sick  benefits,  3  weeks  vaca¬ 
tion  after  6  years,  union  or  eligible. 
Write  319-9th  St.,  or  Phone  Mr,  Crail 
at  Edison  7-7611,  Daily  Dispatch,  New 
Kensington,  Pennsylvania.  1 


HELP  WANTED 


Mechanical 


■  PRINTER  for  job  department  of 
weekly  newspaper.  Well  quipped 
plant.  Must  be  experienced,  willing  to 
take  responsibility,  capable  of  running 
Miehle  Verticai  and  Heidelberg.  Seven 
hour  day,  five  day  week  in  ITU  affili¬ 
ated  shop.  Give  references  and  experi¬ 
ence.  Shamokin  Citizen,  Shamokin, 

Peimsylvania. _ 

WANTH)  IMMEDIATELY— Floorman 
for  daiiy — 40  hours,  $2.60  Hour,  in¬ 
surance,  hospitaiisation,  sick  benefits, 
3  weeks  vacation  after  6  years,  union 
or  eligible.  Write  Mr.  Crail,  3I9-9th 
Street  or  Phone  Edison  7-7611,  Daily 
Dispatch,  New  Kensington,  Penna. 

_ Photography _ 

“VIRGINIA  P.  M.  and  Sunday  daily 
10,000  circulation.  Has  immediate  open¬ 
ing  young,  alert  combination  i>hotog- 
rapher-reporter  good  on  photo  features 
and  spot.  Permanent  position.  Some 
experience  preferred.  Two-week  vaca¬ 
tion  paid,  free  hospitalization  and  life 
Insurance.  If  you  qualify  send  per¬ 
sonal  data,  examples  of  work  to  Man- 
j  aging  Elditor,  Bulletin,  Martinsville, 

j  Virginia." _ 

;  PHOTOGRAPHERS  :  Vast  picture  story 
markets  crying  for  new  material.  Can 
‘  vou  help?  Write  P.I.P..  306  E.  76th 
,  St.,  New  York  21,  N.  Y. 


Promotion — Public  Relations 

FINANCIAL 

PUBLIC 

RELATIONS 

A  nationally-known  public  re¬ 
lations  firm  seeks  senior  staff 
member  to  work  in  Pittsburgh 
office  on  accounts  of  leading 
corporations.  We  want  a  self¬ 
starter  with  solid  background 
in  coverage  of  business  and 
financial  news  for  metropolitan 
newspaper  or  press  association. 
Experience  in  financial  public 
relations  and  publicity  a  big 
plus.  Age  —  30's,  early  40’s. 
Write  complete  resume  with 
salary  requirements. 

Box  2006,  Editor  &  Publisher 


Newspaper  Promotion 
W  riter-  Executive 

LEADING  metropolitan  newspaper  in 
chart  area  12  has  opening  for  staff 
assistant  to  promotion  director.  Salary 
range  to  $10,000  depending  on  experi¬ 
ence  and  ability.  Successful  applicant 
must  be  highly  creative,  personable, 
strongly  sales  minded,  with  proven 
record  of  accomplishment.  Classified 
promotion  experience  desirable  but  not 
necessary.  Newspaper  is  Number  One 
in  the  nation,  offers  many  job  benefits. 
All  correspondence  held  strictly  con¬ 
fidential.  Forward  full  details  includ¬ 
ing  experience,  age.  marital  status 
and  present  salary  range  to  Box  2000, 
Editor  &  Publisher. 


PROMOTION  ASSISTANT 

YOUNG  MAN  to  assist  promotion 
manager  of  midwest  metropolitan 
newspaper  in  carrier  boy,  circulation 
and  editorial  promotion.  Excellent  on- 
portunity  for  the  right  man.  Will 
consider  someone  who  has  had  pre¬ 
vious  experience  on  small  town  news¬ 
paper.  Write  full  details  of  experience, 
age,  references,  salary  desir^.  Box 
2048,  Editor  &  Publisher. 

INSTRUCTION 
Linotype  School 

OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


INSTRUCTION 


Clataified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  .  . 
BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Coarse.  20-week  classified  oorreapond- 
enee  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  pat 
into  practice  immediately  for  fast  and 
big  payoff. 

PROGRESS  rated  through  written 
examination  on  each  lesson.  Free  v»r- 
sonal  guidance  by  classified  specialists. 
JOIN  suffers  of  141  distinguished 
newsiiapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — bslanes 
$8  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St.,  Miami  47,  Florida 

SITUATIONS  WANTED 

_ Administrative _ 

BUSINESS  MANAGER— Has  success¬ 
ful  story  to  tell.  Seeking  connection 
with  shrqwd  publisher  wanting  top 
man.  Country  trained,  tough  com¬ 
petitive  market.  Potential  general 
manager.  Age  88,  top  references, 
i  medium  salary.  Box  1907,  Editor  A 

j  Publisher. _ 

j  PRODUCTION  SUPERVISOR.  46. 

:  Good  background  of  experience  and 
I  personal  qualifications.  Now  employed 
as  mechanical  superintendent  of  daily 
averaging  17  pages.  Need  opportunity 
for  expansion.  Box  1961,  Editor  A 
Publisher. _ 

AUDITOR-Office  Manager  with  16 
years  experience  on  daily  of  22,000, 
now  employed,  desires  position  with 
I  progressive  paper.  Accounting  and 
;  systems,  personnel  work,  purchasing, 

:  some  advertising,  credit  and  collections, 

I  Write  Box  2034,  Editor  A  Publisher. 
j  GENERAL  or  business  manager.  Now 
backing  up  publisher-manager  of  suc- 
j  cessful,  competitive  operation.  Can 
handle  either  position  but  am  limited 
in  growth  potential.  Age  37 ;  salary. 

I  $8,000-812.000.  Box  2025,  Editor  A 
I  Publisher.  _ 

SOMEWHERE 

I  THERE  is  a  publisher  needing  the 
I  services  of  a  first  class  Business  Mana¬ 
ger.  26  .years  of  successful  newspaper 
experience.  A  man  still  young  in 
years  (46)  who  is  seeking  an  oppor- 
'  tunity  where  results  will  bring  ad- 
I  vancement.  Presently  employed.  Avail- 
I  able  short  notice.  Box  2061,  Editor  A 
Publisher. 


SITUATIONS  WANTED 


Administrative 


JUST  SOLD  LARGE  semi-weekV.  | 
years  exi>erience  as  owner-mansfn  g 
large  and  small  weeklies  and 
Consistent  record  of  building  prottitL 
prise  winning  newspapers.  As*  e 
Box  2086,  Editor  A  Publisher. 

Circulation 

26  YEARS  Exi>erience  as  Cirenlslki 
Manager  of  the  Peoria  Journal  Stn 
Outstanding  record  of  ability. 
or  Wire  W,  F.  Lester,  Peoria  Jonn 
Star,  Peoria,  Illinois. 
CIRCULATION  MANAGER.  l»~J5; 
exi>erience.  Can  produce  resnhi  b 
increasing  circulation  and  redadn 
expenses.  Young,  aggressive  f«»«. 
man.  Proven  record.  Will  fanh 
resume  of  experience  and  refenaes 
on  request.  South  or  Southeast  gs 
ferred.  Box  2031,  Editor  A  PubUibr 
CIRCULATION  MANAGER  lyjj 
ABC  daily  with  excellent  reason  tr 
wanting  to  relocate.  7  years  in  ptimi 
position.  1  year  District  Man^e 
Metropolitan.  Strong  on  carrier  tr 
ganization  and  promotion,  Indnitrim 
cost  conscious.  Age  84,  family  an 
Available  in  6  to  10  weeks.  Prefr 
South.  Box  2009,  Editor  &  Publiilie 
DAILY  agency” WAN^DT^EijS 
enced  all  phases  daily  circulation  wort 
7  years  district  manager  on  metrot^ 
tan,  over  7  as  circulation  manatst  4 
morning  and  evening  ABC  27,000  an 
managing  westcoast  agency  of  MM 
42,  sober,  reliable,  references.  Gn 
increase  record,  ^x  2004,  Editor  I 
Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  —  A(s  H 
with  26  years  experience,  Claaiii 
and  Display.  Recognized  top  prodne 
Available  now.  Elxcellent  refarsaea 
Box  1842,  Editor  dt  Publisher. 
CLASSIFIED  MANAGE  —  9  jisn 
experience  plus  10  years  on  diipU; 
staff.  Now  manager  department  viti 
over  half  million  yearly  gross  bilBsn 
Want  greater  challenge  on  claadhi 
minded,  midwest  daily.  Strong  « 
sales  and  good-will  building.  Box  ItM 
Elditor  &  Publisher. 

Display  Advertising 

SPECIAL  EDITION  man  intemstid  ii 
anniversary,  centennial,  etc.  now  b 
ishing  up  edition,  commission  btsi 
Midwest  preferred.  Box  1908,  Edits 
A  Publisher. 

ADVERTISING  MAN.  Magazine,  nb 
starter,  capable  of  handling  all  adiw 
tising  phases.  West  Coast  Montbb 
Long  established  in  well  integratsd  i 
dustry.  Salary  and  bonus.  Writs  I 

1728,  Editor  A  Publisher. _ 

DISPLAY  MAN— 13  years  expe 
In  government  work  last  10 
would  like  to  return  to  newspaper 
Strong  copy  writer,  good  salei 
Married,  family,  49  years  of  le 
Box  2002,  Editor  A  Publisher. 


EDITOR  &  PUBLISHER'S  CHART  AREA 


1 
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Use  CHART  AREA  Number  in  Ad  copy  for  shotrinK 
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Duplay  Advertising 


ADVERTISING 
DIRECTOR 

Top  flisht  advertisins  man  on  one 
g(  country 's  leadins  metropolitan  newi- 
nperf  and  former  retail  manager  and 
^Ttftiiing  director  of  smaller  papers 
iturtt  a  job  as  Advertising  Director 
•i  s  paper  in  the  16.000  to  60.000 
arcnlstion  bracket.  The  job  I  am 
looking  for  is  one  that  offers  a  chal- 
lipge  that  can  be  met  with  vim.  vigor 
old  know-how.  Age  38.  family  man. 
gist  of  references  and  resume  avail- 
pglo  Box  1900.  Editor  A  Publisher. 

ADVERTISING 

manager  available 

experienced  advertising  man,  11 
fisn  present  job.  seeks  position  of 
mponsibility  on  daily  Chart  Area  8. 

all  phases  retail  and  national. 

FsBiily ;  Age  44 ;  College ;  proven 
ikility;  A-1  references.  Box  2043. 
Editor  t  Publisher. 

MR.  REVENUE- 
CO.NSCIOUS  PUBUSHER 
Head  your  advertising  staff  with  a 
lining  m.nnager-director  who  is  qual- 
ilcd  by  successful  experience  and  out- 
lUsding  linage  records.  Now  seeking 
ebange,  10-20,000  class  that  offers 
fRster  opportunity  and  challenge. 
Chart  areas  10.  II,  12.  Industrious, 
^id  family  man.  Available  reasonable 
amice.  Box  2029,  Editor  &  Publisher. 


LOOKING  FOR  JOB  on  daily.  18 
aanths  experience  police,  general  news, 
litoof.  Vet,  29,  married,  B.  A.,  M.  A., 
IcfTsas.  Can  write.  Available  June 
la.  fox  1721,  Editor  &  Publirtier. 

SPORTS  EDITOR  —  WRITER.  Not 
[ifnid  to  work.  Good  habits.  Ten 
rjeart  experience.  No  fly  by  night  .  .  . 

I  therefore  desire  clean  city  and  re¬ 
spected  newspaper.  Box  1719,  Editor 
k  PabliAer. _ 

EDITOR  FOR  ESTABLISHED  daily 
with  stable  staff  in  Chart  Areas  4  and 
i.  Married,  sober,  strong  on  photo. 
No  sports.  Can  handle  personnel,  de- 
tset  driftwood.  Box  1829,  Editor  ft 

Pablisher.  _ 

POREIGN  or  Chart  Area  4-6-9  Editors- 
PoUishers-looking  for  a  Sports-writer  T 
I  am  28,  single,  college  graduate,  five 
jeers  experience  draft-free,  work  desk, 
some  photography.  Solid  references. 

Box  1826,  Editor  ft  Publisher. _ 

NEWS  EDITOR.  12,000  Midwest  daily, 
sobs  similar  or  related  job  with  larger 
psptr.  J-Grad,  8%  years  experience, 
M.  married,  vet.  Prefer  Chart  Areas 
U.  7,  8,  11  or  12.  Box  1827,  Editor 
4  Publisher,  _ 

roUNG  NEWSMAN  with  SH  years  ex- 
P^nce  seeks  job  with  south  (California 
•ily,  prefer  within  70  mile  radius  of 
jorionce  as  reporter,  copyreader  and 
Ics  Angeles.  Living  there  now.  lix- 
kerts  editor  with  24,000  daily  in  south- 
JJJt  paper.  Good  references.  Request 
P  month  salary.  Box  1819,  Editor  ft 
Publisher. 

accurate  REPORTER,  after  news- 
mper  layoff,  wants  general  assign- 
■™t«  or  special  features.  Fed  up 
■ah  working  in  and  around  New 
Jork  as  general  newsman,  business 
B|Wr  editor,  publicity,  public  relations 
““  *bat  have  you.  Still  gets  around 
•1  M.  can  dig  as  well  as  write.  Mis- 
jmri  degree,  owns  Graphic.  Would  like 

*  hear  from  progressive  daily  editor. 
pat  1924,  Blditor  ft  Publitdier. 

WMY  SP3  on  duty  in  Puerto  Rico 

*  be  discharged  about  June  lat  seeks 
Homising  news  job  with  papier  or 
Jjdio.TV.  BS  Journalism  (Kansas), 

25  and  single,  reliable  and  im- 
•enstive.  Prefer  West  Coast.  Ells- 
^rth  Zahm,  3331  West  84th  Street, 
jaglewood,  California. 

OTY  EDITOR,  6  years  expierienee, 
■♦u  job  on  daily,  weekly ;  knows 
|~*-up,photography.  Chart  Areas  1, 

*  Box  1940.  Editor  ft  Publisher. 


SITUATIONS  WANTED  i 

SITUATIONS  WANTED 

Editorial 

Editorial 

COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  fill 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon,  Mid- 
Town  Personnel  Agency,  130  W.  42 
St.,  New  York.  N.  Y. 

TV  NEWS¬ 
WRITING 

position  wanted  in  metropolitan  city 

by  hard-hitting  Assistant  News  EMitor 

(X>PYREADER — Top  Journalism  grad, 

7  years  copy,  makeup,  wire,  some 
managerial,  small  pai>ers.  Want  desk 
work  on  60,000-up  dally.  Box  1944, 
Editor  ft  Publisher. 

capitalize  on  first-rate  news  and 

feature  work.  Wire  service  experience ; 

DESK  JOB  OR  REPORTING  on  daily, 
weekly,  house  organ  or  trade  paper. 
Know,  like  head  writing,  makeup.  6 
years  weekly  editor,  daily  experience, 
J-Grad,  80,  family.  Box  1938,  Editor 

in  Journalism.  Box  1969,  Editor  ft 

Publisher. 

ft  Publisher. 

EDITORIAL  ASSISTANT  wishes  to 
locate  in  New  York  or  area.  Experi¬ 
enced.  Write  Box  1962,  Editor  ft 
Publisher. 

REPORTER,  general  news,  seven 
months  experience  medium  daily. 
Bright,  hardworking.  Now  employ^ 
East.  24,  B.A.,  draft-exempt.  City 

EXPERIENCED  newsman  midwest 

daily  only.  Box  2047,  Editor  ft 
Pubiisher. 

,  porter,  rewrite,  copy,  telegraph,  small 
dailies.  Married,  39,  employed  60,000 
daily.  Need  $400.  References.  Box 
1942,  Editor  ft  Publisher. 

EXPERIENCED,  draft-proof  reporter 
wants  science  writing  job  on  daily, 
trade  publication  or  industrial  Public 
Relations  spot.  Box  2032,  Editor  ft 

FARM  EDITOR  and  author  of  nx- 
!  tional  column  wants  to  move  frem 

1  smaller  morning  daily  to  larger  metro- 
!  politan  paper.  Here’s  your  opportunity 
to  put  on  a  man  with  actual  farm 

EXPERIENCED  Journalism  Professor 
desires  to  report  or  edit  this  summer. 
Prefer  middle  or  Far  West.  Box  2038, 
Editor  ft  Publisher. 

and  ranch  experience.  Widely  traveled. 
Exceptional  background  in  writing, 
radio  and  television.  Write  Box  1941, 
Editor  ft  Publisher. 

FARM  EDITOR  —  6  years  experience 
farm  editing,  reporting,  farm  bred, 
plenty  of  ideas  to  build  rural  circula- 

FORMTO  NEWSMAN,  80,  wanU  op¬ 
portunity  to  combine  his  thorough 
professional  experience  in  political  and 
economic  research  with  career  in  news 
reixtrting.  Box  1968,  Editor  ft  Pub¬ 
lisher. 

general  reader.  Now  stuck  on  general 
assignment,  want  to  specialize.  Mis¬ 
souri  grad,  married,  30,  use  camera, 
present  salary  $100,  prefer  Southern 
coastal  area.  Box  2038,  Editor  ft 
1  Publisher. 

FREE  LANCE  Writer,  British,  two 
years  American  expierience  Newsweek, 
Saturday  Review,  U.P..  returning  to 
London.  Will  undertake  news/feature 
stringer  work  in  Europie.  Box  1949, 
Editor  ft  Publisher. 

JOURNALISM  “BEGINNERS^We  have 
many  journalism  grads  seeking  con¬ 
nections  in  June.  Also  have  journal¬ 
ism  juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  69  Madison 
St..  Chicago  2.  Illinois. 

LONE  STAITsT ATE  bound  I~lleporte^^  I 
photographer,  editing,  production  ex-  ] 
perience  on  way  home  for  good!  Write 
Box  1964,  Editor  ft  Publisher.  1 

MANAGING  ^EDITOR  OR  ^SPORTS 
EDITOR— Solid  newspaper  background, 
presently  located  on  large  Mid  West 
daily.  Box  1910.  Editor  ft  Publisher. 
MANAGING  EDITOR,  small,  medium 
daily.  Working  newsman,  nine  years 
as  repjorter,  photographer,  editorial 
writer,  columnist,  city  editor,  now 
editor.  Missouri  graduate,  married. 
32.  Box  IfiSO.  Editor  ft  Publisher. 

RET  J  able;  responsible  c^py^ 
reader.  8  years  expierience.  Seeks 
spiot  on  metropiolitan  daily.  Box  1909, 
Editor  ft  Publisher. 

REPORTER.  24,  single,  vet,  J-Grad, 
college  editor.  Broad  editorial  back¬ 
ground  and  daily  exjierience.  Want 
spot  on  daily,  30,000-1-  circulation. 
Box  1923,  Editor  ft  Publisher. 
REPORTE^HOfOGRAHER,  gal 
day  in  everything  writing-wise,  avail¬ 
able  in  New  York  area.  Expierience 
publicity,  promotion,  newspapers.  Her 
paper  Is  being  sold.  Write  Box  1961, 
Editor  ft  Publisher. 

I  SUMMER  JOB-Sports  Editor  of  Sigma 
I  Delta  Chi  prize  winning  College  Daily ; 

wants  experience  writing  for  daily : 

'  available  June  6.  Box  1906,  Editor  ft 
I  Publisher. 

WEEKLY  EDITOR  1  year,  39,  prize 
winning  J-Grad,  wants  any  job  West 
Const  or  South  Florida.  Box  1911, 
Editor  ft  Publisher. 

I  ABLE  desk  man  available ;  12  years  in 
,  key  jobs  world-famous  daily ;  last  4 
I  (and  at  present)  managing  editor 
I  metropolitan  rat-race.  Mature  copy 
editor,  good  habits,  in  Who’s  Who. 

;  Box  2023,  Editor  ft  Publisher. 


JOURNALISM-HISTORY  grad  with 
editing  experience  seeks  reporting  spot 
on  m^ium-sized  daily.  Chart  Area  2. 
Veteran.  Box  2016,  Editor  ft  Publisher. 
UBRARY^RESEARCHr^riting.  edit¬ 
ing — well-educated  woman  seeks  New 
York  post  after  June  1.  Experience 
with  encyclopedia.  magazine,  U.S. 
Government.  Box  2020,  Editor  ft 
Publisher. 

!  NEED  DAILY  PHOTO-REhORTER  ? 

I  Top  man  on  weeklies  for  5  years, 
j  Know  all  departments,  darkroom,  can 
run  Fairchild,  have  Graphic,  equip- 
I  ment,  car.  Single.  32.  congenial,  loyal. 

I  Good  on  local  news,  features,  human 
:  interest.  Warm  climate,  40  hour  week 
wanted  but  location  unimportant, 
salary  ($90-3100)  Is.  No  college.  My 
sheepskin  is  a  piece  of  my  own.  Can 
report  in  2  weeks.  Tell  all.  first 
letter.  Lyle  G.  Van  Bussum,  244  W. 
21st  St..  Yuma,  Arizona. 

I  NEWSMAN — Twelve  years  rewrite, 
I  police,  courts,  features  on  Midwest 
I  dailies.  Family  man,  36,  seeks  move 
to  metropolitan  paper  or  public  rela¬ 
tions  spot.  Box  2039,  Editor  & 
Publisher. 

NINE  YEARS  experience  writing 
prize  winning  editorials,  plus  news, 
advertising  and  management  experi¬ 
ence.  Former  economics  professor.  41, 
conservative.  Just  sold  large  semi¬ 
weekly.  Box  2036.  Editor  ft  Publisher. 


SITUATIONS  WANTED 


RECENTLY  DISCHARGED  VET 
BA-J  24,  seeks  WORK  reporting.  Ex¬ 
perience:  college  paper,  sports  editor 
and  columnist  prize  winning  army 
paper  V  Corps  Guardian.  Norman 
Solon,  106  Pinehurst  Ave.  N.  Y.  C.. 
N  Y.  WA  3-3866. _ 

REPORTER-COLUMNIST  wants  edi¬ 
torial  page  job  anywhere.  Box  2008, 
Editor  ft  Publisher. _ _ 

TOP  RUNG  political.  labor,  sports 
writer:  crack  reporter,  college  grad, 
84.  Now  working  smali  daily — want 
city  upwards  of  100,000.  Box  2030. 
Editor  ft  Publisher. _ 

VETERAN  with  two  degrees  and 
Editing  experience  seeks  General  Re¬ 
porting  spot  on  Medium-sized  daily. 
Chart  area  2.  Box  2044,  Editor  ft 
j  Publisher. _ _ _ 

VACATION  RELIEF  as  reporter, 
copyreader,  editor.  Experienced.  Avail¬ 
able  6-8  weeks  starting  June  16.  Pre¬ 
fer  Chart  Areas  1,2,3.  Jack  Stark, 
j  PO  Box  1992.  Tulsa,  Oklahoma. 

WANT  TO  WRITE  EDITORIALS 
for  independent  daily 
Samples,  erudite,  reliable.  25. 

Box  2011,  Editor  ft  Publisher. 

Mechanical 

PRESS  ROOM  FOREMAN  desires  to 
make  change.  Experienced  on  Goss 
and  Hoe  HiSpeed  presses,  also  Tubular. 
Married,  sober.  Go  anywhere.  Box 
1903,  Editor  ft  Publisher. 


Photography 

PHOTOGRAPHER,  24,  veteran,  single. 
Work  published  in  national  magazines. 
Specialities ;  picture  stories,  features, 
coior.  Complete  camera  equipment  and 
car.  Seek  position  with  daily  or  maga¬ 
zine.  Box  1722,  Editor  ft  Publisher. 

PHOTOGRAPHER  who  can  wriU. 
have  car  and  cameras,  will  travel. 
Box  1709.  Edito^  ft  Publisher. _ 

PHOTOGRAPHER— Versatile,  special¬ 
izing  in  news  and  features ;  10  years 
experience,  married,  desires  position 
on  progressive  small  or  medium  daily. 
Box  2028,  Editor  ft  Publisher. 

Promotion — Public  Relations 

NEWSMAN  10  years  exiterience  beats, 
ropy,  news  editor,  small-town  medium 
dailies  seeks  public  relations  post  West 
(Toast.  Married,  employed,  references. 
Box  1943,  Editor  ft  Publisher. 


NEWSPAPERMAN  6  years  (4  present 
job)  ready  to  make  permanent  change 
to  public  relations.  Writing  specialty 
is  developing  human  interest  approach 
to  any  material.  Wide  background  in¬ 
cludes  organizing  coverage  for  and 
promoting  new  newspaper.  Past  work 
essentially  on  self-assignment  basis. 
Cooperative,  able  to  remain  in  back¬ 
ground  or  foreground.  Adaptable  to 
city  or  small  town.  Age  30,  married, 
children,  college.  Home  already  sold. 
Want  substantial  opportunity,  prefer 
South.  Box  1947,  Editor  ft  Publisher. 


OUTDOOR  EDITOR 

NATIONALLY-KNOWN,  for¬ 
merly  with  large  daily,  seeks 
position  as  hunting  and  fishing 
editor.  Will  re-locate  in  any 
zone.  References  and  samples 
on  request.  State  salary  first 
letter.  Box  2015,  Editor  ft 
Publisher. 


PROOFREADER :  Experienced  knowl¬ 
edge  printers’  symbols.  Temporary  or 
part  time.  New  York  Area.  Your 
place  or  mine.  Box  2024,  Editor  ft 
Publisher. 


I  PUBLICITY  gal  with  plenty  experi- 
!  ence.  In  New  York  area.  Bo.x  1953, 

1  Editor  ft  Publisher.  _ 

EDITOR  SEEKS  part  time  publicity 
job  in  New  York-New  Jersey.  Box 
2027,  Editor  ft  Publisher.  _  _ 

REPORTER  FOR  EASTERN  and  New 
I  York  City  daily  for  30  months  seeks 
job  as  news  release  writer  in  Nl^ 
public  relations.  J-grad.  23.  4-F. 

Photo  experience.  Write  Box  2046, 
Editor  ft  Publisher. 

VERSATILE  WRITER 

NEW  YORK  TIMES  Magazine  and 
Sunday  sections  featured  more  than  a 
dozen  of  my  articles.  Skilled  in  news¬ 
paper  reporting — trade  journal  writ¬ 
ing,  editing,  production— creating  priio 
annual  reports,  booklets,  releases  as 
public  relations  writer.  Columbia  Jour¬ 
nalism  graduate.  Age :  35.  Box  2046, 
Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Itobert  L.  Brown 

No.  511  South  Carolina  Elec¬ 
tric  &  Gas  Co.  V.  Flemming. 
Fer  curiam.  The  appeal  is  dis¬ 
missed.  Slaker  v.  O’Connor,  278 
C.  S.  188. 

That’s  all  the  Supreme  Court 
of  the  United  States  said  in 
reference  to  that  case  on  April 
2‘\.  It  was  a  cryptic  note  in  a 
long  list  of  orders  that  Mon¬ 
day. 

But  it  touched  off  as  big  a 
“goof”  as  newspapermen  have 
pulled  in  a  long  time. 

There  is  no  point  in  trying 
to  say  that  any  one  person  pul¬ 
led  the  worst  or  the  first  boner. 
Contributing  factors  put  about 
everyone  associated  with  the 
story  in  the  same  boat. 

But  the  principal  culprit  was 
speed — the  pressure  of  dead¬ 
lines — that  old  professional 
pride  of  getting  the  story  out 
first. 

There  was  another  story 
from  overseas  that  same  day 
in  which  two  correspondents  re¬ 
ported  the  same  man  as  saying 
two  different  things.  Sort  of 
“you  pays  your  money  and  you 
takes  your  choice.”  This  un¬ 
doubtedly  was  also  the  result 
of  deadline  pressure. 

Of  course,  these  incidents  are 
exceptions  rather  than  the  rule 
in  newspaper  practice.  When 
you  consider  the  thousands  of 
complicated  details  reported 
evei-y  day,  it  is  a  wonder  they 
don’t  happen  moi-e  often.  But 
when  they  do  occur  they  illu.s- 
trate  what  seems  to  us  to  be  an 
obvious  conclusion: 

Newspapers  will  gain  more 
in  the  end  if  they  strive  to¬ 
ward  complete  accuracy  in  re¬ 
porting  and  background  inter¬ 
pretation  even  at  the  expense 
of  speed.  Other  media  can  get 
to  the  readers  faster.  Newspa¬ 
pers  should  get  there  in  more 
complete  and  reliable  fashion. 

♦  ♦  S! 

The  Supreme  Court  incident, 
referred  to  above,  involved  the 
South  Carolina  bus  segregation 
case.  Obviously,  the  appeal  had 
been  dismissed,  but  why?  At 
first  glance  it  appeared  the 
judgment  of  the  lower  court 
had  been  upheld.  Slaker  v. 
O’Connor,  which  was  cited,  had 
been  decided  in  1929.  The  re¬ 
cords  were  some  distance  away, 
so  the  newsmen  reported  what 
seemed  to  be  the  obvious  story: 

The  Supreme  Court  left 
standing  a  lower  court  decision 
outlawing  segregation  on  buses 


in  South  Carolina  which,  in  ef¬ 
fect,  meant  the  High  Court 
banned  racial  segregation  on 
buses. 

Even  after  the  first  hurried 
reading  the  Slaker  decision 
most  of  the  reporters  didn’t 
gfet  the  significance  of  the  case. 
It  wasn’t  until  two  days  later 
and  fuilher  cai'eful  reading 
that  it  was  generally  realized 
the  court  refused  to  consider 
an  appeal  in  the  Slaker  case 
because  there  had  not  been  a 
final  judgment  in  the  trial 
court,  which  there  had  not  been 
in  the  bus  case. 

In  other  words,  the  Supreme 
Court’s  action  was  a  procedural 
one  with  limited  effects.  But  al¬ 
ready  the  country  had  the 
word  that  racial  segregation 
on  buses  had  been  terminated 
by  the  order.  There  was  some 
confusion  among  bus  lines  in 
the  South. 

A  little  more  definition  in  the 
court’s  order  would  have  helped, 
and  there  has  been  an  appeal 
for  this  in  the  future.  But, 
this  does  not  absolve  the  news¬ 
paper  profession  from  the  evils 
of  rapid  fire  reporting  without 
knowing  exactly  where  or  what 
the  target  is.  Competition  be¬ 
tween  newsmen,  as  well  as  be¬ 
tween  media,  was  responsible  in 
this  instance.  Desirable  as  such 
competition  is,  we  must  raise 
our  reporting  sights  to  the 
greater  desirability  of  accuracy 
at  the  sacrifice  of  some  speed, 
if  necessary. 

♦  * 

While  we  are  pontificating, 
there  was  a  further  example  of 
what  seemed  to  be  the  dangers 
of  speed  in  reporting  which  oc¬ 
curred  on  the  same  day,  April 
23. 

A  copy  editor  for  an  import¬ 
ant  Eastern  daily  was  handling 
Page  One  Sunday  night  for  the 
Monday  morning  edition  when 
two  wire  service  stories  came 
in  from  Jerusalem  saying  ex¬ 
actly  the  opposite  things. 

The  UP  story  said  “Israel 
Premier  David  Ben  -  Gurion 
warned  yesterday  that  the 
danger  of  war  between  Israel 
and  it  Arab  neighbors  is  in¬ 
creasing  despite  the  ceasefire 
on  the  Egyptian  border.” 

The  AP  story  said:  “Premier 
David  Ben-Gurion  told  the  Is¬ 
rael  Parliament  yesterday 
‘prospects  for  lessening  tensions 
along  the  Israel-Arab  borders 
have  become  better  than  for 
some  time  past.’  ” 
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May  13-14— Ohio  Salect  List  meeting,  Hotel  Cleveland,  Cltv».| 
land,  Ohio. 

May  13-15 — Pacific  Northwest  International  Circulation  Managin 
Association,  annual  meeting,  Multnomah  Hotel,  Portland,  Or*. 

May  13-16 — National  Newspaper  Promotion  Association  eonym 
tlon.  Hotel  Cleveland,  Cleveland,  O. 

May  15— Mid-Atlantic  Circulation  Managers  Association,  ipri,, 
meeting,  Goldsboro  Hotel,  Goldsboro,  N.  C. 

May  15 — New  England  Daily  Newspaper  Association  annual 
ing,  Sheraton-Plaza  Hotel,  Boston,  Mass. 

May  15— Sigma  Delta  Chi  National  Awards  Dinner,  Sherjtc- 
Hotel,  Chicago. 

May  16— Iowa  Associated  Press  Managing  Editors,  meeting,  F'_- 
Des  Moines  Hotel,  Des  Moines,  Iowa. 

May  18 — New  England  Associated  Press  News  Executives-  A  - 
elation.  Spring  meeting,  Parker  House,  Boston. 

May  18-19 — Pennsylvania  Press  Conference,  NIttany  Lion  Ir- 
University  Park,  Pa. 

May  18-19- III  inols  Press  Association,  Spring  convention,  Hotsl 
Leland,  Springfield,  III. 

May  18-20 — New  Jersey  Press  Associations,  advertising  cor.’V 
ence.  Hotel  Madison,  Atlantic  City,  N.  J. 

May  18-20— National  Press  Photographers  Association  short  cou'st 
and  Iowa  Press  Photographers  Association  convention.  State  Uv 
versity  of  Iowa,  Iowa  City,  Iowa. 

May  19-20 — New  England  Composing  Room  Executives'  Assoc'; 
tlon,  annual  meeting.  Elks  Lodge  Hall,  Haverhill,  Mass. 

May  19-20 — Florida  Society  of  Editors,  Spring  meeting.  Hi  sb-- 
Hotel,  Tampa,  Fla. 

May  21-25— American  Press  Institute  seminar  for  Managetm- 
and  Costs  (for  newspapers  under  50,000  circulation),  Columbi 
University,  New  York. 


Both  stories  cite  quotes  to 
support  their  varying  theses: 
one,  that  dangers  are  increas¬ 
ing,  and  the  other  that  pros¬ 
pects  are  better.  Both  were  re¬ 
porting  the  same  speech. 

The  copy  editor  was  confused 
so  he  played  the  stories  side 
by  side  with  an  editorial  head 
and  precede  explaining  that 
Ben-Gurion’s  talk  had  drawn 
two  reactions  and  the  reader 
could  decide  for  himself.  It 
would  have  been  our  inclina¬ 
tion  to  throw  them  both  out,  we 
think,  until  further  clarifica¬ 
tion  was  available.  Why  pass 
our  own  confusion  along  to  our 
readers? 

Anyway,  without  attempting 
to  decide  exactly  what  Ben- 
Gurion  said,  or  which  reporter 
was  correct,  it  seems  fairly  ob¬ 
vious  to  us  that  the  discrepan¬ 
cy  was  again  the  result  of  dead¬ 


line  phobia.  Our  copy  editor  ir 
formant  blames  it  on  the  pre; 
sure  for  the  new  “angle”  ir 
stead  of  the  important  “fact 
Perhaps  that  is  a  better  \va 
to  state  it. 

As  we  said  before,  the;- 
cases  are  rather  rare  consider 
ing  the  daily  volume  of  word- 
and  facts  reported  to  and  !; 
the  American  press.  But 
unusual  cases  are  the  one  tha 
get  the  attention  and  the  pui 
licity  (just  as  they  are  here)- 
the  amazing  record  of  reliahif 
performance  is  expected  ar 
taken  for  granted. 

The  public,  unfortunately, ; 
made  to  remember  the  missr 
and  near  misses  and  not  th> 
high  batting  average.  It  wi. 
continue  to  be  so  until  the  nee 
for  thoi'oughness  receives  th 
same  emphasis  as  the  “beat” ' 
“scoop”  does  today. 
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delivers  more  than  any  other  paper!  And  more  high  school 
grads!  Among  its  audience  of  4,780,000,  The  News  has  more 
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For  the  Best  Looking  Tabloid 
sized  newspaper  in  America. 


For  excellence  in  typography. 
For  excellence  in  make-up. 
For  excellence  in  printing. 


The  Press,  which  converted  to  tabloid  size  last 
Oct.  2nd  after  34  years  as  a  standard-size  newspaper^ 
won  praise  from  the  judges  for  “pioneering  a  new- 
type  front  page.”  “They  were  very  favorably 
impressed,”  said  Richard  P.  Powell,  Ayer  vice 
president  who  announced  the  results  of  the  competiticnii 

“All  of  the  newspapers  entered  were  judged  on 
their  issue  of  March  9th.  The  judges  thought  The 
Press  was  striking  and  different.  They  agreed  it  did 
fulfill  the  purpose  of  a  tabloid,  which  is  to  present 
something  different  to  the  eye. 


The  Press  is  the  first  Texas  newspaper  ever  to  “But  the  judges  were  pleased  tO  find  that  'Hie 

win  one  of  the  top  awards  in  the  contest,  which  Press  was  able  to  get  away  from  the  classic  big 


is  the  largest  competition  in  the  world  of  news¬ 
paper  typography. 


headlines  and  big  pictures  usually  found  in  tabloids. 
They  thought  it  was  very  attractive  to  the  eye. 


The  printing  was  particularly  attractive.” 
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